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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


usiness  Optimism  Replacing 
loom,  Publishers  Report 


Quick  Reversal  of  Sentiment  Detected  on  Heels 
of  Stock  Market  Boom  and  Federal  Spending . . . 
Instances  of  Recovery  Cited 


SWIFT  REVERSAL  from  deep  gloom  to  strong  optimism  in 
American  business  was  reported  this  week  to  Editor  & 
Publisher  by  newspaper  publishers  and  executives  in  all  sec¬ 
tions  of  the  U.  S.  Ask^  whether  the  stock  market’s  sensational 
rise,  Federal  public  works  expenditures  and  other  signs  indicate 
to  them  that  better  business  is  ahead,  they  were  nearly  unani¬ 
mous  in  declaring  they  have  detected  greater  business  optimism 
in  the  last  few  weeks.  Specific  instances  of  business  recovery, 
particularly  in  the  building  industry,  were  cited  by  several  pub¬ 
lishers,  and  an  upturn  in  trade  by  fall,  possibly  reaching  boom 
proportions,  is  anticipated  by  several  others  among  those  whose 
nswers  to  EDITOR  &  Publisher’s  query  appear  in  these  pages. 

'’ey  Sees  Boom  By  Fall  a  part  in  preventing  the  slump  from 

DEALEY,  publisher,  Dallas  being  quite  as  serious  here  as  in  many 
News:  “There  has  been  a  distinct  oAer  parts  of  the  country  and  m  con- 
ng  of  business  sentiment  in  this  ® 

a  toward  an  optimistic  attitude,  oovery. 


usiness  has  held  at  much  higher 
els  during  the  current  recession 


Coast  Building  at  High  Level 


in  most  other  parts  of  the  coun-  CLARK  F.  WAITE,  President,  South 


yields.  Corn  is  well  advanced,  with 
splendid  color,  and  fields  clean.  It  is 
the  best  prospect  in  years. 

“The  potato  crop  in  both  the  Kaw 
Valley  and  Orrick  District  is  the  best 
in  several  years.  Digging  is  at  its 
peak.  Many  fields  are  yielding  200 
bushels,  some  as  high  as  300  bushels 
to  acre.  Pasture  reports  are  uniformly 
excellent.  There  is  abundant  moistxire 
for  both  grass  and  cattle.  Prices  of 
cattle  and  hogs  are  high  enough  to 
insure  ample  profits  to  both  breeders 
and  feeders.  The  stock  cattle  demand 
is  very  keen.” 

"Upturn  Is  General" — Stahlmon 

JAMES  G.  STAHLMAN,  publisher, 

Nashville  Banner  and  ANPA  pres¬ 
ident:  “There  is  every  evidence  that 
there  is  an  upturn  in  business  not  only 
locally  but  generally.  However  fic- 


and  most  business  men  now  antici-  ern  California  Associated  Newspa-  titious  one  might  consider  the  reason, 
a  general  revival  as  autumn  ap-  pers:  “Divergent  trends  are  evident  in  is  a  fact  that  the  rising  stock  marl^t 
oaches.  Prospects  of  new  govern-  Southern  California  business  but  there  bas  at  last  temporarily  dispelled  the 

ent  spending  and  the  stock  market  is  no  evidence  yet  of  increased  retail  heavy  gloom  which  has  existed 

;  have  had  appreciable  effect,  but  trade  which  last  month  hit  a  new  low  ior  ibe  past  few  months, 

e  fairly  satisfactory  conditions  pre-  for  the  1937-38  period.  However,  de-  “The  rather  general  feeling  of  op- 


e  fairly  satisfactory  conditions  pre 


“The  rather  general  feeling  of  op- 


'ailing  in  petroleum,  cotton,  live-  partment  store  inventories  are  again  timism  has  more  basis  in  the  rising 
tock  and  other  basic  Texas  indus-  in  line  with  sales  and  some  buying  is  market  than  in  apparent  actual  sub- 
ries  constitute  chief  reasons  for  feel-  being  done.  Building,  through  FHA  stance.  Nashville  has  been  very  for- 
ng  of  confidence.  Crop  prospects  in  loans,  is  expanding  to  the  highest  level  tunate  however,  in  that  it  has  not  suf- 
his  area  are  good  although  the  mar-  in  many  months.  Increasing  commod-  fered  so  much  as  many  other  cities  in 
t  remains  a  depressing  factor  in  the  ity  prices  is  helpful  to  agricultural  in-  the  country,  due  largely  to  our  diver- 


of  most  agricultural  commodities, 
oderate  strength  shown  by  the  cot- 
market  recently  has  been  encour- 
g.  Any  appreciable  rise  in  the 


terests  but  no  increase  in  industrial  sified  agricultural  and  industrial  setup 


employment  is  yet  evident.’ 


in  middle  Tennessee,  which  makes  this 
one  of  the  finest  markets  in  the  coun¬ 
try.  Both  Nashville  newspapers  have 


g.  Any  appreciable  rise  in  the  Record  Wheat  Shipment  in  K.  C.  try-  Both  Nashville  newspapers  Mve 
eral  level  of  agricultural  prices  GEORGE  B  LONGAN  oresident  shown  an  increase  in  local  advertising 
uid  bring  boom  conditions  by  ""SoT  CiTy  SmV  aSl  linap  since  the  beginning  of  the  year, 

tu'nn  ”  is  a  decidedly  better  feeling  over  the  ^ith  an  abatement  m  pohtics  and  a 

business  outlook  in  this  section.  Just  reasonable  seasonal  upturn  this  Ml, 
finite  Pickup  on  Coast  today  (Tuesday)  Kansas  City  received  should  have  a  continuance  of  the 


finite  Pickup  on  Coast  today  (Tuesday)  Kansas  City  received  should  have  a  continuance  of  the 

^RVEY  CHANDLER,  publisher,  3,579  cars  of  wheat,  new  record  for  ^  business. 

Los  Angeles  Times:  “Two  major  this  market  by  213  cars.  Kansas  ^  x-,  » 

irs  are  instrumental  in  a  definite  wheat  is  better  than  the  report  of  two  t-^onndence  mcreasmg 

ness  pickup  in  Los  Angeles  and  weeks  ago  indicated,  with  less  mois-  JAMES  M.  THOMSON,  publisher, 

kithern  California.  One  is  the  ture,  higher  tests  weights,  better  New  Orleans  Item  Tribune:  “While 

ding  program  which  has  kept  Los 

^s.^nthe®nSSof^mon&  “We're  Headed  for  Good  Times"— W.  R.  Hearst 


“We're  Headed  for  Good  Times" — W.  R.  Hearst 


th  building  permits,  and  second  WILLIAM  RANDOLPH  HEARST,  president,  W.  R.  Hearst 
to  New  York  City  in  total  value  Newspapers :  “I  think  President  Roosevelt’s  declared  deter- 
tbp  mination  to  co-operate  with  business  has  done  more  to  create 
iltumi'^^enter  o?The  country,  at-  the  business  optimism  and  business  activity  which  now  obvi- 
»cting  to  permanent  residence  and  ously  exists  than  even  the  inflationary  program,  valuable  and 
•rk  here  the  leaders  in  various  necessary  aS  that  is. 

ids  of  art,  literature  and  science,  ‘‘The  combination  of  the  two  is  dynamic.  I  believe  we  are 
d  including  such  institutions  ^  the  headed  for  good  times.  You  ask  for  a  special  instance, 
u  Reinhardt  Worktop  and  SchTOi  “Well,  I  have  just  received  a  message  from  Mr.  Berlin  saying 
of^^rolo^*;  H^Son  li-  that  Harper’s  Bazaar  h&s  90  pag^  of  advertising  for  its 
and  Art  Gallery  and  many  August  issue  as  against  72  pages  last  year, 
rs.  “I  think  the  President’s  program,  if  conscientiously  c."’"*ierl 

Building,  oil,  motion  pictures,  su-  out  should  be  conscientiously  supported  for  the  public  welfare. 


Wl 


cy  in  sports,  a  convention  and  and  to  demonstrate  how  much  honest  business  progress  means 


ist  business  not  seriously  af- 
by  the  recession  each  have  had 


to  the  general  national  welfare.” 


all  New  Orleans  and  Louisiana  statis¬ 
tical  figures  for  past  12  months  prove 
an  increasing  volume  of  retail  and 
general  business,  business  here  was 
somewhat  retarded  because  of  lack  of 
national  confidence.  Now  with  stocks 
and  bonds  up  billions  of  dollars  in 
^ialue,  with  confidence  increasing  and 
Federal  spending  about  to  start.  New 
Orleans  should  lead  America  in  prog¬ 
ressive  recovery  during  last  six  months 
of  this  year.” 

Building  Aiding  Northwest 

JAMES  G.  SCRIPPS,  president, 

Scripps  League  of  Newspapers: 
“The  change  in  speculative  sentiment 
has  provided  a  definite  stimulus  to 
business  activity.  Prospective  build¬ 
ing  activity  is  expected  to  help  lumber 
and  contribute  particularly  to  better 
conditions  in  the  Pacific  Northwest. 

Construction  Boom  Needed 

JOSEPH  E.  RIDDER,  president,  Rid- 

der  Brothers  Newspapers:  “Clear 
evidence  is  available  that  substantial 
contraction  of  inventories  has  occurred 
during  the  past  six  months,  both 
among  distributors  and  manufactur¬ 
ers.  As  a  result,  buying  during  the 
balance  of  year  will  be  more  nearly 
gauged  to  demand,  which  will  require 
a  material  upturn  in  production,  es¬ 
pecially  in  textiles,  shoes,  other  con¬ 
sumer  goods  lines.  Government 
spending  should  accelerate  this  move¬ 
ment  to  some  extent  but  it  is  not  a 
primary  factor.  Local  department 
stores  for  example  would  have  to  buy 
more  freely  some  months  to  come  even 
if  sales  volumes  were  slightly  lower 
than  in  first  six  months. 

“My  study  of  local  building  condi¬ 
tions  leaves  room  for  much  doubt 
concerning  a  sustained  upturn  in  new 
construction  unless  labor  costs  are 
materially  reduced.  I  doubt  that  any 
upturn  can  go  far  or  be  long  sustained 
without  a  major  construction  revival.” 

Expects  Substantial  Rise 

PAUL  BLOCK,  president,  Paul  Block 

Newspapers:  “Economists,  especially 

those  who  have  business  experience, 
are  agreed  that  within  another  month 
or  two  there  will  be  a  substantial  im¬ 
provement  in  business.  It  was  thought 
at  first  that  this  recovery  would  not 
become  apparent  imtil  late  in  the  fall, 
but  it  seems  to  be  agreed  now  that  the 
improvement  may  begin  before  the 
summer  is  over. 

“There  are  many  reasons  why  an 
improvement  in  business  may  be  ex¬ 
pected.  Inventories  at  the  present 
time  are  very  low.  Production  re¬ 
cently  has  fallen  below  consumption. 
Evidence  on  all  sides  seems  to  show 
that  the  fear  psychology  is  disapp>ear- 
ing  and  that,  of  course,  would  be 
helpful.  Increased  relief  exp>enditures 
temporarily  will  also  play  an  im¬ 
portant  part. 

“It  would  app>ear  that  this  is  a  good 
time  for  businessmen  to  make  con¬ 
centrated  and  comageotis  efforts  to 
create  the  will  to  buy.  Salesmanship 
can  accomplish  this.'.  Advertising, 
which  is  salesmanship  in  print,  can 
aid  in  this.” 

"Extreme  Optimism"  Cited 

CLARK  HOWELL,  publisher,  Atlanta 

Constitution:  “Despite  the  fact  that 
{Continued  on  page  12) 
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N.  Y.  News  Calls 
For  Probe 
Of  Press  by  U.  S. 

Hits  Satevepost  Article  .  .  . 
Oilers  to  Be  First  Daily 
Investigated  Impartially 

The  New  York  Daily  News  caused 
a  mild  sensation  in  newspaper  circles 
July  1  with  publication  of  an  edi¬ 
torial,  "The  Press  and  the  President,  ’ 
in  which  it  proposed  an  investigation 
of  the  U.  S.  press  and  offered  itself 
as  the  first  paper  to  be  probed.  TTie 
editorial  called  for  an  investigation  of 
newspapers  and  magazines  conducted 
by  an  impartial  commission,  com¬ 
posed  of  equal  numbers  of  pro-New 
Dealers  and  anti-New  Dealers,  “to 
avoid  whitewashing  or  mud-plaster¬ 
ing.” 

The  editorial  was  brought  about  by 
a  recent  Saturday  Evening  Post 
article  by  Alva  Johnston,  “Jimmy’s 
Got  It,”  which  the  News  called  the 
climax  of  a  long  series  of  attacks  on 
the  President,  and  “in  effect,  accuses 
him  and  his  son,  James,  of  being 
crooks  and  grafters;  of  using  the  pres¬ 
tige  of  the  Presidency  to  swing  big 
insurance  deals  James’  way  and  big 
pre-repeal  whisky  permits  Joseph  P. 
Kennedy’s  way.” 

Asks  F.  D.  R.  to  Answer  Post 
Calling  on  the  President  to  answer 
the  Post  article  “and  the  rest  of  the 
anti-New  Deal  press,”  the  editorial 
said,  in  part: 

"We  think  he  should  so  answer — not  out  of 
vindictiveness  or  anger,  but  for  reasons  which 
we’ll  state  below. 

“Sometime  ago  Senator  Sherman  Minton 
(Oem.  Ind.)  proposed  an  investigation  of  the 
U.  S.  Press.  We  think  the  time  for  such  an 
investigation  has  arrived.” 

“This  newspaper,  much  as  it  dislikes  the 
idea  of  having  its  private  life  investigated,  of¬ 
fers  itself  as  the  first  specimen  to  be  probed. 
There  are  several  things  about  this  newspaper 
which  a  lot  of  people  would  like  to  have  in¬ 
vestigated.  O.  K.  There  is  the  matter  of 
large  bonuses  paid  to  various  News  executives. 
These  l)onuses  are  an  outgrowth  of  contracts 
made  when  the  News  was  young,  under  which 
these  executives  were  to  share  in  any  future 
increased  profits,  (lood-sired  profits  have  been 
earned  (knock  wood),  and  some  people  think 
these  bonus  contracts  ought  to  be  scaled  down 
for  the  general  gootl  of  society.  Let’s  have 
the  facts. 

“There  is  the  charge  that  advertisers  influ¬ 
ence  the  policies  of  the  News,  as  of  other 
newspapers  and  magazines.  Let  that  be 
prolted.  The  publisher  of  this  paper  throws 
the  palter  s  insurance  business  to  his  son-in- 
law,  getting,  he  believes,  good  service — but  if 
anybody  is  unjustly  depritted  or  injured  by 
that  practice,  let  it  go  on  the  record.  There 
is  the  talk  altout  the  relationship  between  the 
New  Deal  News  and  the  Old  Deal  Chicago 
Tribune.  Cynics  snicker  that  this  organiza¬ 
tion’s  plan  is  to  work  Ixtth  sides  of  the  street, 
so  that  in  any  event  it  will  have  a  friend  in 
the  White  House.  Let’s  have  that  gone  into.” 

Says  Post  Should  Be  Next 

The  editorial  then  points  out  that  after 
the  News  has  been  investigated,  “we  think  the 
Saturday  Evening  Post  might  be  investi¬ 
gated  next.  It  then  lists  questions  that  might 
be  asked  of  the  Post  management  on  child 
labor,  the  Post  Office  delivery  saving  and  the 
financial  set-up  and  dividend  policy  of  the 
magazine. 

“We  think  the  investigation  should  also 
include  Mr.  J.  David  Stern,  pro-New  Deal 
publisher  of  the  New  York  Post;  Mr.  S.  E. 
Thomason,  pro-New  Deal  publisher  of  the 
Chicago  Times,  and  other  pro-New  Deal  pub¬ 
lishers.  Then  the  anti-New  Deal  Scripps- 
Howard  chain  might  have  its  turn  in  the 
wringer,  its  feature  writer,  Westbrook  Pegler, 
being  an  enthusiastic  attacker  of  the  Presi¬ 
dent’s  family.  After  that  the  Hearst  chain’s 
financial  and  backing  should  be  looked  into, 
and  the  findings  published.  Likewise  the 
New  York  Times  and  the  New  York  Herald 
Tribune.  And  so  on  down  the  line.” 

The  following  day  the  New  York 
World-Telegram  editorially  adhered 
to  the  News’  suggestion,  saying  “What 
is  suggested  might  prove  enlightening 


to  those  in  office  who  get  to  thinking 
there  is  some  sinister  and  mysterious 
‘control’  back  of  any  periodical  which 
differs  with  a  candidate  or  an  office¬ 
holder.  And  it  might  prove  equally 
enlightening  as  a  means  of  soul- 
searching  and  self-analysis  to  those 
who  exercise  the  great  power  that 
goes  with  publishing  any  newspaper 
or  magazine  of  general  circulation.” 

The  Chicago  Times  July  3  also 
jumped  on  the  News’  bandwagon, 
drawing  the  conclusion  the  News  edi¬ 
torial  had  been  written  by  Capt.  J. 
M.  Patterson,  the  newspaper’s  pub¬ 
lisher,  himself,  stating  editorially  “If 
Mr.  Patterson’s  idea  that  an  investi¬ 
gation  by  ‘an  impartial  commission  as 
a  sort  of  boil-lancing  procedure’  will 
‘let  some  of  the  abscessed  hate  and 
misunderstanding  out  into  the  fresh 
air’  is  a  good  one  and  maybe  it  is — 
this  newspaper  will  be  glad  to  be  in¬ 
cluded.” 

The  Washington  News,  a  Scripps- 
Howard  newspaper,  concurred  with 
the  World-Telegram,  carrying  an 
identical  editorial  July  2. 

The  Dallas  News  also  commented 
July  2,  stating: 


“It  is  safe  to  say  that  if  a  newspaper  or 
magazine  opposes  anything,  it  will  line  up  its 
attack  in  the  most  interesting  way  i>ossible. 
Against  false  statement  ami  slamler.  the  of¬ 
ficeholder  has  the  protection  of  the  libel  laws 
and  if  libeled,  he  will  not  hesitate  to  invoke 
the  statutes.  Unfortumately  that  protection 
does  not  always  extend  to  the  private  citizen 
attacked  by  the  officeholder.” 


Directs  Arbitrators 
To  Set  Big  6  Award 


The  arbitration  award  in  the  dispute 
between  New  York  Typographical 
Union  No.  6  and  the  Brooklyn  Eagle, 
arising  from  the  purchase  of  the 
Brooklyn  Times-Unian  last  year,  was 
sent  back  to  the  arbitration  board  July 
6  by  Justice  Cotillo  of  New  York  Su¬ 
preme  Court.  Justice  Cotillo’s  deci¬ 
sion  said  the  board  should  fix  the 
amount  of  damages  sustained  by  the 
former  Times-Union  composing  room 
employes  in  wages  lost  following  the 
merger  of  that  paper  with  the  ^gle. 

The  union  had  asked  for  an  order 
directing  the  Publishers  Association 
of  New  York  City,  which  negotiated 
the  Times-Union  contract,  to  pay 
$66,083.  At  the  same  time  in  May, 
the  publishers  association  moved  to 
vacate  the  awcU’d  and  the  Eagle  moved 
to  be  joined  as  a  party  to  the  suit. 
Justice  Cotillo  granted  leave  to  the 
Eagle  to  intervene  as  a  party  in  the 
proceeding. 

“It  is  only  proper  to  hold  that  if  any 
liability  exists  for  payment  of  the 
wages  lost  by  the  members  of  the 
Times-Union  chapel,  it  is  an  obliga¬ 
tion  of  the  Eagle  and  not  of  the  Asso¬ 
ciation,”  the  decision  said. 


EDITOR  &  PUBLISHER 
CALENDAR 


July  11-13 — American  Assn, 
of  Agricultural  College  Editors, 
annual  meeting,  Norris,  Tenn. 

July  14-15-16 — North  Caro¬ 
lina  Press  Assn.,  annual  con¬ 
vention,  Mayview  Manor, 
Blowing  Rock,  N.  C. 

July  15-17 — Fifth  annual  Na¬ 
tional  Headliners  Frolic,  aus¬ 
pices  Press  Club  of  Atlantic 
City. 

July  17-18 — Alabama  Press 
Assn.,  summer  convention,  Ha¬ 
vana. 

July  18-23 — International 
Stereotypers  and  Electrotypers 
Union,  convention,  Memphis. 

July  20-21 — New  England 
Assn,  of  Circulation  McUiagers, 
annual  convention.  Ocean 
House,  Watch  Hill,  R.  I. 


Political  Aspect 
Of  FDR  Tour 
Interests  Press 


Court  Upholds  WNU 
Sale  to  John  H.  Perry 


Federal  Judge  John  W.  Clancy,  in 
New  York,  July  6,  in  a  10-j)age 
opinion  denied  the  application  of  R. 
Hasken  Damon  and  Homer  M.  Pres¬ 
ton,  as  directors  of  Western  News¬ 
paper  Union,  for  a  temporary  injunc¬ 
tion  against  the  American  Press  Asso¬ 
ciation,  Western  Newspaper  Union 
and  8  of  the  directors  of  WNU,  re¬ 
straining  the  defendants  from  con¬ 
ducting  directors’  meetings,  disposing 
of  the  assets  or  pledging  the  credit  of 
Western. 


In  answer  to  a  charge  of  the  plain¬ 
tiffs  that  John  H.  Perry,  one  of  the 
defendants,  and  alleg^  majority 
stockholder  of  the  American  Press 
Association,  had  wrongfully  obtained 
control  of  WNU  and  Wcis  threaten¬ 
ing  to  divert  its  business  to  the 
American  Press  Association,  Judge 
Clancy  stated  that  WNU  “today  ap¬ 
pears  to  be  flourishing  and  liquid 
and  we  are  not  ready  to  believe  that 
an  individual  who  may  control  it  is 
ready  to  sacrifice  or  even  to  injure 
it  ” 


Justice  Cotillo  modified  the  arbi¬ 
tration  award  by  sustaining  the  find¬ 
ings  as  far  as  the  fact  that  the  Eagle 
should  employ  two  different  chapels. 
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Unusually  Large  Delega¬ 
tion  Aboard  Train  for 
Swing  to  Pacific  Coast 


Washington,  D.  C.,  July  7— An  un 
usually  large  press  representation  lef 
the  Capital  today  aboard  the  Presi 
dential  special  for  a  western  trip  L 
which  Mr.  Roosevelt  intends  to  ap. 
pear  in  dual  capacities — as  Presider, 
of  the  United  States  in  forma 
speeches,  and  as  leader  of  the  Demo 
cratic  party. 

The  promise  made  in  his  recent  fire 
side  chat  that  he  would  personal!; 
lend  a  hand  for  the  advancement  c 
liberal  candidates  for  Congress,  ha: 
increased  the  likelihood  of  a  news 
worthy  trip. 

’The  Presidential  train,  consistin  j 
uf  ten  cars,  including  a  special  coaci: 
for  Mr.  Roosevelt,  dining  car,  clui 
car,  and  baggage  car,  left  Washingto.' 
for  a  swing  to  the  Pacific  Coast  a: 
10:30  p.m. 

After  reviewing  the  fleet  in  Sar 
Francisco  Bay  the  President  will 
leave  the  train  at  Los  Angeles  and 
motor  to  San  Diego  July  16.  ’There 
he  will  board  the  cruiser  Houston 
which  is  scheduled  to  get  under  way 
at  4  p.m.,  for  a  cruise.  Arrange¬ 
ments  will  be  made  for  the  press 
representation  to  remain  in  contac; 
with  the  Presidential  party. 

List  of  Newsmen  on  Tour 

The  wire  services  and  dailies  wen 
represented  by  the  following  as  the] 
party  cleared  from  Washington: 


Suit  had  been  filed  last  month  ask¬ 
ing  for  an  accounting,  an  injunction 
against  the  defendants,  the  suspension 
of  the  officers  of  WNU  and  the  ap¬ 
pointment  of  a  receiver  for  the  com¬ 
pany.  The  plaintiffs  charged  Mr. 
Perry  with  having  gained  control  of 
the  company  through  the  wrongful 
sale  to  him  of  voting  trust  certificates 
June  14.  An  additional  cheuge  was 
made  that  the  sale  violated  a  decree 
of  the  U.  S.  District  Court  for  the 
Northern  District  of  Illinois  which 
enjoined  the  American  Press  Asso¬ 
ciation  and  WNU  from  combining  or 
consolidating.  In  reference  to  this 
claim  Judge  Clancy  ruled  that  the 
violation  charged  “is  at  best  doubt¬ 
ful  cmd  a  decision  need  not  be  made 
by  me  of  the  question”  and  rele¬ 
gated  ultimate  adjudication  to  the 
trial. 


Milo  Thompson,  chief  of  the  Washinftec 
•M’  bureau,  Joseph  11.  Short  and  William  B 
-Ardery;  Fred  A.  Storm,  chief  of  the 
House  staff  of  U.  P. ;  and  George  R.  Holme 
chief  of  the  Washington  bureau  INS,  an.] 
George  E.  Durno,  of  the  INS  White  IIoux 
staff. 

.Albert  L.  Warner,  .Veto  York  Herald  Trt: 
uiic;  John  O’Donnell  and  Doris  Fleeson,  Sr. 
York  Daily  News;  Felix  Belair,  Jr.,  .\c. 
York  Times;  J.  Russell  Young,  irafkisglJ*] 
livening  Star;  Robert  S.  .Allen,  New  loftj 
livening  Post;  William  C.  Murphy, 
(lelf'liia  Inquirer;  Walter  Trohan,  C/iifOS 
Tribune;  Ulric  Bell,  Louisville  Couriet-Jov- 
mil;  Lorenzo  W.  Martin,  Louisville  Times 
Raymond  Z.  Ilcnle,  Pittsburgh  Post-GaulU 
Erwin  D.  Canham,  Christian  Science  .Wo* 
tor;  Thomas  L.  Stokes,  Scripps-HowaT 
Newspaper  Alliance;  Blair  Moody,  Deiro 
Ncti’s;  Bascom  N.  Timmons,  Houston  Chrn 
icic;  M.  W.  Childs,  St.  Louis  Posst-Dispatti^ 
and  Vincente  Villamin,  Manila  Daily 


The  H  all  Street  Journal  was  not  reptt 
sented  on  the  trip.  Bernard  Kilgore, 
of  the  Washington  Bureau,  went  to  the  'Wr 
in  advance  of  the  Presidential  party  and 
writing  a  series  on  the  political  outlook. 


The  following  picture  service  rep¬ 
resentatives  accompanied  the  Pres 
dent: 


Charles  Mack  and  Tom  Bills,  Metrotoo 
News;  J.  S.  Thompson,  Acme  Newspicturts 
F.  1.  Thompson,  International  News  Phot» 
J.  D.  Jamieson,  Times-Wide  World; 
George  Skadding,  Associated  Press. 

Following  the  usual  practice, 
ern  Union  sent  S.  L.  Sweeney  and 

S.  Linkens,  and  Postal  Telegraph 

T.  B.  Bowen,  on  the  trip  to  assist  tt 
correspondents  in  handling  press  dis 
patches. 


ALBERTA  RULING  VALO 

The  Judicial  committee  of  the 
Council  in  London  decided  July  ^ 
to  continue  hearing  of  appeals  on  « 
Albert  press  bill  and  the  meast^ 
regulate  credit  on  the  ground 
bills  are  inoperative.  The  judgmtf 
of  the  Supreme  Court  of  Canada  <* 
daring  the  bills  ultra  vires  of  ^ 
Provincial  Legislature  therefore  stafl 
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U.  S.  “Spend  Now  for  Recovery” 
Policy  Presages  Early  Upturn 

Offensive  Against  Recession  Launched  .  .  . 
Huge  Program  Includes  400  Federal  Building 


tact  with  the  willing  producer  and  seller  of 
goods. 

“Economic  skies  are  definitely  clearing. 
Many  wise  business  leaders  are  now,  and  all 
should  take  advantage  of  the  summer  season 
to  implement  their  plans  and  methods  for  par¬ 
ticipation  in  the  inevitable  and  now  forming 
forward  movement.  Announcement  has  been 
made  of  large  sums  to  be  expended  for  plant 
expansion  and  improvement  under  the  realiza¬ 
tion  that  where  no  wealth  is  created,  none  can 
be  accumulated  nor  distributed.  Bumper  farm 
crops  are  beginning  to  move  as  reflected  by 
rising  demands  on  transportation.  Credit  is 
abundant  and  available. 
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. . .  Farm  Income  Rising . 
By  JAMES  J.  BUTLER 

WASHINGTON,  D.  C.,  July  6 — Touched  off  by  release  of 
federal  millions  for  works  projects,  and  encouraged  by 
numerous  other  favorable  factors,  the  stock  market  zoomed  in 
the  closing  days  of  June  and  the  first  few  days  of  July,  presag¬ 
ing  recovery  in  advance  of  the  promised  autumn  upturn. 
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Tlie  lagging  durable  goods  indus¬ 
tries  were  vitalized  by  allocation  of 
more  than  half  a  billion  dollars  for 
Public  Works  Administration  projects 
as  that  agency  launched  its  1938  of¬ 
fensive  against  the  recession;  the 
Works  Progress  Administration,  its 
coffers  refilled  by  Congress  to  take  up 
the  unemployment  slack,  began  an 
ambitious  program  to  cary  well  into 
the  winter;  huge  new  programs  were 
instituted  by  the  U.  S.  Housing  Au¬ 
thority;  and  the  Treasury  Department 
made  a  start  on  280  new  federal 
buildings  with  the  announcement  that 
400  wrill  be  underway  as  the  year 
moves  forward. 

Farm  Income  Rising 

The  advance  was  not  confined  to 
industry.  From  the  office  of  Henry 
A.  Wallace,  Secretary  of  Agriculture, 
came  word  that  farmers’  income  had 
headed  upward  in  a  period  of  im¬ 
provement  that  might  reasonably  be 
expected  to  become  a  permanent  one. 

And  scanning  the  economic  picture, 
Daniel  C.  Roper,  Secretary  of  Com¬ 
merce,  reported  cause  to  rejoice  in 
signs  of  healthy  and  continuing  im¬ 
provement. 

Not  only  were  tangible  signs  of  re¬ 
covery  evident  on  all  sides,  but  also 
there  were  indications  of  marked  bet¬ 
terment  in  government- business  re¬ 
lationships;  strident  steps  toward  “re¬ 
stored  confidence.” 

For  the  first  time  in  many  months, 
President  Roosevelt  had  publicly  com¬ 
mended  industry — steel — for  slashing- 
prices;  and  there  were  no  strings  at¬ 
tached.  In  his  recent  fireside  chat  he 
held  steel  up  as  an  example  for  others 
to  follow. 
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Bigwigs  Commend  F.  D.  R.  Truce 

Significantly,  in  one  Washington 
Uving  room  listening  to  the  broadcast 
was  a  group  that  could  not  be  imag¬ 
ined  in  social  congress  a  few  months 
ego.  With  Thomas  G.  Corcoran,  cur¬ 
rent  Brain  Truster  No.  1,  and  sev¬ 
eral  of  his  associates  high  in  govern¬ 
ment  rank,  were  Edward  Stettinius, 
chairman  of  the  board  of  U.  S.  Steel 
^rporation  and  a  group  of  outstand¬ 
ing  men  in  “big  business.”  And  both 
sides  freely  commended  the  Presi¬ 
dential  expressions.  A.  D.  Whiteside 
of  Dun  &  Bradstreet,  one  of  those 
present,  was  quoted  as  particularly 
enthusiastic. 


ti4 


Aiq 

iPril 

on 
sure 

nd  I 

r-i 

of 

sstad 


The  stock  market  improvement  was 
coincident  with  the  first  signs  of  PWA 
activity.  Within  10  days,  that  agency 
f'ad  made  allotments  for  2,595  projects 
with  a  total  estimated  coiistruction 
cost  of  $637,141,609. 

From  the  allocations  will  come  an 
estimated  4,842,000  man-hours  of  em¬ 
ployment  of  which  1,894,000  man- 
months  is  direct  work  at  the  sites  of 
Ifre  projects.  In  factories,  mines, 
mills  and  forests  which  will  provide 


the  material,  and  on  transportation 
lines,  employment  also  will  be  gen¬ 
erated.  Workers  at  the  sites  alone 
will  receive  wages  approximating 
$178,000,000.  No  state  was  overlooked 
in  disbursing  the  money. 

$342,642,000  to  Heavy  Industries 

The  expansiveness  of  the  program, 
in  terms  of  types  of  projects,  is  re¬ 
flected  in  this  breakdown  of  plans: 
schools  and  other  educational  build¬ 
ings,  681;  waterworks,  pumping  sys¬ 
tems,  reservoirs,  sewage  systems,  dis¬ 
posal  plants  and  other  such  utilities, 
442;  courthouses,  penal  institutions, 
hospitals  and  other  public  buildings, 
327;  bridges,  viaducts  and  other  engi¬ 
neering  structures,  83;  streets,  roads 
and  highways,  219;  miscellaneous,  92. 

The  Bureau  of  Labor  Statistics  esti¬ 
mates  orders  for  heavy  materials  to 
carry  out  these  programs  will  amount 
to  not  less  than  $342,642,000,  this  fig¬ 
ure  being  based  upon  comprehensive 
study  of  expenditures  under  the  old 
public  works  program.  The  steel  and 
iron  industry  is  expyected  to  benefit  to 
the  extent  of  $96,181,000  in  orders; 
liunber  and  millwork,  $27,135,000; 
cement  and  concrete  products,  $24,- 
379,000;  brick  and  hollow  tile,  $17,- 
339,000;  heating  materials,  $13,203,000; 
plumbing  materials,  $11,368,000;  ma¬ 
chinery  and  miscellaneous,  $153,037,- 
000. 

Work  Must  Start  in  1938 

Studies  by  the  Department  of  Labor 
.show  that  for  every  man-hour  of  em¬ 
ployment  created  at  the  site  of  a  pro¬ 
ject,  two  and  one-half  man-hours  are 
created  indirectly  in  the  various  in¬ 
dustries  supplying  material  and  trans¬ 
portation;  and  in  addition,  indirect 
benefits  are  derived  through  supplying 
services  and  goods  in  the  communi¬ 
ties  where  the  projects  are  under¬ 
taken. 

In  some  instances  dirt  will  begin  to 
fly  at  sites  within  six  weeks,  and  most 
will  be  in  operation  in  90  days.  A 
condition  of  each  grant  is  that  work 
must  begin  before  New  Year’s.  The 
stock  market  boom,  therefore,  was 
predicated  upon  a  mere  psychological 
urge;  the  real  impact  of  the  spending 
will  not  be  felt  in  employment  possi¬ 
bilities  or  in  purchases  for  at  least  six 
weeks. 

Solidly  backing  up  other  recovery 
factors  has  been  the  U.  S.  Housing 
Administration  activities  which  began 
almost  immediately  after  the  Wagner- 
Steagall  Act  was  passed  in  March,  and 
which  have  been  gaining  momentum 

Funded  by  an  appropriation  of 
$800,000,000,  USHA  has  entered  into 
agreements  to  finance  low-cost  and 
slum  clearance  hovising  in  111  local¬ 
ities  at  a  cost  of  $427,299,000.  Work 
actually  has  beg\m  in  17  cities.  Money 
has  been  provided  for  local  housing 
authorities  in  25  states.  To  insure 
distribution  of  the  appropriation. 


. .  Larger  Projects  Listed 


Congress  directed  that  not  more  than 
10%  shall  be  spent  in  any  one  state. 

With  the  beginning  of  the  new  fiscal 
year,  July  1,  business  houses  began 
setting  up  their  tax  accounts  in  keep¬ 
ing  with  an  amended  statute  which 
had  answered  most  of  their  demands 
upon  Congress.  Federal  tax  rev¬ 
enues  were  to  continue  at  about  $5,- 
330,000,000,  but  the  undivided  profits 
tax  had  been  modified.  This  levy  was 
retained  to  the  extent  of  161/2%  on 
corporations  that  declare  100%  divi¬ 
dends,  graduated  upward  to  19%  on 
those  which  pay  out  none.  Corpo¬ 
rations  earning  less  than  $25,000  an¬ 
nually  were  exempted.  Only  gains 
on  assets  held  less  than  18  months 
will  hereafter  feel  the  full  impact  of 
the  capital  gains  tax. 

Other  Business  Creators 

Other  business- creating  programs 
ahead  included:  $917,095,000  for  a  “big 
navy;  $375,000,000  to  be  spent  over  a 
five-year  jjeriod  for  river  and  harbor 
projects;  $150,000,  approximately,  to 
be  spent  annually  for  three  years  for 
federal  aid  highways. 

Meanwhile,  the  Reconstruction  Fi¬ 
nance  Corporation  was  moving  to  aid 
business  directly.  Its  lending  powers 
were  possible  of  stretching  to  $1,500,- 
000,000.  In  four  months  business  had 
been  loaned  $80,000,000. 

In  the  absence  of  desired  Congres¬ 
sional  action  to  rescue  railroads  from 
the  doldrums,  the  Interstate  Com¬ 
merce  Commission  had  launched  a 
program  of  rate  increases,  chiefly  in 
passenger  fares. 

Reaching  downward  to  aid  the  low¬ 
est  income  group,  the  WPA  raised  the 
wage  scale  for  workers  in  the  south¬ 
ern  tier  of  states.  Averaging  $5  a 
month  advance,  the  wage  improve¬ 
ment  affected  an  estimated  500,000 
persons. 

Effective  in  four  months,  the  new 
wage-hour  bill,  according  to  the  low¬ 
est  of  Congressional  estimates,  will  in¬ 
crease  the  purchasing  possibilities  of 
at  least  1,000,000  persons. 

43,000,000  Employed,  Soys  Roper 

Secretary  Roper’s  survey  of  the  na¬ 
tional  economy  is  an  encouraging  one: 

“There  are  no  fundamentally  conflicting  in¬ 
terests  between  government  and  business;  their 
objectives  are  mutual.  In  our  present  con¬ 
cern  for  the  welfare  of  the  temporarily  unem¬ 
ployed,  many  of  whom  will  be  given  earning 
opportunities  on  public  works  projects,  let  us 
not  lose  sight  of  the  fact  that  there  are  43,000,- 
000  Americans  employed  in  gainful  pursuits: 
that  29,000,000  motor  vehicles  are  consuming 
56,000,000  gallons  of  gasoline  daily;  that  hun¬ 
dreds  of  millions  of  dollars  of  private  fundi 
are  being  expended  for  capital  improvement! 
and  expansions;  that  bank  deposits  have 
reached  a  new  high  of  $57,000,000,000;  that 
bumper  crops  are  being  harvested  and  trans¬ 
ported;  that  foreign  trade  is  increasing;  that 
the  national  income  rose  from  $39,500,000,- 
000  to  nearly  $70,000,000,000  last  year.” 

In  a  statement  summarizing  business 
conditions  as  of  the  close  of  the  1937- 
1938  fiscal  year.  Secretary  Roper 
counselled: 

“We  should  not  become  agitated  by  the  fear 
of  overproduction,  but  become  more  exercised 
over  solving  the  pioblem  of  distribution  to  the 
end  that  the  purchaser  will  be  brought  in  con- 


"Thc  merchant,  the  wholesaler  and  the  man¬ 
ufacturer  shouhl  prepare  now  to  turn  with  the 
tide  in  order  to  avoid  lost  motion  in  the  up- 
wanl  swing.  I,  therefore,  am  encouraged  by 
the  factors  above  enumerated  and  look  to 
aroused  initiative  which  will  bring  a  gradual 
^  and  not  a  dangerously  accelerated  business, 
industrial  and  economic  upturn.” 

List  of  Larger  PWA  Projects 

Projects  costing  $500,000  or  more 
which  will  be  made  possible  by  45% 
outright  grants  from  PWA  (some  of 
them  accompanied  by  Federal  loans), 
in  the  order  of  announcement  are: 

Boston,  city  hall,  $2,500,000.  Broadwater 
County,  Mont.,  irrigation,  $820,000.  Brook¬ 
lyn,  X.  Y.,  art  museum,  $1,437,000;  school, 
$1,048,000;  garage,  $2,000,000.  Xiobara,  Xeb., 
bridge,  $580,000.  North  Baton  Rouge,  La., 
waterworks,  $800,000.  State  of  North  Caro¬ 
lina,  prison  camps,  $1,000,000.  Owensboro, 
Ky.,  bridge,  $2,297,350.  Philadelphia,  munic¬ 
ipal  court,  $3,390,000.  Poughkeepsie,  schools, 
$575,441.  Oueens  County,  N.  Y.,  bridge,  $2,- 
057,000.  Redondo  Beach,  Cal.,  breakwater, 
$1,145,454.  Salem,  Mass.,  reservoir,  $923,- 
600.  Honolulu,  Hawaii,  water  system,  $725,- 
454.  Jersey  City,  N.  J.,  county  archives,  $4,- 
136,300.  State  of  Kentucky,  highway  bridge, 
$750,670.  New  Bedford,  Mass.,  memorial 
building,  $769,414.  Newport  News,  Va.,  park 
and  harbor,  $516,363. 

New  York  City,  courthouse.  $984,000;  col¬ 
lege  buildings.  $4,937,273;  hospital,  $2,928,500; 
sanitation  equipment,  $1,550,000;  children's 
museum.  $968,000;  library,  $5,000,000;  pier, 
$822,700;  municipal  building,  $2,037,000.  Cin¬ 
cinnati,  waterworks,  $3,144,600.  Dallas,  court¬ 
house,  $2,500,000.  St.  Joseph,  Mo.,  court¬ 
house,  $1,000,000.  Topeka,  Kan.,  courthouse, 
$700,000.  Valley  Stream,  N.  Y.,  school,  $856,- 
116.  Vicksburg,  Miss.,  courthouse,  $600,000. 
Waterloo,  la.,  sewage  pbnt,  $1,091,462.  Aus¬ 
tin,  Tex.,  museum  building,  $1,025,000.  De¬ 
troit,  highway  development,  $686,756.  King 
County,  Wash.,  highway  bridge,  $3,450,001). 
Oaklaml,  Cal.,  bridge,  $723,000.  Los  AngeUs, 
veter.ins  ho,spital,  $668,000. 

$2,054,000  for  Bronx  Hospital 

Chic.igo,  veterans  hospital,  $674,000.  Knox¬ 
ville,  la.,  veterans  hospital,  $670,000.  Bed¬ 
ford,  .Mass.,  veterans  hospital,  $647,000.  Camp 
Custer,  .Mich.,  veterans  hospital,  $674,000. 
Lyons,  X.  J.,  veterans  hospital,  $590,000. 
Bron.x,  X.  V.,  veterans  hospital,  $2,054,000. 
Cleveland,  O.,  veterans  hospital,  $1,090,000. 
Pittsburgh,  Pa.,  veterans  hospital,  $859,000. 
■Murfrecslioro,  Tenn.,  veterans  hospital,  $674,- 
000.  Waco,  Tex.,  veterans  hospital,  $1,435,- 
000.  .Mare  Island,  Cal.,  Navy  Yard,  $1,100,000, 
Philadelphia  Navy  Yard,  $1,000,000,  $560,000. 
Norfolk,  Va..  Navy  Yard,  $1,750,000,  $525,000, 
$550,000.  Quantico,  Va.,  marine  barracks, 
$891,000.  San  Diego,  Cal.,  marine  corps  base, 
$825,000,  $550,000,  $500,000.  Annapolis,  Md., 
Naval  Academy,  $1,300,000.  Parris  Islaml, 
S.  C.,  marine  barracks,  $1,000,000.  Quantico, 
Va.,  marine  harricks,  $535,000.  Alexandria, 
La.,  courthouse,  $590,909.  Big  Spring,  Tex., 
waterworks  improvement,  $500,000.  Bingham¬ 
ton,  X.  V'.,  hospital,  $850,000.  Boulder,  Col., 
library,  $500,000.  Caliell  County,  West  Vir¬ 
ginia,  schools,  $1,244,508.  Cape  May,  X.  J., 
toll  bridges,  $1,654,545. 

Chicago,  subway,  $1,210,600.  Columbia, 
S.  C.,  street  improvements,  $1,342,000.  Cum¬ 
berland,  Md.,  waterworks  improvements,  $1,- 
025,000.  Denver,  Col.,  amphitheater,  $1,787,- 
273.  Fort  Wayne,  Ind.,  sewerage  improve¬ 
ment,  $5,160,000.  Greenhurgh,  N.  Y.,  school, 
$525,000.  Hardin  County,  Tex.,  highways, 
$1,594,000.  Houston,  Tex.,  recreation  center, 
$591,000.  Jacksonville,  ITa.,  schools,  $3,712.- 
122.  Kansas  City,  Mo.,  municipal  building, 
$985,828.  Kenmore,  N.  Y.,  high  school,  $1.- 
312,100.  Miami,  Fla.,  harbor,  $4,000,000. 
Middletown,  N.  Y.,  school,  $798,225.  Minne¬ 
apolis,  Minn.,  school,  $800,000.  Natchez, 
Miss.,  bridge,  $2,500,000.  New  Britain.  Conn., 
water  plant,  $599,000.  New  Orleans,  La., 
school,  $1,211,243.  Ogden,  Utah,  county  build¬ 
ing,  $600,000.  Pawtucket,  R.  I.,  school,  $760,- 
800.  Pittsburgh,  Pa.,  waterworks,  $519,625; 
school,  $500,694.  Port  Arthur,  Tex.,  highway 
improvement,  $745,454. 

Providence,  R.  L,  wharf  and  seawall,  $2,- 
000,000.  San  Diego,  Cal.,  sanitary  sewers. 
$2,000,000.  San  Jose,  Cal.,  school,  $1,162,600. 

(Continued  on  page  34) 
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Barnhart  to  Retire;  Flynn 
Named  B.  M.  of  N.  Y.  News 


No  Date  Set  for  His  Withdrawal  .  .  . 
Stephens,  Baumrucker  and  Gill  Advanced 
Business  Chief,  Rounding  Out  25  Years 


JOHN  W.  BARNHART,  since  1920  going  to  do  them  now.  You  can  add 
secretary  and  business  manager  of  that  there  are  several  things  which  I  By 

the  News  Syndicate  Co.,  Inc.,  publish-  hope  to  do  a  lot  of.  They’re  golfing.  By 

ers  of  New  York  Daily  News,  who  will  fishing  and  sailing.  Mrs.  Barnhart  s,  ; 

and  myself  also  hope  to  do  quite  a 

a  41^  let  of  traveling.  We  haven’t  done  '*  _ 

.f-  much  of  it  in  the  pjist.” 

short,  Mr.  Barnhart  said,  the  fu- 
tme,  as  he  sees  it,  will  be  entirely  de- 
void  of  any  business  worries,  cares 
and  problems,  and  will  be  devoted  to 

Tall,  with  a  ruddy  complexion  giv- 
ing  an  appearance  of  having  spent  a  Captain  J.  M.  Patterson 
lot  of  time  in  the  outdoors,  Mr.  Barn- 
hart,  at  60,  has  silver-grey  hair,  and 

wears  gold-rimmed  spectacles  at  his  JOSEPH 

work.  He  is  soft-spoken,  moves  ^ 

Francis  M.  Flynn  John  W.  Barnhart  about  easily,  and  reminds  one  of  a  Daily  News,  > 

_ country  doctor.  women  s  page  ec 

^  B  »«  I.-  M.  mr  fiction  editor  of  tl 

Began  Working  at  15  une-New  York  News 

jpBm^K  Born  June  21,  1878,  in  Logan,  Iowa,  married  July  6  in  th« 
■  V  p  ^^^^B  he  was  graduated  from  high  school  n  Y.  Courthouse  by 

^R  f  ^^B  there  at  15.  In  spare  time,  before  Justice  Salvatore  A. 

^ter  school  hours,  on  Saturday  Capt.  and  Mrs.  P< 
,  J  and  during  summer  vacations  he  the  Queen  Mary  a 

i|  B  worked  for  the  Logan  Observer,  a  the  ceremony  for  a 
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Columbia,  Mo.,  as  advertising  man- 
r  of  the  ager,  and  remained  there  until  D** 
iv  York,  cember,  1925.  In  February,  1926,  b« 
Country  joined  the  Japan  Advertiser  Press 
ter  Hills  general  manager.  While  in  the  Orient 
Y.,  Si-  he  served  as  correspondent  for  thij 
onxville,  London  Express,  and  as  represen^j 
America,  tive  of  the  New  York  Times-Wi» 
e  West-  World  Photos. 

).  He  is  He  returned  to  the  U.  S.  in 
ty  Lodge  (Continued  on  page  33)  j 
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Whai  is  Wrong  With  Newspaper 
Efforts  to  Sell  Advertising? 

Salesmen  Inadequately  Trained,  Soys  Writer, 
And  Few  Publishers  Do  a  Modern  Job  of 
Promoting  Their  Newspaper 


The  writer  of  this  article  wishes  to  remain  anonymous.  He  has  had  a 
wide  acquaintance  with  newspapermen  as  well  as  with  sales  and  advertising 
men — both  sides  of  the  field  he  is  discussing. 


IfflETHER  times  are  good  or  bad, 
poor  business  or  good  business  is 
la^ly  a  matter  of  the  quality  of  the 
sales  promotion  work  that  has  been 
done  to  get  the  business.  If  you  want 
(0  dig  potatoes  in  the  fall  you  must 
plant  seed  potatoes  in  the  spring. 

Of  about  2,000  daily  newspapers  in 
America  you  can  count  on  your 
fingers  the  ones  that  do  anything  like 
a  real  sales  promotion  job — anything 
that  might  be  called  a  real  modern 
effort  to  sell  newspaper  advertising 
space. 

I  have  heard  many  publishers  of 
newspapers  say:  “Everybody  in  the 
advertising  business  knows  that  we 
have  the  best  paper  in  this  town,  so 
what  can  we  say?”  But  DOES  every¬ 
one  in  the  advertising  business  know 
what  they  should  about  the  pub¬ 
lisher’s  paper?  Whenever  I  have 
snooped  around  any  newspaper  I 
have  found  p>oints  which  had  real 
sales  value  but  these  points  were  not 
known  to  even  some  of  the  staff  of  the 
newspaper  in  question. 

Competition  for  Ad  Dollar 
Does  any  newspayier  executive 
know  just  how  many  folks  are  after 
the  local  advertiser’s  dollar — the  dol¬ 
lar  that  once  was  almost  the  exclu¬ 
sive  property  of  the  local  newspaper? 

If  a  local  advertiser  really  knew 
why  the  local  newspaper  was  the  best 
advertising  medium  he  could  buy, 
that  advertiser  would  never  buy  local 
radio  time,  calendars,  pencils,  etc. 

Does  the  local  advertiser  know  that 
1  the  local  newspaper  is  the  best  place 
'  to  spend  his  advertising  dollar?  Don’t 
take  anything  for  granted.  Just  as¬ 
sume  that  your  local  advertiser  knows 
all  about  your  paper  and  you  lay 
yourself  wide  open  for  the  radio  sales- 
j  man.  The  radio  man  tells  his  story 
!  and  makes  sure  that  the  best  facts 
j  are  on  the  top  of  the  barrel.  The 
i  local  newspaper  solicitor  usually  as- 
j  sumes  that  the  local  advertiser  knows 
j  the  story. 

When  the  local  merchant  spends 
some  of  his  advertising  dollars  for 
mdio  time  does  the  local  newspaper 
executive  get  on  the  telephone  and 
0*11  up  50  or  100  local  residence  tele¬ 
phones  and  ascertain  just  how  many 
of  the  hundred  homes  are  listening 
to  the  local  program? 

Do  You  Investigate? 

If  you  call  up  a  hundred  resi¬ 
liences  and  only  ten  are  listening,  then 
go  and  tell  your  local  merchant  what 
you  have  done  and  DARE  him  to  do 
^  same  the  next  time  his  program 
is  on  the  air. 

Would  any  sane  man  buy  something 
snd  be  satisfied  with  only  a  10%  de¬ 
livery?  No.  If  your  newspaper  had 
only  a  10%  coverage  the  local  mer- 
Aant  wouldn’t  use  space  in  your 
paper.  When  his  vanity  is  tickled  by 
hearing  his  name  on  the  radio,  just 
^ow  him  how  much  it  cost, 
f’ight!  Don’t  take  it  lying  down! 

Not  long  ago  an  ex-newspaperman 
told  me  that  when  he  began  his  ca¬ 
reer  as  a  newspaper  space  salesman 
he  always  roughed  out  a  suggested 
^vertisement  about  twice  the  size 
of  what  he  thought  he  could  really 
^ell  to  the  local  advertiser.  However, 


his  experience  was  that  in  four  out 
of  five  cases  the  local  merchant 
bought  the  larger  space. 

How  many  newspapers  do  you  know 
that  even  try  to  sell  local  advertising 
space  by  offering  helpful  rough  sug¬ 
gestions  to  local  merchants?  Oh  yes, 

I  know.  Can’t  afford  it.  Have  no 
money  for  such  work  at  our  rates. 
You  don’t  know  whether  you  have 
the  money  or  not,  unless  you  have 
really  tried  to  make  two  lines  of  ad¬ 
vertising  space  grow  where  only  one 
grew  before.  Suggestion  sells  goods. 
Ask  any  modern  sales  manager.  It 
takes  only  a  few  sales  of  some  extra 
linage  to  pay  for  making  rough  sug¬ 
gestions  for  a  year. 

Must  Spend  to  Moke  Soles 

“Cant  afford  it.”  “Can’t  spend  it 
until  you  get  it.”  Etc.  As  a  matter 
of  fact  you  won’t  get  your  real  share 
of  any  market  unless  you  know  how 
to  spend  something  to  get  it. 

How  many  newspaper  solicitors 
know  anything  about  making  a  rough 
sketch  or  a  layout  for  an  idea  or  an 
advertisement  that  will  sell  goods  for 
a  local  merchant.  The  average  local 
newspaper  solicitor  is  just  a  mass  of 
figures.  Usually  they  sound  more 
like  adding  machines  than  humans. 
Haven’t  you  anything  to  sell  except 
numbers?  In  the  future  you  better 
have. 

How  many  solicitors  of  newspaper 
advertising  are  capable  of  having  an 
idea  that  really  would  sell  goods  in 
their  local  newspaper? 

Space  salesmen  can  be  taught  how 
to  know  ideas,  how  to  find  them,  and 
how  to  visualize  them  for  ready  sale. 

If  you,  as  a  local  newspaper  pub¬ 
lisher,  want  more  local  advertising, 
then  teach — or  have  someone  teach — 
your  space  salesmen  how  to  sell  your 
space  with  something  besides  the 
casual  “How  much  space  will  you  use 
this  week?”,  or  month. 

Always  One  Star  Mon 

In  every  group  of  salesmen  there  is 
always  a  star.  On  most  every  news¬ 
paper  there  is  one  salesman — a  man  or 
a  woman — who  does  sell  by  the  idea 
and  visual  route.  A  good  salesman - 
ager  and  one  top  salesman  can  teach 
the  rest  of  the  staff  to  identify  an 
idea  and  then  how  to  bring  it  to  life. 

If  every  space  salesman  on  your 
newspaper  was  as  good  as  your  best 
salesman  your  linage  sales  would  stay 
up  in  good  weather  and  bad. 

In  no  other  line  of  selling  have  I 
ever  seen  salesmen  sent  out  so  badly 
equipped  as  are  newspaper  advertis¬ 
ing  space  salesmen.  And  just  because 
a  newspaper  publisher  thinks  that 
selling  his  commodity  is  different  from 
selling  any  other  commodity. 

In  every  other  line  of  selling  today 
salesmen  are  painstakingly  trained  to 
use  and  follow  only  the  best  methods. 

Recently,  a  newspaper  publisher 
said  to  me:  “You  might  get  users  of 
small  space  to  use  a  bit  larger  space, 
but  what  about  the  user  of  large  space 
— full  pages — local  department  stores, 
etc.? 


The  answer  is  easy.  Show  the  user 
of  full  pages  how  to  own  the  paper 
by  using  an  extra  color.  This  brings 
the  publisher  more  money  without 
buying  more  newsprint  on  which  to 
print  the  advertisement.  About  400 
newspapers  now  find  it  easy  to  print 
one  extra  color. 

If  there  are  two  large  department 
stores  in  your  city  it  should  be  easy  to 
get  one  of  them  on  a  regular  schedule 
for  an  added  color  in  their  advertise¬ 
ments.  Local  department  stores  are 
always  looking  for  some  way  to  out¬ 
smart  the  other  local  department 
stores.  Color  is  growing  in  favor  all 
over  America.  Some  newspapers  out 
West  have  regular  color  schedules 
going  for  local  advertisers.  One  extra 
color  makes  an  advertisement  twice  as 
effective  at  about  one-fourth  the  cost. 
This  set-up  makes  it  just  a  breeze  for 
a  real  salesman. 

How  often  do  newspapers  send 
sample  copies  to  national  advertisers? 
Not  often.  Usually  when  the  adver¬ 
tiser  runs  an  ad  and  the  copy  is  sent 
just  to  prove  that  the  advertisement 
has  been  inserted.  (Aside:  I  recently 
saw  a  request  from  a  newspaper  to  an 
organization  which  last  year  sold 
hundreds  of  thousands  of  dollars 
worth  of  space  in  that  newspap>er. 
The  request  was:  “Can  you  get  along 
with  fewer  sample  copies?”  Imagine 
asking  your  star  national  salesmen  to 
help  you  save  about  thirty  cents  a 
week!  If  you  want  to  know  one  big 
thing  that  is  wrong  with  newspapers 
it  is:  Saving  on  small  amounts  in  or¬ 
der  to  make  sure  of  losing  large 
amounts  of  revenue.) 

Send  Copies  to  Advertisers 

Why  not  make  a  list  of  national 
advertisers  and  send  copies  of  your 
newspaper  to  the  attention  of  the 
advertising  manager.  Send  a  copy  of 
your  newspaper  every  two  or  three 
weeks.  Pick  out  a  good  day  when 
you  are  carrying  some  good  national 
advertising.  A  brief  bit  of  sales  talk 
can  be  printed  on  a  sticker  and  sent 
with  the  copy  of  your  newspaper. 
Just  mention  something  in  addition  to 
numbers.  Rave  about  some  of  the 
swell  things  about  your  newspaper 
and  the  type  of  readers,  or  give  some 
real  facts  about  your  market — not  too 
many  in  any  one  dose. 

Build  up  good  will  for  your  news¬ 
paper  by  making  sure  that  the  man 
who  should  be  using  space  in  your 
newspaper  sees  a  copy  of  it  about 
once  every  three  weeks.  Your  pros¬ 
pect  is  usually  smothered  in  figures. 
Let  him  see  your  newspaper — espe¬ 
cially  if  it  is  one  of  the  new  stream¬ 
lined  papers,  or  one  of  the  well-bal¬ 
anced  old-fashioned  make-ups.  If 
you  are  proud  of  your  newspaper, 
make  the  advertisers — and  prospec¬ 
tive  advertiser — just  as  proud  of  send¬ 
ing  him  copies  in  order  that  he  may 
have  a  vision  of  your  newspaper  that 
is  something  besides  a  lot  of  figures, 
tables,  pie-charts,  etc. 

Sending  copies  of  your  newspaper 
to  national  advertisers  once  every  two 


or  three  weeks  will  back  up  and  make 
more  profitable  the  work  of  the  men 
who  represent  your  newspaper  na¬ 
tionally.  They  call  and  give  your 
story — usually  in  figures.  Your  pa¬ 
per  comes  along  and  your  prospec¬ 
tive  advertiser  begins  to  get  a  vision 
of  you  and  your  readers.  As  these 
papers  come  along  he  gets  such  a 
vision  that  casual  attention  will  ripen 
into  solid  conviction — and  a  space  or¬ 
der  for  your  newspaper. 

Why  send  your  newspaper  just  to 
the  advertising  manager?  ’The  aver¬ 
age  mailing  list  of  advertising  men 
changes  about  one-fourth  in  every 
year.  As  the  new  man  takes  up  the 
new  job  you  must  still  keep  your  story 
hi  front  of  the  prospect — that  company. 
The  man  who  knew  all  about  you  last 
month  may  be  in  another  job  next 
month.  That’s  one  of  the  biggest  rea¬ 
sons  for  assuming  that  no  one  knows 
about  your  newspaper  unless  you  tell 
him.  And  keep  on  telling.  Your  au¬ 
dience  is  changing  all  the  time. 

Keep  Telling  to  Keep  Selling 

In  any  line  of  business  the  only  way 
to  keep  selling  is  to  keep  telling.  Any 
one  new  advertiser  will  usually  pay 
for  a  whole  year’s  sales  promotion 
campaign.  It  doesn’t  cost  much.  All 
your  i>ossible  prospects,  local  and  na¬ 
tional,  are  easily  ascertained  and  your 
message  sent  direct  to  them — or  taken 
to  the  local  prospects. 

And  last  but  not  least:  Talk  about 
•something  besides  circulation  facts 
and  figures.  Oh,  yes,  mention  them. 
But  just  figures  are  not  going  to  be 
as  important  in  the  future  as  they 
have  been  in  the  past.  Numbers  do 
not  always  mean  purchasing  power. 
There  are  two  newspapers  in  New 
York  City  which  get  most  of  the  pref¬ 
erence  from  national  advertisers. 
Neither  of  these  newspapers  have  the 
largest  circulations  in  New  York  City. 

Is  yours  an  alert  newspajjer?  Is 
your  newspaper  young  and  modern  in 
spirit  and  appearance?  Is  yours  a 
fighting  newspaper  for  real  people? 
Then  tell  the  world — the  national  ad¬ 
vertiser  —  and  keep  on  telling  the 
world.  Assume  that  no  one  has  time 
to  know  any  more  about  your  news¬ 
paper  than  you  take  the  time  to  tell 
him. 

And,  for  the  local  advertising: 
Have  a  staff  of  suggesters.  Find  a  way 
to  teach  every  space  salesman  to  bo 
as  good  as  the  best  space  salesman. 
Teach  solicitors  how  to  identify  an 
idea  and  then  how  to  stage  it  and  sell 
it. 

Just  get  into  the  mood  of  being  a 
real  advertiser  yourself,  Mr.  News¬ 
paper  Publisher,  and  the  next  lull  in 
business  won’t  make  you  feel  so  bad¬ 
ly.  Good  sales  promotion  doesn’t  cost 
money.  It  makes  money  because  it 
keeps  business  coming  along  all  the 
time. 

VOTE  STORY  IN  PHOTOS 

The  Fargo  (N.  D.)  Forum  on  June 
29  used  an  eight-picture  layout  cap¬ 
tioned  “From  Men  and  Machines 
Comes  Story  of  Election — the  Fargo 
Forum  Takes  You  Behind  the  Scenes."* 
It  showed  the  machinery  required  to 
report  the  state  senatorial  elections. 
The  first  picture  depicted  the  voters 
at  the  polls  and  the  last  the  daily’s 
edition  coming  off  the  press. 

O'BRIEN  JOINS  HAGG 

Robert  O’Brien,  Jr.,  son  of  Robert 
R.  O’Brien,  Council  Bluffs  (la.)  Non¬ 
pareil,  has  joined  the  Denver  office 
of  Arthur  Hagg  &  Associates,  pub¬ 
lishers’  representatives. 

N.  C.  PRESS  MEET 

The  66th  annual  convention  of 
North  Carolina  Press  Association  will 
be  held  at  Mayview  Manor,  Blowing 
Rock,  N.  C.,  July  14-16. 
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37  Newspopsrs  U.  S.  Hailed  In  Senes 
n  1  -  Tk  In  Brazilian  Paper 

Bcccking  Building  DwHo  de  NoUcias,  one  of  the  lead- 
^  ■  ing  morning  newspa5)ers  of  Rio  de 

V,^cnnpciign  Janeiro,  July  4  began  publication  of 

^  a  series  of  six-page  supplements,  to 

Approximcrtely  $60,000  ol  run  daily  for  a  month,  devoted  to  the 

Space  Sold  by  Papers  to  frien^P  between  the 

■juiu  wy  iw  y  g  Brazil,  their  economic  and 

Local  Builders  cultural  relations,  and  the  achieve- 

_  .  ,  , ,  ments  of  the  U.  S.  for  peace  and  in 

Thirty-seven  newspapers  have  sold  ^^e  economic  field  that  places  it  “at 


advertising 


approximately  the  head  of  all  the  nations.” 


$60,000  to  local  builders,  building  and  supplement  included  on 

loan  asso«ations  and  other  agencies,  ^rst  page  “A  Message  of  Confi- 
in  support  of  a  national  campmgn  Secretary  of  State  Cor- 

^rted  early  m  Jime  by  Ae  ^o-  jjyj],  an  article  by  Ambassador 

ducers  Council  and  the  American  Jefferson  Caffrey  entitled  “Cordiality 
Builder  to  stimulate  building  in  this  Comprehension,”  and  the  first 


country. 


article  of  a  series  of  30  on  “The  Gene- 


These  newspapers  have  succeeded  in  5^5  of  the  New  Deal”  by  President 
haying  the  seven  full-page  ad  cam-  Roosevelt.  The  issue  was  heavUy 


paign  imderwritten  by  local  groups,  illustrated.  QITK/TMPP  f^RTTTQP 

Matrices  of  ads  are  supplied  by  the  ■  VJl'l  UxtUloLi 

Producers  Council  in  New  York  upon  11  tmittv  Gardner  Cowles,  publisher,  Des  Moines 

request  and  names  of  local  underwrit-  NEW  PENNA,  DAIL 1  Register  end  Tribune,  pictured  with  Mrs. 

ers  are  tied  in.  Sale  of  the  Aliquijrpa  (Pa.)  Gazette,  daughter,  Mrs.  Sumner 

The  total  of  $60,000  is  an  estimate  semi-weekly,  was  announc^  July  1  Qaarton  ot  Gedar  Rapids,  la.,  before 
based  on  reported  sales  of  $47J)29  by  J.  A.  C.  Ruffner,  general  manager.  fh*v  .«a.lad  June  30  aboard  the  Swedish 
worth  of  space  by  28  papers.  The  Purchasers  were  T.  F.  McDonald  of  Imer  Kungsholm  for  a  tnp  to  the 


NEW  PENNA.  DAILY 

Sale  of  the  Aliquippa  (Pa.)  Gazette, 


The  total  of  $60,000  is  an  estimate  semi-weekly,  was  announced  July  1 


worth  (rf  space  by  28  papers.  The  Purchasers  were  T.  F.  McDonald  of  1  j  t  •  u*  c 

largest  sale  was  reported  by  the  Chi-  Cleveland,  J.  M.  Hickerson  of  New 

capo  Daily  News  at  $12,936  for  the  York,  W.  E.  Underwood  of  Boston,  K/TIQT  P  A  ATtC 

campaign.  The  seven  ads  are  run  in  A.  E.  Hickerson  of  Ardmore,  Pa.,  and  IVHaLEiAmWVjr  Al/O 

seven  consecutive  weeks,  or  longer,  if  E.  J.  Tilton  of  Brownsville,  Pa.  The  “Misleading  Advertisements”  was 
desired.  new  owners,  who  already  publish  the  the  title  of  Selfridge  &  Co.,  Ltd.,  138- 

Newspapers  co-operating  in  the  plan  Brownsville  Telegraph,  at  Ardmore,  line  single-column  ad  in  the  New 

are:  Main  Line  Daily  Times  and  weekly  York  Herald  Tribune,  June  29.  The 

Brideeport  (Conn.)  Timcs-Star;  Torrington  newspapers  at  California,  Belle  Ver-  London  store  ^  this  ^ace  daily  in 


Bridgcpcnt  (Conn.)  Timcs-Star;  Torrington  newspapers  at  California,  Belle  Ver-  London  store  ^  this  ^ace  daily  in 
(Conn.)  Register;  Lakeland  (Fla.)  Sews;  non,  Germantown  and  Upper  Darby,  the  Herald  Tribime  for  editorials 
Pensacola  (Fla.)  Sews-Journal;  Vera  Beach  Pa.,  changed  the  Gazette  to  an  eve-  written  by  “Callisthenes.”  Noting  an 
(Fla.)  Press  Journal;  Chicago  Daily  Sews;  daily  effective  July  5.  The  first  article  in  EIdITOR  &  PUBLISHER,  the  ad 

(Ill.)  Daily Rochelle  Consisted  of  12  pages.  Sub-  stated,  “the  prominence  devoted  to 

.t/aKAa/far'^n*)’  ChrLicle°*&  iUr^ry;  scription  rates  are  3c  daily  and  15c  per  the  subject  is  disquieting,  for  it  pointe 
Saiina  (Kan.)  Advertiser;  Paducah  (Ky.)  week,  delivered.  Donald  O.  McCann,  to  a  tendency,  in  statements  both 
Sun-Democrat ;  Annapolis  (Md.)  Capital;  sports  and  city  editor  of  the  Browns-  printed  and  oral,  to  exaggerate  if  not 
Medford  (Mass.)  Record;  Columbus  (Neb.)  yjjjg  Telegraph,  will  fill  a  similar  po-  actually  to  mislead.”  Admitting  there 


Manhattan  (Kan.)  Chronicle  &■  Mercury;  SCriptlon  rates  are  oC  uaiiy  ana  lOC  per 
Saiina  (Kan.)  Advertiser;  Paducah  (Ky.)  week,  delivered.  Donald  O.  McCann, 
Sun-Democrat;  Annapolis  (Md.)  Capital;  sports  and  city  editor  of  the  Browns- 
Medford  (Mass.)  Rec^d;  Columns  (Neb.)  Telegraph,  will  fill  a  similar  po- 

Daily  Telegram;  Manchester  (N.  H.)  Union-  ...  x  at 
Leader;  Paterson  (N.  J.)  Call;  IVestfield  Sltion  at  AliqUippa. 

(N.  J.)  Leader;  Ithaca  (N.  Y.)  Journal;  Port  m 

Jervis  (N.  V.)  Union-Gazette;  Schenectady  TnTw..^i-i  ■  ■  ■  ■■  , 

(X.  Y.)  Gazette;  Schenectady  Union-Star;  ROTO  LINA^xE  OFF 
Chorlone  (N.  C.)  Sews  6-  Obse^cr;  Concord  ^j^g  jg  consecutive 

(N.  C.)  Tribune;  Wtnston-^alcm  (N.  C.)  ,,  j 

Journal  &  Sentinel.  Cincinnati  Enquirer;  months,  newspaper  rotogravure  ad- 
fart  Liverpool  (O.)  Review;  Elyria  (O.)  vertismg  linage  failed  to  show  a  gam 
Chronicle-Telegram;  Urbana  (O.)  Daily  Citi-  in  May  and  finished  the  month  with 
zon;  li'ashington  Courthouse  (O.)  Record-  a  decrease  of  211,511  lines,  or  167% 


is  much  of  this  in  England  also.  Sel¬ 
fridge  advised  it  offers  £10  to  claim¬ 
ants  finding  statements  in  any  of  their 
ads,  catalogues  or  window  displays 


Herald;  Tulsa  (Okla.)  H'orld;  Pun-rsutanmey 
(Pa.)  Spirit;  Reading  (Pa.)  Eagle;  Provi¬ 
dence  (R.  I.)  Journal:  Xcenah  (\Vis.)  Daily 
Se-ws  Times;  and  Sheboygan  (Wis.)  Press. 


R.  I.  REFUND  TO  STERN 


Providence,  R.  I.,  July  7 — ^Presiding  a  decrease  of  $206,975,  or  25.9%.  Local 
Justice  Jeremiah  E.  O’Connell  in  Su-  gravure  advertising  aggregated  462,- 


For  the  first  time  in  38  consecutive  that  mislead.  It  has  taught  our 
months,  newspaper  rotogravure  ad-  buyers,  our  publicity  writers  and 
vertising  linage  failed  to  show  a  gain  others  the  perils  of  over-statement,” 
in  May  and  finished  the  month  with  the  ad  said.  “If  our  friends  in  that 
a  decrease  of  211,511  lines,  or  167%  wonderful  land  across  the  Atlantic, 
under  the  same  month  a  year  ago,  where  trading  is  a  fine  art  and  busi- 
according  to  Kimberly  Clark  figures  ness  life  is  rich  in  progress,  are 
released  this  week.  Total  gravure  troubled  by  an  epidemic  of  over-em- 
linage  for  May  amounted  to  1,053,243.  phasis,  a  $10  or  $50  penalty  for  each 
National  linage  showed  the  biggest  misstatement  suggests  itself  as  a  rem- 
loss,  with  a  total  volume  of  590,767,  edy.  Why  not  try  it?” 


perior  Court  yesterday  ordered  re-  476,  representing  a  small  decrease  of 
turn  to  David  Stem,  3d,  son  of  the  4  536,  or  .9%.  Monotone  toppied  col- 


gravure  advertising  aggregated  462,-  AFRICAN  NEWS  SERVICE 
476  repre^nting  a  small  decrease  of  Associa- 

4  536,  or  .9%.  Monotone  topped  col-  operation  July  1  as  a 

or  roto  by  a  wide  rnargm,  with  the  eo-operative  non-profit-making  or- 


New  York  publisher,  and  his  associ-  or  roto  by  a  wide  margin,  with  the  po-onerative  non-nrofit-makine  or¬ 
ate^  the  guarantee  they  posted  foi^er  tiling  918,379,  as  compared  for  gathLing  and  dfstrib- 

to  keep  the  Star-Tnhune  in  operation  with  134,864  in  color.  ..  modelled  on  lines  similar 


and  protect  creditors  during  eventu¬ 
ally  unsuccessful  negotiations  for 
purchase  of  the  now  defimct  news¬ 
paper.  In  ordering  return  of  the 


HENDERSON  NAMED 

Washington,  D.  C.,  July  6 — The  per- 


uting  news  modelled  on  lines  similar 
to  those  of  the  Canadian  Press.  New 
Zealand  also  has  a  much  similar  as¬ 
sociation  and  in  the  United  King¬ 
dom  the  press  association  serves,  on 


money  Judge  O  Cowell  admitted  he  sonnel  of  the  Washington  bureau  of  ^  co-operative  basis,  the  daily  news- 
had  changed  his  mind  regar<hng  the  Central  News  of  America  has  been  papers  outside  of  London.  The  as- 
situation  and  was  considering  the  recast  with  Robert  Henderson,  White  sociation  is  made  up  of  28  “founda- 
benefit  to  the  creditors  r^ulting  from  House  correspondent  at  its  head,  sue-  fjon  members”  and  includes  all  South 
continued  operation  and  subs^uent  ceeding  Ernest  A.  Knorr.  Frank  Erica’s  daUies  with  the  exception  of 
^e  of  the  news^per  to  the  Prom-  Goodwin  will  continue  to  cover  leg-  two  new  publications  in  Durban  and 
deuce  Journal.  R^eivership  claims  jslative  activities;  Francis  McCaffrey,  Johannesburg.  With  the  exception 


approximate  $500,000. 

■ 

FRONT  PAGE  COLOR 


railroads  and  other  fields;  and  Julian  of  four  members  in  Southern  Rho- 
McDordic,  Interstate  Commerce  Com-  desia,  all  papers  are  in  the  Union  of 
mission.  Former  members  of  the  bu-  South  Africa.  The  association  pro- 


The  Minneapolis  Journal  utilized  its  "“V’  m  T 

front  page  July  4  for  a  special  four-  Cotton  Byron  White,  Frederick  Mot^  service  obtamed  from  Reuters  and  m 

column  color  job  of  the  n^onal  flag,  exchange  covers  Reuters  on  South 

It  isn’t  the  first  time  the  Journal  has 


used  color  on  its  first  page.  The  July 

4  display  was  planned  by  Manus  OWENS.  RA5MUSON  PROMOTED  BY  E.  W.  SCRfPPS 

McFadden,  assistant  man^^  ^itor,  SCRIPPS,  chairman  of  the  board  of  the  Scripps  League  of  Newspapers, 

in  co-operation  with  Sol  Burnett,  ad-  e  i  -..  i  „  , 

vertisinVart  director,  and  Walt  Wilkie,  ^  announced  July  1  that  J.  A.  Owens,  formerly  assistant  general  manager, 
editorial  artist.  The  first  page  also  has  been  appomted  general  manager,  while  N.  Gimnar  Rasm^uson,  formerly 
featured  a  plea  for  safety  over  the  publisher  and  editor  of  the  Logan  (Utah)  Herald- Journal,  has  been  made 
long  week  end.  ’The  Journal  was  al-  assistant  general  manager.  Both  Owens  and  Rasmuson  have  been  with  the 


long  week  end.  ’The  Journal  was  al-  assistant  general  manager.  Both  Owens  and  Rasmuson  have  been  with  the 
most  alone  nationally  in  using  color  Scripps  League  since  it  began  operations  in  Utah.  The  newspapers  to  be 
on  its  first  page  for  the  national  holi-  managed  by  Owens  and  Rasmuson  will  include  the  San  Luis  Obispo  (Cal.) 
day.  Telegram  &  Tribune,  the  Logan  Herald- Journal  and  the  Provo  (Utah)  Herald. 


Ne’w  Doily  Planned  i 
For  Rochester,  N.  Y. 

A  new  daily  newspaper  in  Roches¬ 
ter,  N.  Y.,  to  be  known  as  the  Eve¬ 
ning  News,  will  appear  July  27,  to  be 
published  six  days  a  week,  it  was  an- 
nounced  this  week. 

W.  R.  Hearst’s  Rochester  Joumal- 
American  was  discontinued  July  1, 
1937,  leaving  in  the  field  the  Gannett- 
owned  Morning  Democrat  &  Chronicle 
and  Evening  Times-Vnion. 

According  to  the  publishers,  the 
Evening  News  “is  adequately  financed 
by  Rochester  businessmen  and  stalled 
by  experienced  Rochester  newspaper¬ 
men  most  of  whom  were  formerly 
employed  on  the  Journal-American 
and  have  been  working  diligently  dur¬ 
ing  the  past  year  to  secure  backing  ! 
for  the  new  venture.”  Frank  L.  Mc- 
Shane,  who  was  publisher  of  the 
Journal-American  for  some  time  sev¬ 
eral  years  ago,  is  the  publisher.  | 
Trans-Radio  Sorvieo 
The  new  daily  will  be  serviced  by 
Trans-Radio,  supplemented  by  the 
full  budget  of  North  American  News¬ 
paper  Alliance.  For  features  it  has 
contracted  for  the  entire  budget  of 
the  Bell  Syndicate  with  some  addi¬ 
tional  United  Feature  Syndicate  ar¬ 
ticles.  The  paper  plans  to  accept 
liquor  advertising  which  is  refus^ 
entirely  by  the  Gannett  papers. 

The  News  already  claims  a  signed 
subscription  list  of  over  30,000.  The 
personnel  of  the  News  is  as  follows; 
editor.  David  E.  Kessler;  business 
manager,  Clarence  M.  Olsen;  advertis¬ 
ing  manager,  Ashley  P.  Larkin;  na¬ 
tional  advertising  manager,  Edward 
Randall;  city  editor,  James  L.  Angle; 
circulation  manager,  Martin  Dunphy; 
mechanical  superintendent,  Edwa^ 

P.  Schaefer. 

Prudden,  King  and  Prudden  have 
been  appointed  national  representa¬ 
tives. 

■ 

COAST  VINTNERS  JOIN 

Sacramento,  Cal.,  July  6— Califor¬ 
nia  vintners  this  week  showed  splen¬ 
did  progress  with  their  sign-up  of  at 
least  65%  of  all  the  wineries  for  an 
advertising  program  to  push  Califor¬ 
nia  wines,  commencing  at  the  earliest 
possible  moment  this  year.  The  pro¬ 
gram  applies  only  to  vintners  and  not 
to  growers  and  it  will  be  administered 
^  by  a  Wine  Advisory  Board  under  the 
State  Marketing  Agreement  and  Or¬ 
der  issued  by  State  Director  of  Agri¬ 
culture  A.  A.  Brock.  Under  the  Mar¬ 
keting  Order  for  Wines  each  vintner 
will  pay  Vz  cent  per  gallon  for  ad¬ 
vertising.  This  program  is  expected 
to  accumulate  approximately  $500,- 
000  per  year.  Additional  funds  may 
be  supplied  by  the  grape  growers. 

■ 

FILES  3  LIBEL  SUITS 

Norman  T.  Whitaker  filed  three  li¬ 
bel  suits  last  week  in  the  U.  S.  Dis- 
1  trict  Court,  New  York,  seeking  in 
i  each  $325,000  damages  and  naming  as 
•  defendants.  King  Features  Syndicate, 
f  Inc.,  Universal  Service,  Inc.,  Net® 

■  York  Evening  Journal,  Inc.,  Charles 
>  Henry,  Manheim  Rosenzweig,  and 
‘  James  Carroll.  Whitaker  charged 
‘  Rosenzweig,  Henry  and  Carroll,  as 
alleged  employes  of  King  Features, 
Universal  and  the  Journal,  with  hav¬ 
ing  written  on  March  2,  1938,  an  ar¬ 
ticle  which  allegedly  stated  that 
Whitaker  was  convicted  with  Gaston 
B.  Means  for  swindling  Mrs.  Evelyn 
Walsh  Maclean  out  of  $104,000  in  the 
Lindbergh  kidnapping  hoax.  The 
plaintiff  contended  that  the  article 
was  republished  on  May  2  in  spite 
of  his  protest.  No  answers  have  be«> 
filed  as  yet. 


JULY 


19  3  8 


Answers  Letter  "startling  rise  in  food  trade"  indicated 

REPORTS  from  wholesale  grocers,  chains,  large  food  retailers  and  food  brok- 
nAinrYTlHlTlfT  indicate  a  “startling  change  for  the  better,”  according  to  the  weekly 

^  1  will  bulletin  of  the  American  Institute  of  Food  Distribution,  Inc.  The  Institute 
.  reversal  was  sudden,  and  due  in  good  part  to  the  improvement  in 

|'C[U0  ^^piimiSlIl  general  business  sentiment.  The  suddenness  of  the  change,  it  points  out, 

,  .  is  evident  from  the  fact  that  only  two  weeks  ago  reports  were  only  mod- 

Chicago  Tnbiine  s  Editonal  erately  hopeful,  but  pessimistic  about  prices  and  conditions  dvuing  the  s\un- 
Replies  to  Norge  Refriger-  mer  months.  Wholesale  grocers,  however,  the  Institute  reports,  had  a  per- 
otor  Distributor  ceptible  pickup  during  the  last  week.  Brokers  are  doing  even  better,  with 

14  reporting  sales  for  June  were  above  last  year,  two  even  with  a  year  ago, 
Chicago,  July  5 — “We  don’t  take  and  24  still  behind  a  year  ago.  “The  most  startling  change  is  in  the  view- 
bribes,”  was  the  Chicago  Tribune’s  point  of  the  future,”  it  says.  “Thirty-two  of  the  wholesale  grocers  and 
tditorial  answer  to  Peter  Sampson,  chains  expect  a  nice  comeback  in  their  volume,  gaining  slowly  now  and  mak- 
Korge  distributor,  who  recently  sent  ing  a  real  pickup  after  60  days.  Ten  are  still  very  pessimistic,  with  16  ex- 
a  letter  to  Norge  dealers,  urging  pecting  business  to  drag  along. 

them  to  demand  more  optimistic  news  “Three  reports  out  of  four  say  that  the  government  spending  and  the 
on  front  pages  of  newspapers  in  or-  upward  trend  in  Wall  Street  prices  will  release  an  increased  volume  of 
(jer  to  make  advertising  more  pro-  buying  and  will  ultimately  put  the  food  price  situation  on  a  better  basis.” 
ductive.  Mr.  Sampsons  letter,  which 

OAltr  GIVES  ANNIVERSARY  BONUS  TO  EMPLOYES 


appeared  in  the  Jime  25  issue  of 
GoitOR  &  Publisher  and  was  also  car- 


WASHINGTON  TIMES  AND  HERALD  SELL  "EARS' 


ried  in  full  in  the  Chicago  Sunday  A  WAGE  BONUS  for  each  of  the  50  employes  of  the  Sunbury  (Pa.)  Daily 
Tribune,  June  26,  told  dealers;  Item  was  announced  at  the  first  anniversary  banquet  of  the  afternoon 

“If  this  cannot  be  done,  you  are  daily  in  Hotel  Edison,  Sunbury,  July  1.  The  employes  received  their  checks 
better  off  to  use  handbills  which,  if  July  8.  Basse  A.  Beck,  general  manager  of  the  paper  formed  by  a  merger 
read,  will  at  least  reach  the  cus-  of  the  Sunbury  Daily  and  the  Sunbury  Item  on  July  1,  1937,  gave  the  news 
tomer’s  mind  without  giving  him  the  to  the  entire  staff  assembled  for  a  dual  celebration  of  the  paper’s  anniversary 
jitters  immedwtely  before  he  gets  and  the  25th  anniversary  of  the  entry  of  Harry  H.  Haddon,  its  editor  and 
your  message.  publisher  into  journalism.  The  bonus  amounts  to  5%  for  employes  in  the 

Tribyne's  Aatwer  higher  salary  brackets  and  7%  for  those  in  the  lower  salary  classification. 

The  Tribune’s  reply  to  Mr.  Samp-  On  behalf  of  his  associates  and  the  employes.  Beck  presented  Haddon  with 
son,  stated:  a  gold  watch.  Hadden  recalled  his  start  with  the  old  Sunbury  It«n  as  a 

“Lots  of  people  would  like  to  see  carrier  boy,  rising  subsequently  to  Northumberland  reporter,  telegraph  edi- 
nodiing  but  optimistic  news  in  their  tor,  city  editor  and  managing  editor, 
papers.  That  kind  of  a  paper,  they 

times  and  herald  sell  "EARS" 

withheld  bad  news  as  a  matter  of  WITH  ITS  ISSUE  of  July  1  the  Washington  Times  began  selling  its  ear” 
Kii«inag«  policy  wouldn’t  long  hold  the  space,  next  to  the  weather  report  on  the  top  left  corner  of  page  one,  to 
confidence  of  its  readers.  That  would  advertisers.  ’The  Washington  Herald,  which  with  the  Times  is  published 
be  bad  for  the  owners  and  equally  by  Mrs.  Eleanor  Patterson,  followed  suit  July  2.  Both  front  page  “ears”  are 
bad  for  the  advertisers.  available  for  advertisers  now.  Single  space  is  sold  in  combination  at  $60  and 

“Some  publishers  may  be  short-  at  $40  for  each  space  on  Sunday.  All  copy  must  meet  the  approval  of  the 
sighted  enough  to  ruin  themselves  publisher.  The  Chestnut  Farms  Chevy  Chase  Dairy  took  the  first  ad  next 
for  the  sake  of  a  temporary  increase  to  the  weather  report  telling  of  the  refreshment  their  buttermilk  gives  in 
in  advertising  revenues.  The  rest  hot  weather, 
will  continue  to  publish  the  truth  as 

j  they  see  it  and  decline  the  bribes  ANTHRACITE  INDUSTRIES  TO  SPEND  $200,000 

I  One  other  point  be  stressed.  APPROXIMATELY  20%,  or  $200,000  of  a  $1,000,000  budget  of  the  Anthracite 

L*  Industries,  Inc.,  will  go  to  newspapers,  it  was  learned  Thursday.  The 

[  verting  the  truth  m  the  direction  of  ,  ,  ,  i  ,  <  n  u  j-  j  j  • 

1  optimism,  it  is  also  justified  in  doing  h'^^get,  the  same  as  last  years,  will  be  divided  in  the  same  way  with  the 
i:  so  in  the  direction  of  pessimism.  If  hulk  going  to  newspaper  advertising,  research,  dealer  education  and  equip- 
'■  it  is  proper  for  a  newspaper  to  accept  ui®ut  development.  No  radio  and  a  few  trade  magazines  will  be  used.  The 


bad  for  the  advertisers. 

“Some  publishers  may  be  short- 


a  cash  premium  for  being  unduly  op-  campaign  to  start  in  the  fall  has  not  been  completed, 
timistic,  it  may  also  accept  a  cash  pre¬ 
mium  for  taking  the  gloomy  view.  HEARST  MAKES  SAN  SIMEON  HIS  LEGAL  HOME 

T^new^per  which  sells  out  to  the  NOTIFICATION  that  his  San  Simeon  estate  in  California  became  his  legal 
hi^st  bidder  can  sell  out  to  a  group  residence  Jan.  1,  1938,  was  given  San  Luis  Obispo  County  Assessor  W. 


bi^st  bidder  can  sell  out  to  a  group  residence  Jan.  1,  1938,  was  given  San  Luis  Obispo  County  Assessor  W. 
of  stock  exchange  bears  as  well  as  to  jyj  HoUister  in  a  letter  received  recently  from  William  Randolph  Hearst. 
any  o  er  business  group.  jjearst  called  California  his  legal  home  after  maintaining  New  York  as 

■  his  legal  residence  for  several  years  following  his  objection  to  the  California 

NEW  BUREAU  RELEASE  ■-’^come  tax  laws. _ 

The  first  in  a  new  series  of  regular  TN  •]  Frrrrvicir  AAA  officials  in  Central  Illinois  anc 

mailing  pieces,  ‘Advertising  Facts,’  J-'CHly  ^  i  urmer  Washington. 

;Was  released  Friday  to  advertisers,  ReactioIlS  tO  AAA  In  addition  to  daily  build-up  bj 

,  fancies,  and  member  newspapers  by  •  *  •  j  printing  the  questions  in  the  regula: 

jthe  Bureau  of  Advertising,  American  A  novel  newspaper  interview  de-  deoartrnent.  the  nromotion  wa: 


Increased  Ad 
Acceptance  Seen 
In  Variety  Chains 

Harvard  Report  Shows 
Higher  Appropriations 
And  More  Sales 

An  increase  of  .09%  of  sales  in  the 
advertising  appropriations  of  15  va¬ 
riety  chain  stores  over  their  last 
year’s  figure  is  seen  as  an  indication 
of  change  in  attitude  of  variety  chain 
store  managements  toward  advertis¬ 
ing,  according  to  a  report  of  the  Har¬ 
vard  University  Graduate  School  of 
Business  Administration  released  this 
week  and  written  by  Stanley  F.  Teele, 
Assistant  Professor  of  Marketing. 

Two  of  the  15  firms  did  no  advertis¬ 
ing  at  all  in  1937  in  comparison  with 
three  of  the  15  in  1936.  Of  the  12 
firms  which  spent  some  money  for  ad¬ 
vertising  in  1936  all  but  three  of  these 
increased  their  expenditures  in  1937. 
In  each  of  these  instances  except 
three  the  increase  in  the  dollar  ex¬ 
penditures  was  sufficient  to  maintain 
or  raise  the  advertising  expense  per¬ 
centage  of  combined  net  sales. 

The  report,  titled,  “Expenses  and 
Profits  of  Limited  Price  Variety 
Chains  in  1937,”  reveals  the  aggregate 
sales  of  these  firms,  secured  through 
5,528  stores,  amounted  to  $892,000,000, 
nearly  5%  more  than  in  1936.  Total 
expenses  of  these  stores  showed  the 
sharpest  year-to-year  advance  since 
1931-32,  rising  from  29.95%  in  1936 
to  31.02%  in  1937.  The  number  of 
stores  operated  in  1937  was  1.65% 
higher  than  1936. 

Increase  of  $2n)  Per  Store 

Confining  part  of  its  report  to  statis¬ 
tics  on  15  of  35  chains,  all  but  10  with 
sales  of  over  $500,000  and  eight  with 
sales  from  $10,000,000  to  $100,000,000, 
the  Harvard  group  revealed  that  ad¬ 
vertising  expenditures  have  increased 
from  .21%  of  net  sales  in  1929  to  .36% 
in  1937.  This  means  an  increase  from 
$480  to  $690  per  store  over  the  nine- 
year  pieriod.  The  15  chains  are  classi¬ 
fied  as  a  group  because  they  have 
been  reporting  sales  and  expenses  to 
the  Harvard  body  since  1929. 

Since  1929,  while  advertising  ac¬ 
ceptance  was  increasing  in  the  field 
and  the  advertising  appropriations 
were  being  enlarged,  the  stores  of  the 
15  chains  were  increasing  from  1,579 


mauing  pieces,  'Advertising  f  acts,  Doily  ^  GgIS  FQrillGr  Washington. 

;Was  released  Friday  to  advertisers,  ReactioIlS  tO  AAA  In  addition  to  daily  build-up  by 

.^encies,  and  member  newspapers  by  •  *  •  j  printing  the  questions  in  the  regular 

jthe  Bureau  of  Advertising,  American  novel  newspai^r  interview  de-  ^  departrnent,  the  promotion  was 

Newspaper  Publishers  Association,  vised  to  counteract  the  usual  summer  b  ^  ^i^^^ous  display 

IAs  planned  by  the  Bureau’s  research  slump  in  farm  circulation  appeared  Jbich  tL  element  of 

;  and  promotion  department,  the  new  ^he  Bloomington  (Ill.)  Pantagraph  Central  Illinois  farmers  was 

j  series  will  be  devoted  to  important  July  2  ^  as  the  climax  of  a  six-week  theme. 

I  facts  about  newspaper  advertising,  promotion  program  among  farmers.  •  ^ 

will  contain  valuable  selling  am-  The  interview  consisted  of  questions 
imunition  such  as  success  stories,  sur-  asked  by  farmers  with  answers  by  NOYES  IS  75 


.  jto  2,341  and  the  aggregate  net  sales 
Central  Illinois  and  $359,346,000  to  $450,436,000. 


jit  will  contain  valuable  selling  am 
I  munition  such  as  success  stories,  sur 


NOYES  IS  75 


It  is  estimated  that  35  variety  chains 
in  1937  spent  $1,994,000  in  advertising, 
or  .22%  of  the  net  sales  of  $892,430,000. 

■ 

HEARST  PROPERTY  DEAL 

Announcement  was  made  this  week 
that  Veronica  Realty  Company,  real 
estate  holding  company  for  William 
Randolph  Hearst,  publisher,  has 


veys,  new  campaigns,  new  copy  ideas.  Secretary  of  Agriculture  Henry  Wal-  Washington,  D.  C.,  July  7— Sum-  turned  over  to  the  Central  Savings 
etc.,  and  will  be  issued  as  frequently  lace.  Frank  Bill,  Pantagraph  farm  Bering  at  Winter  Harbor,  Me.,  Frank  Bank,  New  York,  26  New  York  prop- 
“  good  material  warrants.  First  editor,  acted  as  “carrying  agent,”  Noyes,  president  of  the  Wash-  erties  valued  by  the  city  at  $1,166,000. 

number  in  the  series,  entitled  “Sales  first  gathering  the  questions  and  then  ington  Evening  Star,  today  observed  The  bank  holds  a  mortgage  for  $850,- 
Are  Up  at  Rogers  Peet,”  brings  to  the  fiyiug  to  Washington  in  the  daily’s  bis  75th  birthday  anniversary.  Mr.  000.  The  26  buildings  of  four  and  five 
attention  of  advertisers  and  agencies  airplane  Scoop  to  have  them  an-  Noyes  completed  38  years  as  presi-  stories  are  assessed  by  the  Tax  De¬ 
file  Rogers  Peet  success  story  told  in  swered  by  Mr.  Wallace.  dent  of  the  Associated  Press  April  26,  partment  at  $80,000.  Mr.  Hearst  has 


file  recent  full-page  promotion  adver 
tisement  release. 


airplane  “Scoop”  to  have  them  an-  Noyes  completed  38  years  as  presi-  stories  are  assessed  by  the  Tax  De- 
swered  by  Mr.  Wallace.  dent  of  the  Associated  Press  April  26,  partment  at  $80,000.  Mr.  Hearst  has 

Mr.  Bill  gathered  more  than  140  ^nd  relief  from  the  duties  of  that  of-  disposed  of  a  number  of  his  proper- 

questions,  each  one  being  printed  in  pce  was  an  incident  in  making  pos-  ties  in  the  last  few  months  either 

the  Pantagraph  with  a  picture  of  the  ^jbie  his  summertime  vacation,  one  of  through  private  sale  or  by  means  of 

farmer  asking  it.  Farmers  were  ap-  ^he  longest  he  has  had  in  his  nearly  transfer  to  mortgage  holders, 

proached  with  this  query  by  Mr.  Bill:  decades  of  newspaper  work.  . 

“If  you  had  a  chance  to  sit  down  , 

across  a  desk  from  Mr.  Wallace  what  ___  anC  ESSARY  ACTING  EDITOR 

would  be  the  first  question  you  would  NO  FIREvvORKS  ADo  Washington,  D.  C.,  July  6 — J.  Fred 


^  -  -  - o  —  -  -  ^  lilt;  iuii^t;ai  iit;  iiaa  iiau  m  - - - — 

r.  P.  A."  OPERATED  ON  proached  with  this  query  by  Mr.  Bill:  decades  of  newspaper  work.  , 

Franklin  P.  Adams,  “F.P.  A.,”  con-  y^u  had  a  chance  to  sit  down  ,  CCCHnV  PriTTno 

ductor  of  “The  Conning  Tower”  in  across  a  desk  from  Mr.  Wallace  what  CTOl?Wi“Mawc  BFiC  t-bbiUtl  AUllTHjr  l:.LHlUn 

New  York  Post,  underwent  an  oper-  would  be  the  first  question  you  would  INU  r  inlLWUnJ\.0  Washington,  D.  C.,  July  6— J.  Fred 

ation  July  6  at  Manhattan  General  ask  about  the  new  AAA  program?”  In  compliance  with  its  advoca^  of  Essary,  chief  of  the  Washington  bu- 

Hospital,  New  York,  for  removal  of  At  the  end  of  the  question-gathering  “A  Safe  and  Sane  Fourth  For  Bridge-  reau,  Baltimore  Sun,  has  begun  a  six- 

a  kidney  stone.  He  will  be  in  the  period  Mr.  Bill  selected  the  25  most  port,”  the  Bridgeport  (Conn.)  Times-  week  tour  of  duty  as  acting  editor  of 

!  hospital  at  least  10  days.  During  his  interesting  and  important  questions  for  Star  on  July  1  in  a  front  page  story  that  newspaper.  He  is  filling  the 

illness  Mr.  Adams’  column  is  not  Mr.  Wallace’s  personal  attention,  announced  it  would  not  accept  adver-  chair  of  Elditor  Hamilton  Owens,  now 

appearing.  Other  questions  will  be  answered  by  Using  promoting  the  sale  of  fireworks,  on  vacation. 


EDITOR 


PUBLISHER 


•  •  • 


•  •  • 


■fidt^etibina  -^aanciei  .  ,  , 


Salesmen's  Drive 
Has  Brought  Ads 
To  Newspapers 


Estimated  500  Newspapers 
Participating  in  Notional 
Campaign 


COTTON  WEEK  CREATED  LOCAL  ADVERTISING 

RETTAIL  STORES  in  15  large  cities  used  759,346  lines  of  newspaper  advertis¬ 
ing  to  promote  cotton  goods  during  National  Cotton  Week,  May  30-J\me 
4,  according  to  a  statement  by  Cotton-Textile  Institute,  Inc.,  Ais  week. 
Fifty-six  newspapers  were  used  in  Atlanta,  Chicago,  Cincinnati,  Cleveland, 
Dallas,  Decatur,  Los  Angeles,  Mvmcie,  New  Orleans,  New  York,  Portland, 
Ore.;  Sioux  City,  Iowa;  Springfield,  Mass.;  Springfield,  Mo.;  and  Tulsa,  Okla. 
An  increase  in  cotton  promotion  was  seen  this  year  by  the  institute  which 
estimated  that  50,000  stores  participated  in  the  nation  this  year  as  against 
40,000  last  year. 


With  491  cities  and  small  towns  CO-  f^Q  DIRECTOR  FOR  $100,000  CAMPAIGN 

operating  to  date  in  promoting  Na- 

tional  Salesmen’s  Crusade  locally,  TRENTON,  N.  J.,  July  5— As  its  second  year  of  publicising  New  Jerseys 
with  the  slogan.  “Sales  Mean  Jobs,”  it  attractions  begins,  the  New  Jersey  Council  today  was  still  lacking  a  per- 
was  estimated  this  week  that  equally  manent  director.  The  council  organized  a  year  ago  with  a  $150,000  legislative 
that  number  of  newspapers  have  been  appropriation,  named  George  G.  Warren,  Jr.,  as  chairman,  but  neglected  to 
participating  in  the  campaign.  name  a  director.  The  directorship  was  later  offered  former  Governor  Harold 

Reports  from  various  large  cities  in-  G.  Hoffman  at  $15,000  a  year,  but  he  spurned  the  position.  Lockwood  Barr, 
dicate  increased  linage  for  newspapers  New  York  public  relations  man,  tilled  the  job  temporarily  for  three  months 
promoting  the  campaign  and  increased  early  this  year  at  $1,000  a  month.  The  council  has  an  appropriation  of  $100,000 
sales  and  better  business  for  the  city  to  cover  the  fiscal  year  started  July  1. 


that  executive  secretary  of  the  ad¬ 
visory  committee  on  advertising  of 
the  Proprietary  Association,  has  joined 
Arthur  Kudner,  Inc.,  in  an  executive 
capacity. 

C.  C.  Agate,  formerly  an  account 
executive  with  Rickard  &  Co.,  and 
previously  assistant  managing  director 
of  the  Association  of  National  Ad¬ 
vertisers,  has  been  appointed  assistant 
sales  promotion  manager  for  the  Jacob 
Ruppert  Brewery. 

Rex  Parkin  has  been  transferred 


by  Erwin,  Wasey  from  New  York  to  I 


Chicago  to  take  complete  charge  of 
art  operations  in  the  Chicago  office. 
He  was  for  three  years  art  director 
of  the  London  office,  and  has  been 
in  the  New  York  office  two  years. 


SEEK  AUTO  LINAGE 


in  general. 

The  Crusade  was  instituted  in  Lin¬ 
coln,  Neb.,  several  weeks  ago  by 
George  Mason,  president  of  Nash-Kel- 
vinator.  It  has  since  been  launched  on 


Campaigns  and  Accounts  Among  Advertising  Folk 


Newspapermen  in  the  Northwest  of  L 
have  undertaken  to  enlist  the  support  dispc 
of  automobile  dealers  in  arresting  the  panie 
decline  in  automotive  linage.  In  s  claus 


three  meetings,  Robert  conb 


- -  - - - -  Ruthrauff  &  Ryan,  Inc.,  Chicago,  MILTON  J.  BLAIR,  formerly  vice- 

a  national  basis  entirely  divorced  from  jg  preparing  a  list  of  newspapers  on  president  and  a  director  of  the  J.  ,0  an/i  ’pr>rtl3n<t  rw.  m  m 


Mount,  secretary  of  the  WashingtoE 


„  ™ - - J - - -  preuciriiiK  a  list  ui  newspapers  uii  piesiueiii  aiiu  a  uiieeiui  ui  iiic  a.  ,  c  _ 

the  refrigerator  manufactiu-ers.  Geyer,  Brown  Forman  Distillery  Co.,  Louis-  Walter  Thompson  Company  with  ®  . J  .  ’  f ^ ^ 

Cornell  &  Newell,  Inc.,  New  York  ad-  'nu. - 1 - -i_-  ...u —  u . . . :_.„j  xi.-  that  their  voice  could  be  heard  if  thei 


ville,  Ky.  The  same  agency  is  also  whom  he  was  associated  for  the  last  “  ““J 

rvrt  rtotircrkoruit*  1 4I  \r*»nrc  Kac  L  NTan,  Vnrlr  appreciated  the  service  that  newspa. 


Ore.  Eoatt 
the;  pape 


vertising  agency  for  Nash-Kelvinator,  working  on  newspaper  schedules  to  14  years,  has  joined  the  New  York 


was  prominent  in  promotion  of  the  be  released  soon  on  Little  Kurnels,  a  office  of  Sherman  K.  Ellis  &  Company,  1^^®  ^  ,  are  performing  for  days 


test  crusade.  Since  then  the  national  product  of  Quaker  Oats  Company,  Inc. 
movement  has  proceeded  on  its  own  Chicago.  Pi 


momentum.  Stanley  Tobin,  ^  public  ipbe  Omega  Chemical  Company  of  manager  of  National  Hotel  Manage- 


’  them  in  the  sale  of  their  cars.  Deal-  is  u 
„  11...  ers  of  Seattle  and  Tacoma  met  with  appl 

Peter  Hilton  general  advertismg  representatives  of  the  advertising  de-  vert 


reiations  man  for  the  agency  in  New  t  ^^ega  ^nemicai  v^ompany  01  manager  01  rvauona.  xrmei  ma.  age-  rtments  of  the  newspapers  on  in- 
rela  ions  man  lor  the  agency  j  City,  N.  J.,  have__appointed  ment  Company,  Inc.,  for  the  last  three  the  nublishers  last  week 


- - -  - -o - ^  ---  — ”  Jersey  ^ity,  in.  j.,  nave  appoiniea  meiii  ^-.oinpaiiy,  iiic.,  lui  me  lasi  mree  _ 

\ork,  and  Fred  L.  Shaw,  in  Detroit,  Redfield- Johnstone,  Inc.,  New  York,  years,  has  resigned  to  become  an  ac-  c-mM  mooHnoc  wara  VialH  snnr 
have  b^n  devoting  a  large  share  of  handle  the  advertising  of  Omega  count  executive  with  Maxon,  Inc,  *  ® 


their  time  at  the  agency  in  keeping  Oil  effective' Sept,  l  "  Newspapers  in  J  Davis  Danforth  who  has  been  S^kane  and  Portland  M. 

records  on  the  camoaign.  aifia=  Ka  t  ^  eraphs  and  figures  for  the  past  10  yea: 


records  on  the  campaign. 


approximately  200  cities  will  be  used,  with  Batten,  Barton,  Durstine  &  Os-  To^r  the  hnage  and^^ 

Snnf  ranin  will  Qiinnlpmpnt  in  a  tpw  1 _ _  mot;  &  & 


Newspaper  Results  Reported  Spot  radio  will  supplement  in  a  few  borne  Inc.,  since  1926  has  been  together  with  the  local  andj  Z 


A  number  of  the  larger  newspapers  markets. 


named  a  vice-president  of  the  agency,  national  averages,  were  presented  I  iish( 


participating,  and  results  reported  by  The  Martin  Advertising  Agency  has  Richard  Dunne  has  been  named  di-  Factory  men  attending  the  meetingsl  yerl 

.1  1  .  -1  ^  .  1  VinrsrllA  n  1  c*i  v-s  rt  _  .  _r  _  _  .1  •  f  ^xr X  wtti 1 1_  ^  .  -  _  «  B  ’ 


them,  have  been  revealed  by  the  been  selected  to  handle  advertising  rector  of  media  of  Ward  Wheelock 


agency  as  follows: 


Kansas  City  Journal-Post’s  adver-  New  York  Newspapers  and  maga- 
tising  manager,  L.  C.  David,  attributed  will  be  used. 


,  ,  were  admittedly  interested.  Dealent  n 

I?”*  ^  V  Company  of  Company.  voted  to  draw  resolutions  to  be  en-  n^at 

New  Yor  .  Newspapers  an  maga-  William  Gallow,  formerly  director  dorsed  by  their  Dealers’  Associations 
zines  wi  use  .  media  for  Brown  &  Tarcher,  Inc.,  and  then  transmitted  to  their  factories. 

H.  W.  Fairfax  Advertising  Agency,  and  Donahue  &  Co.,  Inc.,  has  been  ■ 


a  large  part  of  the  current  rise  in 


stocks  and  bonds  to  the  “Sales  Mean  fiic.,  have  been  appointed  to  handle  named  head  of  the  media  department 
Jobs”  campaign  and  the  efforts  of  ^he  advertising  of  Reade’s  Liquiform  of  fvey  &  Ellington,  Inc.,  Philadelphia 
newspapers  generally  to  stimulate  Doc  Soap  made  by  the  Reade  Manu-  agency. 

business.  facturing  Company,  Jersey  City,  N.  J.  ^  Richards,  agency  secre- 

The  New  Orleans  Times-Picavune  Newspapers  will  be  used  exclusively  .  .  A4ia„,;p  r.if*.  Tn«iiranf»p  (7n  . 


INSURANCE  AD  GROUP 


In  response  to  an  invitation  by  the 
National  Board  of  Fire  Underwriters. 
Arthur  Fisk  of  the  Prudential  Insur- 


The  New  Orleans  Times-Picayune  ^Newspapers  win  oe  usea  exclusively  Insurance  Co.,  of  ^  If  1 

reported  the  week’s  activities  showed  ^he  beginning  and  later  class  pub-  1097  Company  and  president  ot  the 


an  increase  over  a  year  ago  and  stated  hcations. 


of  rnchmond,  since  1927,  has  resigned  ^^JranceTd^ 

to  become  copy  and  plan  executive  of  _ •  _ _ _ ,  erh 


ail  iiii.ix:aoK:  uvci  a  ycai  dgu  aim  sidicu  lo  oecome  copy  ana  plan  executive  oi ern 

the  campaign  was  extended  for  an-  Oscar  Martz,  secretary  of  the  De-  Livermore  &  Knight,  Providence,  aPPO^t^d  a  committee  of  five  ad 

other  two  4eks.  TROiT  Brewing  Co.,  has  announced  the  R.  l.,  agency.  tismg  managers  of  fire  insurance 

Manchester  (N.  H.)  Union-Leader  appointment  of  Rickerd,  Mulberger,  Gilbert  R.  Lesser,  has  rejoined  the  The^co^Uteris^^S  ini 


stated  the  drive  had  been  felt  through-  *  Hicks,  Inc.,  as  adverting  and  mer-  G^^tral  Advertising’  Service,  Inc.,  as 
out  the  entire  state  of  New  Hamp-  chandising  counselor,  '^e  agency  is  Louis  Britwitz,  president, 

shire.  niso  handling  the  advertising  and  pub- 


Central  Advertising  ^rvice,  Inc.,  as  Ray  Dreher,  Boston  Insur¬ 


ance  Company;  W.  L.  Lewis,  Agn-  age 


~  n  n/r  •  d  •  *  x  -r-  i.  licitv  aoponnts  of  Alden  Park  Manor  Georce  W.  Brett,  sales  manager  for  cultural  Insurance  Company;  Clar-  h'u 
Des  Moines  Regwter  &  Tribune  the  Katz  Agency,  New  York,  left  last  ence  A.  Palmer,  Insurance  Companj  oth 

wrote  that  a  number  of  the  Iwal  D  r-  r-  r  nt  week  for  a  visit  to  Honolulu  with  of  North  America;  Harold  T.  Taylor,  nat 

business  showed  mcreases  over  1937  Romanoff  Caviar  Company  of  New  American  Insurance  Company;  and  cas 

largely  as  a  result  of  the  erusade.  Vorh  j  KauNsav  da.,  has  reiolned  d.  Cl^rUs  ^  Freetuau.  SpHugfield.  Fh.  b. 

Nixon  Newspapers  Report  Powdered  Soup  Mix  and  Knorr’s  Sterling  Getchell,  Inc.,  to  handle  copy  and  Marine.  ^  the 

The  Nixon  Newspapers,  Inc.,  of  Powdered  Gravy  and  liquid  season-  on  DeSoto  and  TWA.  He  left  the  htnc  ^ 

Wabash,  Ind.,  publishers  of  the  Mi-  ing.  Advertising  will  be  released  agency  m  1933  to  become  copy  chief  iNtW  D/ilUA.  /iUO 

chigan  City  (Ind.)  N ews-Dispatch,  through  Charles  W.  Hoyt  Comjiany  in  of  Cecil,  Wanvick  &  ^gler^^d  later  Sales  of  Bayuk  Phillies  cigars  in  tlx  7 

Peru  (Ind.)  Tribune,  Wabash  (Ind.)  consumer  and  trade  publications.  ^py  “oad  for  J.  Walter  Thompson  j^jQ^ths  of  this  year  were  J  ® 

Plain  Dealer,  MiddXesb^o  (Ky.)  g  g  Pearsall  Butter  Company,  El-  Company,  Chicago.  larger  than  in  the  same  four  months  I  ' 

Daily  News  and  Ehzabethton  (Tenn.)  rj  ^  appointed  the  Frank  Pres-  .  D  Parker,  well  known  of  1937,  A.  Joseph  Newman,  presid^l  ^ 


wrote  that  a  number  of  the  local  Detroit. 


business  showed  increases  over  1937 
largely  as  a  result  of  the  crusade. 

Nixon  Newtpapert  Report 


Peru  (Ind.)  Tribune,  Wabash  (Ind.) 
Plain  Dealer,  Middlesboro  (Ky.) 
Daily  News,  and  Elizabethton  (Tenn.) 


eg  g  i  ui.  F-i  J  L  •  gin.  111.,  nas  apixnmea  me  r ranK  rres-  .  . — >  xjoi,  n..  xiizninan,  i 

Star,  report  that  the  Cri^ade  has  m-  Algood  and  Elgin  Oleo-  the  field  of  insurance  advertising,  of  Bayuk  Cigars,  Inc.,  Philadelj^l  ™ 

creased  business  in  Wabash,  nii.shed  •'  .  .  ...  Kcu-omo  acerx-istoH  with  Powan  X,  _ 1. _ 1 _ _ *1..  ir..- c. Phtl- 1  "« 


creased  business  in  Wabash,  pushed 
linage  up  and  that  the  campaign 


would  be  promoted  in  their  other 


13- week  comic  strip  became  associated  with  Cowan  &  reported  recently.  For  five  years  Rul¬ 
ing  released  to  news-  Dengler,  Inc.,  New  York,  July  1.  He  Rgg  have  been  promoted  primarily 


cities. 

The  Charlotte  (N.  C.)  Observer  re¬ 


papers  in  the  middle  west. 

Holgate  Bros.  Co.,  Kane,  Pa.,  have 


resigned  as  vice-president  of  the  An-  through  newspapers.  In  addition  to  j 
drew  Cone  Agency.  the  regular  spring  and  fall  newspaper  j  ^ 


*  J  ,  .  '  .  ,  .  1  4  IT  u  T  ..Tb ,  4*  T  „  Edward  Oakford,  former  head  of  schedules,  d  auiiiiiici 

port^  a  general  increase  m  business  ^  ease  •  •  L^ua  ,  nc.,  radio  department  of  Fanchon  and  Bayuk  Phillies  will  run  in  about  30t^ 

of  15  per  cent  and  a  5Vi%  increase  in  1  a  ver.ising  agency,  £qj.  gome  years  an  execu-  newspapers  in  150  cities.  McKee,  Al- 


summer  schedule  tol  ™ 
,..:n _  Mil  W 


linage  for  the  newspapers.  their  largest  advertising  campaign  to 

Atlantic  City  Press  &  Union  said  it  date  on  Educational  Toys. 
sold  50  new  advertising  accounts  and  ■ 

several  other  spot  ads  as  a  result  of  PEN  ADS  PLANNE 
the  campaign.  A  fall  advertising  camoa 


PEN  ADS  PLANNED 

A  fall  advertising  campaign  to  ap- 


tive  of  the  R.K.O.  and  B.  F.  Keith  bright  &  Ivey,  Philadelphia,  is  agency  ! 
Circuits,  has  joined  Ferry-Hanly  ■  j 

Agency  as  manager  of  the  radio  de-  SHORTEST  ON  RECORD? 

partment.  ^nnsui! 


Continuing  its  striving  for  unusua-j 


Among  other  newspapers  promoting  pear  in  newspapers  in  300  cities  was  sales  and  research  department  of 


James  T.  Jensen  formerly  in  the  ^gather  stories,  the  Net 


,,  , -  W  7  HI  ouu  ciiica  wds  sales  ana  researen  aeparimeni  oi  WnrM  Tolonmm  ThW  7  nutdici 

described  Wednesday  to  ?7^^salesmen  John  F.  Jelke  Company,  Chicago,  has  t^w^f  r'Llr  in-' 


Herald,  Tulsa  World,  New  York.  Jour-  of  the  Northern  states  of  the  L.  E.  been  appointed  general  sales  mana- 


n^- American,  Milwaukee  News-Sen-  Waterman  Co.  attending  a  convention  ager  in  charge  of  advertising. 


tinel,  Camden  Courier-Post  and  Nash-  held  at  the  Newark.  N.  J.,  factory  of 


ville  Banner. 


the  ink  and  fountain  pen  concern. 


Edward  H.  Gardner,  formerly  of 
Morse  International,  Inc.,  and  before 


itself  with  a  five- word  report, 
eluding  the  head.  It  read: 

Weather  Story 

Same  as  yesterday. 


for  JULY  9,  1938 
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Montgomery  Ward  ADVERTISING  SURVEY 

Ads  Ar©  1  ermocl  warren  l.  bassett 


Tlationar 

Coast  Arbitration  Award  in 
"Reproduction"  Dispute  .  .  . 
Retail  Store  There 


Advertising  of  Montgomery  Ward  _ _ _ _ 

placed  in  newspapers  of  a  city  where 
there  is  a  retail  store  of  that  organi- 
^  ation  falls  within  the  category  of  na- 
tional  advertising,  according  to  an 
arbitration  award  in  a  dispute  between 
the  Eugene  (Ore.)  News,  the  Eugene 
Register  -  Guard  and  Typographical 
Union  No.  496. 

Decision  was  written  by  Orlando 
’  John  Hollis,  acting  dean  of  the  School 
hwes!  of  Law,  University  of  Oregon,  in  a 
tppon  dispute  between  the  publishing  com- 
ig  the  panies  and  the  union  arising  over  a 
In  a  clause  on  reproduction  in  the  union  W.  S.  Townsend  A.  J.  Townsend 
lober,  contract  which  states:  ,  .  ■  t:.  i 

ingtor.  "Matrices,  plates,  cuts  or  type  of  Townsend,  Advertismg  Evalua- 

ealen  local  advertisement,  or  other  local  New  York,  late  last  week  took 

,  Ore,  matter  may  be  furnished  by  one  news-  a  full-page,  all-text  ad  in  New  York 
f  they  paper  to  another  but  the  text  of  such  f  *alk  directly  to  presidents  of 

wspa-  matter  shall  be  reproduced  within  30  which  are  placing  advertismg  to 

ig  for  days  from  the  time  of  publication.  It  r>  j  ♦  u  «i. 

Deal,  is  understood  that  this  rule  does  not  beaded  Mr.  President  -  How  the 
t  with  apply  to  matrices,  cuts  or  plates  or  ad-  Townsend  Law  of  Advertising  quickly 
igde-  vertising  of  national  advertisers  who  ^t^ps  up  your  sales  and  stops  waste 
11  .i  •  j  i  ^  at  no  extra  cost,  the  copy  drove 

in  m-  sell  their  product  through  an  agent  , 


By  warren  L.  BASSETT  “ 

TTmuu^.i  u.  jjp  thoroughly  convmced  he  has  a 

formula  which  permits  advertisers  to 

Townsend  Ad  Drew  240  Replies  in  Two  Days  tap  latent  advertising  power  as  yet 

unused. 

STRIKING  WHILE  the  iron  of  ad-  the  exact  understanding  which  the  Advertliina  Theuaht  Stimulutsd 
vertising  interest  was  hot,  W.  S.  Townsend  Law  provides,  have  locked  t  ^ 

Townsend,  president  of  Townsend  horns  with  competitors  in  blind  pas- 

sionate  battle  and  fought  it  out  to  plan  are,  there  is  no  doubt  the 

-  -  I.  present  whirl  of  mterest  m  it  is  stimu- 

rrn.  r  11  j  u-  j  ■  lating  high  company  officials  to  a 

Then  followed  a  graphic  word  pic-  advertising 

ture  of  a  slipping  company,  execu-  nf  thoir  firm.  Tfixx 


says  advertising  is  the  greatest  single 
selling  force  in  existence.  It  can  pro¬ 
duce  more  sales  more  quickly  and  at 
a  lower  cost  than  any  other  method. 
He  is  thoroughly  convinced  he  has  a 
formula  which  permits  advertisers  to 
tap  latent  advertising  power  as  yet 
unused. 

Advertising  Thought  Stimulated 

Whatever  the  merits  of  the  Town- 


xxx.xx  xvxxxuwev.  ..  wuxu  ixiv-  j^^erest  in  the  advertising 

ure  of  a  slipping  company  execu-  problems  of  their  firms.  The  method 
tives  on  the  carpet  taking  it  on  the  tantalizes  some,  draws  enthusiastic 
chin  sales  dropping  price  cuts,  a  approval  from  others,  irritates  others, 
prostrate  busmen  which  sometimes  g^t  it  is  emphasizing  and  dramatizing 


is  rebuilt,  sometimes  never.” 

EUement  No.  2  is  the  Hope  of  Sal- 


the  selling  power  of  advertising. 

Two  concluding  paragraphs  in  the 


vation  Big  sales  increases  for  firms  booklet,  “You  Sell  or  Sink,  say:  “May 


using  the  Townsend  plan  were  cited. 
“The  Townsend  research  uncovered 
the  startling,  amazing,  thrilling  fact 


we  humbly  offer  some  simple  sugges¬ 
tions? 

“To  Advertisers:  (a)  Think  before 


A.  J.  Townsend 


that  advertising  has  power  to  produce  you  cut  your  advertising.  And  then 
sales  beyond  the  fondest  dre^s  of  increase  it.  And  be  sure  that  it  shows 
those  who  have  formerly  bought  and  your  prospects  exactly  how  they  will 
paid  for  it.  through  purchase.  Get  down  to 


paid  for  it.” 

"At  No  Extra  Coit" 

Repetition  was  then  introduced; 


brass  tacks  .  .  .  give  your  prospects 
good  reason  for  exchanging  their 


ig  de-  vertising  of  national  advertisers  who  V 

in  in-  sell  their  product  through  an  agent  :  ‘  ‘  ex  ra  r*  #  *1, 

week,  or  at  their  own  branch  store  in  this  universal  quality  of  the  now 

^  th  V  >>  te  famous  27  Townsend  selUng  elements. 

Botl.  °  27  Points  Irritated  Lasker  vertising  men  wno  win  not  concur. 

Locoi  or  naTionair  send  and  contained  a  coupon  which,  ■ 

Oyeai  The  union’s  contention  was  that  the  jf  clipped  and  mailed,  would  bring  to  THE  MAN  whose  27  points  caused  NEW  A  AAA  VOLUME 
!r  Z 1  Ward  advertising  is  local  ^he  sender  “the  profit  and  sales  pro-  Albert  La^er  of  Lord  &  Thomas 

and|  and  should  be  reproduced.  The  pub-  Hneinv  information  nromised  in  this  Quaker  Oats  business— a  voiume  vii  a  or  iviarKet  ana  mews 

3ented|  lishers  contended  it  is  national  ad-  advertisement  ”  $1,000,000  account— out  the  window,  t 

eetings  vprfi«in<i  duveiuseuieui,.  ,  medium  stockv  build  has  a  leased  by  the  American  Association  of 

K2  revealed  to  the  decision  that  ,h“L^"who  dSs' he”^  fouSd  smooth  -  shaven,  sun -reddened  m  flvertistag  Agenctes  I,  deals  wito 
oe  en-f,  and  cuts  are  provided  to  the  local  ^be  basic  elements  necessary  to  pro-  sharply  over  100,000  population  in 

lations,-  Montgomery  Ward  advertising  man-  juce  selling  copy  achieve  results^ for  behind  silver-rimmed  glasses.  l^e  United  States  and  Canada  in 

stories.,  ag„  bv  his  Chicago  office  and  he  ®  acmeve  results  o  interview  this  week  he  which  newspapers  were  audited  to 


Headed  “Mr.  President  —  How  the  jjq  extra  cc 

Townsend  Law  of  Advertising  quickly  extra  cos 

steps  up  your  sales  and  stops  waste  extra  cost. 


“A  new  and  tested  means  giving  money  for  your  goods.  And  they  will, 
you  greater  assurance  of  continuity  of  To  Business  Executives:  Give  ‘sel- 
profits  and  dividends.  hng’  first  call  on  your  thinking— your 

“At  no  extra  cost  to  you.  thne  and  your  funds.  Employ  people 

“At  no  extra  cost.  At  no  extra  cost,  who  know  how  to  sell.  Pay  well  for 
At  no  extra  cost.  brains  and  give  those  brains 


...  at  no  extra  cost,”  the  copy  drove  “May  we  repeat _ you  get  these  I’lore  authority.  And  more  money  to 


benefits  —  at  no  extra  cost.” 


work  with.” 

We  know  of  no  publishers  or  ad¬ 
vertising  men  who  will  not  concur. 

NEW  AAAA  VOLUME 

Volume  Vll-a  of  Market  and  News- 


"tories.,  jggj.  by  his  Chicago  office  and  he  him? 

■  ^em  at  his  own  discretion  with  Ad  Pulled  240  Replies 

)UP  a  simII  tie-in  space  with  address  of  .phg  Townsends  are  busy  men  these 
by  the  “6  local  store.  ,  days,  but  W.  S.  gave  us  an  appoint- 

vriters .  ,  Hollis  opinion  stated:  Is  merit  Wednesday  and  answer^  the 
Insur- '  Montgomery  Ward  in  the  local  field?  Question.  He  had  the  results  in  mim- 


Ad  Pulled  240  Realies  was  informal,  engaging,  direct.  As  Sept.  30  and  Dec.  31,  1937.  Included 

we  talked  his  secretary  brought  in  1^  Market  and  Newspaper  Statistics 
The  Townsends  are  busy  men  these  bottles  of  ice-cold  Coca-Cola  latest  figures  on  population,  num- 

days,  but  W.  S.  gave  us  an  appoint-  .^^bich  we  sipped  through  straws  as  ber  of  families,  English  reading  per- 
T  cir  '  Monteomerv  ward  In  tne  local  neia '  Weetoesday  and  answered  the  discussion  continued.  sons  (English  speaking  persons  for 

If  the  exnression  ‘local  field’  should  ‘l'^®®bon.  He  had  the  re^ts  in  niim-  There  were  numerous  interruptions,  Canadian  cities),  income  tax  returns, 

of  the  a  me  expression  local  neia  snouia  eographed  form  titled  “Memorandum  but  he  was  imhurriod  audited  newsnaner  circulations  lin- 

ce  has  be  taken  literally  then  it  could  prop-  to  Aeencies”  Counting  out  the  holi-  x  xi..  x  r  i.i  ua  tea  news^per  circulations,  im 

.  ...  to  Agencies,  ^ounimg  out  tne^ They  think  we  got  this  out  of  blue  age,  retail  rates,  general  rates,  the 


adver-  erly  be  said  that  any  national  adver-  day  weekend  toe  two  full  days’  mail  u  w®  got  tnis  out  oi  oiue  age,  remi  ^tes,  genera  rates,  tne 

_  ticor  ivorvwowxvvi  xvvVvovvo  On  ooonnw  .  ^  w^R-eiiu,  uie  iwu  iuji  udjfs  iimii  gby,  but  it  IS  the  result  of  years  of  differential  between  retail  and  gen- 

or  branch  store  in  Eugene  would  be  appeared  brought  240  research  and  the  expenditure  of  more  eral  rates,  and  an  analysis  of  those 

S  ?eX".)  fi™r\7fr':r»rore“s-  than  he  .tod  “We  keep  .to  sections  of  AB.C,  Audit  Reports 

Sr'”  '“t  'iS’irT  TflSl  ®  fhtoru^n  of  XrdsemU^S  XSonTr^TX  ^iXs.  ®e  a  oi"  X- 

Agn-  agency  or  store  would  be  here  for  that  executive  committee;  3  from  direc-  ’ixxxd  in  six  kev  cities  JZZ  rZZ\Z 

piar.  mimncA^ _ ♦/x  5«  iTiitfonA  a  o/\  •  *ji  a  i>4  ^  1  p«p®r  copy  pi3ccu  in  SIX  Key  ciiies.  grflin  lor  tn©  dcivsnccment  of  news* 

n.  y  compete  in  Eugene  with  tors;  20  vice-presidents;  14  general  These  are  studied  and  checked  against  paper  advertising  being  conducted  by 
rni®  ther  organizations  which  might  ^  managers;  14  sales  managers;  27  ad-  ^be  27  points.  We  studied  innumer-  tori^  S^ittee  L 

Taylor  nabonal  or  local.  In_  presenting  the  vertising  managers;  10  treasurers;  7  „ble  advertisements  before  we  ar-  If 


!\  and  case  of  the  union  to  the  board  of  ar-  secretaries  of  companies;  72  from  mis- 
d.  Fin  bitration  it  was  frankly  admitted  that  cellaneous  sources, 
tbe  advertising  of  Ford  Motor  Com-  Total  assets  of 


able  advertisements  before  we  ar¬ 
rived  at  the  basic  points.” 


of  which  J.  J.  Hartigan  of  Campbell- 
Ewald  Company,  Detroit,  is  chairman. 


“  ™on  It  was  iranxiy  acmiuea  xnac  ceUaneous  sources.  Contrary  to  general  belief,  the  and  Lester  M  Malitz  of  Cecil  War- 

the  advertising  of  Ford  Motor  Com-  Total  assets  of  the  firms  replying  Townsends  (W.  S.  and  A.  J.,  his  wick  and  Legler  Inc  New  vSk  v^ce 

Pany,  Western  Auto  Supply  Company  are  $614,500,000  and  their  advertising  brother)  do  not  pre-view  copy  pre-  T  '  ^Ster,  inc..  New  York,  vice 

and  similar  concerns  was  national  ad-  appropriations  are  approximately  $10,-  pared  by  agencies  using  their  method.  ^  ^ 

jkj  vertising,  yet  those  enterprises  are  in  900,000  annually,  toe  Townsend  tabu-  They  train  a  man  to  test  copy  ac-  QTTPTTFV 

ibe  local  field  in  toe  sense  that  they  lation  stated  — j  -i —  i-:—  OUtiVCiI 


month!,'  doing  business  here.  ...  I  believe  “Fellows,  this  shows  you  how  him-  in  the  "agency,  w 
esidenlj  ^  second  definition  of  local  adver-  gry  they  are  for  more  certainty  about  pre- viewing  job. 
lelphiil  does  not  cover  Montgomery  advertising,”  toe  memorandum  said.  Points  AppI 

A.:L  *  Ward  aHvfsrfisirnr  “240  couDons  in  two  davs’  mail  from  __  _ 


cording  to  the  points  and  place  him 
in  the  agency,  where  he  performs  the 


Ward  advertising. 


Apply  to  All  Media 


A  survey  of  coffee  consumption 
among  the  readers  of  the  Eau  Claire 
(Wis.)  Leader  &  Telegram  recently 


“The  third  and  last  provision  in  the  the  boys  that  are  hungry  for  what 


Townsend  declares  that  toe  conducted  by  the  newspaper  revealed 


tion  to  'i  ““tract  having  to  do  with  defining  a  you  have  to  sell.  Why  not  g< 
fspapH'i  advertisement  is  to  toe  effect,  and  sell  it  to  them?” 

lie  f®'!  *^t  the  addition  of  names  and  ad- 

out  3W  j  <kesses  of  local  selling  agents  to  any  What  Were  the  Elements? 
ee,  Al- 1  advertisement  not  falling  within  the  TRYING  A  little  copy  evaluation  our- 
agency  previous  definitions  of  a  local  selves,  we  decided  that  Basic  Element 
advertisement  does  not  make  the  ad-  No_  1  in  toe  Townsend  full  pag 
J^tisement  a  local  advertisement,  qqj.  ojd  friend  Fear,  to  wit:  “ 
inusu^  Hollis  stated.  things  have  happened  to  power; 

e  Not!  ATP  TMTTOATCir  nne  dustries  when  they  have  opera 

xjL-'  DEFENSE  ADS  the  dark.  Examination  of  hu; 


you  have  to  sell.  Why  not  get  out  are  ^iver^l,  applicable  to  all 


IVII,  XUWIl&itfilU  llUiL  ui«r  aU  *  l  j  •  l  t_ 

points  are  universal,  applicable  to  all  ^les  were  heavy 

torms  of  advertising  including  radio.  k""’  ,1  I 

He  says  he  never  l^dvises  a  client  as 


to  media  used  in  418  of  the  725  homes  sur- 

Whot  Were  the  Elements?  There  is  something  of  reverence  in  8  OUl^k  coffee  was  next  in 

TRYING  A  little  copy  evaluation  our-  'bis  belief  in  the  power  of  advertising.  81  homes.  Both  are  A.  &  P.  products. 

selves,  we  decided  that  Basic  Element  “When  you  have  worked  with  it  as  Chase  &  Sanborn  and  Maxwell  House 
No.  1  in  toe  Townsend  full  page  was  I  have  it  becomes  kind  of  a  religion,”  were  used  in  39  and  24  homes  re- 
our  old  friend  Fear,  to  wit:  “Pitiful  he  said.  He  opened  a  booklet  written  spectively.  The  latter  two  have  not 
things  have  happened  to  powerful  in-  by  him  titled  “You  Sell  or  Sink.”  First  used  a  line  of  advertising  in  toe 
dustries  when  they  have  operated  in  copies  had  just  arrived  from  the  press  Leader  &  Telegram  while  Hills  has 
the  dark.  Examination  of  hundreds  as  we  were  talking.  It  is  emotional,  averaged  10,000  lines  for  toe  last  10 
of  national  advertising  campaigns  dis-  anecdotal,  preaches  selling  through  years  and  has  placed  6,090  lines  for 
closes  instance  after  instance  where  advertising  from  a  dozen  different  an-  the  first  six  months  of  ’38.  8  O’clock 
industries  have  been  unwittingly  gles.  It  goes  further  and  tells  that  has  placed  840  lines  since  Jan.  1,  1938, 
pulled  down  around  the  ears  of  its  sales  make  jobs,  enough  jobs  will  and  total  A.  &  P.  linage  for  six  months 
owners.  Leading  executives,  lacking  banish  the  recession.  Mr.  Townsend  of  ’38  was  20,042  lines. 


ini  Defense  League  has  ap- 

*■  ’  pointed  the  Gotham  Advertising  Com¬ 
pany  to  prepare  and  place  advertise- 
ments  in  various  media  throughout 
die  country. 
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EDITOR  &  PUBLISHErIfO 


Expert  Tells  How 
Classified  Ads 
Made  Small  Paper 


Tinsley  of  Reuters 
Tells  of  Air  Raids 


Year 

Gross  Volume 

1924  . 

.  .$15,000.56 

192S  . 

..  22,945.87 

1926  . 

..  24,975.87 

1927  . 

..  23,769.26 

1928  . 

..  22,300.46 

1929  . 

..  21,155.79 

Aggregate  6  Years  . . 

$130,147,81 

1930  . 

..  19,196.43 

1931  . 

..  16,726.09 

1932  . 

..  11,649.24 

1933  . 

..  11,112.00 

Aggregate  4  years  . . 

58,583.76 

1934  . 

..  13,605.76 

1935  . 

..  15,460.06 

1936  . 

..  19,226.63 

1937  . 

..  21,202.71 

Aggregate  4  years  . . 

69,495.16 

Aggregate  14  years  . 

258,326.73 

Average  per  year  . . . 

18,451.91 

*  The  above  gross  figures  are  subject  to  con- 

tract  discounts,  less 

bad  debts,  and  adjust- 

ments,  which  will  average  about  30  per  cent. 
The  resultant  “as-erage  margin  for  profit”  may 

thereby  be  estimated 

at  $13,000  per  year  on 

the  average. 

C.  M.  WHITE  RESIGNS 

C.  M.  White,  for  the  past  15  years 

Routine  punctured  by  air  raids  and 
visits  to  the  front  is  the  lot  of  the  war 
correspondent  in  Spain  according  to 
A.  Frank  Tins- 


G.  K.  Bush  Soys  Department 
Should  Be  Run  on  a 
Big  City  Basis 

The  classified  advertising  depart¬ 
ment  of  a  small-city  daily  newspaper 
has  to  be  manned,  equipped,  and  op¬ 
erated  on  a  metropolitan  daily  basis 
in  order  to  grow  and  prosper,  Gordon 
K.  Bush,  publisher  Athens  (Ohio) 
Messenger,  told  the  National  Editorial 
Association  convention  recently  at 
White  Sulphur  Springs,  W.  Va. 

Mr.  Bush,  whose  stationery  carries 
a  picture  of  the  Messenger  under 
which  is  the  legend  “The  Building 
Built  on  Classified  Ads,”  said  his  pa¬ 
per  never  slackened  its  efforts  in  the 
direction  of  classified  advertising  dur¬ 
ing  the  depression. 

Mutt  Employ  Salesman 

He  stated  classified  advertising — 
both  transient  and  contract — has  to  be 
sold  by  one  or  more  salesmen  devot¬ 
ing  their  entire  time  to  that  work, 
“believing  in  classified  as  an  adver¬ 
tising  service  quite  naturally  and  posi¬ 
tively  individualized  from  so-called 
display  advertising,  and  realizing  that 
it  is  suited  to  many  purposes  for 
which  display  is  not  suited.”  Likewise 
it  is  supplemental  to  display,  and 
frequently  preparatory,  Mr.  Bush 
pointed  out. 

“Such  a  department  justifies  its  own 
rates,  promotion,  office  space,  books 
and  recognition  by  the  entire  news¬ 
paper  organization,”  Mr.  Bush  con¬ 
tinued.  “It  quickly  justifies  its  own 
clerical  assistance,  policies  and  invest¬ 
ment. 

“Given  these  things  in  order  of 
their  importance  and  as  developed 
volume  justifies,  any  classified  section 
of  any  newspaper  will  grow  and  pros¬ 
per  over  and  above  that  which  it  was 
before  it  received  this  recognition 
and  treatment.  Stinted  by  lack  of  en¬ 
thusiasm,  denied  any  of  its  needs, 
imsolicited  and  uncared  for,  it  will 
not  produce  either  linage  or  dollars 
for  the  publication.” 

Results  of  14  Years  Shown 

The  experience  which  the  Mes¬ 
senger  had  during  the  last  14  years  is 
shown  on  the  following  table  of 
“Gross  Receipts  from  Classified  Ad¬ 
vertising,”  which  Mr.  Bush  read  to 
the  delegates: 


GRO.SS*  RECEIPTS  FROM  CL.tSSIFIED 


assistant  to  the  publisher  and  adver¬ 
tising  director  of  the  Siotix'£!ity  ~(la.) 
journal,  has  resigned. 


A.  Frank  Tinsley 


ley,  who  recent¬ 
ly  returned  to 
his  desk  at  Reu- 
ters  in  New 
York  where  he 
is  acting  chief 
correspondent 
during  the  ab¬ 
sence  of  Chief 
Correspondent 
A.  Bernard  Mo¬ 
loney  who  is  on 
vacation  in  En¬ 
gland  until  Sep¬ 
tember. 


SET  PACA  '39  DATE 

June  27-July  1,  1939,  were  set  by 
the  board  of  directors  as  the  dates 
for  the  next  convention  of  the  Pacific 
Advertising  Clubs  Association  at  Oak¬ 
land.  Cal.,  in  the  closing  session  of  its 
recent  Los  Angeles  convention. 


Business  Optimism 
Replacing  Gloom 

continued  from  page  jl 


Heorst  Stockholder 
Suit  Decision 


Tinsley  is  also  Reuters’  sports  editor 
here  and  has  covered  virtually  every 
world  championship  fight  in  New 
York — including,  of  course,  the  Louis- 
Schmeling  combat — since  he  was  ap¬ 
pointed  to  that  position  in  1931.  In 
February,  1937,  he  was  sent  to  Spain. 
Tinsley  made  Valencia  his  head¬ 
quarters  for  eight  months,  but  when 
the  government  went  on  to  Barcelona 
he  followed.  Describing  an  air  raid  in 
Barcelona  he  said:  “You  may  be  sit¬ 
ting  in  the  press  censorship  office 
when  suddenly  there  is  an  alarm.  All 
the  lights  go  out  but  nobody  stops 
working.  The  censors  do  not  get  in  a 
panic.  They  bring  out  modem  and 
efficient  acetylene  Icunps,  which  they 
light,  put  on  their  desks  and  then 
continue  with  their  censoring.  You 
can  wait  imtil  the  air  raid  is  over  or 
you  can  go  to  the  telephone  building 
to  try  to  telephone  a  story  to  London.” 

A  routine  day  might  start  with 
breakfast  at  9,  a  visit  to  the  press 
office  at  10,  then  interviews,  gather¬ 
ing  spot  news,  telephoning,  telegraph¬ 
ing,  writing  mail  stories  until  mid¬ 
night — the  first  chance  to  have  a  quiet 
chat  with  other  correspondents.  Fre¬ 
quently  at  1  or  2  o’clock  there  would 
be  an  air  raid — and  a  ruined  night. 
Covering  the  war  in  Spain  is  a  24- 
hour-a-day  job. 

It  isn’t  all  work,  however.  Tinsley 
was  able  to  go  to  the  movies,  hear 
very  fine  symphony  concerts,  and  at¬ 
tend  a  bull  fight. 


JOSEPH  W.  ZORNA 


Federal  Judge  Vincent  L.  Leibell 
recently  ruled  that  Alexander  and 
Mary  Summers,  alleged  holders  of 
Class  “A”  7%  Cumulative  Participat¬ 
ing  Shares  of  Hearst  Consolidated 
Publications,  Inc.,  and  plaintiffs  in  a 
stockholder’s  suit  against  William 
Randolph  Hearst  and  the  other  direc¬ 
tors  of  Hearst  Consolidated  could  not 
claim  damages  for  any  alleged 
“wrongful  acts”  of  the  directors  prior 
to  Dec.  15,  1934.  Judge  Leibell  de¬ 
clared  Equity  Rule  27  of  the  Supreme 
Court  restricted  stockholders  to  claims 
against  directors  for  only  that  period 
during  which  they  actually  owned 
shares  of  the  corporation. 

At  the  same  time,  however.  Judge 
Leibell  denied  the  application  of  Wil¬ 
liam  Randolph  Hearst,  Jr.,  John 
Randolph  Hearst  and  Edward  H. 
Clark,  directors  of  Hearst  Consoli¬ 
dated,  to  strike  out  the  charges  made 
in  the  complaint  of  alleged  acts  of  the 
directors  prior  to  the  time  that  the 
plaintiffs  owned  shares.  He  based 
his  decision  on  the  ground  that  the 
statement  of  these  prior  acts  were 
“necessary”  to  prove  alleged  wrong¬ 
ful  acts  occuring  after  1934. 

’The  action,  which  charged  the  di¬ 
rectors  with  numerous  wrongful  acts, 
seeks  the  appointment  of  a  receiver 
for  Hearst  Consolidated  and  an  ac¬ 
counting  by  the  directors. 


Asks  Frank  Opinions 
On  Ad  Allowances 


DALL  VERDICT  UPHELD 

Albany,  N.  Y.,  July  7 — An  order  of 
judgment  absolute  was  returned  to¬ 
day  by  the  Court  of  Appeals  in  the 
libel  action  of  Curtis  B.  Dali  against 
Time  magazine  for  an  article  pub¬ 
lished  April  23,  1934,  in  which  it  was 
declared  the  magazine  had  said  Presi¬ 
dent  Roosevelt’s  son-in-law  had  shot 
himself  before  his  estranged  wife  and 
Mrs.  Roosevelt.  The  magazine,  con¬ 
tending  the  article  was  a  travesty  on 
“foreign  news”  and  published  under 
such  a  head  to  illustrate  the  paucity 
of  news  regarding  a  similar  occurence 
in  France.  ’The  suit  was  brought  for 
$250,000  and  the  trial  justice  decided 
in  favor  of  Time.  The  appellate  di¬ 
vision  reversed  judgment  and  ordered 
a  new  trial.  The  only  remaining  step 
is  to  set  the  amount  of  damages  since, 
the  court  pointed  out  without  opinion, 
there  is  no  question  of  law. 


Atlanta  has  not  suffered  as  acutely  « 
have  other  large  American  cities  frc« 
the  business  recession,  there  is  eveiy 
indication  that  restored  confidenei^ 
improvement  in  stocks  and  fedeij 
spending  will  be  a  distinct  stimuli 
to  local  business.  Retail  merchan^ 
manufacturers,  bankers  and  othea 
interested  in  finance,  building  m». 
terial  dealers  and  leaders  of  oRwt 
undertakings  express  a  note  of  con&> 
dence  and  are  extremely  optimistit 
It  now  appears  that  Atlanta  may  ex¬ 
pect  the  best  fall  activity  recordei 
in  the  past  several  years.” 


Joseph  W.  Zoma,  46,  secretary- 
treasurer  and  New  York  representa¬ 
tive  of  the  Frost-Landis  Company, 
publishers’  representatives,  with  main 
offices  in  Nashville,  died  July  6  in 
Mount  Vernon,  N.  Y.,  Hospital  after 
a  two-week  illness.  Mr.  Zoma  had 
been  a  New  York  advertising  man 
for  the  last  25  years.  Surviving  are 
his  widow,  Mrs.  Marie  Kroupa  Zoma, 
and  a  son,  Joseph  R.  Zoma  of  North 
Pelham,  N.  Y. 


San  Francisco,  July  5 — Newspa¬ 
per  executives  throughout  the  nation 
have  hailed  a  proposal  for  a  frank 
interchange  of  views  on  elimination 
of  all  advertising  allowances,  it  was 
learned  at  offices  of  John  Francis 
Neylan  here.  The  proposal  was  made 
by  L.  A.  Warren,  president,  Safeway 
Stores,  and  issued  by  Neylan  as 
counsel  for  that  organization.  First 
answers  received  to  Warren’s  presen¬ 
tation  of  advertising  allowance  evils 
and  Neylan’s  advocacy  of  the  inter¬ 
change  as  “an  intelligent  course  in 
these  days  of  confused  thinking  in 
relation  to  economic  problems” 
showed  wide  interest  and  enthusi¬ 
asm,  it  was  stated. 

Warren  said  manufacturers  have 
been  paying  large  sums  improvident- 
ly  for  advertising  allowances  and  re¬ 
ceiving  a  fraction  of  what  they  paid 
for,  that  chain  stores  participated  in 
this  expenditure  and  were  charged 
with  “the  sins  of  everybody”  and  that 
publishers  “were  credited  with  get¬ 
ting  a  large  amount  of  advertising 
they  did  not  get,  and  wound  up  with 
a  thorough  misunderstanding  of  the 
whole  situation.” 

In  proposing  to  eliminate  allow¬ 
ances,  he  urged  those  interested  in 
brand  promotion  deal  directly  with 
publishers  and  “expend  their  money 
legitimately  in  proper  advertising” 
and  that  manufacturers  sell  to  whole¬ 
salers  and  retailers  “at  a  legitimate 
price  which  is  not  complicated  by 
mysterious  allowances.” 


"Conditions  Excellent" — Ewing 
JOHN  D.  EWING,  publisher,  Shreve¬ 
port  Times,  and  president,  Soulk- 
em  Newspaper  Publishers  Associa¬ 
tion:  “Conditions  in  Shreveport  and 
the  surrounding  trade  area  have  bea 
excellent  for  several  years,  the  only 
disturbance  being  oft  repeated  k 
press  and  otherwise — calamity  new 
from  other  sections.  I  have  no  doubt 
but  that  the  favorable  change  in  the 
stock  market  has  been  due  to  the 
growing  realization  of  the  geneii 
public  that  President  Roosevelt  is  not 
bankrupting  America,  has  no  desin 
to  be  dictator  and  that  CIO  sitdowB 
strikes  and  violence  will  not  be  toler¬ 
ated  by  the  American  public.” 


"Better  Trade  Already  Here" 

RICHARD  J.  FINNEGAN,  editor, 

Chicago  Times:  “There  are  indict 
tions  not  only  of  better  business  ahead 
but  of  better  business  already  here 
In  the  past  three  weeks,  fast  trains  k 
and  out  of  Chicago  most  used  by 
buyers  and  other  business  men  have 
carried  peak  traffic. 

“Revival  of  confidence  and  optimism  I 
is  due  not  only  to  the  spending  pro-j 
gram  but  to  renewed  faith  of  business  j 
men  in  themselves.  A  most  encour¬ 
aging  sign  is  the  growth  of  indepen- ? 
dent  business  thought  directed  to  thei; 
problem  of  long  term  business  recov-S 
ery  and  its  close  relationship  to  sub-  ’  ^ 
stantial  economic  security.  Business 
men  are  eagerly  seeking  information  \  may 
that  will  help  them  understand  eco-  j , .  . 
nomic  forces  in  the  hope  that  the  next  j  P 
revival  may  be  stabilized  and  pro-  j 
longed  by  business  management  pol-'  . 
icies.  Much  independent  business  socia 
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thinking  and  understanding  here  re- 
suited  from  an  address  on  distribu¬ 
tion  delivered  by  D.  M.  Nelson,  vice-  idelpl 
president  of  Sears,  Roebuck  &  Co.  j 
before  the  Chicago  Better  Business  , 
Bureau  on  April  27. 

“I  think  Editor  &  Publisher  and  For¬ 
tune  magazine  have  contributed  ! 
large  measure  of  service  to  business 
by  articles  and  editorials  that  have 
made  business  men  conscious  of  their 
responsibility  in  the  movement  that 
must  penetrate  the  invisible  lines  d 
that  economic  frontier  separating  mil¬ 
lions  of  potential  consumers  froB 
overloaded  granaries  and  inventories. 


PAINT  FIRM  APPOINTS 


Martin-Senour  Co.,  Chicago,  manu¬ 
facturers  of  paints,  varnishes,  enam¬ 
els  and  lacquers,  has  appointed  Mac- 
Donald-Potter,  Inc.,  Chicago  agency, 
to  direct  its  advertising. 


SAUNDERS  IN  EUROPE 

Allen  Saunders,  Toledo  News-Bee 
drama  critic,  playwright  and  comic 
strip  collaborator,  and  his  son  are 
spending  a  one-month  vacation  in 
Europe. 


APPOINTS  AGENCY 

Chicago,  July  7 — Patricia  Gordon 
head  of  Princess  Pat,  Ltd.,  has  ap¬ 
pointed  Gale  &  Pietsch,  Inc.,  as  he 
advertising  agency.  The  account  vra 
formerly  divided  between  tvs 
agencies. 
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A  garden  wall  ...  a  hedge  ...  a  fence  .  .  . 
iinay  separate  one  single-family  home  in  Phila- 
Idelphia  from  another.  Hut  nothing  can  divide 
■  the  interest  in  home  life.  At  community  club, 
social  gathering — “over  the  garden  wall,”  the 
talk  about  home  interests  goes  on.  For  Phila- 
|<lclphia  families  love  to  discuss  new  home 
j purchases — neighbor  to  neighbor! 

I  When  advertising  prompts  the  Howells  to 
j  install  automatic  heat,  they  tell  the  Wrights 
I  next  door.  Then  the  Wrights  talk  to  the 
paylors — and  from  family  to  family  the  urge 
ji^or  home  improvement  spreads. 

Each  family  a  likely  customer! 

Because  each  family  lives,  not  in  apart- 
®cnt,  flat,  or  multi-family  dwelling,  but  in  a 
City  where  nine  out  of  ten  dwellings  are  single- 
family  homes! 

Where  the  interest  is  in  countless  home 
products,  improvements,  services  ...  in  paint¬ 


ing,  air-conditioning,  a  new  car,  modern  kitchen 
and  laundry  appliances,  new  and  different  foods 
or  ways  to  serve  them  .  .  . 

And  where  incomes — within  a  neighborhood 
— are  nearly  alike.  Thus,  every  group  of  neigh¬ 
bors  in  Philadelphia  has  like  needs — desires — 
the  wish  to  satisfy  them ! 

Xowhere  can  you  find  these  conditions  so 
favorable  for  making  sales  as  in  Philadelphia 
.  .  .  with  more  single-family  dwellings  than 
New  York  City  and  Huffalo  combined  ;  Chicago 
and  St.  Louis  together ;  Detroit  with  Cleveland. t 

So  advertising  in  Philadelphia  is  helped  by 
“over  -  the  -  garden  -  wall  selling.”  Satisfied 
customers  gained  through  advertising  create 
new  prospects. 

And  you  find,  too,  in  Philadelphia,  another 
advantage:  one  newspaper  —  The  Evening 
Bulletin  —  which  takes  your  advertising  story 
to  nearly  every  family  in  city  and  suburbs. 


Glif  (Acmes’- 

nearltf  retul) 


By  far  the  largest  circulation  of  any  Phila¬ 
delphia  daily  newspaper — morning  or  evening 
.  .  .  circulation  almost  entirely  within  the  retail 
trading  area! 

For  thirty-three  years  The  Bulletin  has  led 
all  Philadelphia  daily  newspapers  in  circula¬ 
tion.  Few  newspapers  in  America  have  more 
circulation;  none  of  similar  size  approaches 
The  Evening  Bulletin  in  years  of  leadership. 

And  every  one  who  buys  The  Bulletin,  buys 
it  for  its  value  as  a  newspaper  .  .  .  reads  it  with 
interest  and  confidence.  No  prize,  premium, 
or  subscriber  contest  has  ever  been  used.  And 
so  advertising  in  its  pages  is  better  able  to  win 
friendly  interest  for  the  manufacturer’s  product. 

You  can  reach  this  great  home  market 
through  The  Evening  Bulletin  alone,  at  one 
of  the  low'est  costs  per  reader  in  the  Nation. 
Your  advertising  agency  will  be  glad  to  help 
you  with  details  and  campaign  plans. 

t  United  States  Census,  1930. 


Copyright  Bulletin  Co..  PhUadelphia 
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"Headliners"  List 
Awards  for 
Feats  by  Newsmen 

Domestic  Reporting  Prize 
to  3  on  Chicago  Times  .  .  . 
Foreign  Award  to  Morris 

Winners  of  the  annual  journalistic 
achievement  awards  of  the  National 
Headliners  Club  were  announced  to 
Editor  &  Publisher  in  Atlantic  City 
this  week.  The  club  is  composed  of 
newspapermen,  newsreel  and  maga¬ 
zine  editors,  and  radio  commentators, 
who  go  to  the  resort  each  year  from 
all  sections  of  the  coimtry  for  their 
annual  Frolic  sponsored  by  the  Press 
Club  of  Atlantic  City. 

The  awards,  silver  plaques  for  news 
achievements  between  June  1,  1937, 
and  June  1,  1938,  will  be  presented  at 
the  club’s  annual  banquet  in  the  Hotel 
Ambassador  there  July  16. 

Approximately  200  men  from  the 
newspaper,  newsreel,  magazine  and 
radio  fields  will  attend  the  three-day 
frolic  July  15-17.  At  the  annual  ban¬ 
quet  the  March  of  Time  cast  will 
present  a  dramatization  of  the  various 
awards  which  will  be  broadcast  over 
the  CBS  network  from  7:30  to  8  p.m. 

Three  men  of  the  staff  of  the  Chi¬ 
cago  Times  won  the  award  for  best 
domestic  news  reporting  for  their 
complete  and  exclusive  series  of 
stories  revealing  the  inner  workings 
of  the  Nazi  organizations  in  the  U.  S. 
John  Metcalfe,  his  brother,  James,  a 
former  G-man,  now  a  reporter  on  the 
Times,  and  William  Mueller  gathered 
the  information  and  Mueller  wrote 
the  series. 

Morris  of  UP  Cited 

John  R.  Morris,  Far  Eastern  man¬ 
ager  for  the  Unit^  Press,  gained  rec¬ 
ognition  for  the  best  foreign  news  re¬ 
porting  by  his  work  on  the  bombing 
of  Shanghai  by  the  Japanese  last 
Aug.  13, 14  and  15.  Braving  the  bombs 
and  shrapnel,  Morris  stuck  to  his  post 
and  at  one  time  was  reported  killed. 

The  same  war  theatre  also  provided 
the  best  news  photograph,  the  memor¬ 
able  picture  of  a  Chinese  baby  cry¬ 
ing  in  the  shell  tom  Shanghai  rail¬ 
road  station.  The  newsreel  was  made 
by  H.  S.  “Newsreel”  Wong,  represen¬ 
tative  of  Hearst  News  of  the  Day  in 
the  Far  East.  The  still  picture  was 
serviced  by  International  News  Photos. 

The  award  for  the  best  and  most 
colorful  feature  story  went  to  W.  B. 
Ragsdale,  of  the  Washington  AP  staff, 
for  a  story  on  A1  Cap)one,  now  a  pris¬ 
oner  at  Alcatraz. 

The  late  “Eddie”  Neil,  AP  war  cor¬ 
respondent,  was  remembered  in  a 
posthumous  award  for  his  work  on 


Circulation 

305^180 

avera(?e  net  paid  daily  circulation 
of  The  Baltimore  Sun  (morning^  and 
evening  issue®)  during  June.  1938 
— which  represents 

Gain 

3,289 

over  June  a  year  ago 

Sunday  Sun  circulation  in  June; 
211.881 — a  pain  ol  953  over  June. 
1937. 


Everything  in  Baltimore 
Revolvet  Around 


Morning  Evening  Sunday 


EDITOR  6.  PUBLISHE 


the  Spanish  front.  Neil  was  killed 
by  an  exploding  shell  in  Spain. 

Award  for  the  best  non-fiction  mag¬ 
azine  article  of  general  news  interest 
went  to  Joseph  Alsop,  North  Ameri¬ 
can  Newspaper  Alliance,  and  Turner 
Catledge,  New  York  Times,  co-authors 
of  “The  168  Days,”  which  appeared  in 
the  Saturday  Evening  Post.  It  dealt 
with  the  struggle  over  the  enlarge¬ 
ment  of  the  U.  S.  Supreme  Court. 

To  Edward  R.  Murrow  and  William 
Shirer,  of  the  Columbia  Broadcasting 
System  staff  went  the  plaque  for  the 
best  radio  reporting  for  their  dra¬ 
matic  account  of  Hitler’s  entry  into 
Austria. 


Jack  Price,  photographic  columnist 
for  Editor  &  Publisher  was  chairman, 
included: 


K.  C.  Journal-Post  Honored 


Paul  Wliite,  Columbia  Broadcasting  Sys¬ 
tem;  O.  S.  Gramling  and  William  Kinney, 
both  Associated  Press;  James  C.  Austin, 
United  Press;  Don  Rose,  Philadelphia  Eve¬ 
ning  Ledger;  James  Kearney,  Trenton  (N.  J.) 
Times;  Joseph  P.  Reilly,  Newark  Star  Eagle; 
John  Martin,  Time;  Charles  Gridley,  Denver 
Post;  William  Nelson,  Look;  W.  P.  Mont¬ 
ague,  Paramount  News;  Edward  P.  Beach, 
Atlantie  City  Press  Union;  Robert  Conroy, 
Atlantie  City  Daily  World;  Fred  Ruslander, 
Atlantie  City  News;  Warren  L.  Bassett,  Eoi- 
Tot  &  Publishes,  and  Louis  F.  Cunningham, 
Atlantic  City  correspondent  of  the  New  York 
Times  and  Philadelphia  Bulletin. 


The  judges  unanimously  agreed  that 
the  most  outstanding  public  service 
by  a  newspaper  was  accomplished  by 
the  Kansas  City  Journal-Post  in  its 
campaign  to  rid  Kansas  City,  Mo.,  of 
vandalism  and  racketeering.  The 
campaign  is  being  directed  by  W. 
Laurence  Dickey,  editor. 

Raymond  Clapper,  Washington  col¬ 
umnist  for  United  Feature  Service,  re¬ 
ceived  the  award  of  outstanding  work 
by  a  columnist. 

The  “Inviting  the  Undertaker”  se¬ 
ries  of  cartoons  by  C.  D.  Batchelor  in 
the  New  York  Daily  News,  drawn  as 
a  campaign  for  safety  and  safe  driv¬ 
ing,  won  the  cartooning  award. 

For  his  photos  of  the  bombing  of 
the  U.  S.  gunboat  Panay,  Norman 
Alley  of  Universal  Newsreel,  received 
the  award  for  the  outstanding  news¬ 
reel  in  the  foreign  field.  The  award 
in  the  domestic  field  went  to  Albert 
Mingalone,  Paramount  Newsreel  pho¬ 
tographer,  for  photos  of  his  accidental 
13-mile  flight  in  Maine,  dangling  be¬ 
low  some  30  balloons  whose  anchor 
rope  broke  while  he  was  filming  a 
scene. 

Members  of  the  committee,  of  which 


Capt.  Martin  to  Appeal 
Oakland  Stock  Sale 


Notice  of  intention  to  appeal  the 
sale  of  3,750  shares  of  Oakland  Trib¬ 
une  Publishing  Company  stock  and 
of  899  shares  of  Tribune  Building 
Company  stock  was  filed  in  the  Ala¬ 
meda  coimty  clerk’s  offices  at  Oak¬ 
land,  Cal.,  June  30.  The  notice  was 
filed  on  behalf  of  Captain  Antonio 
Rodriguez-Martin,  one  of  two  residu¬ 
ary  legatees  to  the  estate  of  Mrs. 
Herminia  Peralta  Dargie. 

The  sale  of  this  stock  to  J,  R. 
Knowland,  Jr.,  William  F.  Knowland 
and  to  the  Franklin  Investment  Com¬ 
pany,  of  which  J.  R.  Knowland,  Trib¬ 
une  publisher,  is  president,  was  or¬ 
dered  by  Superior  Court  Judge  John 
J.  Allen  on  Jime  18.  The  price  was 
$311,200.  Through  the  sale  the  Know- 
land  interests  increased  their  publish¬ 
ing  company  stock  from  50%  to  75%, 
and  their  building  company  stock 
holding  to  100%. 

With  notice  of  appeal  was  a  request 
for  transcript  of  the  record  of  the 
hearings  which  started  May  9  and 
lasted  for  virtually  a  month. 


/r  All  DEPeNDS 


UPON  THE  HMEi 


There's  a  time  and  a  place  for  every¬ 
thing.  Right  now  is  the  time  to  concen¬ 
trate  advertising  where  it  will  do  the 
most  good.  One  of  these  places  is  the 
Fort  Wayne  market,  adequately  covered 
by  this  one  low-cost  medium  .  .  . 


FORT  WAYNE,  I ND. 


National  Representatives: 
New  York  Chicago 


Allen-Klapp-Frazier  Co. 
Detroit  St.  Louis 


J" 


I  find 
ACME 


TELEPHOTO 


SERVICE 


is  doing  a 
grand  job 


for  U8.  It  was 
especially  gratify 
ing  to  get  pictures 
of  the  recent  Los 
Angeles  courtroom 
tragedy  so  promptly 
inasmuch  as  one  of 
the  men  killed  was 
a  former  resident 
of  Chillicothe. 


OR 


tiM:^ 


is- 


The  speed  on 
this  service  was 
marvelous.  This 
characterizes  your 
service  generally. 


( signed) 


ROBERT  E.  SEGAL 


Ass't,  Publisher 


CHILLICOTHE 
SCIOTO  GAZETTE 


Get  high-speed  picture 
coverage  (mats  or  prints)  j 
on  all  big  news  breaks!  | 
Write  for  information 
and  rates  on 


Acme 
Telephoto 
Service  . .  .  today! 


NEW  YORK 
r  CLEVELAND 
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3  OUT  OF  4  FAMILIES 

IN  WASHINOrOH  O.C. 


read  the  Washington  Herald  or  the  Washington  Times. 


With  ar.  exclusive  earner  organization  numbering  1,526,  a 


^  t  Patterson  n  ^v.- spa  per  is  delivered  directly  into  146,702  homes 

,uV 

.e®  in  the  Nation's  Capital  and  suburbs  every  day 


\g 

k  OtvV*' 


THE  NET  PAID  CIRCULATION 


of  the  Patterson  Newspapers  is  now  in  excess  of 


220,000  OAJLY- 
197,000  SUNDAY 


NO  OTHER  NEWSPAPER 


organization  in  the  Nation's  Capital  oilers 
readers  and  advertisers  such  a  complete  24- 
hour  around-the-clock  coverage  of  news, 
pictures  and  features. 
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P  U  B  L  I  S  H  E 


Cameramen  Quickly  D  eny 
Charge  They  Lack  Nerve 


By  JACK  PRICE 

THE  LETTER  from  Tom  Hanes,  man¬ 
aging  editor  of  the  Norfolk  (Va.) 


as  rowdies.  We  certainly  expect  our 
men  to  defend  themselves  when  un- 


Ledger-Dispatx^h,  published  in  last  justly  attacked.  It  took  many  years 
week's  Editor  &  Publisher,  has  stirred  to  win  the  confidence  of  the  public 
up  quite  a  lot  of  resentment  among  and  its  approval  of  our  work.  We 


newspaper  photographers. 


certainly  don’t  want  this  destroyed  by 


As  an  active  cameraman  the  writer  any  exhibition  of  hoodlumism  on  the 
suggests  that  Mr.  Hanes  consider  past  part  of  our  men.” 


and  present  conditions  insofar  as  they 


Ross,  Pittsburgh-Gazette 


have  a  bearing  on  the  work  of  the  cameraman  sizes  up  the  situation  in 
photographer.  Years  ago  he  was  de-  this  convincing  statement: 
cidedly  unwelcome  almost  every-  “If  Mr.  Hanes  hadn’t  been  so  hasty 
where.  Today  the  embargo  against  in  sending  his  opinion  to  Editor  & 
him  is  practically  negligible.  This  Publisher;  if  he  had  taken  time  to 
change  in  public  attitude  was  brought  check  on  the  photographers  who  have 
about  by  proving  that  the  cameraman  been  beaten,  and  who  have  had  equip- 
had  a  definite  place  in  the  business  of  ment  broken,  he  would  invariably 
newsgathering  and  that  he  conducted  have  found  that  the  men  were  not  vic- 
himself  with  propriety.  The  camera-  tims  of  individual  camera-smashers, 
man  of  today  is  certainly  no  rowdy  but  groups  of  men;  groups  in  most 


nor  is  he  “gutless.” 

Many  Heroic  Comoramon 

Had  Mr.  Hanes  known  such  ster¬ 
ling  and  robust  characters  as  Hypo 
Reed,  Jimmy  Kane,  Adrian  Duff,  Clar¬ 
ence  L«eGendre  and  many,  many  oth- 


cases  so  rabid  in  their  hatred  (at  the 
time)  for  newspapers  in  general  that 
a  little  thing  like  thinking  would  not 
occur  to  them. 

Attacked  by  Groups 
“If  Mr.  Hanes  had  ever  found  him- 


ers  he  perhaps  would  not  have  ex-  self  the  center  of  an  angry  group  of 
pressed  himself  so  cynically.  It  is  steel  workers  or  truck  drivers  intent 
difficult  to  reconcile  their  notable  on  smashing  his  camera  and  his  fea- 
exploits,  many  of  them  conspicuously  tures,  he’d  soon  find  that  the  ‘guts’ 
heroic,  with  any  imputed  accusation  of  which  he  speaks  are  just  a  part  of 
of  cowardice.  Whatever  befalls  them  the  digestive  system, 
in  the  pursuit  of  pictures  is  taken  in  “He’d  realize  the  futility  and  plain 
its  stride  and  accepted  as  an  incident  crack-brainedness  of  resisting  such  a 
of  the  assignment.  They  are  quite  group,  and  certainly  refrain  from  such 
military  in  obeying  orders  and  waive  statements  as  were  made  in  his  recent 
all  personal  considerations,  and  this  letter. 

includes  the  dangers  that  frequently  “Mr.  Hanes  is  obviously  interested 
attend  their  work.  To  call  thwn  “sis-  in  saving  money  in  the  way  of  keep- 
sies”  and  “gutless”  is,  to  say  the  least,  ing  cameras  whole,  and  has  not  con- 


photogs  for  not  having  brought  back 
the  picture. 

“The  picture  comes  first,  settling  of 
a  personal  grievance  is  secondary  in 
the  mind  of  a  working  news  photog¬ 
rapher. 

“Many  photographers  have  taken 
glancing  blows  on  their  anatomy, 
from  friends  of  gangsters,  politicians, 
or  anyone  who  is  being  photographed 
against  his  wishes,  and  yet  obtained 
the  picture  they  desired. 

“If  they  were  to  stop  to  do  battle, 
the  subject  of  their  story  would  win 
a  moral  victory  by  having  prevented 
the  photographer  from  carrying  out 
his  job  of  getting  their  picture.  Per¬ 
sonally  I  think  the  chap  who  takes 
the  blow  and  comes  back  with  the 
picture  is  to  be  congratulated,  rather 
than  held  up  to  ridicule. 

“Also,  in  many  instances  the  pho¬ 
tographer  is  greatly  outnumbered  by 
the  attacking  group. 

Court  Action  Might  Result 

“Then,  too,  the  newsphotographer 
knows,  that  many  times  to  do  battle 
with  a  subject  who  objects  to  being 
photographed,  would  mean  a  lawsuit 
by  the  victim  of  the  photographers’ 
blows,  and  that  suit  would  be  against 
the  paper  he  works  for — thus  to  save 
just  such  a  condition,  he  often  takes 
abuse  he  would  not  take  otherwise. 

“I  ptersonally  have  known  many 
photographers  who  have  done  battle 
when  attacked  and  believe  me  they 
did  a  swell  job  of  it.  I  admit  they 
are  the  exception,  but  I  am  quite  sure 
that  the  above  facts  guided  ihe  action 
of  the  remainder  of  them. 

“With  conditions  such  as  they  are 
today  the  news  photog  constantly 
risks  his  life  in  covering  floods, 
strikes,  riots,  revolutions,  wars,  etc. 
and  to  bring  back  a  picture  that  tells 
the  story,  the  photographer  has  to  be 
in  the  thick  of  the  action;  this  alone 


thoughtless. 


sidered  how  many  men  and  cameras 


In  order  to  disillusion  Mr.  Hanes  have  been  kept  in  one  piece  by  not 
we  have  obtained  expressions  from  resisting.” 


various  cameramen  and  the  heads  of 
syndicate  staffs.  Bob  Dorman,  a  vet¬ 
eran  cameraman  and  chief  of  the 


moment  before  he  remarked: 


as  to  the  fighting  nature  of  news  pho- 


Medo-  lta4> 

EVERYTHING 

in  equipment,  accessories 
and  supplies  that  the 

NEWS 

PHOTOGRAPHER 

NEEDS 

WE  INVITE  YOUR  INQUIRY 


15  West  47th  St.,  New  York  City 


calls  for  plenty  of  nerve,  and  cool- 
headedness. 

“I  am  inclined  to  say  that  discre¬ 
tion  is  the  better  part  of  valor.” 
Three  Pittsburgh  Hen  Speak  Oit 

Three  other  Pittsburgh  Post-Ga- 
zette  cameramen  differ  strongly  ■wit; 
Mr.  Hanes. 

Wilbur  L.  Coffman  said: 

“On  the  rare  occasions  when  ; 
camera  is  smashed  or  a  photographer 
manhandled,  the  odds  are  nearly  a!- 
ways  against  him  on  two  counts 
(1)  his  adversaries  are  so  numerous;, 
would  be  asinine  to  resist,  (2)  he  car¬ 
ries  a  one  or  two  hundred  dolla; 
camera  and  often  a  precious  plait 
which  he  is  primarily  interested  i: 
preserving.  He  might,  of  course,  toss 
the  CEunera  in  a  ditch  or  sit  it  on : 
rock,  join  the  battle  and  risk  anes: 
on  an  assault  and  battery  charge. 

“If  Mr.  Hanes  were  to  go  out  wii 
a  photographer  on  a  good  riot  in  whie 
photographers  are  not  wanted,  h 
might  see  for  himself.” 

“News  photographers  are  definite.- 
not  becoming  sissies,”  George  L 
Bower  stated. 

“They  reflect  the  amount  of  suppo.' 
they  get  from  their  front  offices.  Whe: 
it  is  necessary  for  a  photographer  v 
get  rough,  usually  both  he  and  thi 
aggressor  land  in  jail.  When  the  ofiEo 
forsakes  him  and  he  has  to  pay  k 
own  fine,  he  naturally  starts  to  taki 
the  line  of  least  resistance. 

Camera  a  Handy  Weapon 

“I  find  the  camera  a  wonderh 
thing  to  wrap  around  the  neck  of  ae 
gressors — it  saves  breaking  my  hani 

“No  photographer  I  have  know; 
has  ever  shown  a  yellow  streak." 

N.  M.  Jeannero  had  this  to  say: 

“Mr.  Hanes  seems  so  obsessed  i: 
the  idea  that  photographers  shoul 


(Continued  on  page  22) 


William  Springfield  of  the  Acme 
Newspictures  in  Philadelphia  said: 
“Mr.  Hanes  is  perhaps  a  very  fine 


Acme  Newspicture  staff  of  photogra-  chap,  and  means  well  by  his  inquiries, 
phers,  puffed  his  pipe  for  a  reflective  but  I  am  quite  sure  he  is  ill-informed 


“Acme  Pictures  expects  its  photog-  tographers. 
raphers  to  be  gentlemen  first,  but  this  “First  in  reverence  to  those  of  my 
does  not  mean  that  they  have  no  right  profession  who  have  paid  with  their 
to  defend  themselves  against  unwar-  lives  in  an  effort  to  bring  back  the 
ranted  assaults.  On  many  occasions  pictures,  and  secondly  to  prove  to  all 
our  men  have  been  manhandled  but  who  might  read  this  missive,  I  must 
they  have  come  through  with  flying  state  that  photogs  are  real  fighters, 
colors.  We  are  proud  of  them.  As  a  and  any  suppression  on  their  part  to 
matter  of  record  Frank  Gebman  of  use  their  fists,  is  a  matter  of  strategy, 
our  New  York  staff  is  in  the  hospital  By  this  I  mean,  that  to  stop  every 
at  this  very  moment  He  was  assigned  time  they  mi^t  be  attacked,  lay  down 
to  cover  Harlem  during  the  Louis-  their  camera,  and  roll  up  their  sleeves 
Schmeling  fight.  When  the  results  to  do  battle,  would  be  insane — in  fact 
of  the  fight  were  flawed  a  section  of  I  am  quite  sure  Mr.  Hanes  would  not 
the  mob  became  uncontrollable  and  accept  such  an  alibi  from  one  of  his 
attacked  him.  His  camera  was 
smashed  and  he  got  a  terrible  beat¬ 
ing.  It  was  one  cameraman  against  a 
gang  of  hoodlums.  He  defended  him¬ 
self  as  best  he  could,  but  now  he  is 
badly  injured.  You  would  hardly  call 
him  ‘gutiess’  or  a  ‘sissy.’ 

They  Held  Their  Tempers 

“Cameramen  have  a  difficult  time 
holding  their  tempers  in  check,  es¬ 
pecially  when  some  temperamental 
underling  at  a  sporting  event  struts 
his  petty  authority;  but  on  the  whole 
they  are  to  be  commended  for  using 
good  judgment  in  all  such  situations.” 

Caveo  Sileo,  another  veteran  lens- 
lad  who  rose  from  the  ranks  to  his 
present  position  as  head  of  the  camera 
staff  of  International  News  Photos, 
had  this  to  say  in  answer  to  Mr. 

Hanes: 

“Photographers  cover  an  assignment 
for  the  express  purpose  of  taking  pic¬ 
tures.  They  avoid  fights  often  with 
great  restraint,  solely  because  they  do 
not  want  the  public  to  think  of  them 


CATCH  MICHIGAN 

ON  THE  UP  BEAT! 


Watch  Michigan  lead  the  recovery 
parade!  Get  your  new  schedules 
in  step  with  it!  Hit  the  Booth- 
Michigan  market  with  the  action 
media  —  Booth-Michigan  Newspa¬ 
pers!  Eight  important  markets — 
each  covered  at  minimum  cost  hy  a 
single  outstanding  paper.  For  fur¬ 
ther  information,  ask  I.  A.  Klein, 
.SO  EL  42nd  Street,  N.  Y.,  or  John  E. 
Lutz,  435  N.  Michigan  Avenue,  Chi¬ 
cago. 
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llillld! 


Visiting  vacationists  spend 
over  $300,000,000  in  Michi* 
gan  every  summer. 


GRAFLEX  'Pnize-'W inning  CAMERAS 

FOLMER  GRAFLEX  CORPORATION  •  ROCH ESTER. N EW  YORK,U.S.A. 


Series  D  Graflex  Shot  by  J.  II.  Reynolds 


News  Pictures 


News  pictures  like  the  one  shown  above,  packed  with  action,  make  people  stop,  look  and  read! 
They’re  the  kind  of  picture  every  camera  can’t  get — the  kind  Graflex-made  Cameras  are  making 
every  day  for  progressive  publishers  throughout  the  country. 

For  pictures  that  stop  action  “cold” — night  or  day — and  capture  those  split-second,  hard-to-get 
instants  of  action  or  expression,  full  of  story-telling,  pajjer-selling  power,  equip  your  photograph¬ 
ers  with  Graflex  American-made,  Prize-Winning  Cameras!  See  them  at  your  Dealer’s. 


Series  D  GRAFLEX 


When  superior  pictures  have  to  be  made  under 
difficult,  even  adverse  photographic  conditions, 
the  Series  D  Graflex  proves  its  real  ability.  Its 
ground  glass  focusing,  focusing  hood,  focal  plane 
shutter  with  25  speeds,  ability  to  use  a  wide 
variety  of  wide  angle,  telephoto  and  speed 
lenses  as  fast  as  f.2.9  and  revolving  back 

r  makes  the  Series  D  invaluable  for  close- 
up  sport  shots  and  all  around  newspaper 
work.  Two  sizes:  3!4  x  4!4  and  4x5. 


Speed  Graphic  is  truly  the  all-purpose 
camera.  When  equipped  with  coupled 
range  finder  and  photoflash  synchron¬ 
izer,  its  versatility  is  unequalled. 

For  action  shots,  scenics,  close- 
^  ups  or  pictures  at  night.  Speed 
Graphic  “has  what  it  takes”  to 
Tw  I  ^  ^  story-telling,  paper-sell- 

j  ing  pictures.  With  such  valuable 
^  '  features  as  focal  plane  and 
f/  _  compur  shutters  with 

M  wide  ranges  of  speeds, 

long  bellows  draw,  eye- 
I  level  view  finder,  in- 
terchangeable  lenses 
and  photoflash  syn- 
chronization,  the  Speed 
Graphic  is  the  byword 
of  publishers  and  the 
standby  of  press  pho- 
tographers.  Four  sizes: 

4x5  and  5x7. 


FOLMER  GRAFLEX  CORPORATION 

D«pt.  EP-31,  Rochester,  N.  Y.,  U.  S.  A. 


FREE  CATALOG 


Please  send  me  your  free  catalog  of  Graflex 
and  Speed  Graphic  American-made,  Prize-Win¬ 
ning  Cameras  and  Accessories. 


Send  today  for  our  free  catalog 
of  Graflex  and  Speed  Graphic 
.\merican-made,  Prize-Winning 
Cameras  and  Accessories.  Use 
the  coupon  at  the  right,  if  you 
wish.  Folmer  Graflex  Corpora¬ 
tion.  Dept.  EP-31,  R(K’hcster, 


Name 


It  is  a  1^,DI  market 

HEARST  READER  FAMILY  INCOMES  PRESENT  THE  FOLLOWING  IMPRESSIVE  PICTURE: 

ALBANY . $  75,953,390.00  NEW  YORK . $3,707,097,404.00 

ATLANTA . $  193,955,385.00  OAKLAND . $  154,534,250.00 

BALTIMORE . $  552,256,128.00  PITTSBURGH . $  477,945,036.00 

BOSTON . $1,561,950,208.00  SAN  ANTONIO  .  .  .  .$  99,984,240.00 

CHICAGO . $1,961,131,055.00  SAN  FRANCISCO  ...  $  799,612,800.00 

DETROIT . $  943,890,997.00  SEATTLE . $  212,683,984.00 

LOS  ANGELES . $1,355,471,012.00  SYRACUSE . $  140,560,770.00 

MILWAUKEE . $  442,557,075.00  TOTAL . $12,679,583,734.00 


(CDiiipiited  friiin  ctiuiity  avcrajti's  in  .l/nta/'/rmca/'x  estimate  for  In  New  York,  the  iowest  eonnty  average  was  used  for  ^ 

aii  five  boroiigiis.  Department  of  ('ommeree  reports  ineomes  for  tlrst  four  montlis  of  l!i:ts  are  oniy  lieiow  .s:ime  period,  l!t:i7.  J 

Isn't  that  what  your  own  market  ana-  all  the  families  in  the  United  States.  Telephone  today  for  one  of  our  mer- 
lysts  would  call  good?  And  the  40%  And  these  families,  by  every  test  that  chondise  men.  They  know  the  Heorst 

of  trading  area  families  becomes  has  ever  been  made,  represent  all  Newspaper  city  trading  area  condi- 

60%  of  city  zone  families.  That  is  just  income  groups  proportionately  with  tions  so  thoroughly  that  they  can  save 

daily  circulation.  On  Sunday.  Heorst  A  DEFINITE  PERCENTAGE  ABOVE  your  own  market  analysts  many  days 

Newspapers  reach  one-fifth  of  COMMUNITY  AVERAGES.  of  patient  research. 


(ft  Journal  and  American 

Evening  and  Sunday 

Mirror 

Mornini;  and  Sunday 

N  American  and  Advertiser 

i  Kvening  and  Sunday 

•  Accord 

Murninir 


Los  Angeles  Examiner 

Murning  and  Sunday 

Los  Angeles  Herald-Express 

Evening 

San  Antonio  Light 

Evening  and  Sunday 

Milwaukee  News-Sentinel 

Morning.  Evening  and  Sunday 


San  Francisco  Call  Bulletin 

Evening 

San  Francisco  Examiner 

Morning  and  Sundtiy 

Oakland  Post-Enquirer 

Kvenintr 

Seattle  Post  Intelligencer 

Morning  and  Sunday 


Chicago  American 

Evening: 

Chicago  Herald  &  Examiner 

Mornini;  and  Sunday 

Pittsburgh  Sun  Telegraph 

Evening  and  Sunday 

Albany  Times-Union 

Morning  and  Sunday 


Detroit  Times 

Eveniittr  and  Sunday 

Baltimore  News-Post  and  American 

Evening  and  Sunday 

Atlanta  Georgian  and  American 

Eveninf?  and  Sunday 

Syracuse  Journal  American 

EveninK  and  Sunday 
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E  D  I 

QUESTION  AND  AN  ANSWER 

HERE  IS  the  question;  What  is  the  matter  with 

newspaper  advertising? 

It  is  expressed  or  implied  in  many  articles 
which  have  been  submitted  to  Editor  &  Publisher. 
Some  have  been  published,  for  their  constructive 
value;  others  have  been  rejected,  as  merely  criti¬ 
cal.  The  question  arises  from  the  slow  but  steady 
decrease  in  the  proportion  of  dollars  allotted  by 
national  advertisers  to  newspaper  space.  The 
remedies  proposed,  like  the  devil  in  Scripture, 
are  Legion. 

The  categorical  answer  to  the  question  is  simple 
— there  is  nothing  the  matter  with  newspaper  ad¬ 
vertising.  Fhoperly  used,  it  is  as  effective  an  in¬ 
strument  for  moving  goods  or  selling  services  as 
it  was  for  John  Wanamaker  or  Fletcher’s  Castoria 
half  a  century  ago.  Compared  with  other  media, 
now  popular  with  advertisers,  it  isn’t  expensive. 
Again  compared  with  other  media,  its  use  pre¬ 
sents  no  complex  technical  problems.  It  remains 
the  simplest  and  the  cheapest,  and  for  those  who 
use  it  intelligently,  the  most  effective  sales  pro¬ 
motion  medium  yet  evolved.  Why,  then,  is  its 
voluine  declining? 

No  simple  answer  can  be  made  to  that,  but  some 
points  are  plain. 

First — that,  in  an  era  when  the  principal  com¬ 
petitors  of  newspaper  advertising  were  promoting 
themselves  aggressively,  newspapers  continued  to 
regard  their  parochial  competitors  as  most  formid¬ 
able  and  devoted  most  of  their  promotion  efforts 
to  destruction  of  the  immediate  rival.  The  cumu¬ 
lative  effect  of  this,  as  has  often  been  demon¬ 
strated,  has  been  the  creation  of  distrust  of  news¬ 
paper  promotion  in  general. 

Second — that  newspapers  have  declined  to  cor¬ 
rect  inequalities  in  their  rate  structure  which  have 
been  protested  for  many  years  by  advertising  in¬ 
terests.  The  protests  have  given  place  to  evasion 
of  newspaper  rates  by  manufacturers  in  position 
to  do  so,  by  reason  of  their  retail  relationships. 
Those  not  in  position  to  evade  the  rate  card  have 
resented  their  inability  to  do  so,  and  it  is  in  this 
field  that  competitive  media  has  been  most  cord¬ 
ially  received. 

Third — closely  related  to  the  second  point  is  the 
fact  that  newspapers  have  not,  according  to  com¬ 
petent  testimony,  done  an  effective  selling  job  in 
the  retail  field.  The  inequality  of  rate  between 
retail  and  general  advertising  rests  largely  upon 
fear  of  losing  volume  by  making  retail  rates  equal 
the  cost  of  service,  plus  a  legitimate  profit.  Where 
an  adequate  local  selUng  job  has  been  done,  this 
situation  does  not  exist. 

Fourth — and  closely  related  to  all  three  points 
cited,  is  the  defensive  psychology  which  has 
marked  most  newspaper  promotion  and  selling 
since  1929.  Budgetary  control  has  been  too  close, 
and  a  good  many  of  the  tightly  limited  appropria¬ 
tions  for  promotion  might  better  have  been  im- 
spent.  With  few  exceptions,  say  20  per  cent  of 
the  total,  newspapers  have  made  the  same  adver¬ 
tising  errors  which  they  have  often  pointed  out 
to  users  of  their  space — irregularity  of  schedule; 
insufficient  space  or  too  few  insertions  to  tell  the 
story;  bad  timing  and  little  or  no  continuity  either 
of  purpose  or  of  message;  negative  selling. 

It  is  nothing  new  in  merchandising  experience 
for  a  store  with  a  good  stock  to  lose  sales  because 
of  an  over-strict  or  uneven  credit  policy;  surly, 
incompetent,  or  discourteous  clerks;  imstable  price 
rules,  or  arbitrary  conduct  toward  disgruntled 
customers.  Newspapers  have  been  charged  with 
analogous  faults  in  their  advertising  relationships. 

If  so,  they  are  fundamental  and  potentially  dan¬ 
gerous  as  their  storekeeping  counterparts.  Their 
correction  is  a  matter  for  individual  publishers, 
beyond  the  scope  of  any  association  or  convention. 

If  these  fundamental  sources  of  discontent  with 
newspaper  administration  methods  exist,  a  change 
in  selling  methods  alone  will  not  bring  back  the 
lost  linage.  The  new  national  and  regional  selling 
efforts  are  likely  to  develop  whatever  sore  spots 
exist  before  their  work  is  far  advanced,  and  they 
will  do  their  sponsors  the  greatest  possible  kind¬ 
ness  by  brutal  candor.  Their  words,  supporting 
the  impressions  of  the  intelligent  men  now  selling 
newspaper  space,  may  effect  a  vital  change  in 
newspap>er  thinking  before  long. 


R  I  ^  L 


O  Lord,  are  not  thine  eyes  upon  the  truth?  thou 
hast  stricken  them  hut  they  have  not  grieved;  thou 
hast  consumed  them,  but  they  have  refused  to  receive 
correction:  they  have  made  their  faces  harder  than 
a  rock;  they  have  refused  to  return. — Jeremiah  V;  3. 


RAILWAY  PUBLICITY 

TWO  MEMBERS  of  the  Interstate  Commerce 

Commission  publicly  express  disapproval  of  a 
pamphlet  recently  issued  by  the  Association  of 
American  Railroads.  They  find  in  it  an  “unfair” 
reflection  upon  the  commission,  which,  the  ARA 
implies,  construes  the  rate-making  rule  of  the 
Interstate  Commerce  Act  as  requiring  it  to  sub¬ 
stitute  its  judgment  for  that  of  railroad  manage¬ 
ments  as  to  what  rates  should  be  in  order  to 
yield  necessary  income. 

The  particular  fault  found  with  the  booklet  is 
that,  while  it  mentioned  $100,000,000  a  year  as 
having  been  taken  from  the  roads  by  commission 
rulings,  it  did  not  note  substantially  increased 
freight  rates  granted  the  roads  shortly  before  the 
pamphlet  was  issued. 

This  may  have  been  a  mechanical  omission,  or 
it  may  have  been  that  the  ARA  publicity  depart¬ 
ment  did  not  want  to  confuse  its  campaign  for 
underlying  legislative  changes  by  stating  facts 
that  it  considered  irrelevant. 

The  episode  is  sadly  typical  of  the  thinking 
that  the  railroad  problem  is  receiving  too  gen¬ 
erally.  For  nearly  20  years,  the  roads  have  been 
a  sick  part  of  the  national  economy  and  they  are 
getting  no  better.  Consolidation  has  long  been 
recognized  as  a  necessary  step  toward  a  cure,  but 
enabling  legislation  has  laid  idle. 

We  believe  that  several  strong  railway  systems 
can  be  made  of  the  present  set-up,  with  govern¬ 
ment  aid,  but  without  government  ownership  or 
operation.  That  can’t  be  done  behind  closed 
doors,  either  in  Washington  or  Wall  Street,  with¬ 
out  raising  destructive  storms;  it  can  be  done, 
out  in  the  open  and  with  a  promise  of  permanent 
solvency  if  the  whole  railroad  question  is  aired 
candidly  and  completely  in  paid  advertising.  There 
is  no  sense  in  letting  a  magnificent  system,  repre¬ 
senting  a  value  of  more  than  $25,000,000,000,  slip 
into  demoralized  ruin  simply  because  interests 
which  are  essentially  common  are  not  permitted 
to  realize  that  community. 


COLLEGIATE  CRITICISM 

CONSTRUCTIVE  criticism  of  daily  newspapers  is 

due  next  year  from  an  unexpected  quarter.  The 
University  of  Notre  Dame  is  offering  awards  to 
students  sending  the  best  letters  of  correction  or 
commendation  to  newspaper  editors.  Reading 
with  a  critical  eye,  Notre  Dame  students  will  seek 
false,  misleading  or  incomplete  newspaper  items. 
At  the  same  time,  however,  they  will  be  appre¬ 
ciative  of  newspaper  excellence. 

Richard  Reid,  former  newspaperman  who  is  now 
editor  of  the  Bulletin,  Catholic  publication  in 
Augusta,  Ga.,  originated  the  idea.  Factors  gov¬ 
erning  the  selection  of  recipients  of  the  prize 
money  will  be  sound  reasoning,  constructive  abil¬ 
ity  and  good  writing.  Funds  for  the  prizes  have 
been  given  by  Mr.  Reid,  who  recently  completed  a 
series  of  lectures  at  the  university  on  “Newspaper 
Morality,”  and  who  was  the  recipient  in  1937  of 
its  Laetare  medal  as  the  Catholic  rendering  the 
most  distinguished  service  to  journalism. 

If  Mr.  Reid’s  plan  works  out  one-fifth  as  well 
as  we  think  it  will,  considering  the  sophomoric 
source  of  the  impending  criticisms,  he  will  again 
have  done  his  profession  a  service.  Constructive 
criticism  of  newspapers  is  alway  welcome,  and  it 
is  not  unlikely  that  some  serious  youth  of  1938 
might  place  his  finger  on  some  sore  spot  that 
might  well  go  under  the  surgeon’s  knife.  We  are 
making  a  mental  note  of  April  15,  1939,  when  the 
first  awards  will  be  made. 


RADIO  IN  THE  COURTS 

IN  THE  absence  of  a  final  pronouncement  from 
the  American  Bar  Association,  it  can  be  de¬ 
duced  from  past  reports  that  the  lawyers  don't 
like  the  idea  of  having  trials  broadcast  from  the 
courtrooms.  Most  newspapermen  also  dislike  the 
idea,  but  refrain  from  official  disapproval  by  say¬ 
ing  the  question  is  not  the  proper  business  of 
newspaper  association. 

The  major  point  of  friction  remaining  between 
newspapers  and  the  bar  is  the  question  of  photog¬ 
raphy  during  the  course  of  a  trial.  No  definitiw 
solution  of  this  question  is  likely;  certainly  the  bar 
committee  is  soimd  in  recommending  that  its  s<du- 
tion  by  legislation  be  not  attempted.  The  dedskc 
should  rest  with  the  trial  judge,  who  has  plenarj 
powers  of  discipline  over  all  that  goes  on  in  his 
presence. 

Broadcasting  presents  a  more  personal,  anc 
therefore,  a  more  difficult  problem.  Lawyers  know 
that  a  “radio  presence”  can  be  of  considerable  ad¬ 
vertising  value;  its  lack  can  be  a  damning  vacuum 
Judges  are  close  enough  observers  of  politics  to| 
share  that  knowledge.  They  fear  that  the  pro¬ 
cesses  of  justice  might  be  ffistorted  if  witnesses 
and  counselors  divide  their  attention  between  the 
subject  of  testimony  and  the  magnetic  pull  of  the 
mike  that  carries  their  voices  to  the  ends  <rf  a 
continent.  And  sometimes,  in  the  heat  of  litiga¬ 
tion,  judges,  lawyers  and  witnesses  alike  go  intc 
tailspins  that  would  not  sound  well  on  the  air. 

The  last  consideration  gives  a  laugh  to  Howar; 
Vincent  O’Brien,  Chicago  Daily  News  columnis; 
who  thinks  it  an  excellent  reason  for  providini 
all  courtrooms  with  microphones.  The  public  | 
ought  to  know  how  the  high-priced  legal  tales; 
conducts  its  business.  He  would  have  a  mike  is 
every  legislative  hall,  too. 

We  can’t  go  along  with  Mr.  O’Brien.  Grantiiij 
that  the  air  waves  are  too  valuable  to  be  wastec 
on  “times,  gags,  set  speeches  and  advertising,”  we 
can’t  see  much  improvement  in  dialogue  which 
runs  like  this: 

SPEAKER— “The  clerk  will  read  the  bill!” 

CLERK — “This  act  will  take  effect  immediately' 

Or  this: 

PRESIDENT  PRO  TEM— “Does  the  Senator 
yield?” 

SENATOR — “The  Senator  from  New  York 
yields  10  minutes  to  the  Senator  from  Montana" 

We’ve  got  newspapers  to  thrash  all  that  chaf 
out  and  tell  us  in  short  words  what  is  going  on  t 
the  courts  and  legislatures.  'They  have  expert  eyes 
and  ears  which  cut  through  the  mumbo-jumbo  of 
legalism  and  keep  confusion  from  the  minds  d 
the  people  who  aren’t  learned  in  the  machiner  j 
of  government.  If  newspapers  aren’t  doing  thi  j 
job  now,  let  them  get  busy  and  do  it.  Why  ab-. 
dicate  the  function  for  which  they  primarily  exkl 
and  owe  their  constitutional  privilege,  to  an  agency 
which  is  not  physically  competent  to  perform  tk 
duty? 


DOGHOUSE  BUILDERS 


BUSINESS  IS  IN  THE  DOGHOUSE,  reason  | 
Gen.  Hugh  Johnson,  because  it  has  been  bad;  I 
advised  and  badly  represented  by  its  lawyenw 
lobbyists,  and  press  agents.  Check!  I 

If  half  the  money  that  has  been  expended  #1 
circumvent  the  public  will  had  been  put  intj 
production  and  sales  effort  since  1900,  we  mipj 
have  avoided  several  depressions  and  a  lot 
police  legislation. 

Business  can’t  be  altruistic,  but  it  should  lu^ 
enough  selfish  intelligence  to  realize  that  it 
eventually  conform  to  the  public  will,  and 
longer  compliance  is  delayed,  the  more  difBctj 
and  expensive  it  becomes. 

There  are  signs  that  this  idea  is  taking  root 


NEGLECTED  CRITERION 

IT  WOULD  be  a  noble  improvement,  or  rathe 
recovery  of  what  we  call  good  breeding, 
nothing  were  to  pass  among  us  for  agreoabj 
which  was  the  least  transgression  against  “dm 
rule  of  life  called  decorum,  or  a  regard  to 
cency. 

— The  Spectator  (1711) 
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Dr.  Frank  Barham 


DR.  FRANK  H.  BARHAM,  publisher, 
Los  Angeles  Evening  Herald  &  Ex¬ 
press,  was  installed  as  president  of 
General  Alumni 
Association  of 
University  of 
Southern  Cali¬ 
fornia  for  1938- 
1939  June  30. 

F.  A.  Miller, 
presiclent  and 
editor.  South 
Bend  Tribune, 
who  is  a  mem¬ 
ber  of  the  na¬ 
tional  Republi¬ 
can  planning 
committee,  has 
also  been  named 
publicity  chairman  of  the  third  re¬ 
gion,  which  includes  Indiana,  Illi¬ 
nois,  Michigan,  Wisconsin,  Ohio,  Ken¬ 
tucky  and  West  Virginia. 

John  Boettiger,  Seattle  Post  Intelli¬ 
gencer  publisher  and  son-in-law  of 
President  Roosevelt,  and  Mrs.  Boet¬ 
tiger  were  guests  of  Walter  C.  Hassel- 
hom,  vice-president  and  general 
manager  of  the  Kellogg  Co.,  Battle 
Creek,  Mich.,  July  1.  They  were  en- 
route  to  the  west  coast. 

Clarence  F.  Byrns,  editor,  Fort 
Smith  (Ark.)  Southwest  American, 
will  address  sessions  of  the  banking 
seminar  at  Fayetteville  sponsored 
jointly  by  the  Arkansas  Bankers  As¬ 
sociation  and  the  University  of  Ar¬ 
kansas,  Aug.  15-19. 

Walter  W.  Krebs,  publisher,  Johns¬ 
town  (Pa.)  Tribune,  was  chairman  of 
the  platform  committee  at  the  Penn¬ 
sylvania  Republican  executive  com¬ 
mittee  meeting  at  Harrisburg,  June 
30. 

George  M.  Slocum,  publisher  of 
Automotive  News  and  president  of 
Advertising  Federation  of  America, 
was  elected  commodore  of  Grosse 
Pointe  Yacht  Club,  Detroit,  July  1. 

Dr.  Douglas  Freeman,  editor,  Rich¬ 
mond  (Va.)  News  Leader,  has  been 
appointed  by  Glov.  James  H.  Price, 
chairman  of  State  Planing  Board. 

John  Borg,  publisher,  Hackensack 
(N.  J.)  Bergen  Evening  Record,  and 
Haddon  Ivins,  editor.  Union  City 
(N.  J.)  Hudson  Dispatch,  were 

speakers  at  recent  meetings  in  their 
respective  cities  to  launch  local  par¬ 
ticipation  in  the  National  Salesmen’s 
Crusade. 

Harry  L.  Watson,  editor.  Green¬ 
wood  (S.  C.)  Index- Journal,  recently 
was  awarded  an  honorary  degree  of 
doctor  of  literature  by  University  of 
South  Carolina. 

J.  E.  Richmond,  publisher,  Hanford 
(Cal.)  Daily  Sentinel,  who  celebrated 
his  70th  birthday  June  27,  was  hon¬ 
ored  by  a  surprise  supper  sponsored 
by  the  stalls  of  the  Sentinel  and  Sen- 
hnel-Joumal  Jime  26  on  the  lawn  of 
his  home. 

Col.  Roger  Andrews,  chairman  of 
bUckinac  Island  State  Park  Commis- 
don  and  publisher  of  Menominee 
(Mich.)  Herald-Leader,  greeted  Gov. 
bYank  Murphy  and  his  party  when 
the  latter  arrived  for  the  Fourth  of 
July  holiday  week-end. 

Lee  B.  Weathers,  publisher,  Shelby 
(N.  C.)  Daily  Star,  has  been  awarded 
a  tre^hy  cup  for  the  most  outstanding 
community  service  in  his  city  for  the 
past  year.  A  secret  committee  rep¬ 
resenting  the  three  service  clubs  in 
that  city  chose  him  for  the  honor. 

Beatrice  Cobb,  publisher,  Morgan- 
ton  (N.  C.)  News-Herald,  is  a  candi¬ 
date  for  the  state  senate  from  her 
home  county. 

Charles  E.  Dunscomb,  publisher. 


business  and  civic  leaders  of  Ber¬ 
keley  and  of  Alameda  County  on  the 
occasion  of  his  70th  birthday. 

Joseph  Dale,  editor  and  publisher, 
Monticello  (Miss.)  Lawrence  County 
Press  and  oldest  member  of  Mississippi 
Press  Association  in  point  of  service, 
was  recently  honored  upon  the  com¬ 
pletion  of  50  years  service  on  that 
paper.  At  the  recent  72nd  annual 
meeting  of  the  association  at  Gulf¬ 
port,  he  was  elected  its  historian. 

Miss  Mary  T.  Goldthwaite,  associate 
editor,  Boone  (la.)  News-Republican, 
sailed  on  the  liner  Franconia  July  2 
for  a  cruise  to  the  North  Cape  and 
Scandinavian  coimtries.  Miss  Goldth¬ 
waite  will  visit  Russia,  France  and 
England  before  returning  in  August 
Mrs.  John  T.  Lambert,  wife  of  the 
associate  publisher  of  Boston  Evening 
American  and  Sunday  Advertiser,  is 
convalescing  at  her  home  in  Boston 
following  a  serious  operation  at  the 
New  England  Baptist  Hospital. 

Raymond  E.  Willis,  publisher,  An¬ 
gola  (Ind.)  Republican  has  been  nom¬ 
inated  Indiana  Republican  candidate 
for  U.  S.  Senator. 

In  The  Business  Office 

LOUIS  F.  KEIFER,  Terre  Haute 
(Ind.)  Tribune-Star  national  ad¬ 
vertising  manager,  is  a  member  of 
the  committee 
which  is  working 
to  turn  Terre 
Haute’ s  new 
county  infirmary 
east  wing  into 
a  tuberculosis 
sanitarium.  Mr. 
Keifer,  recently 
enacted  the  role 
of  Father  Nep¬ 
tune  at  the  dedi¬ 
cation  of  the 
new  pool  at  the 
Country  Club  of 
Terre  Haute. 

Ward  C.  Mayborn,  general  manager 
of  Newspaper  Printing  Corporation, 
agents  for  the  Nashville  Banner  and 
the  Nashville  Tennessean,  is  taking  a 
postman’s  holiday.  Ordered  to  rest 
after  the  ordeal  of  moving  into  a  new 
building,  Mr.  Maybom  will  spend  a 
week  or  ten  days  with  his  sons,  Frank 
Mayborn  and  Ted  Mayborn  of  Tem¬ 
ple,  Tex.  Frank  Maytem  is  general 
manager  of  the  Temple  Telegram- 
LeRoy  Sample,  business  manager 
of  Nellis  Newspapers,  Mount  Clemens, 
Mich.,  amd  Mrs.  Sample  are  parents 
of  a  son,  LeRoy,  Jr.,  born  in  Detroit 
June  30. 

Herman  Teeter,  editor,  Russellville 
(Ark.)  Tribune,  resigned  effective 
July  9  to  become  advertising  manager 
of  the  Newport  (Ark.)  Independent. 
LeRoy  ’IVson,  formerly  of  Atkins 
(Ark.)  Chronicle,  succeeded  him  as 
editor  of  the  Tribune. 

A.  H.  Jackson,  formerly  advertising 
manager  of  Miami  Tribune,  has  been 
appointed  local  advertising  manager 
of  Philadelphia  Inquirer. 

Joseph  F.  Kearns  and  Jere  J.  Kel- 
leher,  district  circulation  managers, 
Staten  Island  (N.  Y.)  Advance  chap¬ 
eroned  25  carriers  June  25-26  on  a 
two-day  outing  to  Atlantic  City.  On 
June  26  another  group  of  80  boys 
imder  the  supervision  of  district  naan- 
agers  Armand  R.  Caruba  and 
Robert  M.  Sabiston  visited  Asbury 
Park,  N.  J. 

Jack  Bondurant,  former  reporter, 
Memphis  Evening  Appeal  and  recent¬ 
ly  with  the  Knoxville  Journal,  is  now 
in  charge  of  rotogravure  adver¬ 
tising  on  the  Memphis  Commercial 
Appeal. 

J.  L.  Igou,  of  Memphis  Commercial 


Louis  F.  Keifer 


J.  Andrew  Walsh 


_ _  _  _ _  Appeal  advertising  department, 

Berkeley  (Cal.)  Gazette,  was  feted  by  gently  spent  a  week  in  Chicago  visit- 


FOLKS  WORTH 
KNOWING _ 

J.  ANDREW  WALSH,  circulation 

manager,  Quebec  City  Chronicle- 
Telegraph,  is  receiving  congratulations  j 
on  his  success  as  i 
chairman  of  the 
enterta  i  n  m  e  n  t 
committee  at  the 
recent  40th  an¬ 
nual  convention 
of  the  Interna¬ 
tional  Circula- 
t  i  o  n  Managers 
Association  i  n 
Quebec  City.  It/ 
was  the  first  in¬ 
ternational  cir¬ 
culators’  conven¬ 
tion  he  has  at¬ 
tended. 

Mr.  Walsh  joined  the  Quebec  Tele¬ 
graph  in  September,  1923,  as  an  office 
boy.  After  one  year  his  energy  was 
recognized  and  he  was  placed  in  the 
accoimting  department.  In  1925,  the 
Quebec  Telegraph  absorbed  the  Que¬ 
bec  Chronicle  and  the  paper  has  been 
published  rmder  the  joint  name  of 
Chronicle-Telegraph.  In  January, 
1935,  he  was  appointed  circulation 
manager. 

He  is  an  active  member  of  the  On- 
tario-Quebec  Circulation  Managers’ 
Association  and  surprised  all  the 
members  of  the  International  Circu¬ 
lation  Managers  Association  by  the 
manner  in  which  he  handled  the  local 
details  of  the  international  circulation 
manager  convention.  He  joined  the 
international  association  in  October 
of  last  year. 

Mr.  Walsh  is  a  keen  sportsman  and 
is  one  of  the  mainsprings  of  the  Que¬ 
bec  Chronicle-Telegraph’s  hockey  and 
softball  teams.  He  also  is  fond  of 
fishing.  He  is  married  and  has  three 
children. 


ing  the  city’s  famous  Furniture  Mart. 

Gerald  B.  Burtnett  who  recently 
joined  the  Honolulu  (T.  H.)  Adver¬ 
tiser  has  been  named  promotion  man¬ 
ager. 

Dan  Bowerman,  United  Press  busi¬ 
ness  representative,  has  been  trans¬ 
ferred  from  Los  Angeles  to  the  San 
Francisco  office. 

In  The  Editorial  Rooms 

HARRY  HESSELBEIN,  managing 

editor,  Johnstown  (Pa.)  Tribune 
has  returned  home  after  an  operation 
performed  a  month  ago  in  the  Grad¬ 
uate  Hospital  of  University  of  Penn¬ 
sylvania,  Philadelphia. 

James  O’Neill,  city  editor,  Camden 
(N.  J.)  Courier,  and  Mrs.  O’Neill  are 
spending  a  vacation  at  Beach  Haven, 
N.  J. 

Lemuel  W.  Houston,  sports  editor, 
Fredericksburg  (Va.)  Free  Lance- 
Star,  has  been  elected  president 
of  Young  Democrats  of  the  First 
District. 

G.  Hurst  Paul,  editorial  writer, 
Philadelphia  Inquirer,  has  purchased 
the  Marcus  Hook  (Pa.)  News  and  re¬ 
named  it  the  MarexLs  Hook  Herald. 
Paul  will  remain  with  the  Inquirer, 
and  Collier  Rhoads,  formerly  of  Potts- 
town.  Pa.,  papers,  will  be  resident 
editor-manager  of  the  weekly. 

Bud  Shaver,  sports  editor  and  col¬ 
umnist,  Detroit  Times  has  resigned 
to  become  vice-president  of  the  De¬ 
troit  Lions  football  team.  Leo  Mac- 
donnell,  of  the  sports  department  re¬ 
places  him. 

W.  H  (Bill)  Adler,  for  many  years 
(Continued  on  next  page) 


“It’s  made  my 
blood'pressure 


go  haywire!” 


Abbie 

an’ 

Slats 


I  (ieorge  Lyon,  editor  of  The  Buf- 
;  falo  Times,  says  of  this  comic 
strip  hy  Raehurn  Van  Buren: 

^  “It’s  got  a  front-page  punch.  It’s 
made  my  blood-pressure  go  com- 
I  pletely  haywire.  It  is  going  to 
I  clean  up.” 

j  ABBIE  AjV*  SLATS  is  cleaning 
j  up.  'The  excitement  it’s  stirring 
I  up  is  sending  up  its  subscription 
I  list. 

I  The  scene  is  America  today.  The 
I  story  is  of  a  spunky  waif  from  the 
hig  city’s  sidewalks  and  his  moth¬ 
erly  old  maid  aunt  in  the  country. 
It’s  new,  it’s  true,  it’s  funny,  it’s 
warm  with  humanness.  And  it’s 
I  drawn  as  only  Van  Buren  can 
I  draw  it. 
j 

I  .4  new  sequence  starts  July  18. 
Advance  proofs  are  ready.  We 
will  be  glad  to  send  them. 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
'  NEW  YORK  CITY 
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EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  21 


chief  editorial  writer,  Memphis  Com¬ 
mercial  Appeal,  is  vmdergoing  treat¬ 
ment  at  the  Veterans  Hospital  in  Hot 
Springs,  Ark.  Mr.  Adler  recently 
suffered  a  stroke  of  paralysis. 

Virgil  Fulling,  formerly  of  Memphis 
Press -Scimitar,  who  has  been  prac¬ 
ticing  law  for  the  past  few  years,  has 
rejoined  the  daily. 

Adrian  Cote,  police  reporter.  New 
Bedford  (Mass.)  Standard-Times,  who 
resigned  recently  to  become  disburs¬ 
ing  clerk  in  the  City  Treasurer’s  of¬ 
fice,  has  been  named  assistant  secre¬ 
tary  by  Mayor  Leo  E.  J.  Carney  of 
New  Bedford. 

Grant  C.  Haas,  Madison  (Wis.) 
Capital  Times  editorial  staff  and  con¬ 
ductor  of  its  “World  Politics”  col¬ 
umn,  has  been  appointed  director  of 
mental  hygiene  by  the  Wisconsin  state 
board  of  mental  hygiene,  effective 
July  15. 

Bob  Kincey,  reporter,  Birmingham 
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News  has  been  presented  the  watch 
worn  by  the  late  Dexter  Fellows  by 
Mr.  Fellows’  widow  as  a  token  of  his 
friendship  with  the  press  agent  of 
Ringling  Brothers  and  Barnum  and 
Bailey  Circuses. 

Fred  Turner,  former  Western  New 
York  editor,  Buffalo  (N.  Y.)  Courier- 
Express,  has  joined  the  Philadelphia 
Record  as  assistant  city  editor.  Bill 
Harris,  formerly  a  Buffalo  newspaper¬ 
man  and  more  recently  on  newspapers 
in  other  cities,  succeeded  him.  George 
Spargo,  formerly  swing  desk  man  for 
the  Buffalo  Evening  News,  has  joined 
the  Courier-Express  copy  desk.. 

A.  L.  (Tony)  Dementi,  Richmond 
(Va.)  News-Leader  staff  photog¬ 
rapher,  has  qualified  in  city  circuit 
court  as  a  member  of  the  new  Vir¬ 
ginia  State  board  of  photographic  ex¬ 
aminers.  He  will  serve  a  three-year 
term. 

Ray  Learner,  former  managing  edi¬ 
tor,  Nashville  Evening  Tennessean, 
effective  July  4,  has  taken  charge  of 
the  U.P.  bureau  there.  He  replaces 
Walter  Logan,  who  returns  to  the 
Atlanta  bureau. 

Clarence  Weikel,  assistant  sports 
editor,  San  Antonio  Express,  has 
transferred  to  the  Evening  News  in 
similar  capacity.  Wesley  Mabrito  has 
joined  the  Express  sports  staff. 

Leo  Peterson,  formerly  Buffalo, 
N.  Y.,  bureau  manager  of  U.P.,  has 
been  transferred  to  Philadelphia  as 
bimeau  manager.  He  was  succeeded 
at  Bxiffalo  by  R.  G.  Van  Tine,  for¬ 
merly  a  rewrite  man  on  the  over¬ 
night  staff  at  New  York.  Edward  N. 
Feinen,  of  the  Buffalo  staff,  has  been 
transferred  to  the  Albany  bureau  of 
U.P. 

Percy  E.  Bassett,  Springfield  (Mass.) 
Republican's  outdoor  life  columnist, 
won  the  award  in  the  first  angling 
contest  ever  conducted  by  an  Ash¬ 
away,  R.  I.  firm,  among  175  fishing 
news  editors  and  sports  radio  com¬ 
mentators  in  the  U.  S.  and  Canada. 

Marshal  Smith,  former  reporter, 
Memphis  Press-Scimitar,  is  now  pub¬ 
licity  director  and  contact  man  for  the 
Memphis  Chamber  of  Commerce. 

John  U.  Terrell  has  been  appointed 
overnight  editor  of  the  San  Francisco 
U.P.  bureau. 

Daniel  Boone,  of  Camden  (N.  J.) 
Post  city  desk,  has  been  transferred 
to  rewrite  on  the  Camden  Courier. 
Robert  Collins  has  been  named  as¬ 
sistant  city  editor  of  the  Post. 


Fir  EaoUra  CarnqniKlenta:  Eini  IL  JobinMn, 


Onki  Malnichl,  Oiiki,  Ji^n  and  Jimei  Shen. 
Centra  Newi  Agency,  Hung  Wu  Roid,  Nanking,  China 
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PHOTOGS  JAILED  FOR  COURTROOM  PHOTOS 

Two  Akron  (O.)  photoqraphers,  Fred  Tamblinq  of  the  Beacon  Journal  (right)  and 
Walter  Kneel  of  the  Times  Press,  were  fined  $5  and  costs  and  ordered  held  until 
the  assessments  were  paid,  after  they  made  pictures  of  Councilman  William  B.  Ridge¬ 
way  at  his  arraignment  on  charges  of  drunken  driving  and  fleeing  from  the  scene  of 
an  accident.  Always  given  wide  freedom  in  taking  courtroom  pictures,  tha  twg 
cameramen  thought  Judge  Gordon  Davies  of  the  municipal  bench  was  kidding  them 
when  he  ordered  "no  pictures."  Both  snapped  their  cameras  and  got  Ridgeway  at 
the  bar,  at  which  Davies  again  admonished  them.  While  Davies  was  speaking,  Tamb- 
ling  snapped  another  picture,  resulting  in  the  fines  for  contempt.  Later,  when  the 
photographers  were  placed  in  cells.  Judge  Davies  reversed  himself  and  cancelled 

the  fines. 


James  P.  Felton,  police  reporter, 
San  Diego  Sun,  to  Gwendolyn  Van 
Deerlin,  at  Oceanside,  Cal.,  Jime  25. 

Richard  J.  Lamb,  reporter,  Pitts¬ 
burgh  Press,  to  Mary  F.  Harwick,  in 
Columbus,  O.,  June  20. 


Honolulu  (T.  H.)  Advertiser,  July 
3,  Kelvin  Home  Edition. 

Waynesboro  (Pa.)  Record  Herald, 
July  1,  12th  Annual  Resort  Edition, 
58  pages. 


Special  Editions 


Cameramen  Deny 
They  Lack  Nerve 

continued  from  page  16 


Club  raUa:  Tba  ehib  ntos  ora  applicable  to  all  oub- 
acriptloDS  la  oay  one  arpnlrattoo — whithir  paid  for  by 
the  company  or  Indlvlduala.  Tbraa  subscriptions  to 
separata  oddressM  for  ons  year  each  or  one  suheeriptlon 
for  three  years,  $16;  five  eubecriptlons  to  different  od- 
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THOMAS  F.  COSTELLO,  editor, 

Lowell  (Mass.)  Sun,  to  Miss  Mar¬ 
guerite  M.  Sullivan  of  Tewksbury, 
Mass.,  at  the  Immaculate  Conception 
Church,  Tewksbury,  June  15. 

James  A.  Black,  business  manager, 
Cumberland  (Md.)  Times,  to  Miss 
Alice  Williams  Pierce  of  Cumberland, 
there,  June  25. 

Robert  Claus  of  Washington,  son  of 
Henry  T.  Claus,  editor,  Boston  Tran¬ 
script,  to  Miss  Jean  Ogilvy  Christie  of 
Washington,  at  Burlington,  Vt.,  June 
27. 

Edward  S.  Seavey,  editor  and  pub¬ 
lisher,  Hampton  (N.  H.)  Union,  to 
Mrs.  Ruth  C.  Frink  of  Portsmouth, 
N.  H.,  at  Hampton,  July  2. 

Harold  J.  Batsch,  advertising  man¬ 
ager,  Hudson  (N.  Y.)  Daily  Star,  to 
Miss  Marion  Parker  of  Portland,  Me., 
in  Portland,  July  2. 

John  A.  Mannix,  classified  adver¬ 
tising  manager,  Springfield  (Mass.) 
Republican,  News  and  Union,  to  Miss 
Margaret  M.  Foye,  July  2  at  St. 
Michael’s  Church,  LaiwcU,  Mass. 

Murray  Stewart  Stephens,  r^or- 
ter,  Hamilton  (O.)  Journal-News,  to 
Miss  Evelyn  Moore,  in  Terre  Haute, 
July  2. 


LOS  ANGELES  EXAMINER,  June 

24,  Vacation  Special,  12  pages. 

Boston  Evening  Transcript,  June  18, 
Annual  Summer  Vacation  Guide,  20 
pages,  two  sections. 

Detroit  Free  Press,  Annual  Michi¬ 
gan  Resort  Directory,  48  pages,  re¬ 
cently. 

Detroit  News,  July  3,  6-page  Travel 
and  Resort  Section. 

Superior  (Wis.)  Evening-Telegram, 
July  1,  24-page  tabloid  “Mail  Away 
Edition.” 

Waco  (Tex.)  Times-Herald,  June 
26,  Aimual  19^  Progress  and  Devel¬ 
opment  Edition,  90  pages,  7  sections. 

Moline  (Ill.)  Daily  Dispatch,  June 
29,  Fourth  of  July  Outing  Edition,  8 
pages. 

Greensboro  (N.  C.)  Daily  News, 
June  26,  Recreation  Section,  16-page 
tabloid  supplement. 

Hannibal  (Mo.)  Courier-Post  and 
Journal,  June  30,  Hannibal  Centennial 
Edition,  64  pages,  3  sections. 

Utica  (N.  Y.)  Daily  Press,  June  28, 
Women’s  Activities  Section,  12  pages. 

Batauia  (N.  Y.)  Daily  News,  June 

25,  60th  anniversary  edition,  14 
pages. 

Oshwosh  (Wis.)  Daily  Northwest¬ 
ern,  June  30,  16-page  “Fourth  of  Jvdy 
Bargain  Days”  edition. 

Long  Island  Daily  Press,  Jamaica, 
L.  I.,  June  18,  Home  Makers’  Guide 
Section,  16  pages. 

Little  Rock  Arkansas  Gazette,  June 

26,  “Harvey  Couch  Silver  Anniversary 
Section,”  10  pages. 

Merrill  (Wis.)  Daily  Herald,  June 
22,  Vacation  Section,  16  tabloid  pages. 

Staten  Island  (N.  Y.)  Advance, 
June  22,  travel  and  resort  section,  4 
pages. 

Terre  Haute  (Ind.)  Sunday  Tri¬ 
bune-Star,  Jime  26,  10  pciges,  Terre 
Haute  Parks  and  Recreation  Supple¬ 
ment  marking  opening  of  Terre  ^ute 
parks  for  the  summer. 


cow  all  objectors  that  he  loses  sight  | 
of  the  major  premise:  a  photog¬ 
rapher’s  first  duty  is  to  get  his  pic¬ 
ture.  Failing  in  that,  what  is  to  be 
gained  by  risking  personal  annihila¬ 
tion?  Certainly,  if  Mr.  Hanes  has 
ever  been  faced  by  an  infuriated 
gang  of  plug-uglies,  or  even  by  one 
big  bruiser,  he  may  realize  the  truth 
of  the  adage,  ‘Discretion  is  the  better 
part  of  valor.’ 

“Incidentally,  mightn’t  Mr.  Hanes 
be  making  the  mistake  of  basing  his 
statements  on  the  exception  rather 
than  the  rule?  To  paraphrase  an  old 
saw,  ‘When  a  man  bites  a  cameraman, 
that’s  news.’  ” 

Not  Encouraged  to  Fight 

Frank  B.  Johnston,  chief  of  the 
Philadelphia  Inquirer  photo  staff,  ex¬ 
pressed  his  own  opinion  and  the 
thoughts  of  his  staff  as  follows: 

“Mr.  Hanes  does  not  seem  to  have 
been  around  very  much.  If  he  trav¬ 
eled  around  with  some  real  metro¬ 
politan  news  photographers  on  some 
of  their  assignments  he  surely  would 
be  surprised  to  witness  how  photog¬ 
raphers  defend  themselves.  Of  course, 

I  mean  in  self  defense.  Would  Mr. 
Hanes  be  willing  to  publish  every 
story  of  a  photographer  striking  back 
at  a  person  whom  his  managing  edi¬ 
tor  wanted  photographed?  Today  the 
modern  news  photographer  is  a  better 
salesman  than  in  years  gone  by.  He 
generally  can  talk  himself  out  of  dif¬ 
ficult  positions  without  the  use  of 
brute  force. 

“The  men  I  have  on  my  staff  (I 
mean  men)  are  not  softies.  How¬ 
ever,  we  do  not  encourage  them  to 
fight  at  the  drop  of  a  hat.  Our  pho¬ 
tographers  know  how  to  protect  and 
conduct  themselves  on  a  tough  as¬ 
signment.  There  are  15  news  pho¬ 
tographers  on  the  Inquirer  and  none 
of  them  has  ever  taken  a  beating.  ^ 

“Mr.  Hanes  should  read  Jack  Price’s 
account  of  Photographer  Howard 
Jones  of  the  Knoxville  Journal  who 
in  face  of  gunfire  still  made  his  pic¬ 
tures.” 


Nancy  Jane  Weiler,  granddaughter  of  the  President  and  General  Manager,  starts 
the  new  press  rolling  in  the  “Allentown  Call”  —  “Chronicle  and  News”  plant 


^'Allentown  Cair'  Selects  G-E 
Press  Drive  and  Control  System 


The  “Call” press  —  6  units  and  3  folders  —  operated  by  a  G-E 


press-drive  and  control  system 


AS  EASY  as  the  game  of  “When  Simon  Says,”  the  official 
L  starting  of  the  new  Allentown  Call —  Chronicle  and 
News  press  was  simply  a  matter  of  extending  a  finger  and 
pushing  a  control  button.  The  ease  and  simplicity  are  made 
possible  by  General  Electric  full-automatic  control  and  G-E 
drives  —  intricate  in  their  details  but  easy  to  operate. 


Had  more  than  the  opening  ceremo¬ 
nies  been  entrusted  to  Nancy  Jane, 
it  would  have  been  perfectly  possible 
for  her,  under  the  direction  of  a 
pressman,  to  have  controlled  all  the 
press  functions  for  the  entire  edition. 


Prearranged  Control 

Master  control  equipment  in  the 
control  room  is  set  easily  and  quickly 
before  a  run.  It  assures  proper 
acceleration  and  deceleration,  and 
the  proper  starting  torque  of  the 


threading  motor.  These  adjustments  make  it  possible  to 
obtain  uniform  results  and  satisfactory  operation,  regardless 
of  the  size  of  the  edition  being  printed. 

Safety  Features 

The  G-E  time -interval  safety  starting  system  assures  a 
warning  delay  of  several  seconds  after  the  RUN  button 
has  been  pushed  —  an  additional 
safety  factor  both  for  pressmen  and 
presses. 


Through  these  windows  are  seen  the  master  control 
panel  and  the  devices  that  provide  preset,  full- 
automatic  control 


In  addition  to  the  powerful  main- 
drive  brakes,  magnetic  brakes  on 
the  press  cylinders  provide  ample 
means  for  quick  but  smooth  stopping 
of  the  presses.  Magnetic  cylinder 
brakes  not  only  promote  safety  but 
eliminate  the  friction  wear  of  ordi¬ 
nary  braking.  General  Electric, 
Schenectady,  N.  Y. 


GENERAL  m  ELECTRIC 


24 


EDITOR  6c  publisher!  FC 


Injunction  on 
Guild  Pickets 
Made  Permanent 


L  A.  Guildsmen  Enjoined 
From  Secondary  Picketing 
First  Time  in  Caliiomia 


The  first  decision  in  California,  and 
one  of  the  few  in  the  U.  S.,  on  the 
question  of  whether  a  labor  union 
involved  in  a  dispute  with  a  news¬ 
paper  has  the  right  to  extend  its  pick¬ 
eting  to  advertisers,  was  rendered  late 
last  week  by  Superior  Judge  Emmet 
H.  Wilson,  in  permanently  enjoining 
the  Los  Angeles  Newspaper  Guild 
from  picketing  the  Sontag  Drug  Co. 
store  in  Hollywood,  and  Schwab’s 
Men’s  Store. 

The  stores  contended  that  because 
they  refused  to  cancel  advertising 
contracts  with  the  Hollywood  Citizen- 
News,  where  the  guild  is  on  strike, 
picket  lines  were  established  in  front 
of  their  establishments. 


The  new  memorandum  also  pro¬ 
vides  for  increased  wages  for  copy 
boys  with  2  years  experience,  and 
sets  up  a  separate  schedule  of  wages 
for  library  assistants.  Heretofore  they 
were  classified  as  clerks.  The  mini¬ 
mum  for  rewrite  men  with  4  years’ 
experience  is  raised  to  $50,  and  for 
copyreaders  with  4  years’  experience 
to  $60.  The  minimum  of  $70  for  as¬ 
sistant  city  editors  and  slot  men  was 
unchanged.  The  memorandum  will 
continue  for  one  year. 


An  Outrage  to  Justice  and  Respect  for  Law 


Ohio  Guild  Asks  Press  Probe 


Not  in  Direct  Controversy 

‘‘The  exercise  of  compulsion  or  coer¬ 
cion  in  a  labor  dispute  has  not  been 
permitted  to  extend  further  than  to 
those  in  direct  controversy  with  the 
union,  while  p)ersons  and  firms  in  the 
position  of  third  parties,  such  as  plain¬ 
tiffs  in  the  instant  action,  have  been 
protected  from  loss  and  annoyance  by 
injunctions  restraining  the  commis¬ 
sion  of  acts  to  their  injury,”  Judge 
Wilson’s  opinion  said. 

“As  has  been  stated,”  the  opinion 
concluded,  “the  picket  line  is  the 
most  px)tent  and  cogent  means  op)en 
to  the  unions  of  advertising  the  fact 
that  they  are  in  disagreement  with  an 
employer.  But  in  the  case  at  bar 
plaintiffs  and  defendants  are  not  in 
the  relation  of  employers  and  em¬ 
ployes,  plaintiffs  have  no  difference 
with  their  employes,  the  employes  are 
not  engaged  in  any  labor  dispute,  the 
defendants  have  no  business  or  other 
relations  with  plaintiffs.  Plaintiffs  are 
neutrals  in  the  industrial  conflict  be¬ 
tween  defendants  and  the  Citizen- 
News.  They  have  taken  no  part  in 
the  dispute  and  do  not  desire  to  be 
drawn  into  the  battle.  Defendants 
have  endeavored  to  conscript  plain¬ 
tiffs  and  to  use  them  as  an  active 
agency  in  defendants’  behalf.” 


Supporting  the  demand  of  Senator 
Sherman  Minton  of  Indiana,  the 
Cleveland  Newspaper  Guild  has  passed 
a  resolution  urging  a  “thorough-go¬ 
ing  investigation  of  the  American 
press”  by  the  national  government. 
Declaring  the  New  York  Daily  News 
has  supported  the  proposed  investiga¬ 
tion  “in  common  decency,”  the  Cleve¬ 
land  guildsmen  in  their  resolution 
urged  that  the  inquiry  “be  directed 
primarily  toward  ascertaining  what 
influences,  other  than  the  public  good, 
influence  editors  and  publishers  in  de¬ 
ciding  their  news  and  editorial  poli¬ 
cies.” 

The  resolution  also  asked  that  the 
investigation  bring  forth  a  compari¬ 
son  of  wages  paid  “productive  work¬ 
ers”  with  those  paid  “high  manage¬ 
ment  officials.”  The  findings  should 
be  printed  by  the  government  in  pam¬ 
phlet  form  “so  that  they  may  be  avail¬ 
able  to  the  general  public  without  the 
intervention  of  publishers,”  the  reso¬ 
lution  further  asked. 


NLRB  Certifies  Guild 

The  NLRB  has  certified  American 
Newspaper  Guild  as  the  collective 
bargaining  agency  for  Newsweek  em¬ 
ployes. 


Chicago  Hearst  Group 
Seeks  AFL  Charter 


Renews  Guild  Policy 
A  MEMORANDUM  of  policy  on  sal¬ 
aries  and  working  conditions  for 
editorial  employes  of  the  Philadelphia 
Evening  Ledger,  and  providing  for 
some  wage  increases,  went  into  effect 
this  week.  Such  wage  increases  as 
are  specified  in  the  memorandum, 
however,  will  be  retroactive  to  the 
week  beginning  Monday,  May  2. 

The  memorandum  was  drawn  up 
following  several  weeks  negotiations 
between  John  C.  Martin,  publisher, 
and  the  Ledger  imit’s  negotiating 
committee,  headed  by  William  P. 
Reed.  The  memorandum  does  not 
provide  for  a  closed  shop,  but  con¬ 
tinues  to  recognize  the  Guild  as  the 
representative  and  collective  bargain¬ 
ing  agent  of  the  editorial  and  adver¬ 
tising  art  departments. 

Principal  changes  in  the  memoran¬ 
dum  from  the  one  which  expired  May 
1,  included:  one  and  one-third  time 
in  cash  for  all  overtime  paid  for  in 
cash,  if  the  publisher  so  decides;  em¬ 
ployes  on  assignments  which  keep 
them  away  from  home  for  one  or 
more  nights  to  be  paid  in  addition  to 
regular  salary,  an  amount  equal  to 
one-half  of  daily  salary  in  lieu  of 
overtime  for  each  night  away  from 
home;  dismissal  or  severance  pay  in¬ 
crease  for  employes  of  more  than  5 
years  service,  ranging  from  7  weeks 
to  13  weeks. 
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FRONT  PAGE  EDITORIAL 


Madison  (Wis.)  State  Journal  is  another 
newspaper  which  believes  in  achieving 
novel  page  one  typographic  effects.  When 
the  paper  disagreed  recently  with  the  light 
sentences  meted  out  to  three  stock  swind¬ 
lers,  it  placed  the  protesting  editorial  on 
page  one  above  the  masthead.  The  top 
news  headlines  also  expressed  the  paper's 
attitude. 


STAFF  MOVIE  CRITIC,  radio  editor 

and  columnist  Will  Baltin  of  the 
New  Brunswick  (N.  J.)  Daily  Home 
News  greeted  a  local  barrister,  Louis 
A.  Mezey,  near  his  office  at  4: 15  o’clock 
Wednesday  afternoon,  June  29. 

“Any  items  for  the  column?”  Baltin 
asked  the  lawyer. 

“No,  things  are  pretty  quiet  today,” 
Mezey  replied. 

“That’s  the  trouble,”  the  scribe  re¬ 
turned.  “Things  are  too  dam  quiet. 
What  we  need  is  a  murder  case  to 
create  some  excitement.” 

Mezey  chuckled.  “I’ll  see  what  1 
can  do  for  you,”  he  joked  as  he  walked 
away. 

Less  than  three-quarters-of-an-hour 
later  Albert  Goldstein  shot  and  killed 
his  wife,  Lee  Diamond  Goldstein,  as 
she  sat  discussing  a  divorce  in  the 
office  of  Attorney  Mezey. 


ADVERTISING  COURSE 


(By  telegraph  to  Editor  &  Pi'Blisher) 

Chicago,  July  7 — Organized  in  op¬ 
position  to  the  local  guild’s  recent 
“direct  pressure”  tactics  to  hamper 
local  Hearst  newspapers’  circulation 
and  advertising  volume,  the  Chicago 
Editorial  Association,  consisting  of 
Chicago  Herald  &  Examiner  editorial 
department  employes,  has  applied  for 
an  AFL  charter.  The  group  expects 
to  receive  its  charter  within  a  week 
and  plans  to  broaden  its  membership 
to  include  not  only  other  Hearst 
newspaper  editorial  workers,  but  edi¬ 
torial  employes  on  other  local  papers. 
Larry  Kelly  is  temporary  chairman 
and  John  R.  Robinson,  temporary 
secretary.  The  association  will  in¬ 
clude  collective  bargaining  as  one  of 
its  major  aims,  he  said. 


Warren  M.  Barrington  of  Johnson 
&  Johnson,  drug  and  toilet  goods  man¬ 
ufacturers,  has  been  appointed  chair¬ 
man  of  the  1938-39  Advertising  and 
Selling  Course  conducted  by  the  Ad¬ 
vertising  Club  of  New  York.  Daniel 
S.  Tuthill,  assistant  managing  direc¬ 
tor,  NBC  Artists  Service,  was  made 
vice-chairman.  Other  members  of 
the  committee  to  organize  and  con¬ 
duct  the  course  are: 

E.  Hamilton  Campbell,  Jam  Handy 
Picture  Service,  Inc.  Edward  F.  Dal¬ 
ton,  Collier  Advertising  Service; 
George  P.  Hall,  vice-president,  James 
Jamison  &  Co.;  Edward  C.  Harrington, 
advertising  manager,  duPont  Rayon 
Company;  Laban  C.  C.  Howland,  Gulf 
Oil  Corp.,  and  W.  H.  Loeber,  eastern 
sales  promotion  manager,  merchan¬ 
dising  division,  Westinghouse  Elec.  & 
Mfg.  Co.;  Walter  A.  Lowen,  prop., 
Walter  A.  Lowen  Placement  Agency; 
Donald  H.  Miller,  N.  Y.  district  man¬ 
ager — Radio  Publications,  Mc-Graw- 
Hill  Pub.  Co.;  Horace  H.  Nahm,  pres¬ 
ident,  Hooven  Letters,  Inc.;  Henry 
Obermeyer,  assistant  vice-president. 
Consolidated  Eldison  Co.  of  N.  Y.;  John 
W.  Quin,  Equitable  Life  Assurance 
Society;  Walter  E.  Soderstrom,  exec¬ 
utive  secretary,  Nat’l  Ass’n  of  Photo 
Lithographers,  and  Herbert  L. 
Stephen,  Printers  Ink  Pub.  Co. 


ONE  OF  THE  Washington  Evening 
Star’s  better  known  reporters  re¬ 
cently  presented  a  check  to  a  teller 
who  didn’t  recognize  him.  Flipping 
the  paper  over,  the  bank  employe  in¬ 
dicated  the  blank  indorsement  space, 
and  suggested:  “Better  put  your  ‘John 
Henry’  here.”  The  teller  glared  when 
the  check  was  returned  a  few  moments 
later,  with  the  name  “John  Henry” 
written  on  its  back.  The  indorser's 
name  was,  to  the  banker’s  surprise, 
John  Henry. 
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ONE  OF  THOSE  habitual  newspaper 

telephoners — this  time  a  woman— 
was  on  the  phone,  talking  to  a  re¬ 
porter  on  the  Atlanta  Constitution. 

The  office  was  suddenly  quiet  as 
he  answered  and  everyone  in  the  city 
room  heard  him  repeat  the  question. 

“You  want  to  know  where  the 
Duke  of  Windsor  was  born?”  he 
asked. 

Putting  his  hand  over  the  mouth¬ 
piece,  he  called  out. 

“Where  was  the  Prince  of  Wales 
bom?” 

“Aw  tell  her  Social  Circle,  Geor¬ 
gia,”  one  of  the  copy  desk  men  called 
out. 

The  reporter  did. 

“Thanks  a  lot.  ...  You  made  me 
win  my  bet,”  she  replied. 
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Taihpa,  Fla.,  July  8 — Simultaneously 
with  the  appointment  of  a  new  gen¬ 
eral  sales  manager  late  last  week  the 
Florida  Citrus  Exchange  earmarked 
$100,000  in  its  budget  for  advertising 
and  merchandising.  Sales  policy,  in 
which  a  large  proportion  of  the  ear¬ 
marked  funds  are  expected  to  be  used, 
will  include  intensive  promotion  of 
Exchange  brands  and  labels  in  F.O.B. 
markets.  Fred  S.  Johnston  of  Tampa 
was  named  general  sales  manager, 
filling  a  post  which  has  been  vacant 
since  the  death  of  E.  E.  Patterson  in 
the  Fall  of  1936. 


NAMED  SCHOOL  HEAD 

John  E.  Stempel,  editorial  executive 
of  the  Easton  (Pa.)  Express  and  a  for¬ 
mer  national  president  of  Sigma 
Delta  Chi,  was  named  July  6  to  suc¬ 
ceed  Prof.  J.  W.  Piercy  as  head  of 
the  Indiana  University  journalism 
department.  Mr.  Stempel  is  a  grad¬ 
uate  of  Indiana  and  holds  also  a  mas¬ 
ter’s  degree  in  journalism  from  Co¬ 
lumbia  University,  New  York. 


WHEN  ALLEN  OLIVER,  columnist 
and  motion  picture  reviewer  for  the 
Springeld  (Mo.)  Leader  and  Press 
went  across  the  street  to  Joe’s  cafe 
for  his  daily  cup  of  coffee  the  other 
mid-morning,  he  came  back  into  the 
news  room  with  his  hand  bleeding. 
Oliver,  sitting  beneath  a  large  electric 
fan  in  the  eating  place  had  stretched 
his  arms  too  high — and  his  fingers 
were  badly  gashed  by  the  whirling 
blades. 

A  brief  item  on  page  one  was  head¬ 
lined: 
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RAILROADS  CUT  BUDGET 


PROBABLY  the  most  unhappy  typo¬ 
graphical  error  of  all  occurred  re¬ 
cently  in  Shelbyville  (Ind.)  Repub¬ 
lican,  when  the  masthead  which  is  set 
in  8  point,  two  columns  wide  an- 
noimced,  among  other  things:  “TELE" 
PHONES:  Editorial  Office  O-N-E: 
Circulation  ZERO.” 


HAS  HOTEL  ACCOUNT 

Maxon,  Inc.,  has  been  appointed 
to  handle  the  advertising  account  of 
the  National  Hotel  Management  Com¬ 
pany,  Inc.,  according  to  an  annoimce- 
ment  by  Ralph  Hitz,  president  of  the 
hotel  corporation.  Nine  hotels  are  in 
the  group. 


Washington,  D.  C.,  July  7 — As  part 
of  a  program  of  retrenchment,  the 
Association  of  American  Railroads 
has  reduced  its  advertising  budget 
for  the  year  begun  May  31,  from 
$1,200,000  to  $650,000.  Last  year’s 
budget  was  the  same  as  originally 
fixed  for  this  year,  but  actual  expen¬ 
ditures  were  several  hundred  thou¬ 
sand  less  than  that  amount. 


IN  THE  BELLEVILLE  (Ill.)  DAILY 
ADVOCATE’S  racing  selections  for 
Fairmount  Park  for  June  8,  horses  for 
the  eighth  race  were  listed  as  follows: 
“Bad  Boy,  Broadway  Girl,  Closf 
Call.” 


Editor  &  Publiihrr  will  pay  $2  for 
“Short  Take”  accepted  and  published.  Tho* 
not  used  will  not  be  returned. 
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Big  Press  Group 
Covers  Swedish 
Royalty's  Visit 

Crown  Prince  Makes  Two 
Photogs  Agree  to  Share 
Prints  with  Confreres 
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Philadelphia,  July  5 — Visit  of  the 
Swedish  royal  party  to  Wilmington, 
Del.,  last  week  to  attend  the  celebra¬ 
tion  of  the  300th  anniversary  of  the 
first  landing  of  Swedish  and  Finnish 
colonists  drew  a  big  delegation  of 
Washington  and  Philadelphia  news¬ 
men  and  a  group  of  Swedish  cor¬ 
respondents.  Ten  of  the  Swedish 
group  accompanied  the  royal  party  to 
this  country. 

The  Swedish  correspondents  cabled 
excerpts  from  Philadelphia  press  ac¬ 
counts  and  went  into  detail  to  explain 
the  amount  of  space  devoted  to  the 
visit  in  papers  here.  New  York,  Wil¬ 
mington,  and  points  having  no  direct 
connection  with  the  visit. 

The  Tidningarnas  Telegrambyra, 
co-operative  Swedish  wire  service, 
salt  its  corespondent,  K.  E.  Beckman, 
and  in  addition  had  its  New  York  cor¬ 
respondent  Naboth  Hedin,  for  cov¬ 
erage.  Mr.  Hedin  also  served  as  a 
press  contact  man. 

Capt.  Dehlgren  in  Group 
Captain  Sten  Dehlgren,  president 
of  the  Swedish  Press  Club  and  chief 
editor  of  Dagens  Nyheter,  one  of 
Stockholm’s  leading  papers,  had  with 
him  one  of  his  principal  writers,  Eric 
T.  Winberg  who  uses  the  pen  name 
"Etewe.” 

Other  visiting  correspondents  in¬ 
cluded  Eskil  Sunstrom,  former  editor- 
in-chief  and  now  a  critic  for  the  Nya 
Dogligt  Allehanda;  Sven  Sandstedt  of 
the  Svenska  Dagbladet,  a  leading  con¬ 
servative  morning  paper;  Carl  Man- 
gard  of  the  V estmanlands  Lans  Tid- 
oing;  Hugo  Bjork  of  the  Stockhobns 
Tidningen,  a  morning  newspaper,  and 
Emil  Forsberg,  of  the  Nya  Lidkopings 
Tidningen. 

The  United  Press  assigned  Leo  H. 
Peterson,  Philadelphia  bureau  man¬ 
ager,  and  John  F.  Frankish  and  Rob¬ 
ert  Vermillion.  The  Associated  Press 
had  Paul  Miller,  Pennsylvania  bureau 
chief,  Joseph  Short  of  the  Washing¬ 
ton  bureau,  and  W.  Rice  Yahner  of 
Philadelphia,  together  with  R.  P. 
Stevenson  and  William  Bell  in  Wil¬ 
mington  for  the  arrival  of  the  party 
and  the  speech  of  I^resident  Roosevelt. 
William  Wert,  head  of  the  Philadel¬ 
phia  INS  bureau,  had  Watson  Feni- 
more  and  Frank  Burke  of  the  local 
office  and  George  Durno  of  the  Wash- 
.  ington  bureau  on  the  story, 
i  What  interested  the  foreign  cor- 
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respondents  most  was  the  manner  in 
which  the  American  press  “took”  to 
Prince  Bertil. 

Among  the  Philadelphia  news  con¬ 
tingent  on  the  story  were  William  P. 
Reed,  Carl  McCardle,  Mary  Blakely, 
Stuart  Hammil,  Robert  J.  Williams 
and  Jay  R.  Josephs,  Evening  Bul¬ 
letin;  Le  Roy  Green  and  Evelyn 
Shuler  of  the  Evening  Ledger;  Alex¬ 
ander  J.  Kendrick,  Dorothy  Love, 
Julia  O’Keefe,  T.  Taylor  Buckley, 
Robert  Barry  and  Geraldine  Smith, 
Inquirer;  H.  W.  Mountjoy,  Franklin 
Gregory,  Joseph  Sholtz,  and  Betty 
Hurd  Renshaw,  Record. 

About  40  correspondents,  including 
many  from  New  York  and  a  number 
from  American  cities  with  large 
Swedish  populations,  were  on  the  cut¬ 
ter  which  met  the  SS.  Kungsholm. 

Four  were  selected  to  interview  the 
ailing  crown  prince  and  two  photog¬ 
raphers  were  admitted  to  take  his 
picture  in  bed.  His  advisers  were 
against  the  idea  but  the  lensmen  sent 
in  a  note  stating  their  request  and 
the  crown  prince  admitted  them. 

The  photographers  were  Sam  Myers 
of  Times  Wide  World,  Philadelphia 
bureau,  and  Robert  Mooney,  Inter¬ 
national  News  photos.  After  making 
their  picture  the  crown  prince  made 
them  promise  to  share  their  plates 
with  their  confreres,  and  then  shook 
hands  with  Myers  and  Mooney  to 
“seal  the  bargain.” 

The  reporters  who  interviewed  the 
ill  crown  prince  were  Carl  McCardle, 
Philadelphia  Bulletin;  Franklin  Gre¬ 
gory,  Philadelphia  Record;  Milton 
Bracker,  New  York  Times;  Frederick 
Sink,  New  York  Herald  Tribune. 

About  50  correspondents,  including 
the  White  House  men  with  the  Presi¬ 
dent,  covered  the  Wilmington  cere¬ 
mony. 
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•  Oklahoma  stood  out  as  the 
nation's  bright  sales  spot  on 
January  1,  1938.  The  January 
2  edition  of  the  Sunday  Okla¬ 
homan  told  of  this  condition  with 
a  special  Business  Forecast 
number  Local  merchants  took 
advantage  of  this  carefully 
planned  promotion  by  using  15,- 
554  lines  of  advertising  space 

The  result:  Today  Oklahoma  still 
ranks  as  the  No.  1  sales  spot  of 
the  nation.  The  Oklahoman 
and  Times  still  hold  the  No  1 
spot  among  Oklahoma  news¬ 
papers. 
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THIS  HALF-PAGE 
ONLY  COST  US  $154.00  BUT  IT'S 
WORTH  A  THOUSAND  TIMES 
THAT  MUCH  TO  YOU  IF  YOU'LL 

READ  THIS: 

We  had  been  searching  for  some  plan  to  increase 
business  in  our  cities.  Then  we  heard  about  THE 
NATIONAL  SALESMEN'S  CRUSADE  and  the  slogan 
‘"Sales  Mean  Jobs.”  We  snapped  it  up. 

We  told  the  local  Merchant's  Association  in  Wabash, 
Indiana,  about  it.  They  were  glad  to  sponsor  it,  so  we 
tested  it  out  in  Wabash.  The  whole  city  went  for  it 
with  enthusiasm  such  as  we  haven't  seen  since  the  war. 
1,000  salespeople  attended  a  mass  meeting  at  7  o’clock 
in  the  morning.  The  President  of  the  Merchant’s  Asso¬ 
ciation  W'as  out  at  5  o’clock  the  morning  before  paint¬ 
ing  signs  on  the  sidewalks.  The  public  responded  with 
one  accord.  Poems  were  written  about  it. 

Today,  business  is  much  better  in  Wabash.  Our 
linage  is  up.  People  in  Wabash  are  buying  once 
more  and  their  battle  cry  is  “Sales  Mean  Jobs.”  All 
Wabash  merchants  are  working  together  on  the  Crusade 
instead  of  scattering  their  shots. 

By  the  time  you  read  this  we  will  have  started  the 
Crusade  in  Michigan  City,  Indiana;  Peru,  Indiana; 
Middlesboro,  Kentucky;  and  Elizabethton,  Tennessee. 

We  know  it  works.  You’re  missing  the  boat  if  you 
don’t  get  behind  the  Crusade  in  your  city.  Every  city 
needs  its  daily  newspapers  to  put  the  Crusade  over. 
What  helps  business  helps  you.  So  take  a  tip  and 
don’t  delay. 

For  complete  details  about  the  Crusade  write  or 
wire  us,  or  the  Lincoln  Nebraska  Chamber  of  Com¬ 
merce  w'herc  the  Crusade  started. 

NIXON  NEWSPAPERS,  INC 

WABASH,  IND. 

PUBLISHERS  OF 
Michigan  City  (Ind.)  NEWS-DISPATCH 
Peru  (Ind.)  TRIBUNE 

Wabash  (Ind.)  PLAIN  DEALER 

Middlesboro  (Ky.)  DAILY  NEWS 

Elizabethton  (Tenn.)  STAR 


National  Representatives 

MIDLAND  NEWSPAPER  REPRESENTATIVES 

Plain  Dealer  Building 

WABASH,  INDIANA 
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Cincinnati  Trip 
Attracts  1,000 
Carrier  Boys 

Culminates  Successful 
Drive  Staged  by 
Indianapolis  News 
By  GEORGE  A.  BRANDENBURG 

Value  of  a  promotion  campaign  for 
new  subscriptions  is  forcefully  dem¬ 
onstrated  by  the  results  recently  at¬ 
tained  by  the  Indianapolis  News, 
which  culminated  a  circulation  drive 
with  a  three-day  trip  for  carrier  boys 
to  Cincinnati  and  its  “Coney  Island.” 
The  News  uses  an  independent  car¬ 
rier,  district  manager  and  division 
manager  system  for  the  piupose  of 
distribution,  collection  and  remit¬ 
tance,  and  rendering  a  service  along 
with  promotional  activities. 

Recently  a  “Trip  to  Coney  Island” 
campaign  was  launched  for  new  sub¬ 
scriptions.  The  carrier,  of  course, 
was  to  receive  an  all-paid  trip  from 
his  home,  regardless  of  location,  for 
obtaining  a  required  amount  of  new 
verified  subscriptions.  In  addition, 
quotas  were  arranged  for  district  and 
division  managers,  and  their  rewards 
were  trips  and  cash.  The  campaign 
resulted  in  a  substantial  net  increase 
in  News  circulation,  according  to  F. 
L.  Huddleston,  manager  of  News  mo¬ 
tor  route  and  mail  subscription  de¬ 
partment. 

Special  Trains  Chartered 

In  gathering  the  state  winners  into 
Indianapolis,  chartered  busses  and 


much  subject  matter  for  a  youngster  to  as¬ 
similate  in  one  sitting.  On  those  papers 
where  the  suburban  and  country  carrier  or¬ 
ganization  is  large,  a  mimeograph  machine  is 
essential. 

“2.  Combination  of  direct  mail  with  main¬ 
tenance  of  interest  through  use  of  awards. 
This  method  makes  use  of  the  carrier  letters 
but  as  an  additional  means  to  maintain  interest 
in  improving  his  own  salesmanship  the  carrier 
is  given  awards  for  outstanding  improvement 
or  ability.  Various  awards  used  may  take 
the  form  of  trips,  cash  awards  and  merchan¬ 
dise  prizes.  In  our  instance  we  find  that  bring¬ 
ing  in  carriers  for  a  general  meeting  with 
banquet  and  a  free  show  is  sufficient  award. 
Part  of  the  program  at  meeting  or  banquet 
could  be  salesmanship  talks  by  three  or  four 
of  leading  carriers. 

“3.  The  Record  System:  This  method  en¬ 
tails  keeping  complete  record  of  the  accomp¬ 
lishments  of  every  carrier.  All  the  work  he 
does  or  fails  to  do  is  measured.  Some  pa¬ 
pers  as  for  example  the  Oakland  Tribune 
under  supervision  of  circulation  manager  P. 
M.  Knox  uses  the  ‘Yardstick’  as  a  base  of 
measurement  for  honors,  awards  and  credits. 
It  is  the  unit  of  measurement  for  the  carriers 
work  with  points  deducted  for  complaints  and 
awarded  for  increases  in  route,  prompt  pay¬ 
ment  of  bills,  turn-in  of  advance  collections, 
etc. 

“An  outstanding  feature  of  the  plan  is  the 
continuity  the  program  affords.  The  ad¬ 
vancement  feature  encourages  the  boys  to 
maintain  an  active  interest  in  building  their 
routes.  The  first  advancement  for  the  new 
carrier  salesman  is  to  become  a  First  Class 
Carrier,  the  next  progressive  advancement  is 
to  become  an  Ace  Carrier,  then  the  highest 
rank  that  of  Master  Carrier.  Each  group  has 
its  requirements  as  well  as  its  separate  awards. 
The  awards  were  pins,  Carrier  certificates, 
purses,  sweaters,  dinner  parties  to  which 
parents  were  guests,  etc.” 

Attend  Mudeats'  Party 

SOMETHING  different  in  newspaper 
good-will  promotion  was  tried  by 
the  Chicago  Daily  News  last  week, 
when  7,000  guests  of  Sports  Editor 
Lloyd  Lewis’  “The  Voice  from  the 


Many  Reporters  At 
Blue-Gray  Reunion 

Gettysburg,  Pa.,  July  6 — ^Newsmen 
from  ten  states  and  the  District  of 
Columbia,  representing  newsx>apers 
from  as  far  west  as  California  and  as 
far  south  as  Georgia  (services  ex¬ 
cluded)  were  on  hand  to  cover  the 
last  Blue  and  Gray  encampment  of 
Civil  War  veterans  which  ended  here 
today. 

Quartered  in  McKnight  Hall,  men’s 
dormitory  on  the  Gettysburg  College 
campus  were  reporters,  photograph¬ 
ers,  feature  writers  and  newsreelmen 
who  foimd  a  wealth  of  material  among 
the  2,100  veterans  assembled  in  the 
nearby  encampment. 

Dean  of  camp  reporters,  Harry  G. 
Proctor,  Philadelphia  Evening  Bulle¬ 
tin,  was  present  here  to  cover  a  simi¬ 
lar  encampment  in  1913.  Long  dis¬ 
tance  laimels  went  to  Stewart  Chris¬ 
tian,  editor,  Santa  Cruz  (Cal.)  Senti¬ 
nel,  who  accompanied  a  93-year-old 
California  veteran. 

Many  at  Prtis  Luncheon 

A  limcheon,  featuring  a  general 
trading  of  interviews,  was  tendered 
the  press  on  the  second  day  by  Dr. 
Henry  W.  A.  Hanson,  president  of 
Gettysburg  College,  a  member  of  the 
Pennsylvania  State  Reunion  Commis¬ 
sion.  Among  those  present: 

New  York:  George  Alexanderson,  James 
MacDonald  and  William  Eckenberg,  New 
York  Times;  John  O’Reilly,  Herald  Tribune; 
E.  F.  Herman,  Mirror. 

Washington:  Marshall  Andrews  and  Charles 
Del  Vecchio,  Post;  Blaire  Bolles,  J.  A. 
O’Leary,  Jr.,  and  Randolph  Routt,  Evening 
Star;  William  Douglas,  Times;  Harold  W. 
Phillips,  Daily  News. 

Philadelphia;  Robert  H.  Hess  and  Alex¬ 
ander  Kendrick,  Inquirer;  Hugh  Sutherland 


NEWSMEN  FIND  BOY 

Wandering  five  days  in  the  bush,  his 
life  sustained  by  berries,  Elwood  An¬ 
derson,  17,  emerged  on  the  road  16 
miles  from  his  home  as  John  Pater¬ 
son,  Peterboro  (OnL)  Examiner  re¬ 
porter  and  Len  Parks,  photographer, 
who  were  working  on  the  story,  drove 
past  him.  They  questioned  the  ema¬ 
ciated,  ragged  farmhand  and  found  he 
was  the  missing  youth  for  whom  2S 
fire  rangers  and  100  settlers  had  been 
combing  the  woods  and  dragging 
nearby  lakes.  ■ 

NO  SUN,  PAPER  FREE 

The  St.  Petersburg  (Fla.)  Ereninj 
Independent  on  Jime  27  gave  away  its 
entire  edition  for  the  129th  time  since 
1910  when  the  newspaper  said  it  would 
charge  nothing  for  its  copies  any  da; 
that  the  sun  did  not  shine  in  that  city. 

DAILY  NOW  4  CENTS 

Effective  Jime  27,  the  Glouersville- 
Johnstown  (N.  Y.)  Leader-Republican 
raised  its  street  sales  price  from  three 
to  four  cents  per  copy  and  24  cents 
per  week,  carrier-delivered. 

CHANGES  ITTLE 

The  Calumet  (Mich.)  News  has ! 
changed  its  title  to  the  Evening  Newt- 
Journal.  The  newspaper  absorbed 
the  Hancock  (Mich.)  Evening  Copper  i 
Journal  and  suspended  it  Jime  8.  i 

DROPS  P.M.  EDITION 

The  Norristown  (Pa.)  Times-Herald 
this  week  dropped  its  4  p.m.  edition, 
leaving  only  one,  which  is  published 
at  2  p.m.  This  schedule  will  con¬ 
tinue  through  the  summer. 

ADDS  SUNDAY  PAPER 


trains  were  used.  The  boys  were 
quartered  in  a  local  hotel,  prior  to  the 
entire  party  leaving  on  two  chartered 
trains  over  the  Big  Four  System  for 
Cincinnati.  Chartered  busses  took 
the  boys  to  the  dock  for  the  Island 
Queen  Boat  which  conveyed  the  party 
to  a  “big  day”  at  the  amusement  park. 
The  boys  returned  to  Indianapolis  by 
boat  and  train.  City  carriers  returned 
to  their  homes,  while  country  carriers 
stayed  at  the  hotel  over  night  to  enjoy 
“Shucks  and  Feathers.” 

The  entire  arrangement  was  con¬ 
ceived,  engineered  and  executed  by 
Col.  Ray  S.  South,  circulation  direc¬ 
tor,  in  co-operation  with  circulation 
department  employes,  and  in  con¬ 
junction  with  W.  (j.  Fairbanks,  News 
publisher,  and  Assistant  General  Man¬ 
ager  J.  N.  Shyrock. 

Nearly  1,000  boys  made  the  trip 
over  the  June  25-27  week-end.  This 
was  the  largest  number  of  winners 
ever  produced  in  any  News  campaign. 
Fifty-five  boys  had  attended  Sunday 
school  for  more  than  one  year  without 
missing  and  wanted  to  continue  their 
perfect  attendance  record,  so  a  Sun¬ 
day  school  class  was  conducted  on 
the  train  and  certificates  were  issued 
to  insure  proper  credit  for  attendance. 

Reaching  Suburban  Carriers 

METHODS  of  stimulating  suburban 

and  country  carriers  in  sales  train¬ 
ing  were  outlined  by  Al  Westergren, 
Twin  Falls  (Idaho)  News  &  Times, 
at  the  recent  Pacific  Northwest  Cir¬ 
culation  Managers’  Association  meet¬ 
ing  as  follows: 

“1.  By  direct  mail.  Under  this  method 
salesmanship  is  taught  through  well-written 
and  well-directed  carrier  letters.  In  order  to 
maintain  instructive  interest  for  the  carrier 
the  writer  must  be  able  to  place  into  his  let¬ 
ters  his  lesson  in  the  simplest  of  terms  and  if 
possible  with  concrete  example.  Letters  con¬ 
taining  graphic  illustration  such  as  cartoons 
very  often  are  the  best.  In  general  practice  it 
has  Ijeen  found  that  letters  should  cover  one 
subject  or  one  phase  of  a  problem  at  a  time. 
Too  many  times  eirculators  endeavor  to  cover 
too  many  subjects  in  one  letter  as  the  result 
letters  contain  very  little  white  space  and  too 


Grandstand”  column  attended  a  spe¬ 
cial  morning  musicale  of  Pepper  Mar¬ 
tin's  St.  Louis  Cardinal  Mudeats. 
They  enoyed  the  hill  billy  music 
numbers  provided  by  the  Gas  House 
Gangsters,  who  scored  four-base  hits 
with  their  “git-tars,”  violins,  jugs, 
washboards,  automobile  horns,  har¬ 
monicas  and  whistles.  The  party  was 
staged  in  the  132nd  Infantry  Armory 
and  was  arranged  by  Mr.  Lewis  and 
Dempster  MacMurphy,  Daily  News 
business  manager  and  sometime  cus¬ 
todian  of  “The  Voice  from  the  Grand¬ 
stand.” 

■ 

Add  to  Homemakers'  Dept. 

SUPPLEMENTING  the  Women’s  Ser¬ 
vice  Bureau  the  Detroit  Free  Press 
has  added  a  “model  home  furnish¬ 
ings”  laboratory  to  its  home  economics 
department.  Located  in  the  Free 
Press  building,  adjacent  to  the  model 
kitchen  and  lecture  room,  is  an  ap¬ 
propriately  furnished  living  room, 
providing  housewives  with  actual  ex¬ 
amples  of  how  to  correctly  arrange 
and  harmonize  home  furnishings. 
This  department  is  an  added  feature 
to  the  Free  Press’  Women’s  Service 
Bureau,  which  includes  the  Home 
Maker’s  Handibook.  Each  day,  the 
women’s  pages  present  tested  recipes, 
tasty  menus  and  practical  household 
helps.  Women  readers  are  invited 
to  clip  these  articles  from  the  Free 
Press  and  paste  them  in  their  Handi- 
book.  Likewise,  more  than  300  leaf¬ 
lets  are  offered  by  the  bureau,  through 
a  coupon  service  in  the  paper.  Read¬ 
ers  are  asked  to  send  a  three-cent 
stamp  for  each  leaflet  up  to  five. 

Make  Two-Day  Chicago  Trip 

THIRTEEN  winners  in  a  recent  Rock 
Island  (Ill.)  Argus  carrier  sales¬ 
men’s  contest  were  guests  of  the 
Argus  last  week  on  a  two-day  trip  to 
Chicago.  Youths  making  the  trip  ob¬ 
tained  from  15  to  35  new  readers  each 
in  a  six-week  contest.  Ray  E.  Mc- 
Lellan,  Argus  country  circulation 
manager,  accompanied  tliem. 


and  G.  A.  Adams,  Jr.,  Record;  Gordon  Wliit- 
craft.  Evening  Ledger;  Harry  G.  Proctor, 
Evening  Bulletin;  J.  L.  Muinma,  Daily  News. 

Chicago;  J.  Redding,  American;  Don  Rus¬ 
sell,  Daily  News.  Baltimore:  Louis  Azrael, 
News  Post;  Raymond  E.  Creekmore,  The  Bal¬ 
timore  Sun;  Frank  Cancellare,  Acme  Pictures. 
Newark:  O.  F.  Hevener,  Evening  News.  At¬ 
lanta:  Harold  Martin,  Georgian.  Indianapo¬ 
lis:  H.  R.  Nation,  News.  Grand  Rapids: 
Frank  M.  Sparks,  Herald.  Pittsburgh:  Henry 
H.  Ward,  Pittsburgh  Press.  Santa  Cruz: 
Stewart  Christian,  Sentinel.  Sunbury,  Pa.: 
J.  Blanchard,  Item.  West  Chester,  Pa.: 
George  B.  McCormick,  Daily  Local  News. 
Gettysburg:  Hugh  Mcllhenny,  Times.  Han¬ 
over,  Pa.:  J.  William  Mcllhenny,  Evening 
Sun.  Watertown,  N.  Y.:  Ralph  Pettit,  Daily 
Times.  York,  Pa.:  Ray  K.  Schleeter,  Gazette 
and  Daily.  Rome,  N.  Y. :  F.  S.  Updike,  S'cii- 
tincl. 

Associated  Press;  F.  Banker,  C.  P.  Gorry, 
Paul  Martin,  Robert  D.  Price,  Thomas  Reedy 
and  H.  K.  White.  United  Press:  Joe  Alex 
Morris  and  H.  E.  Salisbury.  International 
News  Service:  Charles  Knell,  F.  P.  Stock- 
bridge  and  Raymond  Wilcove. 

HATCHES  TO  ALASKA 

Fred  Hatch,  field  manager  of  Meyer 
Both  Company,  Chicago,  and  Mrs. 
Hatch  sailed  from  Seattle  July  5  for 
a  two-weeks’  trip  to  Alaska. 


1/  you  need 
circulation 
men  — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  rtie  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address :  Secretary  -  Treas¬ 
urer,  The  Peoria  Star, 
Peoria,  Illinois. 


The  Durant  (Okla.)  Democrat  has 
discontinued  its  Saturday  edition  and 
added  Sunday  paper. 
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Beware  of 
Wasteful  Waiting 

The  stock  market  is  rising.  Bank  deposits  are  up.  Congressional  larynxes 
ore  muted.  Motor  cor  production  is  increasing.  The  farmer's  prospects  are 
favorable.  Distributors  are  increasing  their  orders.  Good  news  is  crying 
to  be  heard.  Unless  you  ENJOY  poor  business  health,  you  already  see 
hundreds  of  favorable  items.  Economic  errors  are  being  cleared  away. 

Must  we  form  the  habit  of  pessimism  just  when  optimism  is  most  justified? 
Must  we  slow  down  just  when  it  is  most  advisable  to  speed  up? 

Business  leadership  is  strongly  influenced  by  newspaper  leadership.  And 
an  impressive  form  of  newspaper  leadership  is  represented  by  a  newspa¬ 
per's  own  promotion.  The  chef  must  eat  in  his  own  restaurant.  The  news¬ 
paper  must  itself  use  the  advertising  space  it  sells.  Pump-priming  is  an 
excellent  business  tonic — but  it  should  be  a  form  of  self-medication.  You 
hove  the  most  valuable  kind  of  advertising  to  sell.  Why  not  use  advertis¬ 
ing  to  sell  that  advertising? 


Newspapers  which  are  alert  to  the  new  business  opportunities 
reflected  in  current  charts  of  business  activity  can  promote  their 
interests  through  self-promotion  in  EDITOR  &  PUBLISHER. 

Editor  &  Publisher  offers  an  ideal  audience  in  view  of  the  fact  that 
it  is  read  by  the  advertising  agencies  which  place  from  90%  fo 
95%  of  all  national  newspaper  advertising.  The  buyer  of  news¬ 
paper  advertising  reads  Editor  &  Publisher  as  a  matter  of  neces¬ 
sity  ...  to  keep  posted  on  newspapers  and  the  successful  use  of 
newspapers.  Reach  him  with  your  message  .  .  .  NOW. 
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There  is  no  profit  in  pessimism.  Waiting  is  at  best  a  wasteful  remedy. 
Advertise  now  and  you'll  be  well  up  in  the  parade  when  newspaper  adver¬ 
tising  pages  again  ore  crowded  and  new  fortunes  are  in  the  making. 


EDITOR  &  PUBLISHER 


Times  Building 


New  York,  N.  Y. 


NEWSPAPER  PROMOTION 
REVIEW 

By  HARRY  A.  CASEY 


was  elected  president  to  succeed  Don-  LOCKHART  NAMED  ML 
aid  Murray,  publisher,  Jonesboro  Lockhart,  city  editor  of  the 

Tribune.  Memphis  Commercial  Appeal,  has  re* 

n  R  Terc?  R  •rc  signed  and  will  be  managing  editor  of 

RAISES  RATE  the  Oklahoma  City  Oklahoma  Neiei 

The  Hope  (Ark.)  Star  on  July  1  He  is  succeeded  by  Dick  Breese  ni^ 
increased  its  national  rate  from  three  city  editor.  Malcolm  Adams  is  now 
cents  per  line  to  three-and-a-half  night  city  editor.  Lockhart  had  been 
cents  per  line,  with  a  rate  of  three  with  the  Memphis  Commercial  Ap* 
cents  for  10.000  lines.  peal  for  seven  years. 


Shop  Talk 

“SPEAKING  of  Typography  and  lay¬ 
out,”  says  a  prominent  promotion 
manager,  “it  should  be  always  borne 
in  mind  that  the  purpose  of  good  ty¬ 
pography  is  to  make  an  advertise¬ 
ment  easy  and  attractive  to  read.  Some 
v/riters,  in  their  effort  to  make  ad¬ 
vertisements  ‘strong’  and  ‘powerful,’ 
set  all  of  the  words  of  a  paragraph  in 
capital  letters.  But  when  you  set  a 
paragraph  ALL  IN  CAPITAL  LET¬ 
TERS,  you  immediately  increase  the 
reader’s  difficulty  in  grasping  it.  And 
if  you  set  body  tyi)e  in  too  wide  a 
measure,  you  likewise  make  it  diffi¬ 
cult  to  read.  The  casual  reader  will 
not  take  the  trouble  to  struggle 
through  long  paragraphs.  If  there  is 
too  much  large  display  type,  the  reader 
will  be  bewildered.  All  display  is  no 
display.  Emphasis  is  obtained  only 
through  contrast.  When  the  ordinary 
body  typ>e  of  a  newspaper  is  read,  the 
human  eye  can  read  it — in  two- inch- 
width — ^without  moving  the  eyeball. 
But  if  it  is  set  four  inches  wide  or 
more,  the  eyeball  must  move  and 
there  is  a  resulting  strain  on  the 
eyes,  leading  many  readers  to  stop. 
A  simple  rule  for  determining  the 
proper  width  of  line  is  to  take  the 
size  of  type  in  points,  divide  by  two 
and  read  the  result  in  inches.  In 
other  words,  a  line  of  ten  point  type 
should  not  exceed  five  inches,  a  line 
of  twelve  point  should  not  be  more 
than  six  inches  wide. 

“It  has  also  been  discovered  that 
human  beings  like  certain  rectangular 
shapes.  If  a  rectangle  is  three  inches 
wide  and  five  inches  deep — or  in  the 
proportion  of  3  to  5,  this  is  the  most 
pleasing  form  to  the  eye.  An  adver¬ 
tisement  two  columns  wide  (about 
four  inches)  should  be  seven  inches 
deep  to  be  in  accordance  with  the 


greater  a  man's  responsi¬ 
bilities  in  business  or  public  life, 
the  greater  his  need  for  each  day’s 
important  ne'ws.  This  need  of 
100,000  important  men  (32,000 
subscribers  and  over  65,000 
associate  readers)  is  satisfied  by 
The  Wall  Street  Journed— 


is  your  answer  to  the  problem 
of  filing  and  finding  AdKcrvice 
mats  quickly  and  o<»nvcnicntly. 
Each  unit  incliidc««  Hcvcn  large 
drawers,  an  open  nhelf  for  Cut 
Library  book  and  Service  binder 
and  durable  linoleum  top  for 
office  uAe.  Send  in  the  coupon 
below  for  further  details. 


DESIGNED  AND  PRODUCED 
EXCLUSIVELY  FOR  MEYER  BOTH 
AND  STANTON  ADSERVICES  BY 

KEWAUNEE  MFC.  CO. 


MIYH  lOTH  COMrANY 

\3/  MKHIMN  AVt.  AT  tOMi  CHKASO.  lUINOIS 

Send  in*  hirtlitr  infornuHon  coAcernin,  jrour  new 
all-itttl  Adsenricc  mat  filin,  cabinet. 
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Kept  Business  Up 

Roger  Kent  Stores,  New  York  Men's  Clothing 
Retailers,  Found  Restricted  Newspaper  Cam¬ 
paign  Prevented  Recession  in  Fall  of  1937 
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ONE  YEAR  of  restricted  but  concen¬ 
trated  newspaper  advertising  has 
brought  to  the  Roger  Kent  stores, 
New  York  men’s  clothing  retailers, 
success  generally  unknown  to  the 


TO  VOUR  GOOD  TASTE. 

GENTLEMEN! 

Roger  Kent  wm  founded  in  the  be¬ 
lief  that  dreeeif^  well  «•  a  matter  o( 
taste  and  not  of  money.  Why  should 
a  tall  budget  force  a  man  who 
knows  better  to  accept  what  is  obvi- 
oudy  made  for  indiacriminatc  masa 
comumpejonf  Thia  attiiiide,  com¬ 
bined  with  specialiiation  and  its  re¬ 
sultant  values,  has  built  a  busineas 
unkpie  m  the  hiatory  of  dothing . 

ROGER  KENT 

I  lamriaManw*  a  Mm 


iwiisrinnnnnn’ 


Typical  Roger  Kent  Copy 


trade  during  a  period  of  business  re¬ 
cession.  Leo  Perper,  president  of  the 
chain,  declared  emphatically  this 
week  that  “the  exceptional  business 
■  done  by  the  stores  during  the  fall  of 
1937,  which  was  considered  a  ‘de- 
fression  period’  in  the  business,  was 
directly  attributable  to  the  influence 
ef  the  consistent  newspaper  adver- 
ti.=ing  campaign  which  has  been  in 
effect  since  January  of  last  year.’’ 

It  was  at  the  beginning  of  1937 
that  the  Morton  Freund  Advertising 
Agency,  New  York,  took  over  the 
F 'Cer  Kent  account  and  started  the 
campaign.  Previous  to  1937,  accord- 
be  to  Mr.  Perper,  the  Kent  stores, 
I’.thuugh  started  in  1930,  had  done 
t  ile  newspaper  advertising  and  that 
l?oradically,  depending  almost  en¬ 
tirely  upon  direct  mail  to  reach  their 
•iarket.  The  success  of  the  1937  cam- 
l^isn.  although  it  never  featured 
Irge  space,  or  high  pressure  copy, 
las  convinced  the  management  of  the 
•ivantage  of  careful  and  consistent 
Newspaper  advertising. 

Restricted  Media 


Newspapers,  and  college  and  prep 
►hool  magazines,  are  the  sole  media 
ur  Roger  Kent  advertising,  com¬ 
bed  with  a  small  direct-mail  cam- 
bgn.  The  New  York  Times,  the 
e*®  York  Herald  Tribune,  the  New 
luucti  (Conn.)  Register,  and  the 
'snard  Crimson  in  Cambridge, 
bss,  are  the  papers  used  regularly, 
bile  the  Wall  Street  Journal  has 
Used  on  a  different  schedule, 
"ere  are  branches  of  the  Kent  stores 
'  New  Haven  and  Cambridge. 

weekly  average  for  Roger 
ent  has  been  300  lines  in  each  paper, 
ace  the  stores  do  not  rim  sales  or 
*eial  reductions,  the  only  occasion 
ir 

Iwger  nsertions  is  a  seasonal  em- 
''«sis  on  one  particular  type  of  gar- 
1  ent  Even  in  these  larger  ads,  how- 
4  the  same  typographic  make-up 
^  -  adhered  to;  only  the  text  of  the 

lERS  1  is  changed.  Insertions  in  each  of 
'*  three  cities  average  two  per  week, 
week  in  the  year. 

>  The  largest  advertisement  ever 
paced  by  the  agency  for  the  stores 


was  on  Oct.  17,  when  a  seven-colunan 
insertion  appeared  in  the  New  Haven 
Register  to  feature  a  college  man’s 
wardrobe,  each  item  at  one  price. 
The  smallest  advertisement  in  the 
campaign  is  the  space-holding  inser¬ 
tion  of  fourteen  lines  which  appears 
in  the  Wall  Street  Journal  between 
larger  insertions. 

Copy  in  “Good  Tattn" 

The  copy,  a  sample  of  which  is 
printed  in  these  columns,  maintains 
a  strict  conformity  to  good  taste  and 
conservatism.  Ninety  per  cent  of  the 
advertisements  placed  are  institu¬ 
tional  in  character,  for  it  has  been 
found  that  such  a  plan  is  acceptable 
by  the  type  of  people  who  are  ex¬ 
pected  to  read  the  ads,  and  also  that 
the  consistency  of  the  appearance  of 
the  ads  makes  it  an  economical  pol¬ 
icy.  Headlines,  designed  by  Morton 
Freund,  president  of  the  agency,  art 
supposed  to  catch  the  reader’s  eye 
and  force  him  to  read  the  copy  printed 
below.  Each  ad  is  surrounded  by  an 
identical  border  and  contains  the 
same  crest,  making  for  easier  recog¬ 
nition  by  readers. 

According  to  Mr.  Freund,  taste  and 
not  price  is  the  principal  tenet  on 
which  both  the  business  and  the  ad¬ 
vertising  are  based.  Institutional  ads, 
proclaiming  this  principle  in  space 
averaging  approximately  150  lines  per 
insertion,  have  been  used  chiefly,  Mr. 
Freund  said. 

No  other  advertising  of  any  kind 
has  been  done  by  the  stores.  Even 
window  displays  in  the  Wall  Street 
store,  where  the  sidewalk  traffic  is 
heaviest,  are  not  over-dressed,  leav¬ 
ing  the  advertising  alone  to  carry  the 
burden  of  publicity. 

Principle  Is  Necessary 

“Most  businesses,”  said  Mr.  Freund, 
“are  begun  and  operated  without  a 
principle.  Roger  Kent,  on  the  other 
hand,  is  a  highly  specialized  organi¬ 
zation,  and  the  advertising  itself  is 
an  expression  of  this  principle  of 
what  might  be  called  ‘snobbery.’ 
There  is  no  attempt  to  draw  a  great 
mass  of  buyers  to  the  stores;  the 
emphasis  is  laid  upon  taste-conscious 
clothes  whether  highly  styled  or  semi¬ 
conservative,  priced  at  a  stable  figure 
which  is  never  altered.  The  adver¬ 
tising  must  build  the  store’s  char¬ 
acter,  publicity,  and  prestige  in  the 
mood  in  which  the  organization  is 
operated.” 

Mr.  Freund  feels  that  the  same  suc¬ 
cess  through  advertising  could  be 
achieved  by  almost  any  retailer  who, 
when  starting  his  business,  would 
“find  a  niche,”  so  far  as  market  and 
stock  were  concerned,  into  which  his 
business  alone  would  fit.  So  far  as 
advertising  is  concerned,  the  news¬ 
paper  is  the  medium  upon  which  the 
mens  clothing  retailer  should  depend 
chiefly  to  achieve  success. 


BLADINE  ELECTED 

Lars  E.  Bladine,  McMinnville 
Telephone  -  Register,  was  elected 
president  of  the  Oregon  Newspaper 
Publishers’  Association  at  its  51st 
annual  convention  recently  at  Eugene, 
Ore.  The  annual  award  for  outstand¬ 
ing  community  service  went  to  Tilla¬ 
mook  Headlight -Herald.  Albany  was 
selected  for  the  1939  meeting. 


HARRINGTON  ON  EAGLE 

J.  J.  Harrington,  for  the  past  five 
years  publisher  and  general  manager 
of  the  Irish  Press,  Dublin  daily,  ar¬ 
rived  in  the  Unit^  States  July  1  to 
become  assistant  publisher  of  the 
Brooklyn  (N.  Y.)  Daily  Eagle,  in 
which  he  has  purchased  an  interest. 
One  hour  after  his  ship  had  docked  he 
was  behind  his  desk  at  the  Eagle 
office. 

■ 

"Beginning  of  Sunrise," 
Says  Maxon  Chief 

Received  too  late  for  inclusion  with 
other  comments  in  “The  Advertising 
Survey”  last  week,  T.  K.  Quinn,  pres¬ 
ident  of  Maxon,  Inc.,  advertising 
agency,  wired  the  following  comment 
on  the  business  outlook: 

“We  think  that  natural  hopefulness 
and  the  feeling  that  discouragement 
has  continued  too  long  without  suffi¬ 
cient  reason  is  responsible  for  current 
signs  of  the  beginning  of  a  sunrise. 
There  are  little  pieces  of  evidence  of 
better  business  appearing  in  strange 
places,  and  of  course,  in  what  seems 
to  be  largely  a  psychological  situation, 
the  present  performance  of  the  stock 
market  is  most  heartening.” 


GETS  PULITZER  PLAQUE 

TTie  first  plaque  for  public  service 
awarded  by  the  Advisory  Board  of  the 
Columbia  University  Graduate  School 
of  Joiumalism  will  be  permanently  dis¬ 
played  in  the  editorial  offices  of  the 
Edmonton  (Alta.)  Journal,  as  a  sym¬ 
bol  of  Canadian  journalism’s  winning 
fight  to  maintain  the  freedom  of  the 
press.  Dean  Carl  W.  Ackerman  was 
advised  July  7  by  John  M.  Imrie, 
managing  director  of  the  Journal,  in  a 
letter  acknowledging  receipt  of  the 
plaque,  awarded  as  a  1938  Pulitzer 
prize  in  journalism.  He  said  it  “will 
help  to  keep  my  successors  in  office 
ever  on  the  qui  vive  for  any  move¬ 
ment  that  would  constitute  a  similar 
threat.”  The  prize  consists  of  a 
bronze  medal  and  a  bronze  citation 
mounted  on  a  9  by  12  oak  plaque. 
The  medal  is  a  replica  of  the  gold 
medal  annually  awarded  to  an  Amer¬ 
ican  newspaper. 


FCC  DENIES  PERMIT 

Washington,  D.  C.,  July  5 — The  ap¬ 
plication  of  Waterloo  Times-Tribune 
Publishing  Company  of  Waterloo,  la., 
for  a  permit  to  construct  and  operate 
a  radio  broadcasting  station  has  been 
denied  by  the  Federal  Communica¬ 
tions  Commission.  The  ground  for 
denial  was  absence  of  a  showing  that 
public  convenience  and  necessity  re¬ 
quires  another  station  in  the  area,  or 
that  it  would  have  adequate  financial 
support. 


CLINE 

PRESS  DRIVES 
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CONTROL 

Reels,  Tensions 
and  Pasters . . . 


CLINE  ELEC.  MFC.  CO 

Chicago:  211  West  Wackcr  Drive 
New  York:  220  Eost  42nd  Street 
Son  Francisco  1st  Not  I  Bonk  Bldg 


Simultaneous  World 
Printing  by  Collier's 

A  plan  for  simultaneous  worldwide 
publication  of  Collier’s,  national 
weekly,  by  use  of  air  express  has 
been  developed  by  Thomas  H.  Beck, 
president,  Crowell  Publishing  Com¬ 
pany,  in  cooperation  with  Pan  Amer¬ 
ican  Airways,  it  was  announced  re¬ 
cently.  Plans  call  for  planes  to  carry 
corrected  page  proofs  (ready  four 
weeks  in  advance)  to  London,  Paris, 
Berlin,  Stockholrn,  Rome,  Moscow, 
Bombay,  Calcutta,  Shanghai,  Tokyo, 
Singapore,  Sydney,  Auckland,  Cape 
Town,  Lima,  Mexico  City,  Trinidad, 
Rio  de  Janeiro,  Buenos  Aires,  San¬ 
tiago  and  Manila. 

'  In  these  cities  pages  will  be  photo¬ 
graphed,  actued  size,  transferred  in 
negative  to  zinc  plates  so  sentitized  that 
only  printed  parts  of  the  originid  take 
ink  on  the  reproduction,  and  put  on 
offset  presses.  Mr.  Beck’s  plan  calls 
for  a  maximum  foreign  production  of 
150,000  in  all  21  cities,  or  7,140  each 
city. 

Local  newspapermen  abroad  will 
get  part-time  jobs  as  foreign  editors. 
They  will  write  “Any  Week,”  the  edi¬ 
torial  page,  for  local  consumption  and 
will  supervise  distribution  in  their 
areas  by  foreign  news  vendors.  The 
plan  is  scheduled  to  go  into  operation 
when  Pan  American  Airways  inaug¬ 
urates  its  trans-Atlantic  air  express 
service  this  summer. 


ABRAHAM  CAHAN  IS  78 

Abraham  Cahan,  editor  of  the  New 
York  Jewish  Daily  Forward,  in  an 
interview  July  6  on  the  eve  of  his 
78th  birthday,  declared  that  Hitler 
will  fail  eventually  and  reiterated  his 
dislike  for  Communism  and  his  ap¬ 
proval  of  President  Roosevelt. 


This  paper  heard  from 
its  representatives 

The  letter  told  of  a  coveted  for¬ 
eign  contract  that  had  gone  to  a 
rival  because  the  prospect  “was 
not  impressed  with  the  appear¬ 
ance  of  your  paper.” 

Sweeping  changes  followed 
rapidly  after  this  jolt.  Among 
them  was  adoption  of  Certified 
Mats,  with  better,  quicker  stereo 
reproduction. 

For  deptndthU  stertotyping,  niy  on 
Cortifled  M*ts,  mad*  in  th*  U.  S.  A, 

CERIiFIED  DRY  MAT  CORPORATION 

9  Rockefeller  Plaza,  Dept  P 
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EDITOR  (S  PUBLISH  Er|fO 


WHAT  OUR 
READERS  SAY 


A  New  Prospect  for 
Emporia  Gazette 


Editor  &  Publisher:  In  the  com¬ 
munication  of  William  Allen  White, 
published  in  your  paper  recently, 
in  reply  to  my  letter,  he  says: 

“What  I  am  afraid  of  is  that  adver¬ 
tising  agencies  who  are  also  political, 
and  public  relations  advisors  of 
big  groups  of  advertisers  like  steel, 
oil,  copper,  automobiles  and  the  like, 
may  see  the  tremendous  advantage 
they  have  by  cutting  down  or  cut¬ 
ting  out  advertising  from  liberal  pa- 
I>ers.  It  hasn’t  been  done — yet.” 

This  sets  forth  both  Mr.  White’s 
declaration  of  agency  influence  on 
newsjwpers  and  my  answer.  The  an¬ 
swer  is  contained  in  one  short  sen¬ 
tence — “It  hasn’t  been  done — yet.” 
’The  fear  complex  that  is  prevalent 
seems  to  affect  such  an  illustrious 
editor  as  William  Allen  White  who 
anticipates  such  dire  consequences 
and  reprisals  on  the  part  of  the  “com¬ 
bination  of  political  and  public  rela¬ 
tions  advisers,”  if  newspapers  do  not 
comply  with  their  wishes. 

My  communication  at  least  accom¬ 
plished  one  thing,  the  clearing  away 
of  the  mist  of  doubt  in  the  original 
statement  of  hieroglyphics. 

Mr.  White  speaks  as  an  editor,  I 
speak  as  an  advertising  executive  who 
has  dealt  with  advertising  agencies 
and  advertisers  for  more  than  35 
years.  This  should  qualify  me  to  re¬ 
peat  my  statement  that  never  once  in 
all  that  time  has  any  agency  or  its 
executive  endeavored  to  influence  the 
policy  of  this  newspaper  from  any 
standpoint  whatsoever. 

Also  quoting  from  Mr.  White’s  let¬ 
ter:  “But  if  and  w'hen  and  as  we 
slowly  turn  into  class  conscious  issues 
— watch  out.”  1  reply  only  the  event 
“will  teach  us  in  its  hour”  what  to 
do  and  newspapers  have  always  been 
strongest  in  an  emergency. 

For  the  past  and  Now  it  is  solace 
to  read  again  those  laconic  words  of 
truth  by  Mr.  White  “it  hasn’t  been 
done — yet.” 

I  herewith  and  now  make  this 
statement  that  should  Editor  White’s 
prophecy  ever  come  true  in  his  life¬ 
time  and  mine,  I  will  subscribe  to  the 
Emporia  Gazette  for  five  years,  cash 
in  advance. 

A.  Schaeffer, 

Journal-Gazette  Company, 
Fort  Wayne,  Ind. 


paper’s  staff.  Mr.  Bryson  is  right,  I 
think,  when  he  puts  the  fault  back  in 
the  grade  school. 

The  best  news-men  and  most  ca¬ 
pable  writers  I’ve  known  in  the 
last  35  years  are  those  who  grew  up 
in  the  print  shop,  graduating  to  the 
news  room.  Their  education  was  not 
“synthetic” — they  learned  their  “stuff” 
(excuse  it  please,  Messrs.  Bryson  and 
Meek)  partly  from  the  “itinerants” — 
yes,  tramp  printers,  and  partly  from 
digging  in,  getting  the  nub  of  the 
story  and  writing  it  in  the  simplest 
possible  language. 

"Let's  Quit  Quibbling" 

Hard  boiled  city  editors — those  of 
the  day  when  speed  was  not  the  or¬ 
der,  but  when  accuracy  was  para- 
moimt — would  tell  the  budding  re¬ 
porter  what  was  what.  When  such 
phrases  as  “the  past  year”  showed  up 
in  copy,  there  was  a  call  to  the  city 
desk. 

“Whaddya  mean,  the  ‘PAST 
YEAR?’  ”  Why  the  year  just  ended — 
last  year,  the  reporter  makes  defense. 
“Yuh  say  LAST  YEAR,”  the  city  edi¬ 
tor  comes  back,  “Well  why  didn’t 
YUH  WRITE  IT  ‘LAST’  instead  of 
PAST.”  ’That’s  going  back  a  long 
way,  maybe,  but  we  could  go  back 
to  the  “horse-and-buggy”  days 
(either  with  or  without  hyphens) 
now,  and  we  wouldn’t  do  “so  worse!” 

For  more  than  a  hundred  years, 
dictionaries  have  been  published,  but 
not  since  about  1808  when  the  Wright 
&  Worcester  “die”  last  printed  it,  has 
the  word  “CAREFREE”  appear^  in 
its  vocabulary,  imtil  the  Second  Edi¬ 
tion  of  New  International,  recently 
published,  became  available.  Let’s 
try  to  be  CAREFREE,  do  the  best  we 
can;  help  the  young  men  as  old-time 
city  editors  did,  and  quit  quib¬ 
bling.  Bovine  errors  are  bound  to 
get  past  the  fast  working  copyreader, 
if  DEADLINES  are  observed. 

Everett  Ewing, 

Telegraph  editor,  Norjolk  (Va.) 

Ledger-Dispatch. 


poor  stuff  in  the  metropolitan  press. 
Then  along  comes  some  Charles  Lee 
Bryson  to  take  me  down  a  peg. 

These  Brysons  make  me  realize 
anew  that  not  even  if  I  live  to  be  98 
will  I  be  good  enough  to  consider 
myself  an  editor.  That’s  a  mighty 
high  estate  to  me. 

Consequently,  when  I  must  use  a 
title,  it  is, 

John  J.  Greene, 

Publisher,  Newville  (Pa.)  Valley 
Tivies-Star. 


RETURN  $115,000 


Camera  Knights 


Tallahassee,  Fla.,  July  8 — The  last 
of  the  $115,000  borrowed  from  the 
Florida  Citrus  Commission’s  adver- 
tising  fund  to  assist  in  meeting  teacher 
salary  payments  in  Florida  early  in 
June  has  been  repaid.  ’The  loan, 
effected  from  other  State  agencies 
through  an  executive  order  of  Gov 
Fred  P.  Cone,  also  has  been  repaid 
Early  in  Jime  the  comptroller’s  office 
returned  $40,000  to  the  Citrus  Com¬ 
mission,  following  protests  of  the 
agency  fearing  that  temporary  transfer 
of  funds  might  set  a  bad  precedent. 


ANDREW  L.  KRAFFERT,  veteran 
photographer  of  the  Cleveland  Plain 
Dealer  who  went  no  further  than  the 
eighth  grade,  has 


Andrew  L.  Kraffert 


been  awarded 
citation  by  West¬ 
ern  Reserve  Uni¬ 
versity  “in  rec- 
cognition  of  34 
years  of  service 
as  photographic 
interpreter  to 
Cleveland  of  the 
life  and  work  of 
its  religious, 
philanthropic 
and  educational 
institutions.” 
While  Kraffert 
matter-of-factly,  to 


PROMOTE  AUTO  SHOW 

A  nationwide  promotional  cam¬ 
paign  will  be  inaugurated  to  attract 
business  executives,  fleet  owners, 
purchasing  agents,  dealers,  jobbers, 
service  station  men  and  others  to  the 
National  Automobile  Show  which  is 
scheduled  to  open  in  Grand  Central 
Palace,  New  York,  Armistice  Day, 
November  11,  it  was  announced  r^ 
cently.  The  show  committee  consists 
of  Byron  C.  Foy,  president,  De  Sotol 
Motor  Corp.,  chairman;  Richard  R|  jjjjg 
Grant,  vice-president.  General  Motors' 
Corp.,  and  Paul  G.  Hoffman,  presi¬ 
dent,  Studebaker  Motor  Corp. 
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Reader  Queries 
Bryson  on  a  Point 


Wire  Editor  Agrees 
With  Bryson,  Meek 

To  Editor  &  Publisher:  I  want  to 
thank  Harold  Tecumseh  Meek  for 
calling  my  attention  to  Charles  Lee 
Bryson’s  tirade  (perhaps  that’s  the 
wrong  word)  on  “Sloppy  Report¬ 
ing.”  I’d  missed  it  in  the  pre- 
June  wedding  rush,  though  I  have 
nothing  to  do  with  June  wed¬ 
dings,  I  am  just  the  telegraph  editor 
handling  AP  and  UP  copy.  Both 
services  have  given  me  the  same  kind 
of  headache  that  Mr.  Bryson  seems  to 
have  had  with  “sloppy”  copy.  He 
cites  plenty  of  “nods”  by  Homer  and 
others.  I  think  I’ve  met  them  all. 

After  reading  Mr.  Bryson  and  Mr. 
Meek,  I  agree  with  both,  in  part. 
High  speed  in  catching  deadlines  on 
too  many  editions  keeps  the  desk  men 
from  finding  the  bulls  (bovine,  or  not) 
as  copy  is  pushed  into  the  Lamson 
chutes. 

Schools  of  journalism  turn  out  jour¬ 
nalists,  who  have  to  learn  all  over 
again  when  they  find  a  job  on  some 


To  Editor  &  Publisher:  Why  “a 
number  of”?  In  Mr.  Charles  Lee 
Bryson’s  very  interesting  article,  “A 
Critic  of  Sloppy  Reporting  Presents 
His  Indictment,”  in  your  May  28  issue 
appears  this  sentence:  “I  shall  herein 
offer  a  number  of  examples,  not  nam¬ 
ing  the  papers  from  which  any  speci¬ 
men  was  taken.”  Why  does  Mr.  Bry¬ 
son  write  “a  number  of”?  That  “s” 
on  example  means  more  than  one.  “A 
number  of”  does  not  give  any  more 
information.  So  why? 

W.  G.  Wilkes, 
Biloxi  (Miss.)  Doily  Herald. 


was  preparing, 
cover  the  academic  parade  (June  15), 
he  was  completely  taken  by  surprise 
when  Dr.  Winfred  G.  Leutner,  uni¬ 
versity  president,  gave  him  the  cita¬ 
tion.  'The  city  desk,  having  been 
tipped  off,  gave  Kraffert  the  assign¬ 
ment  although  it  was  his  day  off,  and 
sent  another  photographer  to  handle 
the  job  after  the  veteran  got  the  cita¬ 
tion. 

This  was  the  first  time  in  34  years 
that  Kraffert  hadn’t  taken  pictures  of 
the  Reserve  commencement. 

Born  in  Titusville,  Pa.,  Kraffert  got 
his  first  job  on  the  Titusville  Herald 
after  finishing  the  eighth  grade.  He 
helped  set  type  and  run  the  job  and 
paper  presses.  After  two  years  with 
the  paper  he  went  with  the  Titusville 
Iron  Co.,  where  he  learned  the  ma¬ 
chinist  trade.  He  stayed  with  this 
company  16  years. 

In  1904  he  went  to  Cleveland,  get¬ 
ting  a  job  as  photographer  with  the 
Cleveland  Leader.  While  in  Titusville 
he  had  learned  something  about  pho¬ 
tography  by  taking  pictures  for  him¬ 
self  and  developing  them  in  his  own 
shop.  After  three  years  with  the 
Leader  he  joined  the  staff  of  the  Plain 
Dealer,  where  he  has  been  ever  since, 
covering  everything  from  commence¬ 
ments  to  disasters. 


CLASSIFIED  CONTEST 

In  a  classified  real  estate  ad  writing: 
contest  sponsored  by  the  JacksonvWt 
(Fla.)  Times-Union  and  the  Jackson-, 
ville  Real  Estate  Board,  Thomas  F  [ 
King  of  Telfair  Stockton  Real  Estate 
Company  was  awarded  a  silver  loving 
cup.  Judges  in  the  contest  were  T.  T. 
Phillips,  immediate  past  president  of 
the  Jacksonville  Advertising  Club; 
M.  T.  Newman,  president  of  Associated 
Advertising  Agency,  Inc.,  and  S.  B 
Hilyard,  advertising  manager  of  the 
Atlantic  National  Bank. 
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Read  Bryson  Twice — 
And  Found  Errors 


To  Editor  &  Publisher:  Charles 
Lee  Bryson’s  article  in  which  he  in¬ 
dicts  newspapermen  for  sloppy  writ¬ 
ing,  was  so  good  that  I  read  it  twice 
and  profited,  I  hope,  considerably. 

Yet,  even  Mr.  Bryson  slips  in  gram¬ 
mar  and  has  faulty  construction.  He 
uses  dangling  participles;  uses 
“practically”  for  “virtually”;  omits 
one  verb  altogether;  gives  us  “sure” 
for  “certain”;  writes  “happening” 
when  referring  to  something  that, 
clearly,  is  not  the  result  of  accident; 
and  drags  in  the  persomal  pronoun 
“they”  where  he  has  reference  to 
schools  and  colleges. 

Since  1908  most  of  my  time  has 
been  given  to  newspaper  work.  Occa¬ 
sionally,  I  feel  a  bit  superior;  espe¬ 
cially  so  after  reading  some  of  the 
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All  the  Difference 
in  the  World 
for  a  Difference 
of  5% 


Whether  you  are  coming  to 
New  York  for  the  first 
time  or  the  hundredth,  we 
think  it  will  come  some¬ 
what  as  a  surprise  to  you 
to  discover  that  staying 
at  the  world's  finest 
and  most  luxurious  hotel 
adds  only  a  trifle  .  .  . 
perhaps  5%  or  less  ...  to 
the  total  cost  of  your 
stay  in  New  York.  You'll 
be  interested  in  the  bud¬ 
gets  we've  assembled  to 
prove  it. 


Send  for  Booklet  128 

"HOW  TO  BUDGET  A  TRIP 
TO  NEW  YORK" 


The 

WALDORF-ASTORIA 

Park  Ave  •  49th  to  50th  •  N . Y. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


No.  73.  Used  Cars 
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those  who  occasionally  read  this 
column  and  who  are  interested  in 
making  a  contribution  to  the  solution 
of  the  average  automobile  dealer’s 
problem,  should  read  the  June,  1938, 
issue  of  Fortune.  Beginning  on  page 
39  is  one  of  the  most  dramatic  and  il¬ 
luminating  articles  ever  printed  on 
used  cars. 

Statistics 

IN  1937  somewhere  near  7,000,000  used 
cars  and  trucks  were  retailed  in  the 
U.  S.  at  a  total  price  of  $1,700,000,000. 
According  to  the  authors  of  this  ar¬ 
ticle,  they  estimate  that  approximately 
10,000  passenger  car  dealers  out  of 
43,500  will  go  out  of  business  in  1938. 
They  further  state  that  the  income  of 
the  average  automobUe  salesman  is 
less  than  $20  a  week.  For  a  typical 
new  car,  retailing  at  $800  f.o.b.  the 
dealer  pays  $600.  Of  course,  to  this 
must  be  added  freight,  sales  tax,  in¬ 
surance,  and  sometimes  the  dealer 
pays  from  $6  to  $15  for  local  advertis¬ 
ing,  which  is  supplied  by  the  factory. 

It  is  a  clean  sale  (there  being  no 
trade-in)  the  dealer  has  about  a  17% 
gross  profit.  Clean  sales  are  unusual. 
It  is  estimated  that  nine  out  of  every 
ten  new  car  buyers  have  a  used  car 
to  trade  in,  so  that  today  the  trading 
ratio  is  more  than  two  to  one.  For 
every  new  car  sold,  more  than  two 
used  cars  are  sold.  It  is  estimated 
that  the  average  used  car  sale  shows 
a  loss  of  $57  per  car,  per  dealer. 

We  could  go  on  giving  statistics 
from  every  conceivable  source  to  prove 
the  seriousness  of  this  situation  but 
this  concluding  paragraph  seems  to 
us  to  sum  up  the  whole  predicament: 

“It  is  inevitable  that  many  car  deal¬ 
ers  will  pass  out  of  existence  this  year 
i  -possibly  25%.  Of  those  who  remain, 
I  many  will  pass  on  in  1939  and  1940. 
I  The  problem  that  every  local  adver¬ 
tising  manager  faces  is  how  can  he 
successfully  help  a  few  dealers  to  re- 
roain  in  business  until  our  recession 
las  receded,  or  general  business  has 
picked  up  to  a  point  where  automobile 
factories  will  be  back  to  something 
“Kiroaching  normal  production” 

Consumer  Criticism 
during  the  past  year  several  in¬ 
tensive  research  jobs  have  been 
completed  in  five  cities.  Three  of  them 
Itave  been  conducted  in  towns  of  less 
than  50,000  and  two  in  towns  of  over 
half-million.  The  investigation 
*as  rather  simple.  An  investigator 
tot  in  a  car,  drove  up  to  a  typical 
'^er’s  showroom,  got  out  of  his  car 
^td  said  that  he  would  like  to  have 
tomeone  check  up  the  car  and  tell 
Itim  what  repairs  were  necessary,  if 
joy.  He  complained  about  the  starter, 
orakes,  carburetor  and  its  consumption 
0^  gasoline.  Tliose  who  are  in  doubt 
about  the  poor  service  rendered  in  the 
[average  automobile  dealer’s  repair  de- 
^tment  should  make  such  a  test 
"ake  any  car  that  has  been  run  10,000 
or  20,000  miles  and  that  has  not  been 
a  repair  shop  recently.  Drive  into 
five  dealers,  expose  yourself  to  their 
salesmanship  and  to  their  service  and 
you  will  be  amazed  at  the  variation 
of  their  diagnoses  of  your  car’s  ail- 
oaents,  and  you  will  also  be  surprised 


at  the  wide  variation  of  prices  quoted 
for  a  complete  job. 

Another  Weakness 
STATISTICS  PROVE  that  women 
have  fewer  accidents  than  men  and 
this  has  been  true  for  15  years.  The 
insurance  companies  give  us  these 
facts.  Let  an  average  woman  drive 
her  car  into  a  repair  station  and  let 
her  report  as  to  the  attitude  of  the 
repairman,  the  foreman,  or  the  service 
manager  after  she  has  attempted  to 
tell  what  she  wants  done  to  her  car. 
Of  course,  car  mechanics  are  not  sales¬ 
men,  but  we  can  see  no  reason  why 
a  woman  should  not  be  permitted  to 
talk  10  or  15  minutes  about  her  car’s 
troubles,  instead  of  being  interrupted 
within  two  minutes  by  a  repairman 
or  service  manager  with  a  statement 
something  like  this:  “Yes,  we  know 
what’s  wrong.  Drive  it  over  here  and 
we’ll  start  to  work  on  it.” 

Dozens  of  women  interviewed  have 
reported  experiences  exactly  like  this. 
More  women  are  driving  cars  every 
day.  Most  women  have  a  pretty  good 
idea  as  to  what  their  family  food 
budget,  clothing  budget,  car  budget 
are  and,  because  they  are  natural 
shoppers,  they  like  to  know  in  detail 
exactly  what  the  repairman  is  going 
to  do  to  their  car,  and  why.  In  most 
instances,  they  do  not  leave  their  car 
at  the  first  place  they  call  unless  some¬ 
one  has  told  them  that  this  particular 
repair  department  is  the  best  in  town, 
can  be  relied  on,  and  that  they  do  not 
over  charge. 

Two  Suggestions 
DURING  the  past  six  months,  two  au¬ 
tomobile  dealers  in  two  different 
cities  have  conducted  experiments 
which  seem  to  point  the  way  out  for 
a  few  dealers  who  are  serious  about 
staying  in  this  rather  difficult  busi¬ 
ness.  In  one  instance,  a  special  cam¬ 
paign  was  prepared  for  women  only. 
Every  ad  had  a  slogan  “Ask  your 
friends  about  our  service.”  This 
slogan  automatically  puts  every  re¬ 
pairman  working  for  this  dealer  on 
guard.  He  knows  that  every  stranger 
who  comes  to  the  garage  or  the  repair 
shop  is  going  to  be  a  friend  or  enemy, 
and  if  he  hopes  to  get  any  “windfall” 
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business,  he  knows,  in  advance,  that 
he  must  deliver  the  finest  service  job 
possible. 

Another  simple  device  used  in  this 
advertising  is  a  fool-proof  guarantee. 
This  dealer  states  plainly  and  bluntly 
that  when  the  job  is  done,  the  cus¬ 
tomer  can  return  anytime,  have  his 
car  re-checked,  and  the  work  done 
re-checked.  If  it  is  not  100%  satis¬ 
factory,  it  will  be  made  satisfactory. 
If  the  work  is  done  correctly  at  the 
start,  this  problem  is  automatically 
overcome. 

The  other  dealer  has  built  his  ad¬ 
vertising  on  a  slightly  different  theme. 
Most  car  owners  do  not  like  to  have 
their  car  in  a  repair  shop  very  long. 
Yet,  at  times  it  is  necessary  that  the 
car  remain  in  the  repair  shop  two  or 
three  days. 

This  dealer  emphasizes  speed,  and 
after  he  examines  the  car  and  decides 
on  what  has  to  be  done  and  the  cus¬ 
tomer  agrees  that  this  work  should  be 
done,  he  makes  a  definite  promise  as 
to  when  the  car  will  be  ready  to  drive 
out,  completely  overhauled  or  re¬ 
paired.  Most  of  us  like  to  have 
promises  fulfilled.  We  do  not  object 
to  three  extra  hours,  provided  we 
know  that  the  three  extra  hoxirs  are 
necessary.  We  do  like  to  know,  how¬ 
ever,  in  advance,  the  approximate 
time  when  we  can  have  our  car. 

Both  of  these  campaigns  are  proving 
successful. 

How  Does  This  Afiect 

BOTH  of  these  dealers  have  dozens  of 

used  cars  for  sale.  Every  time  they 
do  a  repair  job  they  ask  their  new 
customer  or  their  old  customer  for 
the  names  of  two  or  three  of  thek 
neighbors  or  friends  who  might  be 
interested  in  a  given  used  car.  A 


constant  flow  of  new  prospects  is  com¬ 
ing  to  these  two  dealers  and  not  infre¬ 
quently  they  are  new  car  prospects. 
The  idea  is  so  simple  that  one  wonders 
why  it  has  been  neglected  so  long. 
The  net  of  the  whole  idea  is  very 
simple.  The  dealer  simply  advertises 
a  repair  service  that  is  fool-proof  and 
that  is  guaranteed,  and  from  those 
people  who  visit  his  repair  shop  he 
obtains  a  continuous  stream  of  pros¬ 
pects  for  new  and  used  cars. 

How  Often  and  What  Size  Ads? 

THESE  CAMPAIGNS  can  be  built  up 

with  three  or  four  inches,  single 
column  and  should,  we  believe,  be 
nm  at  least  three  times  a  week.  As 
new  customers  are  produced  four  or 
five  ads  can  be  nm  each  week  and, 
when  the  volume  is  sufficient,  the  ads 
can  be  enlarged  to  four,  five  or  six 
inches,  five  times  a  week. 

Local  advertising  managers  who 
would  like  to  help  a  few  automobile 
dealers  to  remain  solvent  might  ex¬ 
periment  with  either  one  of  these 
ideas.  They  are  now  working  and 
should  work  anywhere. 

BREAKS  SUNDAY  RULE 

A  firm  policy  against  Sunday  news¬ 
papers  in  the  Scripps  League  of  News¬ 
papers  was  broken  for  one  day  last 
Sunday.  The  Seattle  Star,  principal 
paper  of  the  league,  is  sponsoring  a 
$500  make-your-own-handicap  in  con¬ 
nection  with  Longacres,  local  race¬ 
track.  Forced  to  have  a  day-by-day 
handicap  published,  the  Star  editors 
got  out  a  special  Sunday  edition  to 
give  the  daily  handicap.  The  issue 
was  Saturday’s  regular  paper,  with  a 
new  page  of  service  pictures  inside, 
the  handicap  and  race  story  on  out¬ 
side.  It  carried  a  Sunday  dateline, 
and  a  “Racetrack  Special”  ear. 


What  Are  ®“'"f 
About  Summer  Slump . 

np  HERE  is  no  escaping  the  fact  that  suminer 
slump  is  here  again  with  its  inevitable  stops 
and  its  decreased  revenue.  What  are  YOU  doing 
about  it? 

Newspapers  of  all  sizes  in  every  section  of 
the  country  will  testify  that  Publisher  Service 
Company  has  a  sure  cure  for  summer  slump. 

The  self-sustaining  contest  plans  owned  and 
operated  by  America’s  oldest  and  most  success¬ 
ful  promotion  organization  have  demonstrated 
time  and  again  that  they  will  hold  old  readers 
and  win  new  ones  during  the  hot  months. 

These  master-fashioned  plans  are  flexible  and 
capableof  adjustment  to  YOUR  policy — to  YOUR 
reader  requirements — ^to  YOUR  particular  prob¬ 
lem.  There  is  no  risk  or  gamble!  There  are  no 
kickbacks  and  no  headaches !  Publishers  Service 
operates  the  contest  and  pays  the  prizes. 

The  plans  are  tested  and  proved  and  have  clicked 
under  every  type  of  circumstance  and  stress. 

Full  details  available  on  request. 

Publishers  Service 
Company,  Inc. 

75  West  street.  New  York,  N.  Y. 
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Grant  Powers  Draws  New 
Strip  For  Tribune-News 

By  MARLEN  E.  PEW.  JR. 

THERE  IS  A  RULE  in  the  office  of  one  in  1932  and  the  other  in  1935. 

the  Chicago  Tribune  -  New  York  The  forthcoming  competition  will  dif- 
News  Syndicate  which  requires  an  fer  from  the  previous  ones  in  that  all 
artist  of  a  feature  subjects  submitted  will  be  of  an 


close  to  his  sub-  The  first  contest  was  carried  in  104 
j  e  c  t .  Perhaps  daily  and  46  Sunday  papers  for  two 

I  that  is  why  weeks.  More  than  1,7M,000  letters 

f  Grant  Powers  containing  approximately  4,000,000 

vras  selected  to  suggestions  were  received,  liie  re- 

f  ^  £  portray  the  ad-  suits  of  the  second  were  about  the 

ventures  of  a  same.  Of  the  suggestions  received 

~  jy  A  tempera  -  l®ss  than  4%  were  ever  used,  accord- 
V  mental,  turkey-  ing  to  King  Features. 

necked  baseball  At  present  Believe  It  or  Not  ap- 
A  character,  Buck  pears  in  more  than  300  newspapers 

^=— =-  Haney.  Such  a  here  and  abroad.  It  is  translate  into 

Grant  Powers  subject  is  right  13  languages  in  38  countries.  Ripley 

down  Grant  has  been  with  King  since  1929. 

Powers’  alley  for  he  has  been  a  sports  While  on  the  subject  of  Ripley,  here 
writer  on  the  New  York  Daily  News  <*re  a  few  “Believe  It  or  Nots”  about 
for  16  years  during  which  time  he  him: 


strip  to  remain  American  nature. 


close  to  his  sub- 
j  e  c  t .  Perhaps 


Grant  Powers 


rubbed  shoulders  with  big  leaguers 
as  writer  and  cartoonist,  and  is  an 
active  member  of  the  New  York  chap¬ 
ter  of  the  Baseball  Writers  Associa¬ 
tion. 

The  strip,  “Buck  Haney  Of  The 
Beavers,”  was  introduced  in  the 
New  York  News  as  a  Sunday 
comic  in  May  and  made  its  Chi¬ 
cago  debut  in  a  four-page  spread 
July  3  in  the  Chicago  Tribune.  The 
strip  will  continue  as  a  Sunday  fea¬ 
ture  and  possibly  will  be  released 
daily  beginning  this  fall,  the  syndi¬ 
cate  announced  this  week. 

Powers  contends  that  the  ball  play¬ 
er  of  today  is  far  from  a  chump.  Buck 
Haney  will  not  do  the  impossible, 
but  with  the  aid  of  his  teammates  will 
present  a  humorous  and  colorful  pic¬ 
ture  of  baseball  life.  Other  leading 
characters  are  Haney’s  roommate  and 
catcher  “Gabby”  Rizzo,  “Blubber” 
Hogan,  the  manager,  and  his  wife 
Bridget. 

Born  in  Philadelphia  in  1899  and 
named  U.  S.  Grant  Powers,  son  of  a 
banker,  the  artist’s  early  and  present 
pet  ambition  is  to  become  a  painter. 


Ripley  "Believe  It  or  Nots" 

He  was  fired  from  his  first  job  be¬ 
cause  he  asked  for  a  raise. 

He  was  the  first  artist  to  send  a 
drawing  by  radio  and  by  telephone. 

He  says  he  has  been  called  a  liar 
more  often  than  any  other  man  on 
earth,  but  he  adds  that  he  enjoys  the 
“honor.” 

He  says  that  he  has  visited  198 
countries  and  provinces,  more  than 
any  other  man,  but  will  never  be  able 
to  reach  them  all  because  the  Soviet 
refuses  him  entrance  to  get  to  one  he 
missed  within  its  borders. 

He  lives  on  an  island  but  just  two 
weeks  ago  he  ordered  a  pair  of  water 
wings  so  he  could  learn  to  swim. 

Nazis  and  Relief 

“NAZIS  IN  AMERICA”  is  the  title  of 

a  two-part  series  serviced  to  morn¬ 
ing  paper  members  this  week  by  the 
AP  Feature  Service.  Written  by  Jack 
Stinnett,  staff  writer,  the  series  ties  in 
with  the  anticipated  Congressional  in¬ 
quiry  into  the  Germim  American 
Bund.  Stinnett  interviewed  “Fuehrer” 


sion  of  his  “Goo-Goo-Googly”  eyes, 
has  again  inspired  Tin  Pan  Alley  to 
feature  him  in  a  song.  The  title,  which 
does  not  strike  us  as  being  particu¬ 
larly  expressive,  is,  we  are  told,  in 
accordance  with  the  trend  of  the 
times.  The  composition  is  called  “La 
De  Doody  Doo.”  It  was  adopted  by 
Duke  Ellington,  Edward  J.  Lambert 
and  Stephen  Richards  from  the  hill 
billy  continuity  drawn  by  Billy  De 
Beck  for  King  F’eatures. 

Personals 

GEORGE  McMANUS,  who  draws 

“Bringing  Up  Father”  for  King 
Features,  sailed  for  Honolulu  on  the 
Matsonia  from  Los  Angeles,  June  29. 

William  McGaffin,  London  staff 
writer  for  the  AP  Feature  Service, 
left  this  week  for  Praha,  Czechoslo¬ 
vakia.  He  will  write  a  series  on  that 
nation’s  problems  and  the  extent  of 
its  preparedness.  Robbin  Coons,  Hol¬ 
lywood  columnist  for  the  AP  Feature 
Service,  has  spent  the  last  two  weeks 
in  New  York.  Writing  of  the  New 
York  theatre,  which  Hollywood  sup¬ 
posed  was  dead,  he  says,  “I  came  to 
bury  Caesar  and  found  him  doing  the 
Big  Apple.”  He  will  return  to  Holly¬ 
wood  after  a  vacation  in  Cincinnati. 

John  Hix,  McNaught  Syndicate 
oddity  cartoonist,  will  stage  a  “Strange 
as  It  Seems”  exhibit  for  the  New  York 
World’s  Fair  in  1939.  With  his  brother- 
manager,  Ernest  Hix,  he  is  selecting 
items  from  his  collection,  which  will 
be  supplemented  by  strange  people 
and  creatures  from  all  parts  of  the 
world. 

Arthur  Crawford,  general  manager, 
Chicago  Tribune-New  York  News 
Syndicate,  is  spending  his  vacation  at 
Spring  Lake,  N.  J. 


Early  parental  objection  forced  him  to  Fritz  Kuhn  and  other  officials  of  the 


switch  to  architecture,  which  he 
studied  until  1917  when  he  joined 
the  Marine  Corps.  He  served  in 
France  in  the  Famous  Fifth  Regiment, 
and  while  in  the  service  contributed 
to  his  division  magazine  and  other 
American  publications. 

He  plans  to  travel  with  the  Yanks, 
Giants  and  Dodgers  to  keep  his  fea¬ 
ture  material  fresh. 

New  Ripley  Contest 
IN  CONNECnON  WITH  the  20th 
anniversary  of  “Believe  It  or  Not,” 
King  Features  Syndicate  soon  will 
announce  the  first  All  American  Rip¬ 
ley  Believe  It  or  Not  contest. 

The  contest,  scheduled  to  rim  early 
in  September,  is  primarily  for  news¬ 
papers  subscribing  to  the  feature  but 
is  also  open  to  those  which  do  not 
have  it  and  are  not  in  competition 
with  papers  handling  the  cartoon. 

According  to  King  Features,  more 
than  15  prizes  with  a  cash  value  of 
approximately  $25,000  will  be  given 
to  readers  who  submit  the  best  oddi¬ 
ties  with  proof.  Many  papers  which 
will  carry  the  contest  will  offer  local 
prizes.  Robert  Ripley  will  be  the  sole 
judge.  There  will  be  no  charge  for 
the  contest  and  its  promotion,  the  syn¬ 
dicate  said. 

Differs  from  Other  Contests 

King  Features  has  conducted  two 
previous  nation-wide  Ripley  contests. 


Bund,  learned  that  the  Bund  is  fight¬ 
ing  the  anti-German  boycott  with  a 
“white-list”  of  Aryan  merchants. 

Morgan  M.  Beatty,  Washington  edi¬ 
tor  of  the  AP  Feature  Service,  has 
written  three  stories  titled  “America’s 
No.  1  Problem — Relief.”  The  series 
was  serviced  to  evening  papers  this 
w’eek  for  release  starting  July  20. 
Beatty  tells  what  the  relief  problem 
means  to  the  average  citizen,  how  it 
began  and  where  the  experts  think  it 
may  lead.  The  series  is  illustrated 
with  photographs  and  charts. 

La  De  Doody  Doo 

BARNEY  GOOGLE,  who  not  so  long 
ago  was  on  the  lips  of  a  singing  na¬ 
tion  as  the  result  of  a  musical  expres- 
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GLASGOW  MEETING 

Advertising  clubs  of  the  United 
States  were  represented  by  five  ad¬ 
vertising  men  and  women  at  the  In¬ 
ternational  Advertising  Convention  in 
Glasgow,  Scotland,  June  25-29.  Mrs. 
Louis  Hunter,  associate  editor  of  Re¬ 
tail  Ledger,  and  a  member  of  the  Ad¬ 
vertising  Women’s  Club  of  New  York, 
was  the  only  woman  speaker.  She 
spoke  on  “Modern  Tendencies  in  Re¬ 
tail  Advertising”  at  the  retail  session. 
Schile  Southward,  executive  secretary 
of  the  Federated  Advertising  Clubs  of 
Chicago,  was  also  on  the  program 
speaking  at  the  session  on  advertising 
clubs.  Other  U.  S.  delegates  were: 
Miss  R.  E.  Browne,  of  Jay’s,  Inc.,  Bos¬ 
ton  store,  and  Mrs.  Dorothy  C.  Har¬ 
ris,  of  Call’s  Banker  Service,  Inc., 
Boston,  and  Miss  Katie  Harsch,  of 
Meldrum  &  Fewsmith,  Inc.,  Toledo 


Parade  Marks  Mergei  t 
Of  Dallas  Dailies  ' 

The  new  Dallas  Dispatch-Journt  | 
a  merger  of  the  former  evening  con; 
petitor,  the  Dispatch  and  the  Joumc.  ' 
was  heralded  July  1  with  a  downto^: 
parade  and  celebration.  Precede; 
the  parade  on  Thursday  night  was; 
broadcast  from  Station  WRR,  operate 
by  the  former  Dallas  Dispatch,  r 
which  officials  of  the  new  evenir 
daily  participated.  Alfred  O.  Anden 
son  and  Karl  Hoblitzelle  are  the  net 
publishers.  Mr.  Andersson,  who  hi;  i 
long  been  identified  with  the  De 
patch,  is  president  of  the  Dispatch  t 
Journal,  while  Mr.  Hoblitzelle  i  / 
chairman  of  the  board.  Lewis  V  j 
Bailey  is  vice-president  and  editor  j 

Ira  Welborn  as  news  editor,  an:  j 
Clarke  Newlon  as  city  editor,  wL  ^ 
head  the  editorial  staff.  Eddie  Ba.-  j 
v/ill  be  amusement  editor,  with  Rut; 
Clayton  McKee  and  Red  Websu]  ' 
editing  the  society  and  sports  page/ 
Steve  Anderson  will  be  circulati 
manager,  Sig  Badt  advertising  min  * 
ager  and  Sam  Barnes  classified  ma:  ‘ 
ager.  * 

■  < 

Reporter  Assails  | 

Denial  by  Hopkins 

Denial  by  Harry  L.  Hopkins,  Wort 
Progress  Administrator,  of  all  but  t» 
of  a  22-case  newspaper  expose  c 
relief  in  politics  in  the  Barklr. 
Chandler  Senatorial  primary  car. 
paign  in  Kentucky,  brought  a  re| 
joinder  from  the  writer  July  1. 

In  a  signed  statement  in  the  Ws*r 
ington  News,  which  had  carried  tk 
original  articles  and  which  June  3 
printed  the  Hopkins  reply,  Thomas  I 
Stokes,  correspondent  for  the  Scripps- 
Howard  Newspaper  Alliance,  said  tk  J 
he  stood  by  his  original  conclusio:.:u 
“that  the  WPA  there  (Kentucky)  rJl 
deep  in  politics  on  behalf  of  Sem* 
tor  Alben  W.  Barkley,  and  that 
State  governmental  organization  wi  i 
deep  in  politics  on  behalf  of  Gov.  .1  • 
bert  B.  Chandler,  his  opponent,”  i'- 1 
that  the  whole  affair  was  “a  gri' 1 
political  racket  in  which  the  taxpa;t  ■ 
is  the  victim.” 
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SYDNEY,  AUSTRALIA 
The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 
Subscription  rote  7A  per  year 
post  free 

Warwick  Bldg.,  Hamilton,  St., 
SYDNEY,  AUSTRAUA 


The  Toughest 
Assignment ... 

for  any  employer  on 

.  .  .  newspapers 
.  .  .  press  associations 
.  .  .  magazines 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  » 
The  Personnel  Bureau  for  as¬ 
sistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  » 
hundreds  of  qualified  men  (wim 
new  listings  each  week)  in  aB 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  ami 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  y<w^ 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Ckicago— 35  last  Wackar  Dri*i 
Let  Akgelet— 2307  Tevie«  Str«<* 
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for  JULY  9,  1938 

Coast  Classified  Chiefs 
To  Form  Organization 

Convention  Decides  on  Code  of  Ethics  and  More 
Closely  Knit  Association  .  .  .  Telephone 
Selling  Techniques  Demonstrated 


LOS  ANGELES,  July  3— Sentiment 
toward  a  formal  organization  for 
the  Pacific  Coast  Classified  Managers 
Association,  the  development  of  a 
code  of  ethics,  and  encouragement  of 


in  different  counts,  he  said,  but  some 
pai>ers  coimt  cut-off  rules  and  head- 
ings. 

Development  of  the  business  direc¬ 
tory  will  have  a  double-barrelled  ef- 


Coae  01  euues,  -  —  . .  -  -  j 

reckmal  interest  through  lieutenants  feet  on  profits,  J.  A.  McDonald  de- 


the  300  shops  in  the  San  Francisco 
News  contest  this  week?”  and  in  suc¬ 
ceeding  weeks,  the  same  questions 
regarding  manicures,  permanent 
waves,  and  finger  waves.  Weekly 
prizes  of  an  airplane  trip  to  Los  Ange¬ 
les,  with  a  cash  award  of  $20  to  the 
shop  where  the  winning  ballot  was 
voted,  were  given. 

All  officers  of  the  association  con¬ 
tinue  in  office  another  year,  having 
been  elected  for  a  two-year  term  at 
the  1937  convention  in  Salt  Lake  City. 

Barnhart  Retires; 
Succeeded  by  Flynn 

continued  from  page  6 


Hons 


;ght 

1  im- 


ri  tar 
i  edi- 
all  oc 
»r  as- 


mam- 
nclud- 
es  » 
(wid> 
in  aD 
years 

e  aoil 
recoo- 
yaSi 


REM 


in  each  of  the  geographical  areas  m 
the  west,  was  crystalized  at  the  an¬ 
nual  convention  of  the  association 
which  closed  Saturday  at  the  Bilt- 
more  Hotel. 

J.  A.  McDonald,  Oakland  Tribune, 
prKident  of  the  PCCMA,  was  in¬ 
structed  by  the  members  to  appoint 
directors  in  each  of  13  geographical 
divisions  in  the  west.  At  the  same 
time  the  association’s  officers,  includ¬ 
ing  in  addition  Mel  Burgess,  Santa 
Monico  Outlook,  secreUry,  and  J.  J. 
Tierney,  Spokane  Review-Chronicle, 
treasurer,  were  asked  to  draw  up  a 
code  of  ethics  and  objectives,  which 
will  be  submitted  to  the  associatioii  at 
its  1939  convention  in  Oakland,  im¬ 
mediately  after  the  Pacific  Advertis¬ 
ing  Clubs  Association  convention  there 
next  June. 

Formerly  on  Informd  Lines 

t  In  the  past  the  PCCMA  organization 
,  has  been  strictly  informal,  with  no 
constitution,  official  membership  or 
»  dues.  Its  meetings  have  been  open  to 

(all  classified  managers  on  invitation, 
with  no  financial  obligation  other  than 
'  registration  fees  at  the  conventions. 

\  In  some  cases,  as  at  the  Los  Angeles 
*  meeting,  even  this  fee  has  not  been 
'  needed. 

I  It  was  felt  that  a  more  closely-knit 
*  organization  would  tend  to  create 
more  interest  in  the  work  the  associa¬ 
tion  is  doing,  both  among  classified 
I  managers,  and  their  publishers. 

I  The  three-day  convention  just 
I  closed  was  devoted  to  talks  and  round¬ 
table  discussions  of  every  angle  of 
classified  activity,  from  credit  and 
collections  to  telephone  selling  tech¬ 
nique.  A  feature  of  the  session  was  a 
demonstration  of  the  right  and  wrong 
techniques  in  telephone  selling,  staged 
by  the  Los  Angeles  Times. 

The  telephone  demonstration,  spon¬ 
sored  by  J.  B.  McCormick,  classified 
manager  of  the  Times,  and  staged  by 
Miss  Ray  Sewell,  telephone  super¬ 
visor,  with  the  aid  of  two  of  her  girls, 
showed  how  training  and  information 
will  help  a  girl  run  a  two-line  ad  of 
little  value  to  the  customer  into  a 
larger  ad  which  will  bring  results.  In 
1937,  she  declared,  her  phone  room 
sold  400,000  ads  for  a  total  of  1,250,000 
lines. 

McCormick  told  the  classified  men 
that  a  shding  commission  scale  pro¬ 
duces  good  results  from  salesmen. 
Commissions  on  the  second  thousand 
lines,  he  said,  should  be  higher  than 
on  the  first  thousand. 

TelU  of  Mail  Promotion 
A  set  program  on  selling  classified 
hy  mail  was  recommended  by  J.  J. 
ITemey,  Spokane  (Wash.)  Review- 
Chronicle.  Letters  once  a  month  to 
regular  classifications,  and  seasonal 
campaigns  to  others  are  effective  if 
they  are  kept  newsy  and  contain  new 
ideas,  he  said. 

Need  for  some  standardization  in 
volume  count  was  expressed  by 
Harry  Richardson,  Vancouver  (B.  C.) 
Sun.  Not  only  do  lines  per  inch  vary 


clared.  Since  this  copy  runs  a  month, 
the  customer  can  see  when  he  is  get¬ 
ting  results.  The  experience  makes 
him  classified-minded,  and  when  he 
has  something  to  sell,  he  turns  to  the 
classified  columns. 

A  plan  for  developing  this  classifi¬ 
cation  includes  a  phone  call,  followed 
by  a  postal  card  with  return  card  at¬ 
tached.  Other  cards  are  mailed  at  two- 
week  intervals,  for  ten  weeks,  fol¬ 
lowed  by  another  phone  call.  In  this 
way,  the  prospective  client  is  not  both¬ 
ered  by  continuous  telephone  solicita¬ 
tion  and  is  more  likely  to  use  the  di¬ 
rectory,  he  said. 

50,000  Lines  Gained 
Linage  increases  of  20,000  lines  the 
first  year,  up  to  50,000  lines  the  fifth 
year  under  this  plan  of  operation  were 
reported  by  McDonald. 

Higher  morale  and  increased  effi¬ 
ciency  has  been  obtained  by  Hal  King, 
Seattle  Times,  by  eliminating  the  Sat¬ 
urday  morning  shift.  King  reported. 

He  found  that  under  the  old  system 
his  staff  was  spending  four  hours  Sat¬ 
urday  morning  shagging  copy  and 
checking  proofs.  He  inaugvurated  a 
system  whereby  all  but  four  were 
given  all  day  Satxirday  off,  the  others 
leaving  a  record  of  things  to  check  for 
the  Saturday  staff.  After  a  short  op¬ 
eration  under  this  plan  the  Saturday 
staff  was  reduced  to  two,  and  later  to 
one  man  and  a  messenger.  The  Sat¬ 
urday  stint  is  rotated  and  the  man 
working  that  day  gets  the  following 
Tuesday  morning  off.  This  plan  has 
cut  errors  as  well  as  improving  the 
morale,  he  said. 

Collections  on  slow  accounts  have 
been  greatly  increased  by  the  Los  An¬ 
geles  Herald  &  Express  through  the 
operation  of  its  own  collection  agency, 

J.  W.  Heinen,  credit  manager,  reported. 
The  customer  first  receives  a  letter 
from  the  paper  stating  it  has  been 
found  necessary  to  turn  the  matter 
over  to  an  agency,  and  suggesting  that 
since  this  procedure  is  not  always 
pleasant,  a  check  is  in  order.  If  this 
fails  to  work  a  letter  from  the  agency 
is  sent,  stating  that  it  has  received  Ae 
account  for  collection,  and  requesting 
payment.  Three  similar  letters  are 
sent  before  a  “tough  one”  goes  out. 
The  agency  operates  from  a  box  num¬ 
ber,  with  no  telephone  listed.  Occa¬ 
sionally,  Heinen  said,  a  customer  tele¬ 
phones  the  paper  asking  where  he  can 
reach  the  agency.  He  is  usually  in¬ 
formed  that  the  agency  is  busy  in 
court 

"Baanty  Raalm"  Drive  Dascribad 

A  “Beauty  Realm”  contest  whereby 
the  San  Francisco  News  was  able  to 
run  four  weekly  pages  in  which  300 
of  the  650  beauty  parlors  in  San  Fran¬ 
cisco  participated,  was  described  by 
J.  J.  Immel.  Each  of  the  establish¬ 
ments  signed  for  the  camfpaign  was 
given  a  ballot  box  to  be  placed  beside 
the  cash  register,  and  pads  of  ballots 
on  which  customers  wrote  their  an¬ 
swers  to  the  question,  “How  many 
facials  do  you  think  will  be  given  in 


spring  of  1929  and  joined  the  News 
as  assistant  to  Mr.  Barnhart,  where  he 
remained  \mtil  the  spring  of  1931. 
When  Liberty  magazine  was  sold  by 
the  News  to  Bernarr  Macfadden  and 
the  newspaper  acquired  the  Detroit 
Mirror  as  part  of  the  purchase,  Mr. 
Flynn  became  business  manager  of 
the  Detroit  paper.  He  remained  there 
until  the  Mirror  suspended  publica¬ 
tion  in  August,  1933,  when  he  re¬ 
turned  to  the  News  to  resume  his  for¬ 
mer  position. 

Mr.  Flynn  is  married,  the  father  of 
two  children,  Francis  Arthur,  12,  and 
Margaret  Maureen,  16  months.  His 
home  is  at  Pelham  Manor,  N.  Y., 
where  he  is  a  member  of  the  Pelham 
Country  Club.  Alhpa  Tau  Omega  is 
his  fraternity.  He  is  fond  of  golf, 
fishing  and  hunting. 

Stephens  Early  Learned  Printing 
Mr.  Stephens,  who  was  born  Oct. 
20,  1900,  in  Columbia,  Mo.,  is  a 
nephew  of  E.  W.  Stephens,  book  pub¬ 
lisher  and  a  former  employer  of  Mr. 
Flynn’s.  His  early  training  was  ob¬ 
tained  by  spending  his  spare  time 
around  the  offices  and  print  shop  of 
the  Stephens  company.  He  was  grad¬ 
uated  from  high  school  in  Columbia 
and  entered  the  University  of  Mis¬ 
souri  in  1917.  When  the  U.  S.  en¬ 
tered  the  World  War  he  joined  the 
Reserve  Officers  Training  Corps  at 
Fort  Sheridan,  Illinois.  He  did  not 
see  action  abroad. 

At  the  end  of  the  war  Mr.  Stephens 
returned  to  Columbia  to  help  his 
uncle  run  the  business.  Mr.  Stephens 
remained  there  until  1925  when  he 
went  to  work  for  the  Government 
Printing  Office  in  Washington.  Two 
years  later  he  joined  the  Magnus 
Chemical  Co.,  Garwood,  N.  J.,  as  ad¬ 
vertising  manager  and  general  pro¬ 
duction  man.  In  1929  he  joined  the 
Vacuum  Oil  Co.,  New  York,  as  adver¬ 
tising  copy  writer.  In  February,  1930, 
he  joined  the  News  as  publication 
manager. 


He  is  married,  has  a  daughter,  Cyn¬ 
thia,  3%,  and  lives  in  New  York.  A 
member  of  Phi  Delta  Theta,  he  is 
fond  of  bridge,  golf,  tennis  and  squash. 

Baumruckcr  M.l.T.  Graduate 
Born  in  Chicago  Sept.  24,  1906,  Mr. 
Baumrucker  was  graduated  from  Oak 
Park  High  School  there,  and  in  1929 
received  a  degree  from  the  Massa¬ 
chusetts  Institute  of  Technology.  He 
served  the  Curtis  Aeroplane  and  Mo¬ 
tor  Corn.,  Garden  City,  Long  Island, 
N.  Y.,  for  Dk  years  and  in  the  fall 
of  1930  joined  Ae  News.  In  1932  he 
was  made  an  assistant  in  the  mechan¬ 
ical  superintendent’s  office.  He  has 
held  that  post  up  to  his  recent  pro- 
<  motion  to  succeed  Mr.  Stephens.  He 
is  married,  lives  in  Hempstead,  L.  I., 
and  is  a  member  of  Theta  Chi.  His 
hobbies  are  fishing  and  sailing. 

Mr.  Gill  joined  the  News  in  1920, 
shortly  after  his  discharge  from  the 
old  69th  Regiment,  U.  S.  Army.  He 
served  14  months  abroad  during  the 
World  War  and  he  is  a  member  of 
the  Rainbow  Division  Veterans  As¬ 
sociation,  New  York.  Mr.  Gill  spent 
18  years  in  various  capacities  in  the 
classified  and  display  advertising  de¬ 
partments  of  the  News.  He  is  mar¬ 
ried,  the  father  of  two  sons  and  a 
daughter,  and  lives  in  Elmhurst,  L.  I. 


1.046  GRADUATES 

The  School  of  Journalism  of  the 
University  of  Wisconsin,  Madison, 
Wis.,  July  1  issued  its  first  directory 
of  journalism  graduates.  The  direc¬ 
tory  shows  that  1,046  men  and  wo¬ 
men,  exclusive  of  recipients  of  grad¬ 
uate  degrees,  have  been  graduated  in 
journalism  in  the  period  from  1905  to 
1937.  Eighteen  books  on  journalism 
have  been  written  by  members  of  the 
present  staff,  or  by  former  members 
while  they  were  on  the  staff. 
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Cost  of  $50 
This  Ad 


6 

$45 

52 

$30 


13 

$40 


For  Newspaper  Executives  Only 

WANTED! 

a  lot  of  good 
men's  hats 

(This  is  a  Sample  Ad) 

All  sizes  needed — r'cm  6'4  to 
7§4.  Prefer  hats  selling  around 

5  bucks  with  maker’s  name 
plainly  stamped.  About  6 
stores  in  our  town  can  sell 
them.  We  have  122,000  men 
— 72%  read  our  paper.  We 
know  all  the  store  owners— 
they  know  us — our  town  isn’t 
going  to  Hades — we  have  seen 

6  other  depressions.  First, 
come,  first  served.  The  market 
is  good  for  about  00  dozen  a 
year — your  advertising  can  be 
cut  to  fit  sales — made  profit¬ 
able  from  the  start. 

You  can  run  an  ad  like  this  for 
a  year  in  Editor  Sc  Publisher — 
week  in  and  week  out — for 
$1560 — the  price  of  one  good 
vacation.  And  you’ll  get  some 
hat  advertising! 

Preo*  Y**’ 

■  I  A  copy  service  to 

help  you  get  started.  Phone, 
write,  wire,  or  walk  in.  Wc 
are  ready  to  do  our  part. 

Editor  and  Publisher 

The  Newspaper  Advocate 

1700  Times  Bldg.  N.  Y.  City 


EDITOR  &  PUBLISHER  ^ 


Wanted  to  Attend 
Own  Funeral,  So 
Editor  Fixes  It 


2  at  the  farm  home  in  Cortland,  N.  Y,  Vork  City,  bridge  approach.  $3,610,909 
iC^OllUarP  Coroner  C.  E.  Chapin  said  that  Sher-  *'i”inati(«; 

-  lock,  who  had  spoken  of  business  re-  $^^75^00.'  Alhuquerqurl* 

Senator  E.  W.  Tobin,  72,  pioneer  verees,  apparently  shot  his  wife  with  ^  system,  $2,850,000.  Bingh^to. 

....  n  c*Kr»tfTiir»  or»ri  fnAn  cr»/\f  nimcAlr  XT  vr  _ a _ l _  *1  aaa  aaa  i»  “> 


Canadian  pulp  and  newsprint  manu-  a  shotgun  and  then  shot  himself, 
facturer,  died  June  24  at  Brompton- 

ville,  Quebec,  of  a  heart  attack.  He  __  ..  r»i* 

had  been  in  the  Canadian  Senate  for  U.  opOnQlIl^  POllCy 


10.000  Turn  Out  After  ^  -  tt  “  "'""V 

Streamlined  Bunal  mons  for  30  vears  Jrr©SaQ6S  Uptum  Cincinnati,  school,  $515,556;  school,  $700, 

,  „  .  j  .  .T.  ^  ,  ,  -  000:  school  $825,040;  school.  $791,573;  librjn 

Is  Promoted  m  Term.  Edgar  H.  Trumbull,  79,  Hill,  N.  H.,  continued  from  page  5  $3,000,000.  Duluth,  sewerage,  $i,i66,oo(i 

.  correspondent  for  the  Manchester  (N.  '  ■—  Houston,  waterworks,  $1,000,000.  Hucnemt, 

Behind  the  story  recently  carried  JJ  ^  Union,  Bristol  (N.  H.)  Enterprise  San  Juan,  P.  R.,  dock,  $1,767,273.  Shelter  Cal.,  harbor  improvements,  $1,740,000.  Je 
on  press  associaUon  wires  about  Bush  Franklin  (N.  H.)  Journal  Trans-  Island,  N.  Y.,  highway  bridges,  $3,638,181.  *“’■  *h374.545;  nurses  hom. 

Breazeale  74-year-old  Tennessee  cript  for  40  years,  died  July  2.  Southbury,  Conn.,  schools,  $5,726,000.  Shelter 

farmer  who  achieved  his  ambition  to  _  ci  ..,.4  Island.  N.  Y..  grade  crossing  elimination,  $2,-  ’  '  I  *  ’  .  "  ’ 

t  t  •  /  1  _  1.  j  1.  Oscar  JoSEIPH  Espy.  61*  editor  cUld  iiAnnn  Qftii«Arnf*r  ouia  UKrarv  C7^nnnn  streets,  $..,407,657.  NIsnitowoc,  Wis.,  wjttr 

hear  his  fimeral  sermon  preached  be-  , _  i36,ooo.  Stillwater,  Okia.,  library,  $750,000.  *907  gig  Miami  viad..rt  tiirsiT 

forr.  hp  died  ig  A  Summers  editor  Publisher  of  Summerville  (Ga.)  News  Xacoma.  Wash.,  sewer  system.  $630,909.  7*7;  »597  Sig.  Miami,  viaduct  $1,425,459 

r  !u  «  since  1911,  died  June  30  at  an  Atlanta  Topeka.  Kans.,  auditorium.  $1,545,454.  Tuc-  ^  '  ‘T  , 

of  the  Roane  County  Banner  Kings-  hospital  after  an  operation.  Survi-  son,  Arir..  water  system.  $503,636.  Union- 
ton,  Tenn.,  weekly,  it  was  disclosed  include  his  wife  and  two  sons  *'’*"•  ^  sewerage  improvement,  $556,100.  ®*'*'**^s>  ? 

this  week.  m  _ _  J  _ i _ ’  Yonkers,  N.  Y.,  sewer  system.  $571,060.  Al-  Pittsburgh,  Pa.,  sewerage  system,  $1,561 


N.  Y.,  waterworks,  $1,000,000.  Bogota,  N.  J 
viaduct,  $663,500.  Canton,  O.,  schools,  $L 
143,750.  Chicago,  water  system,  $1,121,81J 
recreation  park,  $800,000. 


Presages  Upturn 


Nearly  $6,000,000  to  Cineineoti 

Upturn  Cincinnati,  school,  $515,556;  school,  $700. 

000;  school  $825,040;  school,  $791,573;  librsri, 
continued  jrom  page  5  $3,000,000.  Duluth,  sewerage,  $1,166,000 
i  ■—  Houston,  waterworks,  $1,000,000.  Hueneme 


Norfolk,  Va.,  school,  $500,000.  Peru,  Ind 
sewers,  $545,454. 

Pittsburgh,  Pa.,  sewerage  system,  $1,561, 


Summers  one  u<iy  ncaiu  suiuui  ,  ^  m. _  _  e  _  10  ♦Jiu.uv.v.  uE„u,uii  '  - ■  — - - - -  - - O.I.. 

children  chattering  about  an  old  man  Chattanooga  Times  for  the  past  13  County,  s.  C..  bridge,  $516,210.  Chicago,  dusky  o  waterworks,  $20  000.  Santa  ci«  to 
Ko.nV  i„  7-idcr^  sirQniod  tn  ycars.  bridge,  $1,727,272.  Greystone  Park.  N.  J.,  County,  Cal.,  port  and  channel,  $2,100,000,  re 

MCK  in  me  rioges  wno  wamea  lo  q  Wilbur  51  assistant  nieht  hospital  buildings,  $845,000.  Sute  of  Illinois,  Trenton.  N.  J.,  state  capitol  building.  $2,000,.  at 

have  his  own  funeral  while  he  was  51,  ^IStant  mg^  pavement.  $1,200,000.  Jersey  City.  N.  J..  000.  Wausau.  Wis.,  incinerator.  $1,340,000. 

alive.  Summers  went  over  the  ridges  ^reman  and  member  of  the  Boston  $60l,000;  laboratory  and  garage,  Westchester  County,  N.  Y.,  schools,  $«76.  ® 

to  the  cabin  of  Bush  Breazeale,  whose  Evening  Transenpt  composing  room  jssg^ooo.  Medford,  Mass.,  high  school  build-  363.  Wharton  County,  Tex.,  roads,  $1,384 
only  companion  was  a  17-year-old  years,  died  June  11  at  his  home  j„g  addition,  $727,000.  New  Haven,  Conn.,  300. 

jj^ule  in  Arlington,  Mass.  He  was  formerly  highway  bridge,  $785,000.  Richmond  County,  Williston  Park,  N.  Y..  school,  $574,000.  Ahl 

"Ven  that’s  rioht  ”  saiH  “TTnola  chairman  of  the  Transcript  composing  N.  Y.,  street  improvements,  etc.,  $739,000.  nieda  County,  Cal.,  electric  railway  tiumt;  J( 

Ts  t.  1  •  i  ’  i.-,.  room  Nueces  County,  Tex.,  highway  improvements.  $2,500,000.  Chicago,  Ill.,  viaduct  approach, 

Bush,  strokmg  his  long  white  beard.  -r  *  »i  $1,020,000.  Olympia,  Wash.,  office  building  $2,783,636.  Cincinnati,  O.,  street  improve  T 

"I  aims  to  have  my  buryin  service  Mrs.  RENATE  TYRNAUER,  Wlte  Ot  Al-  improvements,  $1,082,727.  Ossining,  N.  Y.,  ments,  $500,000.  Dallas,  Tex.,  school  build  ! 
while  I’m  alive.  I  want  to  hear  fred  Tyrnauer  of  the  Paris  staff  of  school,  $617,813.  Paterson,  N.  J.,  school,  ing,  $657,500  Delhi,  N.  Y.,  school,  $676, 3(K' 

what  the  preacher  says  about  me  International  News  Service,  died  June  $705,454.  Elmira,  N.  Y.,  school,  $879,670.  llamiltoc. ' 

while  I  can  correct  him  if  he  says  30  in  the  American  Hospital,  Paris.  Many  Pittiburqh  Projects  J  -  system.  $i,560.ooo  Houstoc,  f 

anything  that  ain’t  so.  If  anybody  has  Mrs.  TVrnauer  actively  assisted  her  Pittsburgh,  Pa.,  school,  $544,940;  bath  efty’ Mo'*Vh3TuiT(Ungs  ^  w 

any  purty  flowers  for  me  I’d  a  ruther  husband  in  his  correspondence  duties  houses,  swimming  pools,  $591,241;  sewerage  p-  ’  J.  ‘ ’  school  huildinas  S750  000  u 

see  them  whUe  I’m  alive  than  when  for  INS.  Following  Germany’s  an-  system,  $i,67l.40i;  school,  $543,860;  school  Gity,  Kans.,  school  bu  idings.  $75u,uuu.  ^ 

^  tnem  wnue  i  m  auve  man  wnen  _  _ s - addition  and  alteration.  *508.289.  Richland.  Lo*  -Angeles,  fire  engine  building,  $1,999,. |  v« 


r»  -p  A  T  Yonkers,  N.  Y.,  sewer  system,  $571,060.  Al-  Pittsburgh,  Pa.,  sewerage  system,  $ 

day  heard  school  ^  ^  La,  Minn.,  schools,  $546,000.  Beaufort  940.  Rochester,  Minn,,  school,  $839,000. 


children  chattering  about  an  old  man 
back  in  the  ridges  who  wanted  to 
have  his  own  fimeral  while  he  was 


I  m  dead.  What  good  does  flowers  do  nexation  and  occupation  of  Austria,  ’f  vI"*' '.Wr 

a  feller  after  he’s  dead,  anyway?”  Tyrnauer  then  chief  of  INS  Vienna  $1,750,000.  Rome.  N.  Y.' 


Story  Brings  Results 

Summers  put  an  item  in  his  weekly 


Zn  of  N.  Y.,  school.  $670,000.  Richmond,  Va..  deep  000.  Madison  County.  Ill.,  highway  muc; 

Tyrnauer  then  chief  of  INS  Vienna  terminal.  $1,750,000.  Rome,  N.  Y.,  ‘“"S-  $1,775,000.  Medford,  Mass.,  sewerap 

bureau  and  his  wife  were  taken  mto  Unsnital  *525000  Siirinaw  Mich  school  extension,  $4,500,000.  Middletown,  Coat,! 

custody  by  Nazi  officials  but  later  hospital,  $2,311,400.  Mineola,  N.  Y..  cour.-l 

were  released  upon  intervention  of  000.  Springfield,  Ill.,  city-county  building,  bouse,  $2,650,000.  New  Haven,  Conn.,  ie»  l 


paper,  told  the  Knoxville  News-  American  legation  in  Vienna.  $1,695,714.  Tacoma,  Wash.,  water  works, 

Sentinel  of  it  and  word  of  the  unusual  -  -  ..  -  ,  ,, 


house,  $2,650,000.  New  Haven,  Conn.,  lev¬ 
erage  plant,  $1,504,500.  Pawtucket,  R.  I, 
municipal  improvements,  $815,000.  PhiU- 


Sentinel  ot  it  and  word  ot  the  unusual  Twontv  four  Vimire  latAC  however  $1.566,000.  Urbana,  111.,  city-county  build-  municipal  improvements,  ♦»i3,uuu.  rnm 
event  spread.  Summers  then  went  S^were  aeai^  arreste^^^  ing,  $1,000,000.  White  Plains.^.  -Z,  school  delphia.  Pa.,  scht^l,  $762,000;  sch^^^^^^^^ 

ahead  helnine  to  arrange  for  the  1  ^  l  i.  j  j  building  and  grounds,  $700,000;  construct  and  Rumson,  N.  J.,  bridge,  $1,140,000.1 

aneaa  neipmg  to  ^ange  lor  tne  their  home  was  searched  and  *1,^1  e^nn  nno  rhicaon  111  armnrv  Steubenville,  O.,  courthouse  and  jail,  $100,00( ' 


funeral  An  iinHertalrer  Hrinated  cisr  ^Itile  their  home  Searched  and  equip  school,  $600,000.  Chicago,  111.,  armory  Steubenville,  O.,  courthouse  and  jail, 

funeral.  An  mderteker  donat^  ser-  passports  confiscated.  After  building,  $1,270,909.  East  St.  Louis,  Ill.,  Tacoma,  Wash.,  highway  bridge,  $6,000,000 


vices.  FlorutS  in  Knoxville,  Chatta-  their  releases  were  obtained,  arrange-  bridge,  $5,500,000.  Evansville,  Ind.,  levees  Toledo,  O.,  waterworks  improvement,  $3,2% 


nwga  and  Lenoir  City  sent  flowers,  mgnts  were  made  for  their  transfer  to  and  water  plant  addition,  $710,000.  Jessups,  Wilson,  N.  C.,  water  and  sewerage  pta 

Singers  came  from  different  cities.  Paris  A  daughter  also  survives.  pc"al  institute  improvements,  $909,091.  improvements,  $595,000. 

StatiOT  WNOX  and  the  Knoxville  ^jgg  pogj.  l  Maynard,  63,  for  the  ooot  ^''county*  ’ courthouse*^*  annix,  *’$5Vd.00().  ■ 

Aews-bentinel  went  to  town  past  13  years  in  the  circulation  book-  Mansfield,  Conn.,  school  buildings,  $1,400,000.  T%T  ^  l\rP\A7C  ^T\ 

it  and  the  streamlined  funeral,  as  keeping  department  of  Dettoit  Free  Maricopa  County,  Ariz.,  irrigation,  $600,000.  JJJIb*  EilNly/\X31j£i  INtiWO  /il/ 
the  preacher  called  it,  attracted  10,000  p^ess,  died  June  28.  Milwaukee,  W'is.,  harbor  improvements,  $i,-  Walla  Walla  (Wash.)  Union- 


persons.  Ten  women  fainted  in  the  ,  nn  i 

John  Morrison,  79,  emploj 

Breazeale  followed  his  “casket”  to  Philadelphia  Inquirer  compoi 
the  church,  the  minister  preached  the  at  Hahn^ 

sermon  and  the  aged  man  beamed  Philadelphia,  June  29 

happily.  Then  he  was  taken  to  Knox-  Mark  Dowling,  29,  formei 


The  Walla  Walla  (Wash.)  Union- 


rTKSS,  Uicc:  OUllC  MI.  ,on  in,  .f  V  L  1.  ,  UI-IU.  ..  UI..U.  V.ICOlt./  „ 

John  Morrison,  79,  employed  in  the  $878,000.  NashviUe,  Tenn.,  state  office  build-  Bulletin  took  ^asion  to  demonstrate  ^ 

Philadelphia  Inquirer  composing  room  ing,  $909,090.  Newton,  Conn.,  hospital,  $1,-  b)  its  readers  the  importance  ot  news-  ^ 

for  40  years,  died  at  Hahnemann  Hos-  680,000.  Norwich,  Conn.,  hospital.  $769,200.  papers  when  two  weeks  ago,  a  fake  ^ 

nital  Philadpinhia  June  29  Oakland,  Cal.,  school  addition,  $616,400.  rumor  swept  the  country  reporting . 

P  _  P  Rocky  Hill,  Conn.,  veterans  home,  $3,250,000.  that  Max  Schmeling  had  died  as  the ' 


--  ~  rkf\  e  1  A.1-  - - -  - '  -  - -  - - 

Mark  Dowling,  29,  formerly  on  the  st.  Joseph,  Mo.,  sewerage  system,  $925,257.  w  J  his  fieht  with  Joe  Louis  The 

ATa,-.*  W.roc  _ _ _  a.«**  *•♦  Isev.,  cas  «50'>nin  rCSUH  OI  UlS  UglU  WlUl  J  OC  J-lOUU».  UK 


ville,  appeared  over  the  air  and  was  staff  of  The  New  Yorker,  was  killed  Salem,  Ore.,  county  courthouse  $592,010.  ten-inch  ad  in  four  col- 

treated  to  the  time  nf  his  life  in  an  automobile  accident  near  Los  County,  Mo.,  bridges,  $1,351,600.  St.  PJ^ _  _ ,  , _ 


treated  to  the  time  of  his  life. 

Ane^eles  June  25  isuenaveniura,  uai.,  storage  reservoir,  wahaio  pav/x^aouauia^  uaow  aaac  aaaa**wa 

Arrangements  were  carried  out  by  “  ’  ’  636.  Saugus,  Mass.,  high  school  improve-  false  and  that  Max  was  doing  all  right 

Horace  Hunnicutt,  radio-news  promo-  Mrs.  Gladys  Rule  Parsons,  36,  of  ments,  $624,000.  Trenton  N.  j.,  schools,  $2,-  “jn  Walla  Walla  cUid  elsewhere,  it 

tion  man  for  the  newspaper  and  the  Knoxville  Journal  circulation  staff  for  S47,ii5.  Waco,  Tex.,  courthouse,  $600,000.  gegms,  most  folks  know  they  al- 

station.  Summers  acted  as  one  of  the  the  past  seven  years,  died  June  27  at  ways  get  DEPENDABLE  NEWS 

hosts.  St.  Mary;  HospiUl  there  after  an  P^K  tram  the  newspapers,”  the  adw,- 

■  operation.  Md.,  university  buildings,  $2,277,000.  New  ment  Stated. 

JOHN  M.  McCORMICK  George  R.  Michle,  68,  former  editor 

The  body  of  John  Medill  McCor-  of  Staunton  (Va.)  Daily  and  f  •  a  J  d  1- 

mick,  21,  son  of  Mrs.  Ruth  Hanna  ECIUipment  aUd  SupplieS 

McCormick  Simms,  pubUsher  of  the  Charlottesville,  Va.  I' 

Rockford  (Ill.)  Morning  Star  &  Reg-  Edward  L.  Hurley,  49,  former  base-  —  ^ 

ister-Republic,  and  nephew  of  Col.  ball  writer  for  the  Boston  Traveler 

Robert  R.  McCormick,  Chicago  Trib-  ^nd  more  recently  sports  columnist  on 
une  publisher,  was  recovered  July  1  ^be  Boston  Daily  Record,  died  of  a 
from  a  ledge  high  on  a  peak  of  Sandia  heart  attack  July  4  at  his  Somerville, 
mountain,  near  Albuquerque,  N.  M.  Ma^.,  borne.  He  was  a  past  president 
Young  McCormick  plunged  to  his  England  Turf  Writers  As- 

death  on  a  mountain  climbing  expedi-  sociation. 

tion  June  22.  The  great-grandson  of  George  B.  Gavin,  63,  day  editor, 

Joseph  Medill,  founder  of  the  Trib-  Boston  Globe,  died  of  a  heart  attack 
ime,  was  the  son  of  the  late  U.  S.  at  bis  Rockport,  Mass.,  summer  home 
Senator  Medill  McCormick,  former  July  4.  Following  his  graduation  from 
publisher  of  the  Tribune.  Had  he  Harvard  College  in  1896,  Gavin  joined 
lived  to  enter  a  newspaper  career  as  Globe  as  office  boy,  became  a  desk 
he  had  planned,  he  would  have  been  then  night  editor,  and 

a  fourth  generation  member  of  the  dually  was  assigned  to  the  day  desk, 
family  associated  with  the  Tribune.  John  Templeton,  83,  one  of  the  old- 
Funeral  services  were  held  July  2  est  newspapermen  in  New  England 
at  La  Quinta  guest  hall  at  the  Simms  and  for  50  years  editor  and  publisher 
ranch  and  burial  was  in  Fairview  al  Exeter  (N.  H.)  News  Letter,  a 
cemetery  in  Albuquerque.  Besides  weekly,  died  July  4. 
his  mother,  he  is  survived  by  two  Chelsea  Sherlock,  42,  former  editor 
sisters,  Mrs.  Katrina  McCormick  of  Better  Homes  and  Garden,  Des 
Barnes,  of  New  York;  and  Miss  Ruth  Moines,  la.,  and  later  managing  edi- 
McCormick,  a  student  at  Foxcraft  tor  of  Ladies  Home  Journal,  and  his 
school  in  Virginia.  wife  were'  found  shot  to  death,  July 


Buenaventura,  Cal.,  storage  reservoir,  $843,-  UmnS  proclaiming  that  the  rumOrWS:^  ^ 


weenawKcn,  j.,  senooiSs  e  ^  »>  i_  j 

ton,  o.,  auditorium,  $500,000.  College  Park,  from  the  newspapers,  the  auver- 
Md.,  university  buildings,  $2,277,000.  New  ment  Stated. 
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OF  LETTERS 


the  cause  of  labor  in  the  Deep 
South  is  the  theme  around  which 
“Mingled  Yam”  is  woven,  that  being 
the  title  of  Willie  Snow  Ethridge’s 
new  novel,  (Macmillan  $2.50).  One 
of  the  principal  characters  is  “a  mili- 
tantly  liberal  young  newspaper  man” 
who,  for  the  purpose  of  developing 
conflict  in  the  story,  crusades  against 
his  wife’s  father,  a  prosperous  textile 
mill  manager.  The  lady  in  question 
is  not  impressed  with  her  spouse’s 
viewpoint  and  there  is  a  good  deal  of 
sulking  on  both  sides.  In  the  end,  of 
course,  her  womanly  nature  comes 
to  the  fore  and — well,  you  know  the 


good  in  the  system.  His  portrait  of 
Mussolini  borders  on  caricature.  It 
occurs  to  one,  without  holding  any 
brief  for  either  Fascism  or  Mussolini, 
that  the  matter  cannot  be  dismissed 
just  like  that.  Intolerance  of  that 
sort  from  one  who  is  so  tolerant  in 
other  respects  detracts  somewhat  from 
the  value  of  the  book,  taken  as  a 
whole.— C.  G.  T. 

In  the  Periodicals 

“The  Isms  Are  .After  .\lc,”  ;iii  article  by 
Kdward  Hunter,  formerly  foreign  correspon¬ 
dent  with  International  News  Service  and 
Consolidated  Press  Association,  occupies  the 
entire  department,  “The  I. ion’s  .Mouth,”  in  the 
July  Harper’s.  Whereas  the  Orientals  couldn’t 
understand  any  reporter  merely  gathering 
facts  without  having  an  axe  to  grind.  Hunter 


rest.  The  newspaper  background  is 
accurate,  but  that  is  to  be  expected, 
since  Mrs.  Etbridge  is,  berself,  a  news¬ 
paper  woman.  Her  husband,  Mark 
F.  Ethridge,  is  vice-president  and  gen¬ 
eral  manager  of  the  Louisville  Courier 
Journal. — C.  G.  T. 

■ 

THERE  is  a  great  scarcity  of  good 
radio  script  writers,  as  any  agency 
man  or  radio  official  will  tell  you.  It 
is  a  specialized  kind  of  writing  and 
information  about  it  has  not  been 
widely  spread.  That  lack,  however, 
has  been  ably  met  by  James  Whipple 
with  the  recent  publication  of  ‘‘How 
To  Write  for  Radio”  (Whittlesey 
House  $3.50) .  This  is  a  comprehensive 
work  that  goes  into  detail  on  the  vari¬ 
ous  types  of  material  in  demand.  It 
not  only  explains  the  technique  em¬ 
ployed  but  illustrates  by  actual  ex¬ 
ample  how  it  is  most  effectively  used. 
The  author  is  in  the  radio  department 
of  Lord  and  Thomas  in  Chicago  and 
lectures  on  radio  at  the  University  of 
Chicago.  He  has  also  been  connected 
with  National  Broadcasting  and 
Columbia. — C.  G.  T. 

■ 

STRANGE  and  exciting  adventures 
have  been  the  lot  of  Carleton  Beals. 
They  have  formed  the  basis  of  nu¬ 
merous  books  and  articles,  the  latest 
of  which  is  ‘‘Glass  Houses”  (Lippin- 
cott  $3.50). 

This  new  volume  is  a  rapid-fire, 
easily  read  account  of  what  he  saw, 
felt  and  thought  during  ten  years  of 
free-lancing.  The  trail  he  took  led 

I  through  Mexico,  Spain  and  Italy  with 
the  emphasis  on  our  Latin-American 
neighbor,  of  which  the  author  is  an 
acknowledged  specialist. 

Mr.  Beals’  enthusiasms  are  many. 
He  likes  odd  p)eople  who  do  out-of- 
the-ordinary  things,  and  he  tells 
about  them  with  gusto.  Strange  dives, 
smoke-filled  and  colorful,  app>eal  to 
him  mightily  and  his  pen  gives  them 
vividness  and  life.  He  writes,  per¬ 
haps  a  little  pompously  and  self-con¬ 
sciously,  about  Italian  art  but  he  is  no 
less  enthusiastic  or  honest  for  all 
that.  Amatory  adventure  claims  a 
good  deal  of  his  attention  in  a  good- 
humored  Rabelaisian  way. 

Those  things  are  by  no  means  all  of 
the  book.  Mr.  Beals  has  plenty  to 
®y  about  politics,  local  and  interna¬ 
tional.  The  fall  of  Carranza  in  Mex- 


(liscovered  that  the  extremist  groups  hack  h(»me 
can’t  comprehend  any  philosophy  except:  “lie 
that  is  not  with  me  is  against  me.” 

July  Commentator  includes  “In  the 
l>y  Frank  l*arker  Stockbridge  whose  news* 
paper  background  has  included  work  on  the 
Buffalo  Express,  \ew  York  Globe,  New  York 
Herald,  an<l  the  Citk'iwwufi  Tinu's-Star. 
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ALL  OTHER  CLASSIFICATIONS 
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Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify 
edit  or  reject  any  copy. 


Nowtpopor  Brokers 

Capable  handling,  buying,  gelling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville.  Mich. 
The  B.  J.  Kingston  Agency,  Est.  1898. 
National  Newspaper  Brokers 
Offices  at  Jackson,  Michigan,  and 
337  W.  5th  St.,  Jacksonville,  Florida. 
NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N. 
Times  Bldg.,  Times  Square,  New  York 


Newspapers  For  Sole 

Daily  at  a  bargain.  Exclusive  daily,  with 
weekly,  in  suuthwestern  city  of  15,000 
and  growing.  Rich  ugricultiiral  sec¬ 
tion  and  new  oil  field.  Has  unopposed 
job  printing  plant,  good  business  at 
good  prices.  Raptors  pay  good  salaries 
and  good  dividends,  business  growing. 
G«)od,  busy  ‘‘ity,  with  assured  future. 
These  papers  and  plant  offered  for 
short  time  at  $100,000.  Must  have  half 
cash.  A  genuine  bargain  at  the  price. 
Ask  us  to  show*  you  figures.  Len  Feigh¬ 
ner  Agency,  Nashville,  Michigan. 


11 

lest 


/hich  U- 
'eatures. 


*W,  Mussolini’s  march  on  Rome,  the 
nature  of  the  relationship  between 
Mexico  and  the  United  States  and  our 
policies  in  Nicaragua  are  explained 
and  discussed  from  the  standpoint  of 
hand  information.  In  Nicaragua 
tile  author  by  various  devices  that 
foad  like  fiction,  managed  to  get 
jnrough  to  General  Sandino,  the  rebel 
leader  who  was  fighting  the  Marine 
occupation.  His  success  resulted  in 
on  exclusive  interview  which  was  the 
tiasis  for  several  magazine  articles. 

.  If  Mr.  Beals  has  any  axe  to  grind 
is  the  one  with  which  he  goes  after 
fascism.  He  finds  little  or  nothing 
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NEWSPAPER  PROPERTY  | 
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Brokerage  Service  g 

NEWSPAPER  APPRAISAL  | 

CORPORATION  g 

L.  Parker  Likely,  Pres.  g 

1707  Times  Bldg.,  New  York  M 


More  money  for  newspapers  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 
Term. 


For  good  new^apers  this  27-yesr  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi- 
dental  Bldg.,  Indianapolia. 


Sitoofloas  Woatod 
Adrartiaiag 


Advertising  Manager  seeks  change.  A  “go- 
getter,”  32,  ideas.  Box  4057,  Editor  A 
Publisher. 


Advertising-Business  Manager,  age  43,  de¬ 
sires  change.  20  years  experience;  ex¬ 
cellent  background  and  record.  Prefer 
city  100,000  or  more.  Box  4048,  Editor 
&  Publisher. 


Advertising-business  manager,  34,  now 
employed,  seeks  change.  Has  reputa 
tion  for  breaking  linage  records.  Last 
paper  managed  showed  900%  increase  in 
less  than  year.  Knows  promotional 
game  from  beginning  to  end.  Forceful 
public  speaker.  College  education,  mar¬ 
ried.  15  gold  bond  recommendations  by 
past  employers  and  as.sociates.  No 
theorist  but  a  go  getter  who  possesses 
leadership  and  unusual  sales  ability. 
Never  discharged.  Box  4068,  Editor 
&  Publisher, 

Classified  Manager  wants  to  contact  pub¬ 
lisher  who  wants  classified  leadersbip. 
Know  how  to  build  classified  by  sound 
methods;  direct  classified  workers  by 
selling,  not  telling.  Experience  gained  in 
cities  up  to  population  .  .  . 

keen  .  .  .  competitive  fields.  Not  a 

’’miracle  man’’  but  rather  a  proven 
executive,  capable  of  converting  tireless 
effort  into  sound  linage.  Rigid  Investiga¬ 
tion  of  my  record  cheerfully  welcome. 
Box  4058,  Editor  &  Publisher. 


Situations  Wanted 
GrenUtion 


Circulation  Manager  desires  correspondence 
with  publisher  considering  change.  Morn¬ 
ing  and  evening  experience.  Christian. 
References  unexcelled.  Available  now. 
Box  4017,  Editor  &  Publisher. 


Circulation  Manager  experienced  in  all 
phases  of  Home  Delivery.  Ten  years 
with  two  leading  dailies.  Excellent 
references.  Box  3994,  Editor  A  Pub¬ 
lisher 

Circulation  Manager  ■ — ■  Experienced  in  all 
phases  of  work.  Expert  in  carrier  or- 
gaiiizutioii  and  promotion.  Hard 
worker.  Practical  Ideas.  Economical 
methods.  Excellent  references.  Box 
4062,  Editor  &  Publisher. _ 


Situations  Wanted 
Editorial 


A  sober,  well  educated  married  man,  27  years 
old,  willing  to  work  his  head  off  wants 
position.  Just  finished  two  years  as  edi¬ 
tor  and  reporter  on  daily  in  small  city. 
Will  invest  in  right  place.  Chas.  D. 
Brown,  7th  and  Central,  Kansas  City,  Mo. 


As  assistant  in  editorial  or  public  rela¬ 
tions  department,  by  experienced  refer¬ 
ence  librarian  and  researcher,  with  New 
York  newspaper  and  magazine  back¬ 
ground.  Expert  paper  reader  for  news 
and  features  suggestions ;  knowledge  of 
public  relations,  house  organs;  read  proof, 
edited  indexes.  Good  references.  Box  4071, 
Editor  &  Publisher. 


Editor  or  Publisher — 40  years  old,  18  years’ 
varied  experience,  including  5  years  as 
editor  of  Metropolitan  daily.  Capable  of 
improving  your  product;  interested  in 
proposition  paying  upwards  of  $10,000 
a  year,  or  commensurate  stock  deal.  Box 
2984,  Editor  &  Publisher. 

Experienced  desk  and  street  worker. 
Three  years’  managing  editor  South¬ 
eastern  Daily.  Write  editorials.  Twenty- 
six.  married,  college  background.  Box 
4063.  Editor  &  Publisher. 


I’m  26,  Princeton  graduate,  four  years’  ex¬ 
perience  in  reporting,  rewriting,  and  now 
profitably  employed  as  an  editor  on  metro¬ 
politan  picture  desk.  Having  some  money, 
would  like  to  assist  small  town  publisher 
contemplating  retirement.  Box  4044,  Edi¬ 
tor  A  Publisher. 


I’m  betting  qualifications  in  18  years  as 
editor,  reporter,  plus  moderate  wage, 
will  please.  Box  4042,  Editor  &  Publisher. 


Situations  Wanted 
General  &  Administrative 


General  and  Administrative  —  Experienced 
executive  seeking  position  as  publisher, 
assistant  publisher  or  business  manager. 
.Served  as  assistant  publisher  and  adver¬ 
tising  director  for  15  years.  Wide 
acquaintance  among  advertising  agencies 
and  general  advertisers.  Excellent  ref- 
«‘renees.  Box  4067,  Editor  &  Publisher. 

“Results”  Manager.  Accurate  modem  ac¬ 
counting  and  office  management  are  vitally 
necessary,  but  they  will  not  make  your 
business  grow.  Growth  comes  only  from 
constant  planning  and  execution  of  sales 
and  promotion  ideas  following  a  con¬ 
tinuous,  definite  analysis  of  your  field  and 
constant  training  of  your  selling  person¬ 
nel  in  both  advertising  and  circulation 
departments.  This  should  be  augmented 
by  every  day  creation  of  good  will  in  im¬ 
portant  business  and  civic  circles  of  your 
city.  Knowing  how  te  accurately  analyse 
potentials  of  field  and  how  to  create  pro¬ 
motion  and  sales  plans  adapted  to  its 
needs  are  secrets  of  substantial  progress 
made  by  many  newspapers  in  past  decade. 
Possibilities  of  research  in  newspaper 
field  are  as  yet  little  understood  by  many 
publishen.  If  you  have  a  prospective 
managerial  vacancy,  ask  me  to  refer  you 
to  many  well  known  publishers  who  are 
familiar  with  my  record  for  increasing 
profits.  Desire  permanent  connection 
sound  newspaper  in  city  of  under  300,000. 
Salary  proportionate  to  field  and  future 
results.  Address  Box  4045,  Editor  &  Pub¬ 
lisher. 

Young  man  with  unusual  experience  wants 
connection  with  smaller  metropolitan 
paper  in  managerial  rapacity  or  with 
small  city  newspaper  as  publisher.  Ex¬ 
perienced  in  all  phases  including  busi¬ 
ness,  circulation  and  editorial.  Can 
supervise  mechanical  operations,  in¬ 
cluding  press  and  stereotype.  Have 
surcessfully  handled  labor  difficulties. 
Can  audit  and  supervise  books  and  rec¬ 
ords.  Have  been  trained  in  newsi)aper 
analysis  and  can  follow  through.  Col¬ 
lege  graduate,  age  30,  married.  Ten 
years’  experience  in  newspaper  work. 
Ijist  three  years  general  manager  of 
small  metropolitan  paper.  Would  like 
opportunity  to  discuss  connection  that 
will  be  investment  toward  future.  Box 
4070,  Editor  &  Publisher. 


Situations  Wanted 

Mechanical 

Printer-operator  wants  job,  2  yoiws' 
iTif**;  doesn’t  want  “all-anmnd’ 

t'xpori- 

coun- 

try  jidi.  J.  Kadnvic,  Box  154. 
ton.  Tenn. 

I.exing- 

Sales  and  Service  rep.  desires  position  on 
Pacific  Coast  where  he  is  well-known  in 
newspaper  field.  Know-s  mechanical 
side  of  newspaper  production  in  all  of 
its  ramifications.  Past  12  years  sales 
engineer  for  large  rubber  and  press 
manufacturers  in  East.  Uiv.  Box  4064, 
Editor  &  Publisher. 


Presses  &  Machinery  For  Sale 


For  Sale;  24  page,  3  deck,  2  plate  wide 
Goss  straightline.  Cut-off  21%  in. 
equipped  with  Sprague  Automatic  Con¬ 
trol,  and  Plate  making  machinery.  Can 
he  seen  in  operation.  Box  4061,  Editor 

&  Publishj^r.  _ _ _  _ 

Ludlow  equipment  in  good  condition— cash. 
Daily  Independent,  Anderson,  S.  C. 


Photo-Engraving  Equipment  For  Sale 


Engraving  Equipment.  Tasope  low  cost, 
guaranteed  Photo-Engraving  equipment 
makes  fine  newspaper  halftones,  line 
cuts.  Flaherty,  Antioch,  Calif. 


Photo-engraving  Equipment  and  Metala 
E.  T.  8ULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  111. 


Mechanical  Equipment  Wanted 


Wanted — Second-hand  Rotary  Press  thirty- 
two  page  rapacity.  22%  inch  cut-off 
preferred.  Box  4060,  Editor  &  Pub- 
lishtT. 


NEWSPAPER 

PROPERTIES 


Bought,  Sold  and  Appraised 


All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

350  Madison  Ave.  New  York 

Business  Established  in  1899 
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SHOP  TALK  AT  THIRTY 


WE  HAVEN’T  got  anybody  in  Amer¬ 
ican  newspaper  work  who  pre¬ 
cisely.  or  even  approximately,  fills  a 
spot  like  that  occu¬ 
pied  by  H  a  n  n  e  n 
Swaffer  in  London. 
Not  even  Pegler  hits 
as  his  high  spots  the 
level  of  irritation 
Swciffer’s  cruising  altitude. 


Swaffer 
Twitches 
a  Munle 


This  Probe 
Unlikely 
for  Some  Time 


that 


Swaffer  goes  back  to  Northcliffe’s 
heydey  and  there  is  nothing  in  the 
British  cosmos  which  hasn't  felt  his 
jabs. 

In  his  column  in  World's  Press 
News.  London,  for  June  23,  he  picks 
up  a  loose  end  of  a  story  that  E.  &  P. 
mentioned  several  months  ago.  His 
lead  is  “When  exactly  was  it  that  the 
British  press  was  muzzled?”  If  you 
ask  that  question  of  any  British  jour¬ 
nalist  visiting  the  U.  S.  A.,  he’ll  in¬ 
dignantly  deny  that  there  is  any  muz¬ 
zle.  or  any  question  of  a  muzzle,  but 
Swaffer  digs  up  a  couple  of  circum¬ 
stances. 

He  examines  a  copy  of  “Low, 
Again,”  latest  collection  of  reprints  of 
London’s  foremost  cartoonist.  Low,  of 
the  Evening  Standard,  and  finds  that 
the  last  cartoon  in  which  Adolf  Hitler 
was  a  central  character  api}eared  on 
Nov.  19,  1937.  In  this.  Lord  Halifax 
is  depicted  as  being  shown  by  Hitler 
the  hunting  trophies  which  he  is  sup- 
p>osed  to  have  gone  to  Berlin  to  see. 
The  cartoon  showed  an  empty  space 
on  the  walls  for  the  head  of  the 
British  Lion  and  other  trophies  which 
Der  Fuehrer  seemed  bent  on  collect¬ 
ing.  and  Swaffer  suggests  that  Low 
didn’t  know  that  one  of  the  spaces 
was  reserved  for  his  own  head. 

According  to  Swaffer,  no  prominent 
British  newspaper  has  since  that  date 
published  a  cartoon  on  Herr  Hitler. 

On  Feb.  23,  1938,  Low  had  his  last 
caricature  of  Mussolini;  now,  accord¬ 
ing  to  Swaffer,  his  cartoons  picture 
an  imaginary  dictator  labeled  “Muz¬ 
zier.” 

As  late  as  May,  Swaffer  further 
reports.  Low  drew  for  Ken,  of  Chi¬ 
cago,  an  anti-Fascist  cartoon  includ¬ 
ing  both  Der  Fuehrer  and  II  Duce — 
but  Swaffer  couldn’t  buy  a  copy  of 
Ken  in  England!  That  issue  wasn’t 
being  sold. 

So  concludes  the  gadfly,  “We  have 
lost  the  'Freedom  of  the  Seas’  and 
the  'Freedom  of  the  Press’ — ^both  in 
the  last  few  months.  And 
to  be  proud  of  it!” 

How  the  silencer  was  applied,  the 
witness  doesn’t  say.  But  it  is  prob¬ 
ably  true  that  the  German  pres.s 
warnings  last  autumn  didn’t  fall  on 
deaf  Cabinet  ears.  Chamberlain  may 
not  have  regarded  a  “freedom  of  the 
press.”  expressed  in  terms  of  car¬ 
toons  criticising  aggressive  neighbors, 
as  balancing  the  scales  against  the 
tons  of  explosives  those  neighbors 
might  dump  on  London,  if  sufficiently 
annoyed. 

Swaffer's  observations  are  given 
fresh  news  value  by  this  week’s  report 
that  France  has  warned  Tokyo  against 
Japanese  press  criticism  of  La  Re- 
publique.  And  other  news  from 
French  Indo-China  indicates  that 
France  isn’t  sitting  in  the  game  with 
a  handful  of  white  chips.  The  out¬ 
look  is  stormy  for  editors  who  want 
to  guide  public  opinion  on  foreign 
affairs. 

Democracies  and  dictatorships  alike 
are  senstive  to  what  is  said  about 
them,  and  with  electricity  able  to 
carry  both  news  and  pictures  in¬ 
stantaneously  across  oceans,  there 
isn’t  any  chance  for  the  healing  power 
of  time  to  take  effect. 


we  seem 


By  ARTHUR  ROBB 


WE  DON’T  LOOK  for  much  enthu¬ 
siasm  among  American  editors  and 
publishers  for  the  New  York  Daily 
News'  suggestion  that 
our  own  press  be 
thoroughly  investi¬ 
gated.  We  doubt 
also  that  either  Con¬ 
gress  or  the  Execu¬ 
tive  Department  care  to  get  into  such 
a  tangle  in  this  election  year,  1938. 
And  we  can’t  agree  with  the  Daily 
News  that  there  is  very  much  to  in¬ 
vestigate,  despite  the  alluring  leads  it 
hands  the  potential  probers. 

Putting  its  own  neck  out,  the  News 
calls  attention  to  the  fact  that  it  is  a 
potent  suppoiler  of  the  New  Deal, 
while  the  allied  Chicago  Tribune  is 
the  leading  sword -wielder  for  the 
New  Deal  opposition.  It  suggests  that 
there  are  some  screwy  financial  set¬ 
ups  and  relationships  the  revelation 
of  which  might  be  useful  and  en¬ 
lightening.  The  Daily  News  may  be 
correct  in  this;  we  doubt  that  more 
than  10  per  cent,  at  most,  of  the 
coimtry’s  newspapers  would  be  of 
any  interest  to  the  most  hostile 
prober,  and  there  is  little  concerning 
the  remaining  10  per  cent  that  is 
either  discreditable  or  beyond  the 
surmise  of  a  shrewd  observer  with¬ 
out  benefit  of  Uncle  Sam’s  detectives. 

Put  the  present  press  criticism  to 
one  side.  It  is  transitory,  like  many 
other  elements  of  our  present  political 
and  economic  arrangements;  all  of 
them  will  eventually  shake  down  into 
a  structure  under  which  men  can 
work  and  capital  can  work,  with  pros¬ 
pects  of  earnings  for  both.  The  press 
which  is  now  taking  the  brunt  of  the 
liberal  fire  seems  to  be  on  the  un¬ 
popular  side.  It  is  probably  further 
from  the  eventual  solution  of  our  dif¬ 
ficulties  than  is  the  Daily  News  and 
some  of  its  New  Deal  colleagues;  but 
mark  this,  its  influence  25  years  from 
now  will  be  considered  just  as  im¬ 
portant  as  that  of  the  present  advo¬ 
cates  of  social  and  economic  reform. 

Anyone  familiar  with  our  news¬ 
paper  and  political  history  can  pre¬ 
dict  with  fair  certainty  that  10  years 
from  now  the  Chicago  Tribune  and 
the  New  York  Daily  News  will 
neither  be  in  exactly  the  same  rela¬ 
tionship  as  today  with  the  rest  of  the 
field,  nor  exactly  the  same  political 
distance  from  each  other. 

As  a  long-range  proposition,  we 


Gol  Reporter 
Asked 

the  Question 


believe  the  Daily  News  is  right  in  ad¬ 
vocating  that  the  public  should  know 
all  about  newspaper  ownership.  We 
believe  it  should  also  be  informed  on 
newspaper  profits  and  sources  of  in¬ 
come.  The  Gannett  Newspapers,  some 
of  the  Hearst  corporations,  and  the 
Chicago  Daily  News,  among  others, 
now  publish  annual  balance  sheets  and 
there  isn’t  any  sound  public  reason 
why  all  should  not. 

They  don’t  now,  because  most  news¬ 
papers  are  purely  private  enterprises, 
with  no  financial  responsibility  out¬ 
side  of  their  own  small  stockholder 
groups.  The  proposal  will  be  instinc¬ 
tively  resisted  by  most  publishers 
with  nothing  to  conceal,  but  we  can 
see  plenty  of  good  in  doing  business 
completely  in  the  open. 


A  BOSTONIAN  calls  attention  to  an 
omission  which  he  regards  as  sig¬ 
nificant  in  last  week’s  editorial  “In 
Repudiation.”  It  dealt, 
you  may  remember, 
with  the  reporter 
who  asked  J ohn 
Roosevelt  on  his 
wedding  day  “how 
many  hours  he  expected  to  sleep  that 
night?”  and  suggested  that  an  appro¬ 
priate  retort  would  have  been  a  punch 
to  the  jaw.  Our  Boston  correspon¬ 
dent  said  that  he  heard  Mr.  Roose¬ 
velt  entertained  such  an  idea,  but 
didn’t  act  on  it  because  his  ques¬ 
tioner  was  a  lady. 

In  preface  to  our  succeeding  re¬ 
marks,  let  it  be  recorded  that  we  re¬ 
gard  most  ladies  of  the  press  with 
abundant  respect.  The  good  ones 
don’t  need  a  handicap  from  the  best 
of  male  newspaper  workers,  but  there 
is  a  minority  which  never  gets  any 
deeper  into  journalism  than  aping 
traditional  profanity  and  asking  fool¬ 
ish  questions.  It  was  a  girl  reporter, 
we  are  told,  who  recently  asked  the 
Zog  sisters  whether  the  Albanians 
were  white  people.  And  it  was  an¬ 
other  young  lady,  years  ago,  who 
asked  the  present  Duke  of  Windsor 
an  exceedingly  personal  question  con¬ 
cerning  his  anatomy. 

Maybe  the  girls  are  contemplating 
a  book  of  journalistic  adventure.  Be¬ 
tween  the  hard  covers  of  a  book 
they  can  ask  all  the  questions,  answer 
them  too,  without  undue  peril  of 
libel  or  of  the  public  or  parental  cen- 


AMBITIONS 

(Excerpt  from  letter  to  his  sister,  Mrs.  Hope  K.  W.  Churchman  of  Garden 
City.  N.  Y.,  by  Henry  Edward  Warner,  author  of  “Songs  of  the  Craft,”  orig¬ 
inally  a  weekly  feature  in  Editor  &  Publisher,  and  champion  of  attack  on 
primary  causes  for  the  correction  of  highivays  slaughter  and  kidnapping.) 


Odds  bods!  .  .  .  Some  day  I’ll  have  a  column  in  some  paper  that  will 
let  me  eternally  rebel  against  the  acceptance  of  inevitables — such  as  that 
kids  must  be  kidnapped  and  slaughtered  by  motor  vehicles,  and  parents  must 
cooperate  to  the  end  that  nobody  will  be  anybody’s  else’s  keeper — or  any¬ 
body’s  else  as  you  will.  I  don’t  care.  I  also  split  infinitives  and  hang 
prepositions  when  it  helps  emphasis.  But  here’s  what  I  really  want  .  .  . 

1  wanta  do  a  column  for  a  paper  that  is  rend; 

I  wanta  bleed  for  something  as  no  other  guy  has  bled; 

I  wanta  rave  and  tear  my  hair,  provided  I  can  grow  it; 

I  wanta  have  a  point  of  view  so  everyone  will  know  it. 

I  wanta  be  a  guy  that  sees  the  holes  in  thought  sophistic; 

When  any  wrong  is  being  done  I  wanta  get  phlogistic; 

I  wanta  hammer  sin  like  Nation  wrecked  the  Kansas  joints^ 

And  make  my  words  so  plain  they’ll  need  no  exclamation  points!  .  .  . 

In  brief,  I  wanta  be  the  guy  that  borrows  people’s  ears 

And  speaks  in  words  they  understand,  so  everybody  hears; 

And  then  I  want  the  world  to  say,  when  my  hearse  passes  by: 

“He  may  have  been  peculiar,  but  he  was  an  earnest  guy!” 

And  then  ...  I  wanta  hear  myself  announced  at  heaven’s  door: 

“He  done  his  damndest,  Peter;  angels  could  have  done  no  more!” 


Promotion 


sorship  that  would  be  visited  on  the 
slightest  newspaper  hint  of  the  same 
stuff. 

As  journalism,  the  question 
of  John  Roosevelt  was  completely 
futile,  and  worse.  It  was  an  offense 
to  every  other  reporter  on  the  story 
it  may  have  added  another  stick  to 
the  resentment  the  President  bears 
against  newspapers;  it  certainly  of¬ 
fended  decent  people  wherever  the 
story  was  printed — which  wasn’t 

widespread. 

Newspapers  can’t  get  along  without 
enterprise  and  ingenuity  on  the  news 
front  line,  but  every  reporter  ought 
to  know,  as  most  of  them  do,  that 
this  democratic  nation  has  conven¬ 
tions  which  must  be  respected.  Ibe 
movies  and  the  radio  have  had  dem¬ 
onstrations  of  public  resentment,  and 
that  newspapers  have  had  so  few  of 
them  is  strong  testimony  to  their 
general  good  taste.  It  is  ridiculous 
that  an  inexperienced  reporter  should 
be  permitted  to  expose  them  to  an¬ 
other  dose  of  undeserved  criticism 
for  a  question  that  a  man  wouldn’t 
ask  his  own  brother,  except  with  a 
grin  that  cut  off  the  interrogation 
point. 

*  •  * 

AT  THE  RISK  of  overemphasizing 
British  correspondence,  we  mi^t 
note  a  sequel  to  a  piece  we  had  some 
weeks  ago.  The  Lon- 

"Poison"  ^on  Sunday  Pictorial 
paid  $25,000  for 
Compton  Macken 
zie’s  “The  Windsor 
Tapestry,”  presum¬ 
ably  a  sympathetic  biography  of  the 
Duke,  sent  Mackenzie  his  check,  and 
then  used  most  of  its  Sunday  diow 
window  to  tear  the  book  to  pieces. 
Rejection  was  based  upon  some  chap¬ 
ters  dealing  with  the  early  Georges 
of  England  and  letting  an  unholy  light 
shine  upon  their  memories.  Tbe 
Sunday  Pictorial’s  blast  looked  like 
the  book’s  death  sentence  as  a  news¬ 
paper  serial. 

A  couple  of  weeks  ago,  the  Sunday 
Dispatch  announced  that  it  had  paid 
Mr.  Mackenzie  $6,000  for  a  series  of 
articles,  presumably  based  on  the 
same  manuscript,  and  its  promotion 
of  the  serial  smacked  its  Sabbath-day 
rival  hard  between  chin  and  fort' 
head. 

Financial  relationships  between  the 
newspapers  of  London  are  somewhat 
complex,  but  there  appears  to  be  s<mie 
proprietary  kinship  between  these 
Sunday  newspapers  with  such  diver¬ 
gent  editorial  standards.  Sunday  Pk 
torial  Newspapers,  Ltd.,  and  Daily 
Mirror  Newspapers,  Ltd.,  own  some 
322,095  shares  of  the  2,500,000  ordi' 
nary  (common)  shares  of  Daily  Mail 
and  General  Trust,  Ltd.  According 
to  the  1938  Stock  Exchange  Year' 
book  (London),  Daily  Mail  and  Gen 
eral  Trust,  Ltd.,  owns  a  “substantial 
percentage’’  of  the  stock  of  Associated 
Newspapers,  Ltd.,  which  owns  the 
Sunday  Dispatch.  Other  authorities 
say  that  Daily  Mail  and  General 
Trust,  Ltd.,  holds  4,318,000  of  the  12,- 
000,000  deferred  shares  of  Associated 
Newspapers,  Ltd.  It  is  also  reported 
that  the  Daily  Mirror  and  Sunday 
Pictorial  hold  between  them  another 
270,340  shares  of  Associated  News¬ 
papers. 

If  you  can  follow  that,  it  seems  to 
work  out  that  Sunday  Pictorial,  which 
rejected  the  Mackenzie  book  as  re¬ 
flecting  upon  the  honor  of  the  throw, 
owns  a  big  piece  of  the  Sunday  Dis¬ 
patch,  which  regards  the  book  as 
capable  of  digestion  by  its  fairly  lar^ 
segment  of  the  British  reading  public 
George  III  has  been  dead  a  long  tin*. 
and  we  don’t  think  even  the  Amer¬ 
ican  twisters  of  the  lion’s  tail  co^ 
get  much  circulation  out  of  tossii< 
his  bones  in  the  air.  Our  hunch  # 
that  the  $31,000  could  have  been  bet¬ 
ter  spent. 


composing  room  superintendent  tells  how 


'Although  our  advertising  voiume  has 
been  down  and  wages  have  been  in¬ 
creased,  we  have  been  able  to  save 
more  than  the  increase  in  wages.  If 
we  had  had  a  greater  volume,  the 
figures  would  be  even  better. 

"I  am  sending  this  on  to  you  because  I 
am  very  happy  over  our  fine  showing 
during  the  past  year,  and  it  could  not 
have  been  accomplished  without  the 
Model  G-s.m.  Intertypes." 

(Name  and  complete  letter  on  request) 
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CURB  COSTS  when  volume  drops 

T  IS  NOT  EASY  to  earn  profits  for  a  newspaper  when  costs 
ire  soaring  and  the  advertising  volume  is  falling  off.  The 
ibove  quoted  comments  from  a  composing  room  super- 
ntendent,  therefore,  should  be  of  interest  to  all  newspaper 
)ublishers  and  business  managers.  It  is  also  worth  noting, 
ncidentally,  that  this  particular  newspaper  had  never  be- 
bre  used  Intertypes. 

The  net  of  it  is  that  modern  Streamlined  Intertypes 
»y  for  themselves  out  of  savings  within  a  comparatively 
on  time,  after  which  the  savings  effected  are  clear  profit, 
‘oof  of  this  fact  is  not  confined  to  statements  like  the 
j>ne  reproduced  above;  it  is  apparent  also  in  the  large 


number  of  four-deck  Intertypes  which  have  been  pur¬ 
chased  during  recent  months.  It  is  also  significant  that 
many  newspapers  have  bought  their  first  Intertypes  dur¬ 
ing  these  times;  and  that,  almost  invariably,  each  initial 
order  is  quickly  followed  by  a  repeat  order. 

Modern  Intertypes  are  designed  to  meet  present-day 
requirements. . . to  help  offset  the  ever-increasing  cost  of 
newspaper  production.  Equipped  with  the  latest  profit¬ 
earning  auxiliary  features,  including  Intertype  six-pocket 
mold  disk,  two-letter  display  matrices,  automatic  quad- 
.  ding  and  centering  device,  and  the  Mohr  Intertype  saw, 
these  machines  will  save  time  and  help  to  curtail  costs  in 
any  newspaper  composing  room.  Write  for  printed  matter 
to  Intertype  Corporation,  Brooklyn,  N.  Y. 
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Step  Ahead  with  Streamlined  INTERTYPES 


Equipment  Review  of  Editor  &  Publisher,  July  9,  1938 
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7  How  "It 


Can  Be  Done "  By  Small  Daily 

Producing  a  Paper  Efficiently  at  Low  Cost  Requires  Good 
Machinery  Kept  in  Good  Condition  and  Real  Printers 
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the  Olean  Times-Herald,  is  very 
proud  of  its  employes  and  its  equip¬ 
ment  and  it  should  be,  for  few  cities 
the  size  of  Olean 
(23,000)  can  pro¬ 
duce  as  large  and 
good  a  news¬ 
paper  so  easily. 

The  Times- 
Herald  is  an 
eight  -  column 
paper  and  the 
minimum  num¬ 
ber  of  pages  is 
fourteen.  How¬ 
ever  that  num¬ 
ber  of  pages  is 
printed  as  a  rule 
only  on  Satur¬ 
day  and  possibly  Monday.  Our  loads 
come  on  Wednesday,  TTiursday  and 
Friday— and  by  loads  we  mean  papers 
up  to  44  pages —  (24  to  30  pages  are  a 
common  occurence.) 

We  do  not  know  how  large  a  daily 
paper  we  could  print — we  have  never 
been  to  our  capacity  yet.  It  seems  the 
larger  the  paper  the  earlier  it  goes 
to  {Hess— and  right  here  is  something 
to  ponder  over  as  we  go  to  press  at 
1:30  p.  m.  with  the  first  edition  which 
contains  every  advertisement.  We 
very  rarely  “railroad”  an  ad. 

"Pinch  Hlfters"  Trained 
Of  course  some  of  our  methods  in 
producing  large  papers  at  a  minimum 
cost  will  make  the  wise  ones  shake 
their  heads,  but  the  writer  is  fully 
convinced  we  are  right.  Others  can 
talk  of  what  they  save  by  doing  so 
and  so — but  do  they? 

We  operate  eight  type  setting  ma¬ 
chines — but  listen  to  this:  one  man 
operates  two  of  these  machines  which 
are  used  for  heads  and  straight  mat¬ 
ter;  two  of  the  machines  are  ad 
machines  which  are  usually  run 
hy  one  operator,  and  four  days  a 
week  one  of  the  other  machines  is 
dark.”  Our  regular  machine  force 
consists  of  five  daytime  and  one 
•tight  operator  on  straight  matter  and 
one  man  on  ads. 

In  our  ad  composing  room  we  use 
SIX  floor  men  on  heavy  days  and  down 

(to  three  on  the  light  days.  Seven  of 
our  men  are  both  operators  and  floor 
•nen  which  allows  us  to  switch  them 
to  fill  the  gap  caused  by  the  five  day 
week. 

One  foreman,  one  makeup  man,  a 
machinist  and  four  apprentices,  two 
proof  readers  in  addition  to  the  super¬ 
intendent  is  the  composing  room  force. 
However,  this  is  not  a  one  man  plant, 
•or  if  any  key  man  is  not  able  to  be 
on  the  job,  through  sickness,  accident, 
'•arations,  etc.,  we  have  trained  others 
io  “pinch  hit”  for  him.  Our  machinist 
is  invaluable.  He  was  a  thoroughly 
^ined  machinist  before  he  became 
s  printing  office  machinist.  He  can 
do  anything  in  the  machinist  line  and 
can  also  set  a  good  string  of  type  when 
called  upon  to  do  so. 

No  "Slap-Bang"  Methods 
The  foreman  “marks  up”  all  the 
sets  all  the  society  page  heads 
and  a  few  flare  lines  on  a  line  casting 
tmachine  in  addition  to  keeping  all 
ine  ads  moving  and  answering  a 
ihousand  questions.  A  big  job  but  he 


N.  G.  Steltx 


By  N.  G.  STELTZ 

Production  Manager  and  Mechanical  Superintendent, 
Olean  (N.  Y.)  Times-Herald 


likes  it  and  handles  it  easily — and 
mighty  well. 

The  makeup  is  handled  by  one  man 
and  an  apprentice.  Of  course  on  very 
heavy  days  we  “help  out”  with 
another  man  or  an  apprentice.  How¬ 
ever  20  to  26  pages  is  only  play  for 
the  makeup  man  and  apprentice.  And 
don’t  forget  this  includes  about  a 
page  of  classified  ads  to  be  classified. 

Right  here  I  want  to  state  that  a 
look  through  our  i>aper  will  convince 
you  that  “slap  bang”  methods  are 
not  used  here.  Everything  must  be 
done  correctly — nothing  is  just  “good 
enough.”  There  is  no  place  in  this 
organization  for  a  “blacksmith” — ^we 
pay  for  and  get  the  production  of  real 
printers. 

There  are  a  great  many  reasons 
why  we  are  able  to  produce  such  a 
large  paper  with  such  a  small  force 
of  men.  However,  system,  equipment 
and  competent,  happy,  contented  em¬ 
ployes  are  the  biggest  factors. 

EtBeleney  Is  Keynote 

Our  display  advertisement  depart¬ 
ment  (on  the  first  floor)  is  really  a 


part  of  the  display  ad  composing  room 
(on  the  second  floor)  as  we  have  an 
“oi>en”  or  two-way  phone  system, 
which  permits  conversation  between 
the  two  rooms  instantly — just  as 
though  both  parties  speaking  were  in 
the  same  room — the  conversation  can 
be  heard  and  answered  25  feet  or  more 
away  from  the  receiver  which  is  also 
the  transmitter.  In  addition  to  this 
we  have  a  dumb  waiter  between  the 
advertising  and  composing  rooms  to 
carry  copy,  mats  and  proofs.  This 
deijartment  deserves  a  lot  of  credit 
in  the  way  it  handles  copy.  If  an  ad 
comes  in  written  all  over  a  sheet  of 
wrapping  paper,  it  is  rewritten  on  a 
typewriter  and  made  presentable  to 
the  composing  room.  Also  many  of 
our  ads  are  designed  and  written  in 
the  advertising  department  and  when 
sent  to  the  composing  room  it  takes 
only  a  few  minutes  to  prepare  them 
for  the  compositors.  TTiey  have  a 
well  enforced  deadline  on  advertising 
copy.  All  ads  are  in  the  day  before 
publication.  This  saves  the  composing 
room  plenty  of  money. 


View  of  the  makeup  department.  The  makeup  tables  are  the  Times-Herald's  own  design. 
The  top  bins  contain  column  rules.  The  racks  below  contain  every  column  width  of 
leads  and  slugs  as  well  as  all  sizes  of  cut  off  rules.  One  of  these  tables  (handy  to  all) 
is  loaded  with  short  "fillers"  from  three  lines  to  four  inches  long  as  well  as  iron  news¬ 
paper  base.  The  top  rack  contains  the  "ad  space  fillers."  On  the  bottom  are  bins  to 
receive  galleys  when  emptied. 


In  our  ad  composing  room  we  use 
type  from  machines  operated  from  a 
r  key  board  only — all  display  lines  are 
set  by  hand  in  hand  type.  This  room 
contains  a  strip  casting  machine,  two 
typesetting  machines,  saws,  rotary 
mitering  machine,  abundant  supply  of 
hand  type,  ad  correcting  table,  ma¬ 
chine  dump,  slug  casting  machine, 
foreman’s  desk  and  six  admen’s 
makeup  tables  of  our  own  design. 
The  room  is  laid  out  so  that  the  ad 
operators  can  talk  to  the  markup 
man  without  leaving  the  machine. 
These  operators  dump  their  takes  side 
of  the  markup  man.  Elach  floor  man 
comes  to  the  markup  man  for  ads  to 
complete.  He  gives  them  the  ad,  the 
machine  composition  and  the  cuts 
without  leaving  his  desk,  and  can  see 
every  man  in  the  room  at  all  times. 
There  is  no  commotion,  no  guessing. 
Everything  is  fool  proof.  The  instruc¬ 
tions  for  setting  the  ad  are  marked 
on  the  copy  for  the  machine  operator 
as  well  as  the  display  lines  for  the 
floor  man.  Of  course  it  is  impossible 
to  mark  every  line  correctly — but  our 
operators  and  floor  men,  when  need 
be,  know  how  to  use  their  heads. 

Apprentices  Make  Corrections 

Apprentice  boys  make  all  correc¬ 
tions.  When  an  ad  is  corrected  and 
ready  for  the  forms  it  is  placed  an  a 
convenient  table  for  the  makeup  men. 
There  are  no  questions  to  be  asked — 
if  the  ad  is  on  the  table  it  is  O.  K.  to 
go.  If  not  there  well,  it  just  isn’t 
ready. 

The  admen’s  makeup  tables,  as 
stated  above,  are  our  own  design. 
Each  table  will  hold  two  complete 
pages,  if  necessary.  Above  the  back 
of  each  table  is  a  double  depth  lead 
and  slug  bank  holding  480  povmds 
of  lead  and  slugs,  cut  from  4  to  25 
ems  as  well  as  several  odd  sizes.  There 
are  double  boxes  for  those  that  are 
used  frequently.  These  lead  and  slug 
banks  hold  much  more  than  those 
ordinarily  used,  but  the  main  feature 
of  these  cases  is  that  the  small  sizes 
start  on  the  right  instead  of  the  left; 
this  is  only  common  sense  as  most 
every  printer  is  right  handed  and  can 
easily  reach  the  size  mostly  used 
with  his  right  hand. 

These  ad  makeup  tables  are  placed 
so  that  a  form  truck  can  be  placed 
between  them,  forming  an  extension 
to  the  table  as  they  are  both  the  same 
height,  permitting  the  ad  man  to 
assemble  a  full  page  ad  right  at  his 
table  with  all  his  material  handy  and 
the  form  truck  not  in  the  way  of 
others. 

In  designing  this  ad  room  every 
care  was  taken  to  have  abundance 
of  heat,  light  and  ventilation  with 
several  electric  fans  to  cool  the  room 
in  the  summer.  In  the  illustration 
shown  you  will  probably  notice  some¬ 
thing  very  unusual  in  a  printing 
office — Venetian  blinds.  We  wanted 
the  light  without  the  direct  rays  from 
the  sun  and  this  was  the  answer. 


Another  view  of  the  ad  composing  room  showing  single  trucks  as  wall  as  a  double  truck 
between  the  ad  makeup  tables;  also  one  of  the  saws  showing  a  waste  chute.  All  waste 
material  slides  into  this  box  automatically  instead  of  going  down  the  small  chute  in  the 

tear. 


Many  Steps  Saved 

To  the  left  of  the  picture  showing 
a  few  of  our  straight  matter  machines 
is  the  dump  and  the  correcting  bank. 
Notice  the  position  of  this  dump — 
each  operator  is  within  a  few  feet  of 
(Continued  on  page  VIII) 
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First  Coast  Medianicai  Conterence 
Studies  Coior,  Use  ot  Narrow  Rolis 


Hearsf  Dailies  on  Coast  Effected  $30,000  Annual  Saving  by 
Reducing  Paper  Width — Group  May  Expand 


By  KEN  TAYLOR 


THE  INAUGURAL  meeting  of  the 
Southern  California  Mechanical 
Conference,  held  in  mid-Jime  at  the 
Hollywood  Knickerbocker  Hotel,  Hol¬ 
lywood,  closed  with  enthusiasm  at 
high  pitch  as  delegates  weighed  the 
value  of  discussions  and  suggestions 
touching  all  phases  of  newspaper  me¬ 
chanical  work.  Attendance  approached 
the  100  mark  from  large  and  small 
papers  from  a  territory  extending 
from  Santa  Barbara  to  the  Mexican 
border. 


Publishers  Manchester  Boddy,  Los 
Angeles  Daily  and  Evening  News,  and 
Harlan  G.  Palmer,  Hollywood  Citizen- 
News,  sounded  the  keynotes,  express¬ 
ing  the  hope  that  solutions  of  prob¬ 
lems  would  help  lead  to  production 
of  better  newspapers  and  closer  un¬ 
derstanding  between  the  creative  and 
production  departments  of  printing 
establishments. 


While  no  formal  papers  were  pre¬ 
sented,  a  steady  stream  of  topics  were 
brought  up  from  the  floor  and  from 
the  chair  for  round  table  inspection. 
The  sessions  considered  such  subjects 
as  color  printing,  the  use  of  narrow 
paper  rolls,  bleed  advertising,  the  val¬ 
ue  of  page-cost  systems  and  the  even¬ 
tual  effect  of  the  perfection  and  intro¬ 
duction  of  the  Teletypesetter  and  the 
Semagraph. 

May  Become  Western  Conference 

Serious  consideration  was  given  to 
the  suggestion  that  the  name  of  the 
organization  be  changed  to  the  West¬ 
ern  Mechanical  Conference,  and  its 
scope  enlarged  to  include  all  states 
from  the  Rockies  to  the  Pacific.  While 
the  conference  failed  to  adopt  a  de¬ 
finite  policy  one  way  or  the  other  on 
this  question,  it  decided  that  tem¬ 
porarily  it  would  hold  to  the  smaller 
regional  idea,  with  two  conferences  a 
year.  The  next  meeting  was  set  for 
the  middle  of  October,  at  which  time 
mechanical  executives  and  publishers 
in  the  entire  western  territory  wiU  be 
invited  to  participate. 

L.  L.  McFall,  San  Bernardino  Sun- 
Telegram,  and  Stanley  J.  Wills,  Al¬ 
hambra  Post- Advocate,  who  served  as 
president  and  secretary -treasurer,  re¬ 


spectively,  during  the  formative  stages 
of  the  conference,  were  re-elected  by 
acclamation  for  the  coming  year.  Art 
Stanley,  composing  room  foreman, 
Los  Angeles  Daily  and  Evening  News, 
was  elected  vice-president. 

Keen  interest  was  developed  in  a 
discussion  of  the  use  of  66^^  inch  pa¬ 
per  instead  of  S7^/z  inch,  or  larger. 
L.’  M.  Richardson,  mechanical  super¬ 
intendent,  Los  Angeles  Herald  &  Ex¬ 
press,  described  how  this  change  had 
been  made  by  using  four  point  col¬ 
umn  rules  instead  of  six  point,  and 
increasing  the  shrinkage  of  mats. 
$30,000  Saving  by  Hearst  Papers 

While  he  did  not  advance  an  esti¬ 
mate  of  the  saving  in  newsprint  to  the 
Herald  &  Express,  it  is  understood  the 
saving  effected  by  this  change  for  all 
the  Hearst  papers  on  the  coast 
amounts  to  aroimd  $30,000  a  year. 

Increased  shrinkage  necessary,  he 
stated,  was  47/1000  of  an  inch,  bring¬ 
ing  the  total  shrinkage  to  9/16ths.  No 
changes  were  required  on  the  press. 

Composing  room  problems  develop¬ 
ing  from  the  change  were  negligible, 
Ernest  Gee,  composing  room  foreman, 
declared.  In  setting  single-column 
matter,  the  measure  is  the  same,  and 
in  multiple  columns  operators  simply 
had  to  remember  the  two-point  re¬ 
duction  in  the  size  of  the  column  rule, 
a  matter  which  became  automatic  af¬ 
ter  a  few  days.  Advertisers  and  agen¬ 
cies  co-operated  fully  in  supplying 
copy  and  mats  to  compensate  for  the 
change.  In  the  case  of  electros,  a 
close  check  was  kept  on  their  size  for 
several  months  before  the  changeover 
was  made,  and  it  was  discovered  that 
almost  all  of  them  come  in  narrower 
width  than  the  space  called  for,  prob¬ 
ably  due  to  the  fact  that  papers  over 
the  country  use  various  width  col¬ 
umns.  In  rare  cases  where  copy  is 
too  large,  it  is  rephotographed  and  a 
new  cut  made  to  bring  it  down  to  the 
right  size.  There  have  been  no  com¬ 
plaints  from  advertisers,  Richardson 
stated. 


Left  to  right:  L.  L.  McFall,  San  Bernardino 
Sun-Telegram,  president  of  the  Southern 
California  Mechanical  Conference,  with 
E.  H.  Hostetler,  manager,  Los  Angeles 
ofRce  of  the  Intertype  Corp.,  and  Charles 
Nedland,  Pasadena  Star-News  foreman 


Ben  Day  Eliminates  Offset 

Eliminating  offset  on  pages  opposite 
those  on  which  bleed  ads  are  run. 


caused  by  the  pressure  of  puller  rol¬ 
lers,  was  another  topic  given  close 
attention.  This  problem  arose  from  a 
new  Shell  Oil  campaign  which  uses 
half-page  copy  rimning  off  the  top, 
bottom  and  one  side  margin.  Almost 
every  paper  nmning  it  was  troubled 
with  offset  on  the  facing  margins. 
Various  solutions  were  suggested  as 
being  effective,  including  that  of  Paul 
Hall,  Los  Angeles  Daily  and  Evening 
News  press  room  foreman,  who  found 
that  cutting  the  color  down  a  little, 
using  some  wax,  and  setting  the  nipper 
rollers  lighter  prevented  the  offset. 
Art  Stanley,  News  composing  room 
foreman,  declared  that  offset  results 
only  when  solid  colors  are  used,  and 
that  by  the  use  of  ben  day  offset  can 
be  entirely  eliminated.  The  agency 
has  agreed  to  ben  day  treatment  of 
future  bleed  ads,  he  said. 

Charging  advertisers  for  alterations 
made  in  copy  after  original  proofs  are 
submitted  was  advanced  by  B.  Fel¬ 
lows,  Santa  Monica  Outlook,  as  a 
means  of  reducing  page  costs.  Much 
of  this  second-guess  work  can  be  eli¬ 
minated  by  such  a  policy,  he  declared, 
in  big  or  small  towns,  if  publishers 
and  advertising  departments  adopt  the 
rule  and  stick  to  it. 

The  only  value  of  a  page-cost  sys¬ 
tem  is  in  making  comparisons  in  the 
same  plant,  Harold  Winn,  Hollywood 
Citizen-News  mechanical  superinten¬ 


dent.  stated.  Such  costs  cannot  be 
compared  with  other  paper.s,  he  said, 
since  conditions  vary  in  every  plant. 

Shrinkage  Control  Studied 

Merits  of  the  steam  table  in  con¬ 
trolling  shrinkage  and  obtaining  closer 
register  in  color  work  received  some 
attention,  with  opinions  divided  as  to 
its  effectiveness.  The  Herald  &  Ex¬ 
press  has  returned  to  the  steam  table 
for  double  truck  color  use,  changing 
the  makeup  to  bring  it  down  to  the 
size  of  the  printed  page.  Other  print¬ 
ers  declared  they  obtained  adequately 
close  register  in  color  work  with  the 
use  of  dry  mats.  The  thing  to  watch 
in  this  connection,  Mr.  McFall  stated, 
was  to  see  that  all  the  mats  come 
from  the  same  package,  and  at  the 
same  time. 

Development  of  neither  the  Sema¬ 
graph  nor  the  Teletjrpesetter  has 
reached  the  point  where  it  will  cause 
any  immediate  composing  room  prob¬ 
lems,  Elmer  Hostetler,  Los  Angeles 
manager  of  the  Intertype  Corp.,  told 
the  conference.  In  their  future  ap¬ 
plication,  he  felt  that  they  would  have 
limited  use  in  handling  such  material 
as  stock  market  reports  and  syndi¬ 
cated  features.  For  the  general  news 
report,  he  declared,  they  would  not  be 
suitable,  since  live  copy  receives  en¬ 
tirely  different  treatment  in  each  dty, 

Hostetler,  who  flew  in  Saturday 
morning  after  attending  the  ANPA 
Mechanical  Conference  at  Toronto, 
brought  with  him  the  motion  picture 
film  illustrating  the  Intertype  two- 
letter  18  point  and  24  point  matrices 
and  casting  alignments  which  was 
prepared  for  the  ANPA  meet.  The 
film  had  its  second  showing  before 
the  Southern  California  conference. 

In  its  business  session  the  confer¬ 
ence  voted  to  enlarge  its  membership 
to  include  those  commercial  plants 
operating  rotary  newspaper  presses, 
and  stereotypers  and  photo-engravers 
making  mats  and  cuts  for  newspapers. 

A  program  committee  appointed  for 
the  October  conference  includes  Ed 
Dove,  stereotyper,  Los  Angeles  Eve¬ 
ning  News;  Joe  Brown,  pressman. 
Hollywood  Citizen-News;  J.  D.  Little¬ 
john,  photo-engraver,  Los  Angeles 
Herald  &  Express;  J.  F.  Moyer,  ma¬ 
chinist,  Evening  News,  and  Harold 
Winn,  composing  room.  Citizen -News 


Has  New  Duplex 


The  Green  Bay  (Wis.)  Press-Gs- 
zette  has  installed  a  new  200- ton  high 
speed,  super-duty  printing  press 
manufactured  by  the  Duplex  lut¬ 
ing  Press  Co.,  of  Battle  Creek,  MiA 
The  new  press  has  a  capacity  of  80 
page  plates.  Five  printing  units  and 
a  double-folder  make  up  the  new 
press,  which  is  56  feet  long,  14  feet 
wide,  and  two  stories  high.  Provi¬ 
sions  have  been  made  for  the  addi¬ 
tion  of  a  sixth  unit  if  future  circula¬ 
tion  should  demand  it.  Color  printing 
equipment  may  also  easily  be  added 
The  press  was  erected  at  the  Press- 
Gazette  plant  by  William  H.  Price 
and  Harold  Wilcox.  Attending  the  of¬ 
ficial  starting  of  the  press  by  A.  B 
Turnbull,  general  manager,  and  V.  I 
Minahan,  editor  of  the  Press-Gazette, 
were  George  Watrous,  sales  managtf 
of  the  Duplex  company,  and  the  fol¬ 
lowing  Duplex  representatives: 
George  R.  Steel,  manager  of  the  Chi¬ 
cago  office;  Earl  Lucre,  chief  trouble¬ 
shooter.  Orbie  A.  DeCormer,  is  the 
Press-Gazette  press  foreman. 


SNPA  Changes  Dale 


The  first  Southern  California  Mechanical  Conference  drew  an  attendance  of  nearly  100  to  the  Hollywood  Knickerbocker  Hotel  Satur¬ 
day  and  Sunday.  This  photo  shows  most  of  the  delegates  at  Saturday  night's  dinner.  Seated  at  the  speakers  table,  at  the  left,  are 
Manchester  Boddy,  publisher  of  the  Los  Angeles  Daily  and  Evening  News,  directly  under  the  lighted  lamp.  To  his  right  is  Art  Stanley, 
News  composing  room  foreman,  and  to  his  left,  L.  L.  McFall,  San  Bernardino  Sun-Telegram  mechanical  superintendent,  and  president 
of  the  Southern  California  Mechanical  Conference.  Next  to  McFall  is  L.  M.  Richardson,  Los  Angeles  Herald  and  Express  mechanical 
superintendent,  and  next  to  him,  Charles  Ruhmiand,  Glendale  News-Press  composing  room  foreman.  At  the  left  of  the  standing  row 
in  the  rear  are  Stanley  J.  Wills,  Alhambra  Post-Advocate,  secretary-treasurer  of  the  Conference,  and  Harold  Winn,  Hollywood  Citi¬ 
zen-News. 


Because  of  a  conflict  with  the  dates 
of  the  International  Typographic! 
Union  convention  in  Birmingham  vet 
September,  the  second  annual  Soutb- 
em  Newspaper  Phiblishers  Associatioc 
Mechanical  Conference  has  beet 
changed  to  September  19-20,  at  tht 
Atlanta  Biltmore  Hotel,  Atlanta. 
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iail  Lake  City  Tribune  and  Tetegram 
Occupy  New,  Ten-slory  Buitding 

the  salt  lake  tribune,  seven-  wire  press  service  bureaus  and  Wirc- 
day  morning  paper,  and  the  Salt  photo  sending  facilities.  Telephone 
Lake  Tribune,  evening,  on  June  27  rooms,  center  of  the  inter-office  dial 
moved  into  their  new  10-story  home  telephone  communication  system,  are 

located  on  part  of  the  fifth  floor. 

The  remaining  six  floors  of  the 
building,  not  used  by  the  newspapers, 
will  be  rented  as  business  offices. 

Two  types  of  lighting — indirect  and 
semi-direct — are  used  throughout  the 
new  building.  Lighting  is  supplied  by 
units  of  from  300  to  1,000  watt  capacity 
giving  from  25  to  35  foot  candles  in  all 
business,  editorial  and  private  office 
areas. 

A  hallway  extending  back  from  the 
second  floor  leads,  by  means  of  an 
archway  suspended  over  a  service  al¬ 
ley,  to  the  mechanical  plant  annex  and 


auditorium  which  are  directly  in  the 
rear  of  the  building. 

This  direct  connection  gives  the 
newspapers  a  continuous  front  to  rear 
second  floor  plant  depth  of  274  feet. 

First  floor  of  the  mechanical  annex 
contains  the  presses,  mailing  room  and 
district  circulation  men’s  offices  and 
facilities.  The  second  floor  quarters 
the  composing  and  dispatch  rooms. 
Stereotyping  units  occupy  parts  of 
both  floors. 

Goss  Presses  Used 

Features  of  the  mechanical  plant  are 
eight  Goss  Unitype  press  units  capable 
of  four  color  reproduction  and  a  Goss 
Multicolor  press  for  Sunday  comic  and 
magazine  work. 

Mercurial  vapor  Cooper  Hewitt 
lights  with  a  total  capacity  of  44,000 
watts  cu:e  used  in  the  composing  room. 
No  changes  have  been  made  in  the 
engraving  plant  which  adjoins  the  me¬ 
chanical  plant  annex. 

Basement  space  in  the  new  building 


New  Nashville  Plant  Now  Houses 
Two  Separately  Owned  Newspapers 


the  date 
grajAk*- 
(lam  neS 
il  Soutb- 
5sociati<t 

IS  bfi* 
9,  at  tht 
mta. 


New  home  of  Salt  Lake  dailies.  Old  plant 
is  next  door  at  the  right  of  the  new.  A 
large  annex  in  the  rear  is  occupied  by  the 
mechanical  department. 

at  145  South  Main  St.,  next  door  to 
their  out-grown  quarters. 

Expansion  of  editorial,  circulation 
and  advertising  activities  made  the 
move  to  larger  quarters  necessary. 

The  first  phase  of  the  expansion  pro¬ 
gram  which  involved  extensive  re¬ 
modeling  of  the  mechanical  plant  was 
completed  during  December,  1937. 

Efficiently  planned  editorial  and 
business  offices  occupy  the  first  four 
floors  and  basement  of  the  new  Trib¬ 
une-Telegram  building. 

Golden  Marble  Front 

The  building’s  first  floor  is  faced 
with  large  display  windows  and  golden 
brown  marble  trimmed  in  stainless 
stwl.  A  horizontal  green  Neon  sign 
with  wide  bronze  faced  letters  in  a 
debossed  panel  nms  almost  the  width 
of  the  building. 

Entrance  to  the  plant  is  gained 
through  massive  metal  stainless  steel 
doors  into  the  vestibule  which  features 
a  Coming  glass  ceiling.  From  the 
vestibule,  doors  lead  to  the  lobby  and 
elevators  and  also  into  the  main  floor 
business  offices. 

Floors  in  the  main  offices  are  rubber 
tile.  Fixture  paneling  is  prima  vera 
tfinuned  in  stainless  steel  and  topped 
with  formica  of  red  composition  sur¬ 
face.  Business,  accounting,  credit,  want 
ad.  and  circulation  offices  occupy  the 
entire  main  floor  which  extends  back 
158  feet. 

The  mezzanine  floor  overhanging 
the  rear  of  the  main  floor  serves  as 
the  location  of  all  advertising  depart- 
I  ments. 

All  editorial  facilities  of  the  two 
papers,  although  competitive,  are 
boused  together  on  the  second  floor  in 
a  73  ft.  X  102  ft.  room.  Pneumatic 
^bes  connect  the  room  with  its  me- 
®anical  plant  terminals.  Editorial 
awds  occupy  private  offices  at  the 
“font  of  the  floor. 

Special  Wire  Service 

Tribune’s  special  intermountain  wire 
*rvice  brings  news  from  branch  of- 
b<*s  and  correspondents  in  Idaho  and 
northern  Utah  points  to  the  teletype 
^chines  located  in  the  editorial  of- 
flces. 

j.  The  third  and  fourth  floors  extend- 
i'fg  58  feet  in  depth  contain  the  library 
jand  extensive  public  service  depart- 
f’^ent,  various  executive  offices,  and 


New  plant  of  Newspaper  Printing  Corporation,  Nashville. 


MAINTAINING  their  separate  editor¬ 
ial  identities,  the  Nashville  Banner 
and  the  Nashville  Tennessean  have 
moved  into  their  new  quarters  in  the 
recently  completed  building  of  the 
Newspaper  Printing  Corporation,  pro¬ 
duction  agent  for  the  two  papers. 

The  moving  began  at  2  p.m.  Satur¬ 
day,  June  25,  just  after  the  Banner 
had  "gone  down’’  with  its  Final  Home 
edition.  By  Sunday  afternoon  the 
Tennessean  was  getting  up  its  Mon¬ 
day  morning  paper  in  the  new  build¬ 
ing.  It  missed  no  editions  Saturday 
night. 

Seven  trucks  and  23  men  tackled 
the  moving  job  that  included  every¬ 
thing  from  the  publishers’  wastebas¬ 
kets  to  23  Linotype  machines  and  a 
photo  outfit.  About  150  loads  were 
taken  across  town  from  Third  Avenue 
and  Commerce  Street  to  1100-1102 
Broadway. 

New  Plant  Cost  SI25,000 

Of  steel,  stone  and  concrete  con¬ 
struction,  the  Newspaper  Printing 
Corporation  building  has  56,000  square 
feet  of  floor  space  and  cost  approxi¬ 
mately  $125,000.  Fronting  on  the 
Broadway  viaduct  and  paralleling  the 
Nashville  railroad  terminals,  the 
structure  has  one  floor  (the  third)  at 
street  level,  one  above  and  two  below. 

The  main  entrance  foyer,  lined  with 
marble,  opens  on  an  information  and 
service  counter.  A  corridor  on  the 
right  leads  to  the  office  of  James  G. 
Stahlman,  publisher  of  the  Banner. 
Another  on  the  left  leads  to  the  cffiice 


of  Silliman  Evans,  publisher  of  the 
Tennessean. 

The  publishers’  offices,  flanked  by 
those  of  their  editors,  open  upon  their 
respective  news  rooms,  which  are 
separated  by  thick  walls. 

Down  the  center,  between  the  news 
rooms,  are  the  library,  the  wire  rooms 
of  the  Associated  Press,  United  Press, 
International  News  Service,  Western 
Union  and  Postal  Telegraph.  Still  far¬ 
ther  back  is  the  photographic  depart¬ 
ment,  where  each  paper  has  sepxarate 
offices  and  development  rooms. 

A  modernistic  stairway  winds  up 
past  the  tall  feature  window  of  glass 
brick  to  the  fourth  floor  which  houses 
the  advertising,  circulation  and  busi- 


and  the  annex  is  also  continuous  be¬ 
ing  connected  by  a  tunnel  imderneath 
the  service  alley. 

Started  as  a  daily  paper  on  April 
15,  1871,  the  Salt  Lake  Tribune  was 
purchased  in  1901  by  U.  S.  Senator 
Thomas  Kearns  and  David  Keith.  In 
1919  the  Kearns  Corporation  pur¬ 
chased  the  Keith  interests,  and  in  1930 
acquired  ownership  of  the  Salt  Lake 
Telegram.  Occupancy  of  the  old  build¬ 
ing  was  maintained  for  almost  32 
years,  beginning  in  September,  1906, 
and  continuing  until  the  recent  re¬ 
moval.  The  papers  regularly  employ 
more  than  425  men  and  women  and 

I, 000  young  carrier-salesmen  on  the 
“little  merchant”  plan. 

'  Thomas  F.  Kearns  is  president  and 

J.  F.  Fitzpatrick,  publisher.  G.  B.  Heal 
is  editor  of  the  Tribune  and  L.  Leroy 
Bourne  is  editor  of  the  Telegram.  Each 
paper  has  a  general  manager,  Homer 
F.  Robinson  on  the  Tribune  and 
A.  L.  Fish  on  the  Telegram. 

ness  departments  of  the  newspapers. 

The  building  is  constructed  so  that 
the  various  steps  in  publishing  the 
papers  follow  a  gravity  plan. 

On  the  second  floor,  below  the  edi¬ 
torial  rooms,  are  found  the  composing 
room  and  the  engraving  and  stereo¬ 
typing  departments. 

Just  off  this  floor,  on  a  mezzanine, 
is  the  giant  eight-unit  Goss  press, 
with  a  paper  conveyor  leading  to  the 
first  floor,  designed  for  dispxatching, 
mailing,  receiving,  storage,  etc. 

A  track  from  the  Nash^^e  termi¬ 
nals  comes  alongside  this  level  where 
paper  and  other  heavy  materials  are 
unloaded. 

The  press  is  so  arranged  that  on 
any  page  one  color  beside  black  may 
be  used,  or  two  colors  beside  black  on 
any  four  pages. 

New  Autoplate  Machines 

Other  new  equipment  includes  two 
new  Pony  Autoplate  machines  for  the 
stereotyping  department,  and  new 
steel  filing  cabinets  for  the  compos¬ 
ing  room  for  storing  slugs,  mats  and 
type. 

The  composing  room,  lighted  by  the 
Neon  system,  also  contains  two  crock¬ 
ery  type  fountain  wash  basins  for 
employes.  These  are  capable  of  serv¬ 
ing  six  or  eight  employes  at  once. 
Shower  baths  are  available. 

All  offices  without  outside  ventila¬ 
tion  are  served  by  air-conditioning 
units  which  furnish  5,000  cubic  feet 
of  fresh  air  every  minute. 

The  idea  of  publishing  two  separate 
and  distinct  newspapers  vmder  one 
roof  to  eradicate  wasteful  comp)etition 
and  eliminate  duplication  of  produc¬ 
tion  costs  was  announced  early  in 
December,  1937.  Mr.  Stahlman  heads 
the  Newspaper  Printing  Corporation 
as  chairman  of  the  board.  Mr.  Evans 
13  president.  Ward  Mayborn,  general 
manager  and  E.  B.  Stahlman,  Jr.,  as¬ 
sistant  general  manager. 

The  Tennessean  shared  the  Banner 
building  from  December  until  the 
move  to  the  new  building. 


A  view  down  the  line 
of  the  Goss  press  in 
Nashville  plant. 


IV 
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New  Ontario  Paper  Company  Mill 
Opened;  Annual  Capacity  100,000  Tons 

Project  Includes  Hydro-Electric  Plant,  Ground  Wood  and 
Sulphite  Mill — Col.  McCormick  Speaks 

By  GEORGE  A.  BRANDENBURG 


OPENING  of  the  Bale  Comeau  news¬ 
print  mill  on  the  north  shore  of  the 
Gulf  of  St.  Lawrence,  June  11,  marked 
a  new  development  in  the  expansion 
of  the  Ontario  Paper  Co.,  owned  by 
the  Chicago  Tribune  and  New  York 
News.  Dedication  of  the  paper  mill, 
with  appropriate  ceremonies  in  which 
Premier  Duplessis  of  Quebec  partici- 


would  have  dreamed  of  this  project. 
Indeed,  it  was  in  exploiting  the  upper 
reaches  of  the  Rocky  River  that  the 
forests  of  the  Manicouagan  were  dis¬ 
covered. 

“When  the  Manicouagan  River  had 
been  cruised  and  found  driveable  a 
more  pretentious  development  was 
contemplated  than  the  successful  ship- 


pated.  culminated  a  project  originally  ment  of  pulpwood.  It  was  proposed 


others.  But  20  years  spent  in  shipping 
greater  and  greater  quantities  of  pulp- 
wood  cargos  west  and  in  miscellaneous 
freights  to  the  east  had  perfected  an 
organization  that  actually  brought 
materials  to  the  building  site  with 
more  precision  and  regularity  than  is 
expected  from  well-established  rail¬ 
roads.” 

Looking  ahead  as  to  the  future  of 
the  newsprint  industry.  Col.  McCor¬ 
mick  pointed  out  newsprint  paper  has 
many  competitions,  among  which  are 
radio,  moving  pictures,  electric  signs 
and  those  kinds  of  printing  which  do 
not  use  groiind  wood  as  a  base. 

Temporary  Recession 

“Newsprint  is  suffering  a  temporary 
recession  for  various  reasons,”  he  said, 
“one  of  which  is  that  the  quality  of 
manufacture  has  not  kept  pace  with 
the  advance  of  other  manufacture  and 
arts.  At  its  present  price,  newsprint 
is  still  the  cheapest  of  printing  bases, 
but  as  pictures  begin  to  supplant  liter¬ 
ature  on  the  printed  page,  as  finer 
screens  and  intaglio  processes  come 
into  more  constant  use,  newsprint 
must  solve  the  problem  of  opacity, 
color  and  brilliance.” 

There  will  continue  to  be  problems 
of  forestry,  hydraulics  and  chemistry, 
he  predicted,  in  the  manufacture  of 
newsprint. 


Em  Scale  Indicators 


Fooct  Ad  Work  Is  Simplified 
By  New  Device 


Aerial  view  of  new  Chicago  Tribune>New  York  News  paper  mill  at  Baie  Comeau, 
Canada,  showing  warehouse  adjoining  paper  mill.  The  warehouse  (extreme  right) 
has  a  capacity  of  40,000  tons  in  which  newsprint  will  be  stored  when  Baie  Comeau  is 
frozen  in.  Black  spot  in  foreground  is  a  huge  coal  pile. 


conceived  by  Col.  Robert  R.  McCor¬ 
mick,  Tribune  publisher,  28  years  ago. 

The  new  mill  is  located  on  Baie  Co¬ 
meau,  about  200  miles  below  Quebec 
City.  In  addition  to  the  paper  mill, 
the  project  includes  a  grotmd  wood 
and  sulphite  mill.  A  town  with  schools, 
churches,  stores  and  a  hospital  to 
serve  3M  employes  has  grown  up 
around  the  mill.  'Diere  are  also  a 
hydro-electric  plant,  and  a  pulpwood 
development  to  supply  the  wood  need¬ 
ed  by  the  mill.  The  entire  project 
covers  5,000  sqxiare  miles,  locat^  in  a 
desolate  region,  on  parts  of  which  no 
white  man  ever  has  set  foot. 

Two  262-fiick  Macfcfaas 
The  new  mill  will  supply  newsprint 
for  the  New  York  News,  with  the 
Shelter  Bay  paper  mill  continiiing  to 
furnish  the  Tribune  its  supply  of  print 
paper.  The  Baie  Comeau  plant  houses 
two  262-inch  paper  machines,  designed 
by  company  engineers  to  incorporate 
all  the  latest  improvements  known  in 
the  industry.  The  new  mill  will  have 
a  capacity  of  100,000  tons  of  newsprint 
annually. 

To  supply  the  power  for  mill  opera¬ 
tion  and  town  lighting,  the  Outarde 
River  has  been  dammed  at  Outarde 
Falls.  From  the  pulpwood  develop¬ 
ment  will  come  the  logs  to  supply 
100,000  cords  of  wood  annually  for  the 
Baie  Comeau  mill  and  60,000  cords 
for  the  Thorold  mill. 

Reviewing  the  work  accomplished 
by  company  engineers  and  workers, 
who  have  had  to  battle  nature  every 
inch  of  the  way  in  completing  this 
huge  project.  Col.  McCormick  told 
Editor  &  Publisher: 

Pesf  Experience  Valuable 
“Twenty  years  of  pioneering  at 
Shelter  Bay  and  Franquelin  made  the 
development  of  Comeau  possible.  No 
operator  without  this  experience 


not  only  to  ship  pulpwood  from  this 
development  but  also  groundwood 
pulp. 

“The  Manicouagan  Fall  being  im¬ 
practicable  of  economic  development, 
it  was  proposed  to  harness  160  feet  of 
the  first  fall  of  the  Outardes  to  de¬ 
velop  a  minimum  of  15,000  horsepower 
and  manufacture  100  tons  of  ground- 
wood  per  day;  thus  turning  a  forest 
wilderness  into  the  site  of  a  small  in¬ 
dustry. 

“After  work  had  started  the  depres¬ 
sion  followed.  The  paper  industry  and 
the  government  alike  desired  the  On¬ 
tario  Paper  Company  to  postpone  its 
development,  and  although  this  in¬ 
volved  the  sacrifice  of  large  sums  al¬ 
ready  invested  in  the  incompleted 
project,  our  company  complied. 

Studies  of  Frejeet  Continued 

“During  the  ensuing  years,  explora¬ 
tions  and  studies  of  all  matters  per¬ 
tinent  to  the  subject  were  continued, 
including  the  study  of  winter  navigat¬ 
ing  conditions  in  the  Gulf  of  St.  Law¬ 
rence  and  the  straits  of  Newfound¬ 
land.  Aerial  pictures  and  minute  study 
of  the  forest  clad  sides  of  Outarde 
Falls  led  to  the  decision  that  by  a 
bold  and  novel  construction  the  whole 
of  the  first  falls  two  miles  in  length 
and  the  second  fall  seven  miles  up  the 
river  could  be  harnessed  for  useful 
work. 

“The  reactions  to  our  work  in  build¬ 
ing  a  great  paper  mill  on  what  was 
two  years  ago  a  desolate  spot  have 
been  gratifying.  This  achievement  was 
only  possible  because  of  the  20  years’ 
pioneering  work  and  development  at 
Shelter  Bay  and  Franquelin;  the  ex¬ 
perience  amassed,  and  the  organiza¬ 
tion  of  men  and  material. 

“Transportation  had  been  consid¬ 
ered  an  unsurmountable  difiiculty,”  he 
continued.  “It  would  have  been  to 


Linotype  Installations 


New  Mergenthaler 
Plan  Aids  Printers 


Can  Convert  Outmoded 
Machines  Into  Liquid  Value — 
Credits  May  Be  Sold 


A  new  plan  for  the  solution  of  the 
outmoded  -  typesetting  -  machiner}- 
problem  has  been  worked  out  bj- 
Joseph  T.  Mackey,  president  of  the 
Mergenthaler  Linotype  Company,  and 
copies  of  a  booklet  explaining  the  plan 
are  being  presented  to  all  newspaper 
publishers  and  printing  plant  propri¬ 
etors  in  the  United  States. 

'Die  plan  makes  it  possible  for  the 
owners  of  outmoded  typesetting  ma¬ 
chines  to  convert  those  machines  at 
once  into  liquid  values  by  means  oi 
credit  memoranda  to  be  issued  by  the 
Mergenthaler  organization.  The  mem¬ 
oranda  may  be  applied  to  purchases 
of  new  Linotypes  or  Linotype  parts 
and  supplies,  or  may  be  soild,  as  the)' 
are  negotiable. 


An  assembling  elevator  em  scale  in¬ 
dicator  that  is  said  to  be  extremely 
practical  has  been  developed  by  the 
Intertype  Corporation.  It  is  claimed 
that  the  indicators  are  easily  attached 
to  the  machine  and  easy  to  use.  They 
are  set  to  point  to  the  centers  of  words 
or  groups  of  characters  in  a  line  of 
composition,  so  that  other  words  or 
characters  in  a  subsequent  line  or 
lines  can  be  located  under  the  same 
points. 

A  set  of  two  indicators  is  accompa¬ 
nied  by  four  washers,  the  latter  being 
used  to  establish  sufficient  space  be¬ 
tween  the  em  scale  and  the  assembling 
elevator  gate  for  unhampered  move¬ 
ment  of  the  indicators  of  the  em  scale. 
They  may  be  attached  to  any  standard 
Intertype  em  scale  by  unscrewing  the 
scale  and  placing  them  in  position. 

Em  scale  indicators  are  furnished 
on  Model  G  Intertypes  as  standard 


equipment.  They  can  be  applied  to 
other  line  composing  machines  where 
the  Intertype  assembling  elevator  em 
scale  is  used. 


Credit  Memorandum  Saleable 

In  its  simplest  application,  this  plan 
provides  that  the  owner  of  an  old 
typesetting  machine  may  sell  it  out¬ 
right  to  the  Mergenthaler  Linotype 
Company. 

In  payment  he  receives  a  credit 
memorandum  in  the  agreed  amount. 

The  Mergenthaler  Company  removes 
the  machine  from  his  plant  and  scraps 
it. 

The  credit  memorandum  is  good, 
during  a  period  of  five  years  there¬ 
after,  for  10%  of  the  purchase  price 
of  new  products  of  the  company,  in¬ 
cluding  new  Linotypes  of  current 
model,  matrices,  magazines,  molds, 
liners,  spacebands  and  all  parts  and 
supplies  made  by  the  company. 

The  credit  memorandum  is  negotia¬ 
ble,  wholly  or  in  part.  It  may  be 
broken  up  into  smaller  units  of  $25 
or  more,  and  any  or  all  of  the  units 
may  be  sold  if  the  owner  so  desires. 

“Our  purpose,”  says  Mr.  Mackey, 
“is  not  to  interfere  with  the  right  of 
owners  to  sell  or  deal  with  used  ma¬ 
chinery  with  whomsoever  they  nsay 
choose,  nor  is  it  the  intent  to  inter¬ 
fere  with  dealers’  legitimate  rights  in 
the  purchase  of  any  used  machinery. 
There  will  naturally  come  upon  the 
market  from  time  to  time  a  certain 
amoimt  of  used  machinery  that  has 
real  economic  value,  and  our  effort 
and  aim  are  not  directed  toward  that 
type  of  machinery  that,  by  reason  of 
being  outmoded,  obsolete  and  uneco¬ 
nomical,  should  properly  go  to  the 
scrap  heap. 


Vi 
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Linotypes  recently  have  been  in¬ 
stalled  by  the  Terre  Haute  (Ind.) 
Advocate;  LaCrosse  (Wis.)  Tribune 
and  Leader-Press;  Council  Bluffs  (la.) 
Typsetting  Company;  Sudbury  (Ont.) 
Star;  Ingalls  Printing  Company, 
Brooklyn,  Conn.;  Frankton  (Ind.) 
Press;  Hattiesburg  (Miss.)  American; 
Fred  York  Printing  Company,  Boise, 
Idaho;  Rose  Press  Company,  Portland, 
Ore.;  City  Publishing  Company,  Nash¬ 
ville,  Tenn.  (two);  Glasgow  (Ky.) 
Daily  News;  Cunningham  &  White, 
Edinburg,  Tex;  Scranton  (Pa.)  Times; 
Henderson  (Neb.)  Review;  Clovis 
(Neb.)  Free  Press;  Wallace  Linotyper, 
Chicago;  The  General  Council  of  the 
Assemblies  of  God,  Springfield,  Mo.; 
The  Lord  Baltimore  Press,  Baltimore, 
Md.;  Dallas  (Tex.)  Dispatch;  Lawton 
(Okla.)  Morning  Press;  Kilgore  Lino¬ 
typing  Company,  Chicago;  Le  Droit, 
Ottawa,  Ont;  Creston  (B.  C.)  Review; 
The  Ronalds  Company,  Ltd.,  Montreal 
(two). 


dh 


dri 


Idea  Stems  from  NR4  Days  j 

“Other  manufacturers  are  invited 
to  follow  the  same  sort  of  plan  or  to 
develop  improvements  in  it.  We  are 
for  the  best  plan  that  can  be  devised 
to  serve  the  best  interests  of  the  in¬ 
dustry.” 

The  main  idea  of  Mr.  Mackey’s  plan 
dates  back  to  the  days  of  the  NRA. 
when  it  was  offered  by  him  to  the 
graphic  arts  equipment  industry.  Code 
authorities  approved  it  as  a  forward- 
looking  plan  “to  solve  a  situatk* 
which  had  a  depressing  effect  on  aB 
capital-goods  industry.” 

Details  of  the  plan  were  sent  to 
newspapers  and  print  shop  ownffs 
the  last  10  days  in  June  and  already 
many  inquiries  have  been  received. 
Vice-President  Harry  Gage  reported 
this  week.  Several  deals  have  be® 
completed  and  credit  certificates  is¬ 
sued.  The  plan  applies  only  to  U. 
firms. 
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Vacuum  Stereotype  Plate  Casting 
fiplainect  by  Wooct  Co.  Ottidat 

Entire  Mat  Held  Firmly  Against  Inner  Surface  of  Casting 
Box — True  Curvature  Achieved 


recently  the  Wood  Newspaper 

Machinery  Corporation  announced 
another  important  contribution  to 
better  printing  of  newspapers  by  the 
application  of  the  vacuum  principle  to 
their  line  of  Autoplate  casting  ma¬ 
chines.  the  Automatic  Autoplate,  the 
Junior  Autoplate  and  the  Pony  Auto¬ 
plate. 

The  vacuum  principle  is,  of  course, 
not  new  and  has  been  used  success¬ 
fully  in  casting  plates 
in  hand  boxes  and  in 
forming  matrices 
during  the  scorching 
process.  In  the  Wood 
device  the  water- 
cooled  casting  fea¬ 
ture  is  retained  and 
provision  is  made  for 
automatically  apply¬ 
ing  and  releasing  the 
vacuum  at  the  proper 
time  during  the  cast¬ 
ing  operation.  The 
accompanying  d  i  a  - 
gram  illustrates  the 
general  arrangement 
of  the  vacuum  sys¬ 
tem  and  is  described 
as  follows; 

By  reference  to  the 
diagram  it  will  be 
noted  that  a  series  of 
holes  are  drilled  ver¬ 
tically  the  full  length 
of  the  casting  box. 

Into  these  vertical 
holes  are  drilled  small 
radial  holes,  from  600 
to  700,  depending  on 
the  size  of  the  page, 
from  the  inside 
curved  surface  of  the 
casting  box.  These 
vertical  holes  are 
covered  at  the  top  by  an  easily  re¬ 
movable  plate  for  the  purpose  of 
cleaning  out  holes  if  they  become 
clogged  from  any  cause  and  at  the 
bottom  open  into  a  manifold  to  which 
ibe  vacuum  pipe  is  connected. 

A  suitable  cam  for  operating  a 
solenoid  valve  to  ap^ly  and  release 
vacuum  is  attached  to  the  Autoplate 
machine,  so  adjusted  that  a  vacuum 
IS  created  at  the  moment  the  box 
closes  and  abandoned  just  as  the  box 
opens. 

^e  device  is  complete  with  a  motor 
•driven  pump,  solenoid  valve,  vacuum 
?suge  and  strainers  conveniently  lo¬ 
cated  and  easily  cleaned. 


Platts  of  True  Curvofuru 

Ordinarily  a  single  motor  and  pump 
are  supplied  with  each  device  but 
where  there  are  several  vacuum 
eqmpped  machines  in  a  plant  it  has 
been  found  more  economical  and  sat¬ 
isfactory  to  provide  a  centrally  lo¬ 
cated  pump  and  storage  tank  to  sup¬ 
ply  the  complete  line  of  machines. 
The  diagram  also  shows  a  water 


chamber  in  the  casting  box  with  inlet 
and  outlet  connections. 

Discussing  the  new  plate-making 
system.  J.  A.  Isbell,  Wood  vice-presi¬ 
dent,  said: 

“While  the  principal  claims  for  the 
vacuum  casting  box  are  that  it  pro¬ 
duces  plates  of  true  curvature,  there¬ 
by  making  for  better  printing,  a  re¬ 
cent  purchaser  said  that  by  holding 
the  mats  securely  in  the  box  without 
creeping  he  believes  he  will  be  en¬ 
abled  to  cut  another  half-inch  off  his 
paper,  going  from  a  6714-inch  roll  to 
67-indi  width. 

“Among  the  ^lnnoyances  to  which 
the  stereotyper  is  subjected  and  which 


the  vacuum  box  tends  to  eliminate 
are:  Buckles,  pull-downs  and  creep¬ 
ing  of  the  mats  resulting  in  delays  in¬ 
cident  to  recasts  and  sometimes  in 
hnancial  loss  should  defective  ads 
reach  the  street. 

“Buckles  sometimes  defy  detection  ^ 
in  the  mat  itself  and  appear  only  in  ■ 
the  printed  copy  in  the  form  of  weak  ' 
or  lost  typematter,  rules  or  half¬ 
tones.  This  trouble  the  vacuum 
eliminates. 

Cooling  Exptdited 

“Pull-downs  are  very  rare  with  the 
vacuum  because  the  small  holes  in 
the  casting  box  through  which  vac¬ 
uum  is  applied  hold  the  head  and  , 
foot  as  well  as  the  body  of  the  entire 
mat  firmly  against  the  inner  surface  ' 
of  the  casting  box.  Because  of  this  it 
is  frequently  ptossible  to  add  one  or 
more  lines  to  the  page  length. 

“Cooling.  It  has  been  found  that 
more  rapid  cooling  is  obtained  in  the 
use  of  vacuum  due  to  the  sucking  of 
air  through  the  mat.  This  expedites 
cooling  of  the  face  of  the  mat  and 
produces  a  smoother  and  better  print¬ 
ing  surface  of  true  curvature.  A 
comparison  of  the  printing  face  of 
plates  cast  in  the  usual  manner  with 
those  cast  in  the  vacuum  box  show  a 
definite  improvement  in  the  printing 
surface  of  the  vacuum  cast  plates. 

“The  application  of  vacuum  to  the 
Autoplate  entails  no  change  whatever 
in  the  method  of  operation  of  the  ma¬ 
chine  and  should,  by  any  chance,  the  i 
vacuum  apparatus  fail  the  machine 
can  be  operated  the  same  as  before ' 
without  any  adjustment  whatever.  i 

Lighter  Form  Roll  Setting 

“Another  point  important  to  the ; 
pressman  is  that  the  vacuum  cast  plate  : 
having  truer  curvature  and  better 
printing  surface  makes  possible  lighter 
form  roll  setting  and  less  impression  j 
to  produce  satisfactory  printing.”  I 

TTie  subject  of  vacuum  casting  was 
placed  on  the  program  of  the  recent 
ANPA  Mechanical  Conference  in  To¬ 
ronto  and  several  users  spoke  very 
favorably  of  results  obtained. 

New  Territories 

Three  Intertype  Corporation  repre-  | 
sentatives  have  recently  been  ap-  i 
pointed  to  new  territories.  Frank 
Giles,  handling  North  and  South 
Carolina,  has  had  his  territory  in¬ 
creased  to  include  Washington,  D.  C., 
and  a  large  portion  of  Virginia  and 
West  Virginia.  His  headqxiarters  re¬ 
main  in  Brooklyn.  Merrill  C.  Dionne 
has  been  appointed  representative  for  | 
the  state  of  Kentucky  and  Harry  L. 
Horne,  will  represent  the  state  of  Mis¬ 
souri.  Mr.  Dionne  and  Mr.  Home  are 
using  Intertype’s  Chicago  office  as  their  ' 
headquarters. 


DS] 


v’s  pl^ 
e  NBA 
to  the 
■y.  Co<k 
arward- 
lituatii* 
t  on  *11 


I  DCPeNDABlg 
UNIFORM 


trtified 

DRV  MATS 

Reduce  prenwure  lo 
molding,  Mve  time  in 
<«corching  and  oast  with 
less  heat  Reliable  for 
every  dry  mat  need. 
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SPEED  UP 
YOUR  PLANT 


WITH 


CHIMCO 

PHOTOENGRAVING 

EQUIPMENT 

WITH  WHICH  FORMER 
OBSOLETE  AND  TIME- 
WASTING  OPERATIONS  ARE 


SIMPLIFIED  OR  ELIMINATED 


Whirier  .  ,  .  Speed  end 
whirling  periods  [with  or 
without  heet)  cen  be 
easily  regulated  .  .  . 

entirely  automatic  .  .  . 
watching  unnecessary 
.  .  .  operator  is  free  to 
print  or  coat  another  flat. 


Oven  end  cooler  unit 
.  .  .  gas  lights  auto- 
meticeHy  whon  plate  is 
pushed  in  .  .  .  burning 
in  time  cen  be  reduced 
to  9  or  10  seconds  end 
cooled  instantly. 


h^odel  10  etcher  .  .  . 
stainless  steal  con¬ 
struction  impervious  to 
acid  .  .  .  high  speed 
Chamco  h^uHi-paddle 
.  .  .  fan  ventilated 
and  fumeless. 


Lever  control  etcher 
.  .  .  acid  action  con¬ 
trolled  by  lever  at  side 
.  .  .  filling  at  compart- 
men  -  on  front . . ,  high 
speed  multiblede  ped¬ 
dle  .  operator  worts 
erect  saving  many 
minutes  by  ease  of 
operation. 


Stripping  c«bin«t  6'g2' 
•  •  a  adjust«bU  Kghtad 
ground  glass  fop  •  »  • 
sturdy  sfainUss  stool 
comtruction  a  a  •  stain- 
loss  stool  *T'  squaros 
fittad  to  runnnors  top 
and  sidas  .  a  a  eom- 
fortablo  room  for  two 
worltmon  at  samo  ttmo. 


Each  unit  designed  to  stand  the  test 
. . .  where  speed  is  the  by-word  . . . 
volume  is  heavy  . . .  and  high  quality 
demanded  . . .  write 


CO 

2  30  W.  41'  ST.  •  NEW  YORK  CITY 
27  S  MARKET  ST  CHICAGO.  ILL 
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£dltolUl:  TIME  TO  BUY 


TALKING  WITH  equipment  men  in  the  past  few 
months,  and  particularly  at  the  recent  ANPA 
Mechanical  Conference  in  Toronto,  we  heard  re¬ 
curring  stories  of  newspapers  which  had  decided 
upon  purchase  of  new  equipment  but  were  hold¬ 
ing  back  their  orders  because  of  the  prevailing 
pessimism  and  the  highly  imcertain  business  out¬ 
look.  One  report  told  of  a  daily  which  had  set 
aside  $75,000  from  earnings  to  modernize  its 
mechanical  plant  but  let  the  money  lie  in  the  bank 
because  of  fear  of  what  the  future  held  in  store. 

With  the  stock  market  showing  remarkable 
gains,  with  the  government  releasing  $3,700,000,000 
in  cash  into  trade  channels,  the  fog  of  doubt  has 
been  thinned  sharply  and  a  genuine  optimism 


pervades  the  country.  Statements  from  publish¬ 
ers  printed  in  the  regular  section  of  this  week’s 
issue  confirm  this  view. 

The  time  to  buy  is  now!  Large  orders  or  small, 
each  one  gives  new  impetiis  to  business  recovery, 
each  one  asserts  the  will  of  U.  S.  business  men  to 
move  forward.  New  machinery  means  more  ef¬ 
ficiency,  greater  economy,  a  better  printed  news¬ 
paper  upon  which  new  appeals  to  advertisers  and 
readers  can  be  made.  In  many  a  city  adver¬ 
tisers  will  be  pleased  and  surprised  at  the  mod¬ 
ern  effects  made  possible  by  modern  machines 
and  type,  modern  engraving  methods,  modern 
presses. 

Joseph  T.  Mackey,  president  of  Mergenthaler 


Linotype  Company,  has  made  a  contribution  to 
the  cause  of  modernization  with  his  plan  whereby 
negotiable  credit  certificates  are  given  on  old  ma¬ 
chines.  As  told  on  another  page,  the  machines 
are  scrapped  and  the  certificate  can  be  used  am 
time  within  five  years.  It  also  can  be  sold  iii 
whole  or  in  part. 

If  other  equipment  firms  adopt  this  plan,  per¬ 
mitting  credits  issued  by  one  company  to  be 
validated  by  another,  general  equipment  buying 
should  be  stimulated. 

But  no  matter  what  is  done,  newspapers  which 
can  afford  to  buy  should  no  longer  hold  back  but 
buy  now,  for  their  own  benefit  and  for  the  benefit 
of  bxisiness  in  general. 


Modern  Display  Machines  Save 
Time  and  Money  in  Rockford  Plant 


Confer  on  Edition 


Slow  and  Costly  Food  and  Drug  Composition  Now 
Handled  Easily  with  Lines  Sawed  to  Measure 


By  EARL  ANDERSON 

Composing  Room  Superintendent, 

Rockford  (III.)  Morning  Star  and  Register-Republic 

(The  following  is  an  address  “Mod-  ered  to  the  news  bank. 


Other  than 


eru  Machine  Composition”  delivered  watching  production  standards  and 
by  Mr.  Anderson  at  the  recent  ANPA  keeping  machines  in  good  repair  little 


Mechanical  Conference  at  Toronto.)  can  be  done  about  straight-matter 


FOR  YEARS  composing  rooms  have  production. 


enjoyed  mass  type  production  in 
machine  composition,  in  most  cases 
only  up  to  18  point  with  here  and 


Needed  Flexible  Equipment 

In  the  production  of  display  how- 


uiwv  ULi  lu  xo  uuiiii.  wiLii  iicre  aiiu  _  j  _  _  i..  ... 

t  j-  1  u  •  -  ever,  modem  machine  composition 

there  isolated  cases  of  display  being  _ _ _ _  -u  u  ,i. 

caf  h,r  made  great  progress  through  the 


set  by  the  speedier  machine  method.  f  unougn  me 

Tn..;  „  11  mi.  development  of  new  and  improved 

The  smaller  newspaper  offices,  how-  type-setting  machines  and  devices. 


cause  squirts  that  would  take  up  to 
four  hours  to  clean  up,  thus  leaving 
macdiines  useless  for  long  periods  at 
a  time.  This  caused  us  to  become 
more  interested  in  learning  more  about 
the  quadding  and  centering  device, 
with  the  result  that  with  our  two  ma¬ 
chinists  we  gave  the  quadder  a  thor¬ 
ough  investigation  from  a  mechanical 
standpoint.  We  were  convinced  of  its 
outstanding  advantages  and  that  it 
should  be  on  all  new  equipment. 

The  quadding  and  centering  device 
is  truly  the  greatest  development  of 
the  typesetting  machine  and  no  new 
machine  equipment  installed  in  the 
composing  room  should  be  without  it 


Use  of  the  quadding  and  centering  de-  j  Qgj 


'  After  mv“estigating  new  method^and 

face  display  production  due  to  the  fact  improved  machinery  we  saw  the  pos-  publisher  of  the  Chicago  Times,  photo-  tering  device,  change  the  entire  set-up 

they  felt  they  could  not  afford  the  in-  Sibilities  that  could  be  applied  in  our  graphed  in  the  Tribune  pressroom  June  15  ol  ^  au  ^ej^  imorovement  pl« 

vestment  of  a  special  display  machine  “^n  plant  and  after  thorough  study,  «  T.me,  and  Tribune  s  press  crews  made  Po 

for  handUng  their  volume  of  disnlav  visiting  other  newspaper  plants  and  Tribune  presses  ready  to  print  ffie  Times  in  of  Ae  machine  saw  completes  ovu 

composition^  ^  ^  equipment  manufacturers’  agencies,  it  •mergency  caused  by  fire  which  disabled  equipment  and  we  feel  that  we  f  ^ 

*1,  ',11  *  r  J  was  aonarent  to  me  that  an  exclusive  **’•  Pf'nf'ng  equipment.  advanced  with  the  times  and  are  get-  ® 

With  the  development  of  the  mod-  - —  ting  results  that  never  could  have!* 


After  investigating  new  methods  and  the  Chicago  tribune,  and  S.  E.  Thomason 


vice  for  more  than  a  year  has  proved 
to  be  of  outstanding  advantage  to  us 
and  we  find  our  operators  enjoy  work¬ 
ing  on  the  machines  so  equipped 
They  have  not  caused  us  a  moment's 
trouble  mechanically.  The  advantages  • 

I  L  \A/  D  L  I  Si  J  1-  r  of  quick  change  and  six  mold  disks. 

John  W.  Park.  left,  production  manager  of 


for  handling  their  volume  of  display  '^isiung  omer  newspaper  plants  and 
composition.  equipment  manufacturers’  agencies,  it 

With  the  development  of  the  mod-  was  apparent  to  me  that  aii  exclusive 
em  typesetting  machine  production  in  display  machine  in  the  size  of  our 


em  typesetting  machine  p^uction  m  ^  ^  that  the  mixer  type  of  machine  far  accomplished  without  modem  i 

the  composmg  room  has  been  revolu-  Plant  ot  la  i^cmnes  was  out  of  the  superior  to  the  single  distributor  type,  disiilav  typesetting  machines  for  mod- 
tionized.  The  day  of  hand  set  type  is  was  equip-  that  a  machine  operator,  while  set-  ^ 

_ 1  _ * _ v,:-!,  ment  that  would  be  flexible  and  could  ^  !■.  j  j  j _ _ u  ern  lypeseuing.  .  „ 


couW  "  AnS  advantage  in  the  ins^- 


wages  and  keep  our  costs  doi;m  we  handle  peak  loads  of  ffisplay  ad  text.  ;rem^t^rcom;Lated  co^^^^^  e, 

must^nalyze  the  method  of  piKiducing  ^u^ts"y’::3^nraLThen^^^^^^^  on  the  machine  by  having  the  cap  or  Tou?  pS^TTasX  2 


type  in  our  various  plants.  news  or  want  aos  wnen  needed. 

Establish  Standards  First  The  next  step  was  to  determine  what 

Let  us  first  analyze,  then,  the  pro-  ^  carried  on 

duction  of  text  or  straight  matter,  these  machines.  After  going  through 
The  first  thing  is  to  establish  stand-  we  were  ^nvinced  that 

ards  of  production.  Standards  vary  should  be  able  to  set  the  mass  pro- 


The  next  step  was  to  determine  what  the  display  magazine  on  one  slug 
sizes  of  type  should  be  carried  on  overhanging  a  second  or  third  slug  on 


on  tne  macnine  oy  naving  tne  cap  or  jjj  our  plant  was  the  selection  of  nfi*  m 
cap  and  lower  case  display  set  from  g^d  modern  type  faces  that  greatly  a\i 


these  machines.  After  going  through  which  the  smaller  type  descriptive 
our  display  we  were  convinced  that  subject  matter  was  inserted  and  set 


improved  the  appearance  of  our 
vertising. 


in  different  localities,  although  many  machine  way,  18.  24,  30 


from  the  90-channel  magazine. 

No  wonder  we  save  time  and  money 


12  Intertypes  lor  U.  S. 


Twelve  new  streamlined  IntertypeS’ 


of  us  see  no  reason ’for  these  varia-  and  some  36  point;  the  fonts  considered  when  lines  are  produced  sawed  to  automatic  quadding  and 


tions.  "We  have  established  1,800  lines  °"^y  wh®rc  sufficient  measure  and  delivered  to  the  ad  alley  centering  device  and  electric  melting 


of  corrected  type,  7  point  12  e’ms  wide,  '^o^nme  would  warrant  the  investment  to  be  assembled  by  the  floor  man.  ^  ordered  by  the  U.  S 

,  _  ’  of  a  snlit  macfaT  no  anH  a  fr>nt  r,(  r» _ V  4l —  iiavc  ucrrii  >-■ 


as  our  standard  in  Rockford.  The 
next  step  is  the  method  of  measuring 
the  production.  There  are  newspapers 


of  a  split  magazine  and  a  font  of 
mats. 

Before  installation  of  modern  dis- 


One  year  s  use  of  the  equipment  Government.  These  machines  will  be 
has  proven  by  results  that  the  finding  oew  composing  room  of 

of  our  studies  was  correct.  Although  Library  of  Congress.  The  order. 


in  our  state  that  do  not  measure  their  P^^y  typesetting  machines  in  our  plant,  our  volume  of  advertising  has  been  according  to  Capt.  A.  T.  Mann,  Jr. 


production  at  all.  One  foreman  told  ^  arug  composiuon  was  siov 

me  he  could  tell  by  watching  the  op-  very  costly.  Some  of  the  smalle 
erators  whether  or  not  they  were  display  was  set  on  a  single  distnbu 


setting  enough  type.  But  super 


food  and  drug  composition  was  slow  lower  than  during  the  previous  year  vjee-nresident  in  charge  of  sales,  con- 
and  very  costly.  Some  of  the  smaller  and  the  wages  throughout  the  entire  •  ,  ,  £  eieht-magazine  machines, 
display  was  set  on  a  single  distiibu-  composing  room  have  been  increased  six-magfzine  nfachines,  and  TO 

ill'  ^  fonts  of  Intertype  matrices.  Captain 


humans  like  that  are  scarce.  It  is  afl  of  which  had  to  be  sawed  and  fitted  in  our  column  cost. 


necessary,  therefore,  to  determine  the  together  by  the  floorman.  We  also  had  New  Method  Learned  Quickly  i, 

best  method  of  measuring  production.  24  point  on  the  machin^  There  were  some  apprehensions  as  using  Intertypes 

Some  offices  use  clocks.  They  are  "vere  cut  to  run  lower  case  in  £„  attitude  of  the  men  to  the  new  ^ 

better  than  no  measurement  at  all,  the  (»p  side  of  the  main  magazine  equipment  and  the  machine  operators’  |j^_|  A||!-^ 

but  they  do  not  tell  the  true  and  ac-  the  caps  in  the  auxiliary  with  ability  to  adjust  themselves  toward  Iu6dl  UlllCv 

curate  story.  characters  pi  ’This  keyboard  production  methods.  We  Headouarters 


Mann  also  said  that  22  government 
printing  offices  in  other  countries  are 


Ideal  Office  Moved 


curate  story. 


The  only  method  fair  to  all  con-  arrangement  did  not  make  for  rapid  ^g^e  agreeably  surprised  to  see  how  ^  ^an^act^ng  ^  Company^  on  the 
cemed  is  the  measurement  of  dupes,  quickly  they  learned  to  handle  the  pacific  Coast  have  been  moved  to  92 


wv.. ^  ....V,  .....................  __  *1, « 4  ^  - •'  - •'  -  —  -  -  racinc  ^,,oast.  nave  oeeii  iiioveu  iv. 

One  cannot  determine  production  costs  ®  Keylxi^d  arr^gements  that  equipment.  After  about  five  weeks  we  Polsom  Street,  San  Francisco.  Raf^ 

_ _  _ ,  r  .1  -  , are  not  standard  should  be  avoided.  _ . _ •  .j  _ .i _  iuiav/m  .juccy,  .ja..  _ _ 


without  measurement  of  the  actual 
type  set.  Measurement  of  dupes  is 
also  fair  to  the  operator  producing  it, 


are  not  standard  should  be  avoided. 

Three  Machines  Solved  Problem 

After  investigating  new  equipment 


had  eight  men  trained  to  operate  these  Dickson,  in  charge  of  the  West  Coast  ( 


machines  very  efficiently. 


Division,  has  found  it  advisable  to 


While  caring  on  the  investigation  occupy  a  larger  space  which  wih 


giving  him  credit  for  all  intricate  mat-  we  decided  upon  installation  of  three  of  new  equipment  and  in  discussions  permit  better  facilities  for  dem(»' 
ter  such  as  box  scores,  stock  tables,  machines  to  solve  this  problem,  and  with  various  superintendents  and  strating  and  di^laying  the  extensiv* 


market  lists,  etc.  With  this  system  these  machines  to  have  wide  72-chan-  foremen  we  receiv^  advice  from  some  line  of  Ideal  products.  Mr.  Dick^ 


the  operator  does  not  get  credit  for  nel  magazines  for  handling  the  display  to  stay  away  from  the  quadding  de-  took  charge  of  the  West  Coast  Divi- 
corrections  or  recast  lines.  Standards  and  the  regular  90-channel  magazine  vice.  We  were  told  that  the  quadding  sion  a  year  ago,  upon  retirement  o* 


are  based  upon  corrected  type  deliv-  for  handling  the  ad  texts.  I  foxmd  device  was  not  perfected  and  would  J.  E.  Dolan. 
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Southeastern  Ohio  will  as  they  have  nwaMlai  Tam 

in  the  past,  be  in  the  vanguard  of  this  |'|q||I  ■  iIIiIS  I  Oil 
development. 

“And  so  we  back  this  conviction  ^■||i  f  ■  ■•§  ■ 

with  oiur  full  confidence  and  our  dol-  |yi||||An  I  AlllPC  A  IraPAlf 
lars  and  all  the  talents  we  possess.”  *  ■■■■lUII  VUpiCj  Q  ft  CvH 


Right  up  to  the  last  moment  of  pro¬ 
duction  at  Withy  Grove,  Mr.  O’Brien 
said,  nothing  is  overlooked  to  keep  the 
flow  of  papers  moving  at  top  speed.  In 
line  with  this,  he  said,  the  endless 
“railway”  (carrier),  which  carries  the 
papers  from  the  Machinery  Hall  to  the 
Publishing  (mail  room)  Department, 
has  the  most  ultra-modern  device — 
an  invisible  ray  robot — to  prevent  any 
collisions  where  the  tracks  cross. 

“Withy  Grove’s  presses  run  24  hours 
each  day,  every  day  of  the  year,  ex¬ 
cept  Good  Friday,”  Mr.  O’Brien  ob¬ 
served.  “That’s  the  only  holiday  ob¬ 
served  by  the  plant.” 

While  here  Mr.  O’Brien  visited 
newspaper  plants  in  New  York,  Wash- 
'ington,  Philadelphia,  Chicago,  Boston 
and  Toronto,  Canada.  Bearing  the 
French  liner,  Normandie,  June  29,  for 
the  trip  home,  he  said  he  had  noted 
mechanical  operations  in  newspaper 
plants  here  dvuing  his  visit  which  he 
hoped  to  use  in  Withy  Grove.  He 
refuscKi  however  to  amplify  the  theme. 


Zanesville  Times-Recorder  and 
Signal  Complete  Extensive 
Physical  Equipment  Program 

Zanesville  (O.)  Times-Recorder  and 
Signal  May  27  completed  installation 
ol  complete  new  press  room  and  com¬ 
posing  room  equipment  which  places 


lb  ijuiiipieiiiig  lUb  .  oaa  \ai  I  r  I  i  i 

52nd  year  with  the  papers,  having  ^loOO  Workers  Employed  by 

started  as  an  office  boy.  His  son,  O.  Allied  Newspapers  in  Man- 

B.  LitUck,  is  genen.1  manager.  Manager  Say. 

RiIVT  (lAtC  heart  of  Manchester,  indus- 

J|JvvlQI  WVJJ  trial  center  of  the  British  Empire, 

Popular  Science  Publishing  Co.  New  stands  Withy  Grove,  largest  newspa- 
York,  has  purchased  a  specially  de-  per  plant  of  Allied  Newspapers,  Ltd., 
signed  two-color  Goss  magazine  press,  England,  and  from  here  each  week 
Godfrey  Hammond,  vice-president,  more  than  10,000,000  newspapers,  pro- 
has  announced.  Described  as  “the  duced  by  4,800  workers,  are  dispatched 
fastest  two  color  magazine  press  in  to  every  corner  of  the  British  Isles, 
the  world  and  one  of  the  two  or  according  to  William  A.  O’Brien, 
three  largest,”  it  prints  192  pages  at  Works  Manager  of  the  plant. 
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Printers  Meet 


Martin  O  Good  72  Nem  Yrrrk  O  Hrien  told  EDITOR  &  PUBLISHER 

Herald  Tribune,  June’  15  marked  was  much  impressed  with  the 

50  years  continuous  service  as  a  ma-  highly  mechanized  state  of  plants  he 
chine  operator  for  that  paper.  Besides  visited,  but  added  that  Withy 

being  dean  of  operators  of  the  Herald  Grove’s  tremendous  daily  and  weekly 
Tribune  composing  room,  he  is  one  output  of  pap)ers  was  not  equalled  in 
of  the  oldest  operators  from  the  Ibis  country. 

standpoint  of  service  in  the  U.  S.  “During  the  36  hours  of  every  week- 
Good  first  sat  down  at  the  keyboard  end  complete  editions  of  seven  papers 
of  one  of  the  ’Tribune’s  15  typesetting  — the  Daily  Dispatch,  Evening  Chron- 
machines  in  1888,  two  years  after  they  icle,  Sunday  Chronicle,  Empire  News, 
had  first  been  put  to  practical  use  by  Daily  Sketch,  Sunday  Graphic  and 
that  paper.  Sunday  Times — totaling  3,375,000  cop¬ 

ies,  roll  off  the  presses  in  our  Ma- 

Rorbor  in  Flirnno  chinery  Hail,”  he  pointed  out. 

UCinCI  III  Llllv|JC  Machinery  Hall,  Mr.  O’Brien  ex- 

Neal  Dow  Becker,  president  of  In-  plained,  is  English  newspafier  par- 
tertyjie  Corporation,  sailed  lor  Europe  lance  for  press  room.  A  million  cop- 
June  15  on  his  annual  visit  among  ies  an  hour  is  the  output  of  the  Hall, 
Intertype’s  subsidiary  companies  and  he  .said.  The  Hall,  comprising  3 
sales  representatives.  Mr.  Becker’s  buildings,  houses  one  of  the  largest 
headquarters  while  abroad  are  at  In-  lines  of  presses  in  the  world,  including 
tertype  Limited,  Slough,  Bucks,  Eng-  a  double-line  of  18  high-speed  units, 
land,  a  suburb  of  London.  He  will  “A  thousand  tons  of  newsprint  and 
spend  considerable  time  visiting  the  16  tons  of  ink  go  each  week  to  feed 
company’s  agents  in  England,  France,  these  presses,”  he  stated. 

Germany,  Czechoslovakia,  and  other  Mr.  O’Brien,  who  has  charge  of  all 
countries.  Mr.  Becker  expects  to  re-  mechanical  department  operations  and 
turn  to  New  York  about  Oct.  1.  staff  at  Withy  Grove,  comprising  the 

largest  organization  of  its  kind  in 

Sn  Mprh;inirAl  fnilffP  Europe,  said  the  plants’  stereotype 
■  l/i  PICillClllliQI  vUUlJv  department  each  week  produces  20,- 

The  first  Printers’  Short  Course  for  000  plates  and  uses  500  tons  of  metal, 
mechanical  workers  in  South  Dakota  “Our  popular  name  for  this  depart- 
newspaper  plants  and  commercial  ment  is  the  ‘foundry,’  ”  he  explained, 
printing  concerns  will  be  held  July  Withy  Grove’s  composing  room,  he 
22-23  at  State  College,  Brookings,  said,  houses  104  typesetting  machines. 
The  2-day  sessions  will  be  super-  the  world’s  largest  typesetting  battery, 
vised  by  T.  C.  Ryther,  head  of  printing  in  addition  to  Monotypes  and  Ludlow 
instruction  and  production.  E.  B.  machines.  The  only  thing  approach- 
Harding  will  direct  the  program  per-  ing  it  in  size  in  this  country,  he  said, 
taining  to  composing  room  problems;  is  the  Government  Printing  Office  in 
G.  L.  Hollen  and  Windsor  Straw,  Washington,  D.  C. 


Printers  from  three  states,  Ne¬ 
braska,  Kansas  and  Oklahoma  held 
their  convention  at  the  Cornhusker 
Hotel,  Lincoln,  Nebr.,  June  25.  Speak¬ 
ers  included  T.  G.  McGrew,  of  Wash¬ 
ington,  D.  C.,  whose  subject  was 
“Divided  We  Fall”;  Kenneth  McKier- 
nan,  Chicago,  luncheon  speaker  who 
talked  on  “Protecting  Production 
Profits”;  S.  R.  McKelvie,  publisher 
of  Lincoln  Nebraska  Farmer,  and 
James  E.  Lawrence,  editor  of  Lin¬ 
coln  Star.  Fred  Ress,  Lincoln,  was 
general  chairman.  At  its  annual  meet¬ 
ing  June  19  at  Pine  Bluff,  the  Arkansas 
Typographical  Union  elected  T.  R. 
secretary-treasurer. 
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\  From  coast  to  coast — 

^  .  America’s  foremost 

stereotypers  know  that 
they  can  depend  on 
Wood  Dry  .Mats  for  absolute  fidelity  in 
newspaper  reproduction. 

Highlight,  Shadow  and  Middletone  alike 
— are  faithfully  retained  with  Wood  Dry 
.Mats — producing  cleaner,  sharper  half¬ 
tones  and  dependable,  accurate,  trouble 
free  casts. 

Try  A  Sample  Lot 
THfTlE  IS  A  DIFFERENCE! 


room.  May  27,  William  O.  Littick,  11-  Diiuf  llAUf  llAlna 
year-old  grandson  of  W.  O.  Littick,  DUfl  livW  lIUIIIC 
^ideiit  and  publisher,  Zanesville  J.  F.  Galvin,  publisher,  Richmond 
fwlishiiig  Company,  pushed  the  but-  (Cal.)  Independent,  has  announced 
tTO  starting  the  new  Duplex  press.  In  purchase  of  larger  quarters  for  the 
omer  to  supply  sufficient  power  for  Independent  and  the  Independent 
»e  new  equipment,  it  was  necessary  print  Shop.  The  new  home,  at  Bissell 
»  revvire  the  entire  plant.  This  was  Avenue  and  Tenth  Street,  was  occu- 

oone  by  J.  H.  Brock  Co.,  Louisville,  pied  Julv  1. 

In  a  —....J.. _ _ ]  _  ^  •r 
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Get  Your  Copy  Today 
No  Cost — No  Obligation 


\  VAfiTH  r  VOUl  own  HALT. 

I  TT  I  ■  •  •  _ 1  TOHU  QUICKLY  WITH  LOW 

\  - —  COST  PHOTO -EHORAVIHO 

PLAHT 

PteturM  of  toca)  people  Md  oevi  cvenu  fuo  Asd  hold  locol  rood 
tr  iiUrett .  build  ptrsuneat  circuUtioa  TMopc'.  the  orififul 
oa«  maa  photo  onfravlac  plaat  now  makee  it  pe^blo  to  feature 
atl  tbo  pl^uraa  pou  want  at  imaU  coat . . .  AU  at  one  low  pnea.  we 
furaiab  OUAHAHTnO  equipment  ana  ' 
trauiiac  bp  eorraapondearo  or  in  our  lab- 
oraUrj  Ufe  timo  coaaulUac  aarvicf  in 
cladad  vHbout  eitri  coat  WHtTC  TO  .  — . 

DAT  POR  DETAILS  AHD  CXPER-  ^ 

TEHCt  OP  OTHER  PUBLISHERS  HO 

COST  OR  OBUOATIOH 

TW  Avv«fa  Sekao)  Of  Pk«to-Enqre*'nq 

D<>t  87  A,.....,  M..wa..  — 


CORPORATION 
HOOSiCK  FALLS 
NEW  YORK 


Webendorfer-Wills  Co.,  Inc. 

**Uuitding  Pr^MBei  far  Ovrr  Thirty  Yrars* 

Mount  Vernon,  N.  Y.,  U.  S.  A. 
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necessary  is  for  the  makeup  men  to 
follow  ^e  dummies  and  go  ahead. 
When  closing  time  comes  the  makeup 
editor  who  has  been  checking  the 
news  and  the  space  required  stands 
ready  to  fill  the  space  left  on  each 
page  (if  any)  with  predetermined 
matter,  or  to  move  matter  from  over¬ 
loaded  pages  to  others. 

In  order  to  produce  a  paper  effici¬ 
ently  and  at  low  cost  you  must  have 
machinery  kept  in  good  condition, 
plenty  of  material  and  real  printers 
who  are  contented  and  happy.  If  you 
can  comply  with  the  first  two  of  the 
foregoing  conditions,  it  makes  the 
achievement  of  the  third  compara¬ 
tively  easy. 


MASSACHUSETTS 

II.WKRHILL  St’ND.VY  KKCOKD— 1.  5 
8.  Martin  R.  Hovey;  8,  4.  Calvin  N.  Pinjrei 
0.  Walter  Atkinson;  9.  Clayton  Mavnard 
Sni'THBRIDOR  KVENINO  NEWS— 1 

Wni.  Powi-rs:  4.  (e)  Ted  Raska.  (m)  RoUn. 
McNitt:  .5.  Stanley  Krupinsky. 


NEBRASKA 

NttRI'II  ri..\TTK  Bl'M.F.TI.N 

I..  Hopeuod. 


OHIO 

-MI.ES  TI.UI'IM — 2,  4,  J.  R.  Gralil. 


OKLAHOMA 

I..\\VTON  CONSTITITION — 1  W  R 
Rici-:  2.  4.  W.  D.  Ford:  3.  Wm.  Hararavej 
.a.  Dei'  Thom.-ie;  9.  James  Gentry. 


This  view  of  the  ad  makeup  room  shows  space  between  two  of  the  ad  makeup  tables  ^  ^ 

with  the  trucks  removed.  The  rack  over  the  proof  press  contains  every  size  of  book  l^pel| I  irl 
proof  paper  used  in  sending  proofs  to  advertisers.  Newsprint  proof  paper  is  kept  below.  *  IwLIIHIIILHI  kljl 

Herewith  are  additional  listings  of 
simple  and  very  efficient.  There  are  newspaper  mechanical  department 

How  Smdll  Ddllv  dummies  made  up  of  the  entire  executives  received  too  late  for  in- 

,  ,  *  paper.  These  dummies  are  made  by  elusion  in  the  original  list  printed  in 

AchlfiVfiS  cfflCIOnCV  advertising  department.  On  one  Editor  &  Publisher,  June  4.  The 

of  these  dummies  the  space  required  Southbridge,  Mass.,  Denver,  and  St. 

continued  from  page  I  3*^^  position  of  each  ad  is  plainly  Petersburg,  Fla.,  listings  are  correc- 

- —  -  marked.  The  other  dummy  goes  to 

it,  saving  many  steps,  and  when  he  the  makeup  editor,  which  in  our  case 
empties  his  stick  on  the  dump,  he  is  the  superintendent  who  also  takes 
hangs  up  his  completed  copy  and  care  of  all  filler  copy  and  all  the 

takes  new  copy  without  taking  a  features, 
single  step.  In  our  plant  we  figure  Quick  Makeup 

the  operator  will  dump  his  stick  m.  ^  j 

j  ,  V  _  _  f  The  first  dummy  goes  to  the  fore- 

and  take  new  copy  on  an  average  of  u  •  i  _  u 

f  ..  u  j  1  c-  man,  who  is  the  markup  man,  he 

four  times  an  hour,  and  we  also  figure  .  i  ^  j 

this  arrangement  saves  him  a  minute  checks  it  to  see  fiiat  we  have  the  ads 

every  time  he  takes  new  copy.  Four  f 

minutes  an  hour  saved  on  say  six  be  flanged)  and  then  passes  it  over 
machines  is  four  hours  a  day  and  in  ^  "^an  who  immediacy 

a  year  of  308  publication  days  it  is  f^arts  to  "lake  up  the  p^r  (-^e 

a  saving  of  1,232  hours,  which  means  orms  having  b^n  stripp^  after  the 

more  than  $1,000  a  year  saved  in  foot  last  edition  the  day  ^fore.)  By  i^ing 

gj  steel  space  fillers  he  is  able  to  form 

In  this  same  picture  you  will  notice  ‘he  “hole”  for  every  ad  and  makeup 
the  proof  press  right  side  of  the  the  entire  page  without  the  ads,  which 
dump-when  the  proof  is  taken  the  of  ^“^^e  are  not  ready  until  later 
galley  is  placed  on  the  correcting  the  day. 

table  (illustrated)  where  the  head-  The  second  dummy  goes  to  the 
ings  are  placed  on  the  proper  items  superintendent,  who  acts  as  makeup 
and  after  all  coiTections  are  made  it  editor,  and  marks  on  this  dummy  the 
is  passed  to  the  end  of  the  table  close  position  of  every  cut  and  every  fea- 
to  and  ready  for  the  makeup  men,  ture  in  the  paper.  He  also  makes 
made  up  ready  to  go.  provisions  for  room  for  all  features 


TEXAS 

S.W  BENITO  n.MLY  NEWS— 1,  Fa.v  Mar 
rum:  2.  J.  T.  Stor.v:  .S.  6.  Miko  Moiiialro 
8.  Pat  Caprillo;  9,  LiewU  Bonallios. 


WISCONSIN 

MKN.\SH.\  RErORO — 1.  H.  Clouzh 

2.  Marvin  Clough;  3.  Frank.  Schuerer;  4,  5, 
•  'hrisly  F  Walter;  9,  Cecil  Wideinan. 


The  Linograph  Corporation,  Daven¬ 
port,  la.,  has  issued  a  22-page  booklet 
which  describes  the  qualifications  of 
the  Linograph  “50.”  Each  page  of  the 
booklet  treats  one  or  more  specific 
parts  of  the  typesetting  machine,  and 
the  booklet  is  heavily  illustrated. 


COLORADO 

DENAER  ROCKY  .MOl'XTAIN  NEWS — 

4.  A.  C.  Jeter:  h.  I>ec  Sn.vder:  6.  David  Me- 
Graw:  7.  Ed  Hamlyii:  9.  Dc  Garnio  Jones. 

LONGMONT  TIMES-C.AI.I. — 2.  4.  8,  Otis 
Moore:  .3.  j>.  Ralph  Hoiran:  it.  Barllc.v  John¬ 
son:  9.  Ray  Miller. 


ILLINOIS 
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FILES 


Showing  a  section  of 
the  news  composing 
room.  The  galley 
dump  in  the  rear  of 
the  operators,  as  well 
as  the  proof  press 
and  the  correcting 
table.  All  operator* 
are  close  to  the  dump 
and  copy  hooks  which 
are  on  the  dump. 


IOWA 

BGONE  NEWS-REPl  BI.ICAN 

Fnxt  E.  Henry;  ti.  0.  L.  A.  Hohai 


for  hard,  long  use.  They  are  con-  j 
structed  of  steel,  durably  finishec 
in  olive  green  enamel.  Newspa¬ 
pers  in  ROUSE  Files  lie  perfectly 
flat  when  opened,  permitting 
easy  reading  to  the  binding  edge. 

ROUSE  Standard  Newspaper 
Files  expand  to  two  inches.  They 
are  equipped  with  three  binding 
pins.  The  two  end  pins  work  or. 
ratchets  and  lock  automatically 
thus  securely  clamping  any  nun;- 
ber  of  papers,  up  to  capacity, 
for  convenient  filing. 

ROUSE  Newspaper  Files  have 
become  the  accepted  standara 
among  publications  and  libraries 

Send  for  circular  showing  the 
complete  line,  or  ask  for  infor¬ 
mation  and  quotations  on  equiP' 
ment  to  meet  your  special  re¬ 
quirement. 


KANSAS 

NORTON  TELEGRAM — 


PHOTO-ENGRAVING 

EQUIPMENT 

Of  All  Kinds 


STANDARD  PRACTICAL 
EQUIPMENT 


Showing  two  of  Olean 
Times  -Herald's  ad 
makeup  fables  with 
two  form  trucks  be¬ 
tween  them.  Notice 
the  cabinet  holding 
strip  leads,  slugs  and 
rules  directly  under 
the  saw.  The  mitering 
machine  also  placed 
so  that  all  can  reach 
it  easily. 


Country's  Oldest  Manufacturers 


WRITE  US  YOUR  PROBLEM 
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Value  of  One-Man 
Plants  Defended 

Coast  Publisher  Answers  Critic 
of  Their  Efficiency  by  Citing  Own 
Success  with  Cut  Making 

Figures  and  a  newspaper  display  de¬ 
signed  to  refute  a  protest  against  one- 
man  engraving  plants  voiced  by  Rob¬ 
ert  H.  Eyerly  of  the  Bloomsburg  (Pa.) 
Morning  Press  were  presented  recent¬ 
ly  in  California  by  W.  Clifford  Mc¬ 
Dowell,  publisher,  Turlock  (Cal.) 
Journal.  The  presentation  was  made 
before  the  recent  conference  of  the 
California  Newspaper  Publishers  As¬ 
sociation  held  at  Stanford  University 
Mr.  McDowell  said  that  one-man 
engraving  plants  are  practical,  eco¬ 
nomical  and  productive  and  can  be 
operated,  after  a  few  days  training, 
by  persons  who  have  never  been  in 
dark  rooms  or  engraving  plants  be¬ 
fore.  He  cited  success  of  the  Jour¬ 
nal’s  plant  after  one  year  of  operation, 
climaxed  recently  by  claims  of  a 
scoop  in  presentation  of  pictures  of 
the  wreck  of  a  TWA  transport  plane 
near  Yosemite  (E.  &  P.  June  25,  page 
36).  Pictures  of  the  wreck  were  taken 
by  Jack  McDowell,  managing  editor, 
who  gained  a  four-hour  start  on  other 
members  of  the  combined  Federal, 
air  line  and  newspaper  party. 

Compares  Two  Plants 
Answering  Mr.  Eyerly’s  as  pre¬ 
sented  at  the  Pennsylvania  Newspaper 
Publishers  Assn.  Mechanical  confer¬ 
ence  and  described  in  the  May  14 
Equipment  Review  issue  of  Editor  & 
Publisher,  Mr.  McDowell  said  the  one- 
man  plant  at  Turlock  was  placed  in 
operation  by  a  young  man  working 
part  time  after  receiving  five  days  of 
instruction;  had  operated  successfully 
since  and  that  the  original  investment 
was  similar  to  that  of  the  Bloomsburg 
plant.  He  displayed  papers  from  Tur¬ 
lock  and  from  Bloomsburg  since  in¬ 
stallation  of  a  $3,524  engraving  plant. 
Mr.  McDowell  challenged  his  audience 
to  give  their  views  on  the  compara¬ 
tive  merits  of  the  products  of  the  two 
plants. 

Like  the  original  Bloomsburg  plant, 
the  Turlock  plant  cost  approximately 
$600  for  the  engraving  machinery  and 
$W0  for  extras,  Mr.  McDowell  said. 

“The  plant  produced  561  column 
inches  of  cuts  in  the  first  eight  days 
of  operation  because  of  a  special  edi¬ 
tion,'’  Mr.  McDowell  said.  Production 
lias  continued  at  a  rapid  pace  with 
09  cuts  made  during  a  recent  month. 

The  cost  has  been  314  cents  per 
^ua^e  inch,  or  414  cents  including  all 
Conner  of  costs  such  as  photographic. 


etc.,  except  the  actual  pay  of  the  op¬ 
erator.  This  was  left  off  because  it 
varies,  but  the  Turlock  plant  has  op¬ 
erated  with  a  pwrt-time  operator 
working  for  $10  weekly. 

Including  pay,  the  cost  has  been 
$1.80  per  column  inch  over  a  year’s 
time,  Mr.  McDowell  stated.  This  has 
not  included  any  deduction  for  any 
savings  due  to  the  making  of  pictures, 
which  has  averaged  between  $15  and 
$20  a  month.  The  monthly  cost  with¬ 
out  allowance  for  picture  profits  has 
been  $70.  Capital  assets  including  an 
original  stock  of  supplies  has  been 
placed  on  the  books  at  $960.20.  This 
figure  was  contrasted  to  that  of  a 
$7,000  type  setting  machine  by  Mr. 
McDowell,  who  reminded  that  no  al¬ 
lowance  had  been  made  for  savings  in 
production  and  use  of  cuts  instead  of 
type. 

Cost  of  a  seven-column  10-inch 
layout  of  a  club  party  that  netted  the 
sale  of  150  extra  papers  was  70  cents, 
Mr.  McDowell  advised.  He  has  had 
difficulty  in  estimating  the  demands 
for  extra  copies  due  to  picture  lay¬ 
outs,  however,  the  publisher  stated, 
and  expected  circulation  pullers  some¬ 
times  fall  short.  On  other  occasions, 
as  with  the  club  party  layout,  demand 


exceeded  the  supply,  it  was  found. 

Mr.  McDowell  said  he  could  see  no 
reasons  for  the  troubles  met  by  Mr. 
Eyerly  and  expressed  belief  that  the 
one-man  plants  are  adequate  for  small 
newspapers. 

Aids  Cut  Mounting 

Certified  Dry  Mat  Corporation  re¬ 
cently  announced  “Plate-Tak”  which 
is  termed  a  new,  improved  method  of 
cut  mounting.  It  eliminates  tacks  and 
cement,  and  consists  of  a  super  thin 
gummed  tape  placed  between  the  cut 
and  the  base.  It  may  be  used  on 
either  metal  or  wood  bases.  It  is 
manufactured  for  use  in  composing 
and  stereotyp>e  rooms  and  is  not  rec¬ 
ommended  for  use  in  printing  di¬ 
rectly  from  cuts. 

Mackey  In  Europe 

Joseph  T.  Mackey,  president  of  the 
Mergenthaler  Linotype  Company,  left 
for  Europe  on  the  S.S.  Bremen  June 
15.  He  will  attend  the  annual  busi¬ 
ness  meetings  of  Linotype  organiza¬ 
tions  in  England  and  other  European 
countries,  and  will  study  recent  de¬ 
velopments  in  the  graphic  arts  in  the 
various  cities  to  be  visited. 


Adding  18  Hoe  Units 

The  Milwaukee  Journal  is  begin¬ 
ning  installation  of  its  new  battery  of 
18  Hoe  super-production  anti-friction 
beciring  arched-type  press  units,  to  be 
fed  from  18  new  Hoe  three-arm  paper 
roll  reels,  with  electrically-controlled 
full  automatic  tensions  and  Hoe  full- 
speed  pasters.  TTie  first  six  of  these 
units  are  now  beirui  erected. 

Add  Offset  Presses 

The  Conde  Nast  Publications,  Green¬ 
wich,  Conn.,  recently  purchased  two 
large  web  offset  presses  from  Weben- 
'dorfer-Wills  Co.,  Inc.,  Mount  Vernon, 
N.  Y.  They  will  be  used  in  producing 
pattern  charts  and  pattern  books.  The 
installation  consists  of  six  offset  print¬ 
ing  units,  according  to  John  B.  Weben- 
dorfer,  vice-president. 

Using  New  Antenna 

Radio  Station  WBEN  of  the  Buffalo 
(N.  Y.)  Evening  News  placed  in  oper¬ 
ation  June  24  its  new  vertical  radi¬ 
ator  antenna,  rising  417  feet  above 
the  ground. 


CAN  YOU  PASS 
A  MECHANICAL  QUIZ? 

What  newspaper  recently  printed  a  24-page  section  on  s<3tin? 
What  is  the  Scherer  Rolup  process  of  engraving? 

What  is  the  All-Tone  Planographic  Plate? 

Which  stereotype  plate  h(3s  a  finer  grain  and  greater  surface 
hardness — a  speedily  cooled  plate  or  one  cooled  more  slowly? 

Why  does  newsprint  waste  range  from  1.49%  lo  12.3%? 

What  is  the  "Unit  System"  cost  finding  system  used  on  the  Lans¬ 
ing  State  Journal? 

Through  what  method  can  newspapers  using  10,000  tons  of  paper 
yearly  reduce  costs  by  more  than  $7,000? 

Compositors,  pressmen,  stereotypers  and  engravers  who  read  the  EQUIPMENT 
REVIEW  keep  abreast  of  the  times  regarding  the  newest  mechanical  ideas, 
devices  and  processes.  Not  only  can  they  pass  a  mechanical  quiz  but  they 
are  already  translating  their  up-to-the-minute  knowledge  into  savings  and 
efficiency. 

The  EQUIPMENT  REVIEW  is  published  as  a  monthly  supplement  to 
EDITOR  &  PUBLISHER  and  is  edited  for  all  who  are  interested  in  modem 
mechanical  equipment  and  economies  for  newspapers. 

If  you  are  not  already  receiving  EDITOR  &  PUBLISHER  regularly,  including  the  monthly 
EQUIPMENT  REVIEW,  why  not  forward  you  r  subscription  today  .  .  of  only  $4  a  year? 

EQUIPMENT  REVIEW 

comes  with  EDITOR  &  PUBLISHER  each  month 
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ET  IT  WITHOUT  SACRIFICE 


on  a  Blue  Streak  Mixer 


Of  course  every  newspaper  tries  to  give  its  ad¬ 
vertisers  the  kind  of  composition  they  want.  But 
intricate  styles  frequently  require  so  much  com¬ 
positor-time  that  they  either  make  it  impossible 
to  meet  edition  schedules  or  the  overtime  eats 
up  the  profit. 

Modern  Linotype  equipment  transfers  these 
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jobs  to  the  keyboard,  making  it  possible  to  set 
them  without  sacrificing  time.  As  an  example, 
the  wide  variety  of  food  store  styles  shown  be¬ 
low  can  be  set  from  the  keyboard  of  a  2-in-l 
Mixer  Model  30  Linotype  without  even  making  a 
magazine  change.  All  slugs  are  full  length,  re¬ 
quiring  no  time-consuming  "cut-in"  work. 

'  EQUIPMENT 

,Und  3C  I  MAGAZINES 

1  First  Main  Magazine  (72-channel) 

..ind3c  30  point  MetToblack  No.  2  lower  case  in 

\  cap  channels  and 

1  24  point  Metroblack  No.  2  with  Italic  lower  case  in 

iH  \  lower  case  channels 

M  I  ^  1  Second  Main  Magazine  (90-channeI) 

S  \  12  point  Metroblack  No.  2  with  Metrolite  No.  2 

\  Third  Main  Magazine  (72-channel) 

4  ^  \  34  point  Erbar  Bold  Condensed 

I  #  ^  \  Fourth  Main  Magazine  (90-channel) 

\  10  point  Metroblack  No.  2  with  Metrolite  No.  2 

4  ^  1  First  Auxiliary  Magazine  (34-channel) 

^  I  ^  \  point  Metroblack  No.  2  caps  and  figures 

'  I  Second  Auxiliary  Magazine  (34-channel) 

^  \  24  pt.  Metroblack  No.  2  with  Italic  caps  and  figs. 

^  f  \  Third  Auxiliary  Magazine  (34-channel) 

lf\S  \  48  point  Erbar  Bold  Condensed  caps  and  figures 

\  Fourth  Auxiliary  Magazine  (34-channel) 

4%  I?  \  60  point  Erbar  Bold  Condensed  caps  and  figures 

for  \  molds 


MOLDS 

10  pt.  Advertising  Figure 
12  pt.  Special  Advertising  Figure 
24  pt.  Two-Letter 
45  pt.  Display 
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\  A-P-L  and  Linotype  Erbar  Bold  Cond., 

'  Memphis  Medium,  Gothic  No.  16 

p  and  indicated  faces 


